HIO  this  ISSUE:  PROPAGANDISTS  FEED  NEW  FIRES  OF  WORLD  HATE 

^EDITOR  &  PUBLISHER 


U]Si 


[  OlJesiliiElis/ievsandAdvBrtisersJotjirnAl taAmencaj 


V-'  -S  Original  Mcond  clams  entry — The  Journalist,  March  24,  1884;  The  Editor  &  F^iblisher,  December  7,  1901:  The  Editor  &  Pub- 
^  ^  Usher  and  Jonraalist,  October  30,  1909;  Revised  entry  Editor  &  Publisher,  May  11,  1916 — at  the  Post  Office  at 


Vol.  55.  No.  17 


New  York,  N.  Y.,  under  the  act  of  March  3,  1879.  Published  every  Saturday. 
[Copyright,  1922,  by  The  Editor  &  Publisher  Company,  James  Wright  Brown,  president  and  editor.] 


NEW  YORK,  SATURDAY,  SEPTEMBER  23,  1922 


By  Mau  bi  Aovanca  « n 

U.  S.  A.;  $4.S0,  Cm.;  «  For.  *0©  Pw  Copy 


Where  Most  Books  Are  Sold 

is  a  good  place  to  sell  more  hooks 

In  the  Chicago  market,  for  example,  publishers  have  learned  that  the  most  popu¬ 
lar  and  effective  avenue  of  distribution  is  through  The  Wednesday  Book-Page  of 
The  Chicago  Daily  News. 

With  its  yearly  daily-average  circulation  of  401,698 — 1,200,000  readers  daily — 
The  Daily  News  “saturates”  Chicago  and  its  suburbs,  journalistically,  as  does  no 
other  medium.  And  The  Wednesday  Book-Page  of  The  Daily  News  is  a  Chicago 
institution.  Wednesday  in  Chicago  is  “Book-Page  Day.” 

The  Daily  News  Book-Page  commands  that  lively  reader-interest,  reader- 
confidence  that  impels  buying  decisions.  The  logic  of  this  has  been  successfully 
demonstrated  in  practice.  In  the  amount  of  book  advertising  carried  by  Chicago 
newspapers  The  Daily  News  leads  the  field  continuously. 

Here  are  the  figures  on  book  lineage  for  the  first  eight  months  of  the  year  1922: 


The  Chicago  Daily  News .  90,416  lines 

The  Post  . .  52,057  lines 

The  Daily  Tribune .  15,363  lines 

The  Daily  Herald-Elxaminer .  1,087  lines 

The  Journal .  641  lines 

The  American .  57  lines 

SUMJAY  NEWSPAPERS 

The  Siuiday  Tribune .  32,065  lines 

The  Sunday  Herald-Examiner .  13,013  lines 

The  Daily  News*  excess  over  the  next  highest  score,  that 

of  The  Post . 


Comparison 
90,416  lines 
52,057  lines 


.38,359  lines 


Further  emphasizing  the  established  and  increasing  leadership  of  The  Chicago 
Daily  News  in  this  field  is  the  fact  that  for  the  months  of  May,  June,  July  and 
August,  1922,  The  Daily  News  printed  6,359  more  lines  of  book  advertising  than 
ALL  other  Chi^  newspapers,  daily  and  Sunday  combined. 

The  Chicago  Daily  News 
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OHIO 


RANKS 


FIRST 


AMONG  THE  LEADERS 

FIRST  IN  NUMBER  OF  LARGE  CENTERS 

Ohio  leads  all  other  states  in  the  number  of  large  centers,  having  five 
cities  with  a  population  of  200,000  or  over,  and  ties  one  state  with  seven 
cities  having  over  100,000  population. 

FIRST  IN  BUILDING  LOAN  ASSOCIATIONS 

Ohio  leads  all  other  states  in  the  growth  and  development  of  Building 
and  Loan  Associations  which  boast  of  a  larger  membership  than  those 
of  any  other  state. 

FIFTH  IN  RAILROAD  MILEAGE 

Ohio  is  the  fifth  state  in  the  Union  in  mileage  of  steam  railways  and 
second  in  mileage  of  electric  railways. 

SECOND  IN  AUTOMOBILES  OWNED 

Ohio  ranks  second  to  New  York  in  automobile  registration,  having 
742,000  automobiles. 

FIRST  IN  MONEY  SPENDING 

From  the  standpoint  of  spending  money  per  capita,  for  motor  cars, 
Ohio  ranks  first.  There  is  one  motor  car  for  every  7.7  persons  in  Ohio. 

FOURTH  IN  POPULATION 

Five  per  cent  of  the  population  of  the  United  States  is  included  in  this 
Ohio  territory,  or  5,769,368  persons — more  than  80%  of  which  are 
native-born  whites. 

FIRST  AS  A  MARKET 

Ohio  answers  first  as  a  market,  making  it  an  ideal  try-out  proposition 
for  national  advertising  campaigns.  Ohio  newspapers  cover  the  cities 
and  towns  and  the  country  round  about  and  ultimately  find  their  way 
into  every  home. 
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Do  You  Sell  Through  Drug  Stores? 

There  are  1,098  in 

Philadelphia 

194  of  the  retail  druggists  of  Philadelphia  were  asked  to  recommend 
the  best  newspaper  for  an  advertising  campaign  for  a  high-class  toilet 
article. 

139  of  these  druggists  recommended  The  Bulletin.  The  others  divided 
their  votes  among  the  five  other  Philadelphia  newspapers. 

In  Philadelphia  there  are  about  400,000  separate  dwellings,  housing  a 
population  of  close  to  2,000,000.  Each  Philadelphia  drug  store  therefore 
serves  on  an  average  the  families  in  364  dwellings. 

The  Bulletin  each  day  goes  into  nearly  every  home  in  Philadelphia 
and  its  suburbs. 

If  your  sales  outlet  is  through  the  drug  stores,  you  can  get  greatest; 
efficiency  from  your  advertising  in  Philadelphia  and  suburbs  if  you  place 
it  in  The  Bulletin. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 


^“In 

Philadelphia 

nearly  eveiyho^  reads 

JheBulletiiC 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is 
one  of  the  largest  in  America. 

A.  B.  C.  report  of  net  paid  daily  average  cir¬ 
culation  for  six  months  ending  March  31,  1 922 — 
494,499  copies  a  day. 
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PROPAGANDISTS  FEED  NEW  FIRES  OF  WORLD  HATE 


Onward  March  of  the  Turks  in  Near  East  Brings  a  New  Responsibility  to  American  Editors  Unequaled 

A*  Since  1914 — Self-Restraunt  Is  Greatest  Need 


By  Dr.  WILLIAM  T.  ELLIS 

JUST  now  .America  is  in  the  same  Editohal  Note — Dr.  Ellis  is  probably  the  best  known  and  the  best  informed  of  all 

roer\orr  tn  ttiB  rnn.  .dmeriean  Writers  on  Near  East  problems.  His  charges  and  zoarning  are  based  upon  per- 

siiuaiion  wiin  respect  to  inc  con-  sonal  experience  extending  over  a  period  if  many  years  as  a  newspaper  eorrespondent  in  tire 

nagration  in  the  Near  East  that  she  was  present  area  of  action. 

in  with  regard  to  the  world  war  in  the  ,  ,  i  ,  -  ,  • 

mid-summer  of  1914  Cross-currents  of  suppresses  and  colors  news  according  to  luaiuls  .Xnurican  news  trom  .American 
riiinnr  anrt  nrnnaaanda  th<*n  the  interest  of  the  government.  Greece  sources.  War  experience  has  shown  that 

the  actual  news  that  the  average  reader  simply  does  not  comprehend  the  West-  foreign  news  agencies  and  foreign  cor- 
was  more  likelv  to  he  iruided  bv  his  viewpoint  of  “the  truth,  the  whole  respondents  cannot  avoid  news  coloration, 

prejudices  and  sympathies  than  by  the  ‘ruth  and  nothing  but  the  truth.”  We  have  had  overmuch  experience  of 

tacts  of  the  case  which  were  as  closelv  ^  should  await  explicit  substan-  .\merican  papers  carrying  as  news,  or 
veiled  as  a  Mosiem  pasha’s  wife.  tiation  from  official  American  sources  of  "special  corresiiondence,”  the  raw  and 


Ae  have  had  overmuch  experience  of 
facts”^TThe”  case"^  which  "were ^  doscTv  ^  should  await  explicit  substan-  .\merican  papers  carrying  as  news,  or 
veiled  as  a  Mosiem  pasha’s  wife.  tiation  from  official  American  sources  of  "special  corresiiondence,”  the  raw  and 

Since  the  Turkish  question  as  it  exists  dreadful  details  of  the  burnings  and  unconcealed  propaganda  of  foreign  na- 
at  present  may  quite  easily  be  the  pre-  massacres  at  Smyrna.  We  do  not  know  tions  This  matter  is  a  theme  for  an 
liminary  stage  ot  a  world  cataclysm  as  yet  who  started  the  fires  and  who  did  the  article  by  _  itself ,  but  the  conclusion  is 
terrible  as  that  precipitated  by  Austria’s  .Already  it  is  clear,  from  the  pertinent  in  coimection  with  the  Near 

ultimatum  to  Serbia,  it  behooves  Amer-  silence  of  Smyrna  dispatches  on  the  point.  Eastern  crisis,  that  the  on  y  news  u^m 
ica  to  read  the  cablegrams  with  dis-  ‘^e  wild  tale  from  Athens  was  not  which  .America  can  surely  depend,  is  that 

criminating  eyes.  This  is  an  hour  for  fue.  Admiral  Bristol,  who  is  a  genius  which  is  written  by  the  typewriters  of 
democracy  to  Manifest  the  sound  com-  at  getting  to  the  bottom  of  things  in  American  corresiiondents  or  officials  act- 

•^1*  •  t  nr  TlirL’tfsv  tA'ill  ♦#»11  \Va«hinartrtn  truth  iinllv  linnn  the  *;rpiiP 


moil  sense  of  a  self-restrained  and  «elf- 
governing  people. 

It  is  altogether  likely  that  our  nation 


Turkey,  will  tell  Washington  the  truth  ually  upon  the  scene 


in  due  time. 


As  full  experience  under  many  and 


Not  that  the  Turks  are  incapable  of  varii-d  tests  has  proved,  the  .American 


mav  pr.»  Inntr  hp  rallpd  iinon  to  makp  massacre  on  SO  vast  a  scale.  The  whole  newspaper  man  may  be  trusted  to  tell 
rileiirinnu  a«  tn  rnnr^P  world  kiiows  better.  Several  times  150,-  the  truth,  fully  and  fearlessly,  about  na- 


momentous  decisions  as  to  its  own  course  several  iimes  lao,- 

in  this  new  international  upheaval;  so  IHX)  ^ristians  were  done  to  death  by 
all  our  traditional  qualities  of  hard-  Turks  in  the  recent  Armmian  mas- 
headedness  will  be  needed.  Nervous  and  deportations.  The  bloodv 


(KX)  Christians  were  done  to  death  by  tions,  causes  and  events.  He  may  some- 
the  Turks  in  the  recent  Armenian  mas-  times  lx-  inadequately  informed,  or  lack 


headedness  will  be  needed.  Nervous  and  ^erp  and  deportations.  pe  bloodv  a  lackground  of  sufficient  preparation, 
sentimental  folk  will  soon  be  clamoring  Turk  is  a  past  ma.ster  at  the  trade  of  so  that  his  dispatches  arc  not  always 
for  Government  action  along  the  line  of  killing  non-.Moslem  subjects  and  neigti-  well  jiroportioned.  But  lie  is  nm  venal ; 
their  predispositions  ****'’*•  ‘‘^^ord  makes  him  rightly  sus-  there  are  no  strings  to  him.  He  plays 

Right  here  enters'  the  question  of  the  ki  any  case.  Nevertheless  .Ameri-  no  favorites  in  the  news.  His  ingrained 

newsi«per’s  duty  as  a  purveyor  and  in-  ca'is  give  even  the  devil  his  sense-  of  fairness  makes  him  the  world  s 

terprrter  of  events.  Without  bias  and  due ;  so  they  desire  the  ascertained  facts  most  efficient  purveyor  of  news.  The 
without  passion,  the  press  should  present  f*«fore  they  believe  any  of  the  loosely-  time  has  come  when  the  great  press  as- 


without  passion,  the  press  should  present  f?«^f«re  they  believe  any  of  the  loosely-  time  has  come  when  the  great  press  as- 

the  facts  in  the  case,  in  full  proportion  charges.  A  ha  f-dozen  scHTiations  as  well  as  the  biggest  news- 

and  in  due  relation  to  history  and  to  American  newspaper  correspondents  in  l-apers.  should  have  tlu-ir  own  trusted 

other  world  affairs.  This  is  a  good  time  P>’‘'sent  time  would  do  a  American  corrcspimdents  at  every  news 

for  editorial  writers  to  get  down  their  priceless  service  to  history  and  to  inter-  centcT  in  Asia  and  hiirojK;.  The  ad- 

....  wrenUe.  national  decisions.  mirable  Ass(K*iatcd  I  ress  service  from 


Gibbon  and  to  take  up  their  Wells,  national  decisions.  mirable  .p.Kiate^  ress  service  from 

“Ignorance  is  the  one  unpardonable  sin”  American  editors  can  .scarcely  escape-  the  near  J-.ast  indicates  that  it  has  put 
-especially  in  a  newspaper  man  standing  ‘•'‘k'nR  tke  position  that  their  public  de-  none  but  Americans  on  guanl. 

on  the  bridge  of  the  ship  of  human  - — - - - 

destiny. 

Charles  A.  Dana’s  never-old  rule  for 
news  collecting  should  be  pasted  anew 
over  every  editor’s  (ksk,  as  this  difficult 
Near  Eastern  situation  comes  to  tnc 
fore — "See  both  sides  and  get  all  the 
facts.”  Quick  and  powerful  and  subtle 
agencies  are  at  work  to  pervert  the  pub¬ 
lic  vision  into  seeing  only  one  side  and 
getting  only  partial  facts.  No  sensible 
editor  can  overlook  the  fact  that  there 

are  several  groups  of  propagandists  dili-  .  r,  .  u  ■ 

gently  operating  to  color  the  news  from  f*'"'** 

^  a.  *u  •  lor  new*  collectinf  should  be 

Asia  Miiior  according  to  their  own  in- 

terests.  They  have  been  at  it  ever  since  de*k,  a*  this  Near  Eastern  situ<^- 

thc  armistice ;  and  they  are  skilled  and  ijoi,  come*  to  the  fore — “See  both 

prompt  and  efficient.  It  is  the  hard  task  .nd  set  all  the  (Bcts.”  Quick 

of  editor  and  reader  to  disting;uish  be-  and  powerful  and  subtle  agencies 

tween  what  is  propaganda  and  what  is  are  at  work  to  pervert  the  public 

straight  news — especially  at  a  time  when  vUkm  into  aeeinr  oiUy  one  aide 

the  public  is  eager  for  every  line  that  lettinf  only  partial  facts, 

can  be  printed  upon  the  momentous  and  —William  T.  Elli* 

tragic  events  in  Turkey.  ■ 

One  o,  .y  from  la.e  di,.  'rterV  w"  w 

patches  will  make  clear  this  [mmt. 

.Athens  reported  last  week  120.000  Chris¬ 
tians  massacred  in  Smyrna.  That  state-, 
ment  naturally  got  into  the  headlines,  and 
.America  gasped  with  horror.  In  the 
light  of  the  consistent  experience  of  the 
public  with  Athens  since  the  war,  this 
news  should  be  accepted  with  reserva¬ 
tions  :  although  it  has  neither  been  de¬ 
nied  or  corroborated.  Every  attentive 
reader  of  foreign  cablegrams  knows  that 
a  close  and  rather  reckless  censorship 
is  maintained  at  the  Greek  capital.  It  L _ 


Charic*  A.  Dana’s  never-old  rule 
for  news  collecting  should  be 
pasted  anew  over  every  editor’s 
desk,  as  this  Near  Eastern  situ..- 
tion  conies  to  the  fore — “See  both 
sides  and  set  all  the  facts.”  Quick 
snd  powerful  and  subtle  agencies 
are  at  work  to  pervert  the  public 
vision  into  aeeinr  only  one  aide 
and  gettinr  only  partial  facts. 

—William  T.  Eli:* 

This  photograph  was  taken  at  Cairo. 
.It  Dr.  Ellis'  right  is  General  Lord 
.dllenhy  of  the  British  Army. 


I  have  mentioiietl  the  .Athens  censor- 
■ship.  Greeks  are  not  the  only  offenders 
in  this  matter  of  playing  with  the  truth. 
For  downright  audacity  and  brazenness 
1  think  that,  in  all  my  personal  exper¬ 
ience  as  a  foreign  corresixmdent,  the  palm 
must  go  to  Rustem  Bey,  in  Constanti¬ 
nople,  the  former  Turkish  Ambassador 
to  the  United  States  to  whom  President 
Wilson  gave  his  walking  papers — al¬ 
though  the  Armenian  Catholics  of  Ci¬ 
licia  ran  him  a  close  second  in  asking 
me  to  accept  his  episcopal  assurance  in 
a  matter  of  “massacre”  statistics  in 
\lepi>o,  where,  by  official  .American  and 
British  figures,  he  was  wrong  in  the 
proportion  of  one  thousand  to  forty-eight. 
Old  Rustem  Bey,  in  a  Constantinople 
club,  once  pledged  me  his  sacred  word  of 
honor,  and  gave  me  a  typewritten  docu¬ 
ment  to  back  his  declaration,  that  over 
a  million  and  a  half  Moslems  had  been 
massacred  by  the  .-Xrmenians  during  and 
immediately  after  the  war.  When  I 
could  not  conceal  my  amusement  and  dis- 
lielief,  he  at  first  tried  to  assume  an  at¬ 
titude  of  affroiitc<l  dignity ;  but  evidently 
thought  better  of  it,  recalling,  from  his 
Washington  days,  that  -American  news¬ 
paper  men  are  "from  Missouri.” 

Perhajis  I  should  not  be  too  severe 
on  the  jobless  ambassador ;  for  within 
a  month  I  was  “officially”  supplied  with 
"ethnographic  maps”  of  the  Near  East, 
by  three  Government  representative^ 
each  "scientifically”  proving  that  the 
other  claimants  for  territory  were  com- 
|)lete  prevaricators.  Especially  in  the 
<  Irient  it  is  well  to  heed  the  American 
humorist’s  injunction,  "It’s  better  not  to 
know  so  many  things  than  to  know  so 
many  things  that  ain’t  so.” 

Levantine  jieoples  are  not  the  only  ones 
who  muddy  the  streams  of  informatioa 
Great  Britain.  France  and  Italy  all  main¬ 
tain  at  Constantinople  censorship  over 
Mediteranean  news.  They  have  never 
subscribed  to  the  doctrine  that  interna¬ 
tional  affairs  arc  the  concern  of  all  na¬ 
tions.  and  that  the  bald  truth  about  them 
should  lie  public  property. 

Within  the  past  few  days  some  .Ameri¬ 
can  papers  have  carried  a  lengthy  inter¬ 
view  with  Gen.  Townshend.  whom  the 
Turks  disastrously  defeated  at  Kut-el- 
-Amara.  In  this  interview,  given  in  Paris, 
the  general  voices  strong  pro-Turkish 
and  anti-.-\llied  views,  supporting  Mus- 
tapha  Kemal  Pasha’s  extreme  claims,  and 
.sensationally  predicting  a  "holy  war” 
throughout  the  Moslem  world.  -Appar¬ 
ently  the  correspondent  who  wrote  this 
interview  neither  reads  the  British  news¬ 
papers  nor  is  at  all  familiar  with  the  in¬ 
side  of  events  in  Turkey  during  or  since 
the  war.  Gen.  Townshend’s  utterances 
and  actions,  following  his  capthre,  have 
been  so  erratic  that  the  British  Govern¬ 
ment  forbade  his  going  to  -Angora ;  and 
since  his  recent  defiant  visit  there,  the 
English  press  has  openly  declared  that 
he  would  be  disciplined  upon  his  return 
home,  since  he  is  still  technically  in  the 
British  army. 

The  most  charitable  explanation  of 
General  Towmshend’s  incomprehensible 
statements  and  actions  concerning  Tur¬ 
key.  both  while  he  was  a  prisoner  and 
(Continued  on  p^ge  37) 
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NO  ANTI-AMERICAN  FEELING  IN  ENGLAND, 
MANCHESTER  EDITOR  ASSURES  US 


J.  J.  O’Neill,  Director  of  Guardian,  Visitinx  New  York,  Says 
Great  Hope  of  His  Country  Is  for  American  Co>operation 
in  Reconstructing  War  Hammered  Europe 


By  ROSALIE  ARMISTEAD  HIGGINS 


AMERICANS  whose  feelings  have 
been  badly  ruffled  by  the  several 
unkind  remarks  about  the  part  of  the 
United  States  in  the  World  War  cred¬ 
ited  to  Rudyard  Kipling  by  Clare  Sheri¬ 
dan,  should  meet  J.  J.  O’Neill,  director 
of  the  Manchester  Guardian,  who  is 
visiting  New  York  on  his  first  holiday  in 
nine  years,  though  he  has  been  here  in 
that  period  on  purely  business  trips. 

An  alert,  responsive  young  English¬ 
man,  this  side  of  forty  I  should  say,  he 
is  so  sincere  and  straightforward  in  his 
manner  and  so  interesting  in  his  conver¬ 
sation,  that  a  chat  with  him  was  a  real 
pleasure.  In  appearance  he  is  tall  and 
well  built,  with  blue  eyes,  light  hair  and 
a  most  pleasing  smile.  He  met  me  with 
such  cordial  kindliness,  that  he  im¬ 
mediately  seemed  like  an  old  friend. 

Mr.  O’Neill’s  attitude  is  so  vastly  and 
entirely  different,  and  his  appreciation  of 
-America  and  his  love  for  Americans  so 
keen,  that  one  feels  after  meeting  him, 
that  it  matters  little  what  Kipling  and  a 
few  other  people  may  think.  When  I 
saw  Mr.  O’Neill  a  few  days  ago  I  im¬ 
mediately  asked  him  for  his  opinion  of 
Kipling’s  remarks. 

“I  am  astonished  at  the  prominence 
given  Mr.  Kipling’s  utterances  by  the 
press,”  said  Mr.  O’Neill.  “Kipling 
stands  for  nothing  in  the  England  of  to¬ 
day,  and  if  he  had  not  written  the  “Re¬ 
cessional,”  would  have  been  forgotten 
long  ago.  His  other  poems  remind  me 
of  the  gay,  white  lights  of  Broadway  or 
of  glittering  tinsel ;  they  shine,  but  when 
you  delve  underneath  you  find  nothing 
wo'rth  while.  Politically,  Kipling  has  no 
sense  and  is  a  political  nonentity.  He 
is  typical  of  a  narrow  type  which  one 
finds  in  every  country,  a  type  that  says 
‘English  soldiers  are  the  best  soldiers  in 
the  world,  English  women  are  the  most 
l)eautiful  women  in  the  world ;  English 
dogs  are  the  best  dogs  in  the  world ; 
Brittania  rules  the  waves.’  Of  course 
that  attitude  is  ridiculous. 

“Thinking  opinion  in  England,”  con¬ 
tinued  Mr.  O’Neill,  “believes  that 
•America  entered  the  war  at  the  right 
moment,  and  the  only  regrets  English 
Liberals  have  is  that  American  partici¬ 
pation  in  the  work  of  making  world 
peace  is  not  so  active  and  so  militant  as  it 
wa.s  in  making  victory  in  the  field. 

“There  is  no  use  denying  the  fact  that 
-American  co-operation  is  absolutely  es¬ 
sential  in  the  re-construction  of  the  war- 
hammered  world,  and  as  an  Anglo-Irish- 
man,  with  many  American  connections, 
I  hope  soon  to  see  your  great  nation  with 
a  hand  on  the  helm.  There  is  no  anti- 
American  feeling  in  England  today.  The 
Irish  settlement  wiped  out  many  old 
feuds,  and  the  Irish  in  Great  Britain  are 
working  hard  today  for  Anglo- -American 
Unity  in  world  politics.  I  regret  to  see 
that  the  Fordnev-McCumber  tariff  bill 
has  been  passed,  for  I  think  it  will  be  bad 
both  for  your  country  and  for  other 
countries  doing  business  with  you.  For 
instance,  I  have  a  friend  from  Belfast 
who  has  been  spending  between  two  and 
three  million  dollars  worth  of  the  finest 
linens  here,  each  year,  but  he  told  me 
yesterday  that  he  felt  that  he  would 
have  to  seek  other  markets.” 

In  response  to  my  request  that  he  tell 
me  something  of  his  own  newspaper, 
the  Manchester  Guardian,  and  some¬ 
thing  of  newspaper  workers  in  England, 
Mr.  O’Neill  replied.  “The  Manchester 
Guardian,  which  is  102  years  old,  I  can 
say  without  fear  of  contradiction,  is  the 
greatest  political  and  commercial  news¬ 
paper  in  English,  and  Manchester  is  as 
you  know  in  the  very  heart  of  the  com¬ 
mercial  district.  C.  P.  Scott  has  been 
our  editor  for  52  years,  and  at  the  ag». 
of  76  is  regarded  as  a  very  remarkable 
man.  The  Guardian  confines  itself  to 
the  publishing  ^f  industrial  and  com¬ 


mercial  news,  and  uses  nothing  sensa¬ 
tional.  We  use  no  stories  of  divorce 
suits,  except  in  the  case  of  someone  ex¬ 
tremely  prominent,  and  then  perhaps  we 
would  carry  two  or  three  lines. 

“Do  we  have  a  woman’s  page?  Yes, 
I  am  sorry  to  .say  we  do,  as  two  of  the 
other  directors  thought  it  a  good  idea. 
I  have  never  seen  why  women  should  be 
set  aside  and  given  a  special  page.  I 
think  it  rather  a  slur  on  their  intelli- 


comment  of  the  Guardian,  without  any 
attempt  to  embellish  with  features,  and 
voices  the  liberal  thought  of  England. 

“Also  weekly  we  publish,  ‘The  Man¬ 
chester  Guardian  Commercial,  which  is 
a  weekly  world  review  of  industry,  trade 
and  finance. 

“We  also  issued  a  monthly,  ‘Recon¬ 
struction  in  Europe,’  of  which  John 
Maynard  Kaynes,  well  known  in  the 
United  States,  is  editor.  It  started  pub¬ 
lication  on  April  20,  1922.  The  purpose 
of  the  Reconstruction  Number  is  to  pre¬ 
sent  an  assemblage  of  facts  and  opinions, 
international  in  their  origin,  and  to  help 
in  the  process  of  reconstructing  Europe 
in  every  possible  way.  In  other  words, 
we  offer  it  as  a  forum  to  Europe." 

Mr.  O’Neill  paid  a  high  tribute  to  the 
National  Union  of  Journalists  in  Eng¬ 
land,  saying  that  he  thought  it  was 
an  excellent  and  necessary  organization. 
“I  can  see  something  besides  the  pub- 


NEW  YORK  PAPERS 
TALK  PAPER  ECONOMY 


Two  Meetings  This  Week  Show  Deep 
Interest  in  Cutting  Waste,  But 
No  Plan  Has  Yet  Been 
Effected 


“Thinking  opinion  in  England  be¬ 
lieves  that  America  entered  the  war 
at  the  rieht  moment,  and  the  only 
regrets  English  Liberals  have  is  that 
American  participation  in  the  work 
of  making  world  peace,  is  not  so 
active  and  so  militant  as  it  was  in 
making  victory  in  the  freld.” 

—J.  J.  O’Neill. 


New  York  city  newspaper  publishers 
are  awake  at  last  to  the  dangers  involved 
in  the  consumption  of  newsprint  paper  on 
the  scale  that  was  brought  out  in  Editor 
AND  Publisher  for  September  9  and 
September  16.  They  held  two  meetings 
this  week,  one  on  Monday  and  one  on 
Wednesday,  the  latter  bringing  out  the 
best  attendance  that  the  local  association 
meetings  have  seen  in  several  months. 
Far  more  interest  was  shown  than  at 
past  meetings  on  the  subject.  This,  meet¬ 
ing  was  attended  also  by  William  B. 
Bryant  of  the  Paterson  Press-Guardian, 
chairman  of  the  committee  on  conserva¬ 
tion  of  the  American  Newspaper  Pub¬ 
lishers’  Association. 

•Agreement  was  general  at  both  meet¬ 
ings  that  the  scale  of  newsprint  con¬ 
sumption  of  the  past  few  months  must 
be  curtailed,  but  no  plan  has  yet  beer, 
worked  out  for  the  attainment  of  this 
end.  Among  the  remedies  suggested  are 
the  complete  abolition  of  such  return 
privileges  as  now’  prevail  and  limitations 
uiKin  news  and  feature  matter,  but  final 
decision  has  been  reached  on  neither. 


gt-nce  to  give  them  iust  one  page,  out  of 
we’ll  say  a  thirty-two  page  newspaper, 
just  as  if  they  could  not  understand  and 
appreciate  the  political  and  industrial 
news  of  the  day,  just  the  same  as  men  do. 
•And  after  all,  I  do  not  think  it  the  busi¬ 
ness  of  a  daily  newspaper  to  teach  a 
woman  how  to  make  marmalade,  or  to 
select  the  furnishings  of  her  home.  No, 

I  do  not  think  that  is  our  mission,”  Mr. 
O’Neill  said  with  a  hearty  laugh. 

“What  do  you  think  of  women  in  the 
newspaper  field,  both  in  news  and  ad¬ 
vertising?”  I  asked  Mr.  O’Neill.  His 
reply  came  instantly.  “I  think  they  are 
fine  splendid  workers  and  their  employ¬ 
ment  is  certainly  on  the  increase.  Some 
of  our  very  best  writers  are  women. 
Your  question  suggests  to  me,  a  woman 
whom  I  think  is  one  of  the  most  com¬ 
petent  advertising  people  in  England,  and 
notice  that  I  s^y  people.  She  was  un¬ 
til  recently.  Miss  E.  M.  Seyer,  managing 
director  of  the  A.  J.  Wilson  Agency,  in 
I-ondon,  one  of  the  best  known  agencies 
in  our  country.  Mr.  Wilson  who  is  at 
the  head  of  the  agency  bearing  his  name 
is  a  very  clever  man  also,  but  I  think 
the  cleverest  thing  he  ever  did  was,  when 
he  found  Miss  Seyer  so  utterly  and  com¬ 
pletely  indispensable,  to  persuade  her  to 
become  Mrs.  Wilson.  ’CH  course  news¬ 
paper  work  for  women  is  not  as  far  ad¬ 
vanced  in  England  as  it  is  in  the  United 
States,  and  I  believe  that  the  average 
Englishman  rather  objects  to  having  a 
woman  reporter  come  to  interview  him; 
he  prefers  a  man.  If  he  has  nothing  to 
give  out  to  the  public,  instead  of  meeting 
her  and  refusing,  of  course,  courteously, 
he  is  more  than  apt  to  excuse  himself. 
However,  as  more  women  are  coming  mi 
the  staffs  of  our  English  newspapers  each 
day,  he  is  getting  over  that.  In  addition 
to  the  Manchester  Guardian,  we  publish 
several  other  newspapers.  The  Man¬ 
chester  Guardian  Weekly  is  published' 
every  Friday,  and  it  may  surprise  you  to 
know  that  we  have  an  .American  circula¬ 
tion  of  9,000. 

“It  is  a  weekly  digest  of  the  news  and 


lisher’s  side’’  he  said,  “for  I  have  filled 
almost  every  position  on  a  newspaper  in¬ 
cluding  that  of  reporter,  linotype  operator 
and  advertising  manager.  This  associa¬ 
tion  fixes  a  minimum  wage  of  about  $40 
a  week,  which  I  think  would  be  equiv¬ 
alent  to  $70  in  New  York,  as  it  is  so 
much  more  expensive  to  live  here.” 

“I  think  it  would  be  a  splendid  thing 
for  the  convention  of  the  Associated 
Advertising  Clubs  of  the  World  to  be 
held  in  London  in  1924,  and  I  hope  that  it 
will  be  held  there.  For  four  or  five 
hundred  of  your  'bright  advertising  men 
and  women  to  go  to  London,  would  heip 
English  advertising  as  you  are  much 
further  advanced  than  we  are,  and  doubt¬ 
less,  they  too,  will  bring  back  with  them 
some  worth  while  ideas.” 

Mr.  O’Neill  is  spending  a  few  days  in 
Washington  and  has  also  visited  Mon¬ 
treal.  He  will  return  to  New  York  for 
a  brief  visit,  sailing  on  the  Aquitania  on 
October  3,  for  his  home. 


PLAN  RELIEF  OF  CAR  SHORTAGE 


Receiver  to  Sell  Ohio  Paper 

The  Bellefontaine  (Ohio)  Index-Re¬ 
publican,  an  evening  paper,  is  to  be  sold 
by  J.  C.  Martin,  receiver  for  the  paper. 
He  has  filed  a  petition  with  the  court 
for  authority  to  have  the  property  ap¬ 
praised  and  E.  E.  Rutledge,  Don  C. 
Bailey  and  P.  W.  Carter  have  been  ap¬ 
pointed  to  make  the  appraisal.  'The  In¬ 
dex-Republican  has  outstanding  against 
it  bills  amounting  to  $18,000.  The  re¬ 
ceiver  has  incurred  liabilities  of  approxi¬ 
mately  ^,700.  The  court  has  ruled  that 
the  receiver  may  sell  the  paper  at  private 
sale,  providing  the  amount  realized  is 
not  less  than  two-thirds  of  its  appraised 
value. 


Pulp  and  Newsprint  Shipments  from 
Canada  Hampered 

Plans  for  relief  of  the  car  shortage 
situation  in  Canada,  which  is  seriously 
interfering  with  the  movement  of  wood 
pulp  into  the  United  States  were  dis¬ 
cussed  in  Washington  this  week  by  rep¬ 
resentatives  of  the  Canadian  railroads 
and  Interstate  Commerce  Commission 
and  officials  of  the  car  service  section  of 
the  .American  Railway  .Association. 

The  delegation  of  the  Canadian  rail¬ 
road  officials  composed  of  C.  P.  Riddle, 
Canadian  Railway  .Association;  C.  R. 
Moore.  Grand  Trunk  System;  George 
P.  Clark,  Canadian  National  Railways, 
and  A.  Hatton,  Canadian  Pacific  Rail¬ 
road,  explained  to  the  American  authori¬ 
ties  that  the  embargoes,  priorities  and 
other  restrictions  which  had  been  placed 
on  the  movement  of  freight  and  the 
handling  of  cars  on  American  roads,  as 
the  result  of  the  shopmen’s  strike,  had 
worked  to  prevent  a  return  to  the  Cana¬ 
dian  roads  of  thousands  of  Canadian 
cars.  The  Canadian  roads  now  are  fac¬ 
ing  their  heaviest  freight  season  appre¬ 
ciably  short  of  cars,  and  unless  their 
rolling  stock,  now  in  the  United  States, 
is  released  from  the  American  railway 
jam,  the  movement  of  grain  from  the 
Northwest  and  the  movement  of  wood 
pulp  and  print  paper  into  the  United 
States  would  suffer  materially. 

L.  M.  Bett,  of  American  Railway  As¬ 
sociation,  with  whom  the  Canadians  dis¬ 
cussed  the  situation  at  length,  expressed 
the  opinion  that  substantial  relief  could 
be  given  in  a  short  time. 


Time*  Start*  Hou*e  Organ 

•  .  ‘  Times  Topics”  is  the  title  of  the  new 
house  organ  of  the  New  York  Times, 
which  has  just  made  its  appearance.  It 
IS  eight  pages  and  carries  a  number  of 
rotogravure  pictures  interesting  to  the 
Times  family. 


Stuart  Leave*  Daily  Mail 

Sir  Campbell  Stuart,  managing  director 
of  the  London  Times,  has  resigned  from 
the  management  of  the  Daily  Mail  and 
will  devote  all  his  efforts  to  the  'Times. 
He  was  the  only  director  whom  the  two 
newspapers  had  in  common. 

Polachek  Again  With  H*ar*t 

Victor  Polachek  is  again  a  member  of 
the  Hearst  organization.  .About  a  month 
ago  he  retired  from  the  paper  business. 
He  is  now  in  general  charge  of  promo¬ 
tion  for  the  Sunday  edition  of  the  Chi¬ 
cago  Herald  and  Examiner. 


Gov.  Patterson  in  Journalism 

Malcolm  R.  Patterson,  former  governor 
of  Tennessee,  has  joined  the  staff  of  the 
Memphis  Commercial  Appeal  and  will  do 
political  editorials  and  special  articles  of 
state  and  national  character. 


EV  r 
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NEWSPAPER  ADS  ARE  THE  BATTLEFIELD 
IN  SEVERAL  MARKET  RGHTS 

National  Advertisers  Present  Their  Own  Case  and  Rebut  the 
Claims  of  Competitors  in  Campaigns  Now  Waging  in 
Soap,  Toilet  Articles  and  Canned  Food  Fields 

Br  HAMMOND  EDWARD  FRANKLIN 

Editoiial  Note — This  is  the  tenth  of  a  series  of  articles  by  Mr.  Franklin  on  important 
phases  of  creating  sales  through  newspaper  advertising,  based  on  studies  of  methods  and  results 
of  current  successful  local  sectional  and  national  users  of  newspaper  adzcrtising.  Readers  of 
UITOB  &  PcKLiSHEE  who  know  the  facts  behind  noteworthy  efforts  are  invited  to  send  them  to 
Mr.  Franklin,  care  of  Editor  &  Puelishee.  Suggestions  and  comments  are  invited.  The  ne.rt 
article  of  the  series  will  appear  m  an  early  issue.  Look  for  it. 


heart  of  the  question.  It  does  not  men-  and  foremost  a  matter  of  cleanliness. 


tion  competitors,  yet  it  makes  its  posi¬ 
tion  unmistakable. 


Water  and  mild,  pure  soap  are  your  best 
‘preparations.’  A  soap  should  he  bought 


The  most  striking  piece  of  copy  has  "o*  to  cure  ‘skin  troubles,’  or  to  perform 
this  heading:  “Pink?  Purple?  Green?  miracles,  but  to  clean — clean  gently.  II 
Yellow?  White?  What  color  should  a  >t  does  this,  it  does  the  very  best  th^ 
soap  have?’’  In  that  category  is  included  soap  can  do  for  the^  complexion.  TeU 
the  product  of  almost  every  competitor  your  daughters  that!’ 


and  its  own. 

Then  comes  this  copy ; 


“In  public.  Dr,  Verity  carefully  avoids 
naming  soaps,  but  mothers  who  ask  pri- 


"Many  women  believe  that  color  is  an  vately  for  his  recommendation  will  prob- 
indication  of  certain  inherent  qualities  in  aWy  hear  him  say,  ‘Ivory.’ " 
soap  which  add  to  the  soap’s  value  in  Whimsical  illustrations  which  have  an 

_ _ _  _  _ _ _  _  _  _  _ _  _  _  _  cleaning,  and  even,  perhaps,  in  medicat-  English  novel  flavor  are  used  through 

'Sditoi  &  l^'ELisHEE  Toio  know  the  facts  behind  noteworthy  e^oht  are  ini-ited  to  send  them  to  ing  the  skin.  series.  In  each  advertisement,  somc 

Mr.  Franklin,  care  of  Editor  &  Publisher.  Suggestions  and  comments  are  invited.  The  ne.rt  .•■vj  |  selling  is  done  for  Ivory  Soap  Flakes. 

artUle  of  the  series  will  appear  in  an  early  issue.  Look  for  it.  ^  ^^p^  beaded,  “HoW 

A  GROCER  in  a  small  city  put  up  a  due  to  the  fact  that  the  claims  cannot  be  ficial  and  may  be  misleading  if  the  pur-  fo  care  for  the  skin  ?  Let  this  well- 
sign  in  his  window,  “There  are  countered.  chaser  attaches  to  it  any  other  than  a  known  physician  answer,”  another 

no  street-dust,  grime  and  germs  on  our  Advertising,  after  all,  is  argumentation  decorative  significance.  Dr.  Pusey,  one  a  healthy  skin  may  be  made  sick,**  stilll 


fruit.  We  protect  it  by  keeping  it  be-  and  debate,  with  persuasion  and  convic-  of  the  highest  authorities  on  the  care  of  another,  “What  soap  can  do  to  promote 


hind  glass.’ 


tion  harnessed  to  make  people  think  in  the  skin,  says,  ‘The  natural  color  of  the  beauty,”  etc 


The  owner  of  a  fruit  stand,  a  near-by  a  definite  way.  Rebuttal  has  an  im-  best  quality  of  toilet  soap  is  a  creamy  .  As  m  argumentation,  authorities  arc 

competitor,  retorting  with  indignation,  portant  place  in  argumentation.  Why  white.’  .\nd  another  well  known  writer  cited  in  this  advertising  rebuttal, 

should  it  not  be  used,  when  the  occasion  on  health  says  that  it  is  always  best  to  competitors  have  simply  continu^ 

«. _  ■  =  ■  '**  ',t  demands  it,  in  a  hi^h  grade  way  by  the  avoid,  or  at  least  be  wary  of,  any  soaps  with  their  regular  advertising  without 


Underwood's! 

“Simplifry’’ 

Codfish  Cakes 

Sunday  Breakfast 
in  Three  Easy  Steps 

SERVE  Underwood'!  Cod  Pith  Cake*  for  Enday 
breakfast.. The  ddiooMa  MaliAf.  fokkn  brown 
I  eakcswtabcaw«)co»ctrcattoaU.  <>ackaDd  aasTt* 

prepare- tbrae  simple  sups— ttoal’s  oby  eafl  tham 
**iimpbfr7  *’  Order  a  supply  from  your  troccr  today. 
wM  oifpaawooo  comtaitt.  soaron,  mass. 


manufacturer?  It  is  an  unwritten  rule,  which  are  dark  colored  or  heavily  per-  special  reference  to  this  barrage. 


however,  that  competitors  can  never  be  _  ^  ....  . 

concretely  mentioned  by  name.  “Ivory  Soap  has  nothing  to  conceal.  Publisher’s  position  in  this,  as  in  all' 

Good  sportsmanship  and  fair  play  Therefore,  because  it  is  made  of  pure  in-  advertising  “wars,”  is  neutral.  It  in  no 
characterize  the  use  of  rebuttal  in  the  gradients  of  the  very  highest  quality,  it  case  of  this  sort  desires  to  comment  on 
advertising  “wars”  now  merrily  going  is  creamy  white  and  delicately  fragrant,  the  merit  of  the  argument  on  either  ade. 
on.  Furthermore,  Ivory  Soap  is  offered  for  .-Xnother  interesting  situation  has  risen 

The  most  notable  recent  contribution  the  single  purpose  of  cleansing  safely —  through  a  smaller  “war”  in  the  canned' 
to  “advertising  war”  literature  comes  and  safe  cleansing  is  the  only  good  pur-  goods  line.  Some  years  ago  the  Gorton- 

_ _ _  Pew  Fisheries  at  Gloucester,  Mass., 

- - -  - -  ~  '  called  in  an  advertising  agency  to  make 

!  ^  I  '■  an  investigation  for  it.  This  agency, 

A  ^  after  a  careful  analysis,  recommended 

the  company  place  on  the  market  ti 

I  trade-marked  ready-to-fry  codfish  cake. 

This  was  done  in  a  number  of  localities 
through  newspaper  advertising,  and  coti- 
siderable  sales  were  rolled  up  as  the  work 
was  carried  on.  After  a  time,  however, 
other  complications  temporarily  placed 
the  Gorton-Pew  Company  in  finanejal 
difficulties  and  precluded  more  advertis¬ 
ing  of  the  codfish  cakes.  The  momentum 
of  the  previous  advertising  “carried  on"” 
for  some  time,  however. 

It  came  about  that  the  William  Under¬ 
wood  Company,  always  a  large  adver¬ 
tiser  of  Underwood’s  Deviled  Ham,  about 
this  time  placed  on  the  market  Under- 
wiKxI’s  “Simplifry”  Codfish  Cakes.  Its 
«  copy  showed  the  three  simple  steps,  one 

of  buying  a  can  of  the  product,  another 

Use  enough  to  get  ^  JBSm 

a  big*  lasting*  fuds  Soa/i  an  hour  ^  ^ 

or  more  about 

ctotlMs  oaly  ImH  Ml  bwr)  I  0  ^^0 

Big  lasting  suds  Is  one  secret  of  Rinso's  If  you  use  a  washing  machine,  follow  the  m  w  w  % 

amazing  power  to  dissolve  dirt.  Ifyoudon't  advice  of  the  leading  washing  machine  H  0|aQ/S|b|  fVibmk# 

get  lasting  suds  you  have  not  used  enough  manufacturers  and  use  Rinso  in  It.  m  olPDwtw  UCls  lOl» 

At  every  step  of  the  fsmlly  wash  RkMo  takes  the  1  ff 

Aftersoaking.  only  the  most  soiled  clothes  place  of  bar  soap.  ^  ^  .a  ■ _ §» 

need  a  light  rubbing  with  dry  Rinso.  Rinso  is  made  by  the  larSMt  soap  makers  in  the  I  ■  *  UlOw  Ul«C  I  OOUifl  tCTip# 

Your  clothes  don’t  need  boiling  if  you  use  to  do  ih*  family  wa.h  m  i^ly  and  ufaly  as  |  M  m  tCCth  clcsn  With  ■  WMO* . 

Di...d..  Ds.e  14  isie.a  keu  Iwxit  ^axRR*  lErkiB.  Lus  does  hne  ihinfs.  It  comes  in  the  reRular  site  ■  s  .  •  i 

Rinso.  But  if  you  like  to  boil  your  and  the  big  new  parkafe.  <;el  Rinso  HKtay  at  '  1  IcMt  iHttT  tOOdi  ptfC^  bttC  I 

cottons,  use  enough  Rinso  solution  to  get  arocery  and  departmeni  stores  everywhere  Lever  %  •  *  Lm  -  -  ^  - 

the  suds  you  like.  Bros.  Co.,  (.ambridae.  Mass.  ^  ■  I  wflOw  CUBs  WBflUD(  IB  BBIBR 

Just  soaking  in  Rinso  loosens  f  dun  •courio*. 

!  all  the  dirt  \  1  Imow  tlut  Couuti^S  to  M 

,1  nude  nom  nonsirittT  chalk  I 
_ ■  '  -  - - ^ - - -  '  - #  jaiul  putt  Eoap,  vhl^  wtS  % 

a  Btrikina  example  of  advartisina  arauroent  causina  srida  comment,  used  by  Rinso  Som>  in  full  \  looacn  tod  Waah  away  Inilir-  k 

paao  apace.  1  Iwwibaraacaatomyiaoydib  * 

from  that  advertising  veteran.  Ivory  pose  for  which  any  soap  can  or  should  1 1  t^w^OOLGAll^S^WM  my  E 
Soap.  For  years  Ivory  Soap,  with  its  be  used.  *•  m 

cinann  “It  flnatc  ”  hae  enhipct  “Safp  rlpancino  re^tNYorniyeef  afen  a«  MOBOOlTlCB  0OCB  B 


It  should  be  mentioned  that  Editor  A 


Dissolve  in 

boiling  water 


Use  enough  to  get 
a  biP"  lastinp  sud 


Soak  an  hour 
orhwre  ''r/Xr^h^ 


oouing  water 

i  i/se  enougii  to  m 

a  bip  lading  suds  ^nnk  nti  hnuy 

posted  this  sign:  “Where  does  fruit  ®  ®  OUaii  UU  UOUT 

grow?  Outdoors!”  Or  mOrC 

A  miniature  advertising  “war”  fol-  i 

lowed 

‘  1  •  •  a  lasting  suds  is  one  secret  of  Rinso*s  If  you  use  a  washing  machine,  follow  the 

inere  are  now  several  interesting  ad*  amazing  power  to  dissolve  dirt,  ifyoudon't  advice  of  the  leading  washing  machine 

Vertising  “wars"  in  progress,  in  which  B«t  lasting  suds  you  have  not  used  enough  manufacturers  and  use  Rinso  in  It. 

national  adverfi^pn;  arp  tiiynrinir  and  in  Rinio.  At  nny  tiefi  ol  ih*  family  »Mh  RlfMo  iiUm  th*  | 

Ilduonai  aaveriisers  are  ngurmg  ana  in  After  soaking,  only  the  mo»t  soiled  clothea  place  ol  bat  ««.p 

WniCn  copy  is  being  used  most  ingen-  need  a  light  rubbing  with  dry  Rinso.  Rinao  la  made  by  the  largaai  soap  mahen  in  the  ! 

iously  to  meet  claims  of  competitors.  Your  clothes  don’t  need  boiling  if  you  uae  wid  to  (to  the  I^lly  wa.h  aa  ^ly  a^ safely  aa  | 

“Saying  it  with  newspaper  space”  takes  Rinao.  But  if  you  like  to  boll  your  white  ih7  bir oew  icka^^^Oe"  Itlnw)  ujiy  Tt 

a-aZ  Kas.*wa<i  ounnA  eumnseunaem  kooll^Ads  cottons,  use  cnough  Rinso  solullon  to  get  gfocvr jT  scmI  dcpsct imni  ttoTM  «very whcTf  Lever 

the  plBCC  of  bows  Bnd  arrows,  bullets  Ihe  suds  you  like.  Bros.  Co..  (.jmbrldAe.  M-iw.  . 

and  hatchets  of  the  skirmishes  in  which  , 

their  ancestors  engaged.  Just  soaking  in  Rinso  loosens  ! 

In  fact,  many  men  who  in  the  olden  I  all  the  dirt 

days  would  have  found  their  “thrills”  i  .  I 

and  adventure  in  the  forests  now  have  '  - - - 

similar  ones  in  modern  business.  Selling  ^  Btriking  example  of  advertising  argumant  causing  wida  comment,  laeed  l>y  Rinso  Soap  in  full 
goods  in  person  or  through  advertising  p*** 

requires  a  fighting  spirit  and  brings  with 

it  situations  which  are  analogous  to  those  from  that  advertising  veteran.  Ivory  pose  for  which  any  soap  can  or  should 
in  the  times  when  the  battling  was  done  Soap.  For  years  Ivory  Soap,  with  its  be  used. 

physically.  slogan,  “It  floats,”  has  been  the  subject  “Safe  cleansing  is  recognized,  also,  as 


Big  lasting  suds  Is  one  secret  of  Rinso's  If  you  use  a  washing  machine,  follow  the 
amazing  power  to  dissolve  dirt.  Ifyoudon't  advice  of  the  leading  washing  machine 
get  lasting  suds  you  have  not  used  enough  manufacturers  and  use  Rinso  in  It. 

At  every  step  of  the  fsmlly  wash  RifMo  takes  the 
Aftersoaking.  only  the  most  soiled  clothes  place  of  bar  toap. 


need  a  light  rubbing  with  dry  Rinso.  Rinso  is  made  by  the  laraast  soap  makers  in  the 

Your  clothes  don't  need  boiling  If  you  use  7^' ^  ^  the  family  wash  as  ^aily  and  safety  aa 

Dinuweu  D..B  14  isic.*  keu  iwxit  bus  does  kne  itiinfs.  It  comes  in  the  reRular  site 

Rinso.  But  if  you  hk^  Boil  your  white  packate.  <*et  Rinso  oKtay  at 

cottons,  use  enough  Rinso  solution  to  get  grocery  and  department  stores  everywhere  Lever 
the  suds  you  like.  Bros.  Co.,  (.ambridae.  Mass. 


Just  soaking  in  Rinso  loosens 
all  the  dirt 


‘Safe  cleansing  is  recognized,  also,  as 


What  is  the  modern  manufacturer  of  large-scale  campaigning  along  what  the  very  finest  and  most  direct  aid  to  the 

going  to  do  when  he  is  attacked  by  claims  might  be  called  sound,  rather  than  dra-  beauty  of  the  complexion.  Ivory  Soap 

of  competitors  which  divert  trade  from  matic  lines.  The  Procter  &  Gamble  cleanses  safely  because  it  is  pure,  mild  PUin  BpeaUnr  adopted  by  Colfate  to  meat 

his  own  brand?  Usually,  the  process  is  Company  has  kept  at  it  in  season  and  and  gentle.  In  its  43  years  of  honorable  counter  claims, 

to  answer  these  claims  directly,  ^  so  in-  out,  with  resulting  large  scale  sales.  history,  it  has  befriended  the  skin  of 

directly  or  simply  continue  forcefully  re-  The  increase  in  the  number  of  com-  millions  of  women  and  is  found  today  in  in  frying  in  hot  fat,  and  the  third  in 
iterating  the  selling  points  of  his  own  plexion  treatments  and  soaps  being  of-  probably  more  homes,  rich  and  poor  serving.  It  apparently  was  out  in  dea'd 

merchandise,  as  he  always  has.  It  is  a  fered  without  doubt  has  caused  many  alike,  than  any  other  soap  made.”  earnest  to  go  after  the  market, 

delicate  problem,  requiring  discrimina-  women  buyers  to  judge  the  value  of  such  Above_  the  main  copy,  at  the  left  of  the  Since  then,  the  Gorton-Pew  Fishetiet 
tion.  •  preparations  by  thcir_ colorings  per-  page,  it  is_  said :  _  Company  has  resumed  the  pushing  of  its 


There  are  times  when  it  is  unwise  for  fumes.  This,  the  Procter  &  Gamble  “Lecturing  to  the  mothers  of  the  youn-  ready-to-fry  fish  cakes  and,  consequently 
the  manufacturer  to  deign  to  bother  with  Company  feels,  is  all  wrong.  It  declares  ger  generation.  Dr.  Verity  says  that  what  might  be  termed  an  advertisiiig 

responding  to  counter  claims.  By  ignor-  that  a  clean  skin,  safely  made  so  by  a  for  their  daughters’  determination  to  tn  “war”  is  taking  place,  the  significant 

ing,  he  establishes  the  fact  that  he  re-  white  soap,  is  what  is  needed  for  health-  mothers  themselves  are  partly  to  blame  thing  being  that  both  firms  show  their 

gards  them  as  trivial.  On  the  other  ful  complexions.  every  new  complexion  ‘method’  and  com-  recognition  of  the  need  of  newspaper  ad- 

hand,  persistent  failure  to  meet  points  Full  page  rotogravure  advertising  of  plexion  ‘preparation.’  vertising  for  winning  and  holding  a  mar- 


raised  by  competitors  in  some  cases  would  an  unusual  nature  is  being  us^. 


“  ‘V'ou  yourselves  must  remember,’  he  ket 


vertising  for  winning  and  holding  a  mar- 


appear  to  the  public  and  the  trade  to  be  copy  is  unusually  frank  in  getting  at  the  says,  ‘that  a  beautiful  complexion  is  first 


(Continued  on  f'age  36) 
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NO  RULING  MADE  ON  “BOGUS”  SETTING 
BY  I.  T.  U.  CONVENTION 


Lynch  Withdrew  Appeal  from  Decision  of  McFarland — Union 
Will  Aid  Formation  of  Labor  Party — 

Atlanta  Next  Rendezvous 


{Special  to  Kditor  &  I’i  blisiierj 


In  nine  jurisdictions  but  one  or  two  news¬ 
papers  held  the  International  Arbitratun  Agree¬ 
ment,  hut  all  other  papers  in  such  jurisdictions 
having  contracts  have  provisions  for  Interna¬ 
tional  .\rbitration  Agreement  procedure,  in  most 
instances  holding  joint  contracts  with  the  firm 
or  firms  parties  to  the  International  Arbitration 
Agreement. 

LOCAL  AKBITRATION 
Kighieen  unions  have  contracts  providing  for 
arbitration  of  all  arbitrable  differences,  includ¬ 
ing  a  new  contr.tct. 

Three  hundred  and  twenty  unions  have  con- 

A'ri  vx'TW  /"I'rv  c  »  1Q  n  f  i  -  tracts  whose  provisions  require  the  arbitration 

i  l-,-\A  lie.  L.1  1  1,  oept.  lo.  loll-  reset  Ictw.  out  n<t  coiiclusioil  whs  reached,  of  differences  arising  under  the  contract  only, 

tics,  applied  both  in  the  sense  of  The  conference  adjourned  without  set-  making 
,  internal  disputes  over  the  administra-  ting  a  date  for  a  future  meeting.”  Three  hundred  and  thirty-eight  unions  having 

tion  of  the  organization  and  extending  The  report  likewise  gives  the  following  provisions  for  local  arbitration.  Of  these 

even  to  the  administration  of  the  deductions  made  from  newspaper  arbi-  "  i-.._  i..  ■  . .  c... 

country,  was  the  outstanding  feature  of  tration  scheule.  International  Arbitra- 
the  convention  of  the  International  Ty-  tion  .Agreement. 

pographical  Union  held  at  the  Hotel  unions  parties  to  the  International 

Ambassador  here  last  week.  ..  Arbitration  Agreement  hold  contracts  which 

The  conv'entioil  saw  not  only  a  battle  proviilc  for  the  arbitration  of  a  new  contract 
royal  between  Conservative  and  Progres-  a«  well  as  all  arbitrable  dilTerences,  also  agree  ,  I  f  I-  t-  f  ■ 

sive  within  the  ranks  of  the  union  with  a  continuation  of  International  Arbitration  ’J***  s^^*ding  of  liisputcs  by  referring  same  to 

the  Executive  Council  of  the  International 
Typ<  graphical  Union. 

Seventy-nine  unions  are  lx)und  by  the  provi¬ 
sions  of  their  contracts  to  arbitration  of  new 
contracts  in  the  event  of  failure  to  agree  through 

litical  arena.  The  delegates  heeding  the  hut  make  no  provision  for  the  continuation  of  erncibation 

call  of  other  labor  organizations  voted  arbitration  after  the  expiratifin  of  the  Interna 

solidly  to  have  their  craft  represented  Arbitration  Agreement  on  April  30,  1922. 

at  the  council  to  be  held  in  Chicago  in  .  •'Seventeen  unions  parties  to  the  International 
lanuarv  from  which  it  is  expected  that  ;\^l>itrat.on  Agreement  have  contracts  providmg 
X-  ITU  n  .  -11  -  1.  fits  arbitration  of  differences  arising  under 

the  National  ^bor  Party  will  issue.  It  contract  only,  and  provide  for  a  continua-  .  .  _  . 

IS  the  hrst  tirne  m  the  history  ot  the  tion  of  the  International  .Arbitration  Agreement  day  of  the  convention,  as  did  a  resolu 

union  that  politics  of  this  nature  has  procedure  in  the  event  a  new  agreement  is  not  tioii  establishing  Indianapolis  the  perma- 

gained  a  foothold.  made. 

What  was  forecast  as  to  he  the  biggest 


victory  perching  on  the  standards  of  the  -'Kfeftnt'nt  procedure  m  the  event  new  agree- 
former,  but  also  for  the  first  time  in  nr,t  made.  , 

’  .u  T  .  IT-  I  wenty  unions,  parties  to  the  International 

Its  history  saw  the  International  Typo-  Arbitration  Agreement  hold  contracts  providing 
graphical  Union  enter  the  national  po-  for  the  arbitration  of  the  same  points  as  almve. 


Two  hundred  and  twenty-five  unions  con¬ 
tented  themselves  with  just  the  provisions  for 
arbitration  contain ;.*d  in  the  International  ferm 
contract. 

Kive  hundred  and  twenty-two  unions  have 
provisions  of  s(.me  kind  in  contracts  for  ar¬ 
bitration. 

Eight  unions  have  contracts  providing  for 


Ninety-five  unions  have  no  provisions  for 
arbitration  at  all. 

Resolutions  calling  for  the  estahli.sh- 
ment  of  an  I.  T.  U.  school  for  machine 
operators  failed  of  pas.sage  on  the  final 


battle  of  the  convention  did  not  ma-  Arbitration  Agreement  have  provisions  for  the 
terializc.  This  was  the  appeal  of  the  differences  arising  under  the  con 

^  ^  rp  ^  U*  1  IT  ■  V  <^nly,  but  make  no  provision  for  the  con- 


neiit  convention  city,  Atlanta  defeating 
Seventy-five  unions  parties  to  the  Internation.il  Chicago  for  the  next  gathering  pL'ice. 


Syracuse  Typographical  Union  No.  55 
from  the  decision  of  the  Executive  Coun¬ 
cil  over  the  arbitrability  of  foreign  ad¬ 
vertising,  a  bone  of  contention  for  many 


tinuance  of  arbitration  after  the  expiration  of 
tlie  International  Arbitration  Agreement. 

Thirty-one  unions  who  held  International  typers  is  provided  in  a  new  contract  with 


New  St.  Louis  Stereotype  Contract 

Slight  increase  in  wages  for  stereo-. 


\rbitration  Agreements  with  publishers,  make  the  St.  Louis  newspaper  publishers. 


years  between  publisher  and  union,  no  further  provision  for  arbitration  in  wage  which  runs  for  two  years  from  August 
Armed  with  briefs  and  believed  to  have  contracts.  24,  with  provision  of  opening  the  wage 

the  sup^rt  of  the  conservative  majority  p'/nie^'o  'he  InlernatZal"  Arbi"^  a^eement  on  30  days’  notice  at  the  end 

Jam«  M.  Lynch  a  former  president  of  Agreement.  Hi.  addition  to  this  17  unions  any  y^ar  of  the  contract.  The  present 
^ Union  came  to  Atlantic  having  prfivision  fnr  local  arbitration  only,  scale  for  journeymen  is  $42  per  week, 
City  to  fight  out  the  matter  on  the  floor  sjiecify  th.-»t  arbitration  shall  be  in  accordance  day  and  nighti  and  for  apprentices  ?2.62 
of  the  convention.  The  date  for  the  with  the  International  Arbitration  Agreement,  to  $3.22  per  day  or  night.  Mours  are  4h' 
hearing  was  set  for  Friday,  the  last  day  making  this  form  of  arbitration  agreeable  to  week,  day  work,  and  42  per  vveeK, 

of  the  convention.  -‘’j..’'" night  work.  Under  the’  previous  con- 

.\t  the  opening  of  the  session  Friday  I  iftj  eight  union-  indicate  a  desire  in  their  J  J  which  expired  March  19,  1921  the 

T  u  -.u  t_  su  -.u  contracts  for  a  continuation  of  the  International  ‘“s'-"-,  nnicii  cjsjjiien  ...aicii  i.r,  ms, 

morning  Lynch  withdrew  the  appeal  With  Arhii ration  Agreement  after  its  expiration  April  scale  for  journeymen  was  ^1.30  per 
tnc  statement  tnat  ne  nad  just  received  1922,  !>>■  indicating  h  willingness  to  sign  week,  day  and  night,  and  for  appren- 
word  from  Syracuse  that  the  polishers  a  new  arbitration  agreement  if  made.  tices,  $15.42  to  $18.96  per  week,  day  or  ' 


BRITISH  UNION  LAYS  TAXES  ON  PRINTERS 
WHO  FLOUTED  STRIKE  ORDER 


IJRITISH  union  compositors  have  the  levy  will  lay  members  open  to  in- 
finally  acceptetl  the  wage  reduction  eligibility  for  benefits  and  to  a  fine, 
to  continue  the  battle  for  the  44-hour  awarded’  last  July  by  the  Industrial  The  union  agreed  with  the  employing 


had  capitulated”  and  that  the  differences 
were  at  an  end.  He  stated  that  there 
were  small  matters  to  be  threshed  out. 
hut  predicted  this  would  be  done  in  short 
order. 

No  action  as  applied  to  changes  in  re¬ 
lation  between  the  I.  T.  U.  and  the 
American  Newspaper  Publishers  Asso¬ 
ciation  was  taken  nor  was  any  even  con¬ 
sidered.  The  convention,  however,  voted 

■  week  in  commercial  .shops.  Court,  the  Typographical  .Association  printers  not  to'e.xpel  memlxrs  who  did 

In  a  supplemental  report  to  the  con-  vote  on  the  referendum  being  14,983  to  not  heed  the  strike  order,  hut  claim 
vention,  the  Executive  Council  took  up  -i.483.  The  men  returned  to  work  before  that  this  agreement  does  not  hamiier  it 
the  Question  of  arbitration  at  consider-  the  results  of  the  vote  were  known  and  from  otherwise  punishing  printers  who 
.'  able  length.  This  report  referred  to  the  they  also  voted  to  levy  a  tax  of  four  di>regarded  the  orders  of  executive 
"  conference  between  the  I.  T.  U.  and  A.  shillings  in  the  jKiund  again.st  members  council. 

i  N.  P.  A.  representatives  at  Chicago  on  who  remained  at  work  during  the  strike  The  pre.scnt  scale,  after  the  first  two 
/  August  16  to  discuss  negotiations  of  a  period,  July  29  to  .\ugu.st  19.  The  tax  cuts  of  3  shillings  a  week  each  ordered 
'  new  arbitration  agreement  to  replace  the  applies  not  only  to  those  who  did  not  by  the  Industrial  Court  have  been  de- 
one  which  expired  last  .April.  walk  fuit  hut  to  those  who  returned  to  diictixl,  is  as  follows  for  English  and 

i  .  “No  progress  was  made,”  says  the  re-  t'ork  at  the  rtxhiced  wage  before  August  Welsh  cities  f except  London  )  and  for 
;■  port.  “Publisiiers  were  insistent  upon  17.  It  is  intimated  that  failure  to  pay  Belfast,  Ireland; 

V  agreement  by  the  International  Typo-  IIAXO  COMPOSITORS 

;  graphical  Union  that  all  its  laws  lie  sub- 
?  ject  to  arbitration  without  restriction  ex- 
i  cept  those  laws  relating  to  the  employ-  Eiening'Ncwl 
.  ment  of  union  men  and  the  eight-hour 
■'  day,  alleging  their  inability  to  vary  the 
-  instructions  given  by  the  convention  of 
their  association.” 

“The  law  to  which  they  ( the  pub-  . . 

lishers)  have  particular  objection  is  the  'lay 

reset  law,”  continues  the  report  after  re¬ 
citing  the  instructions  given  the  .A.  N. 

P.  A.  representatives  by  their  conven¬ 
tion.  “They  were  willing,  however,  to  4 

accept  a  priority  law'  providing  for  a 
probationary  period  of  60  days  during 
which  all  substitutes  would  be  on  an 
equality.  They  were  also  insistent  that 

charges  against  foremen  because  of  con-  ,  .  ,  _  , 

tract  violations  should  be  taken  up  not  reductions,  one  of  3  shillings  and  one  meeting  had  before  it  a  proposition  of 
as  against  the  individual  but  as  again.st  ^  shillings  sixpence  during  the  next  Ixmdon  Master  Printers  Association 
the  .publisher  involved.  Other  changes  months. 
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The 

union 

of  a  minor  nature  were  desired  by  them. 

“Considerable  debate  took  place  as  to 
the  possibility  of  harmonizing  the  views  -pres-uneTi  who  arc 
of  the  contending  parties  regarding  the  cal  .-t. social  ion  outside  of  London 


that  wages  be  reduced  for  all  members 
London  book  and  job  wages  were  be-  of  the  union.  The  union  has  until  five 
ing  considered  this  week  as  Editor  &  weeks  from  August  29  to  ballot  its 


included  in  Typographl-  members  and  reply  to  the  employers’ 


night.  Uay  hours  were  the  same,  but 
night  work  was  formerly  43  hours. 


MONTREAL  STRIKE  AVERTED 

Herald  Non-Union,  Star  Arbitrating, 
Gazette  Win*  AH  Points 

(/>y  Telegraph  lo  Editor  &  Publisher) 

.Montreal,  P.  Q.,  Sept.  18. — The  sit¬ 
uation  between  the  local  newspapers 
and  typographical  union  No.  176,  com¬ 
prising  the  English-speaking  printers,  has 
been  clarified  on  the  following  basis; 

The  Herald  has  broken  all  relations 
with  the  typographical  union  and  is  now 
running  a  non-union  shop. 

The  Gazette  has  won  all  its  points  of 
dispute  with  the  union,  including  one 
that  permits  employment  of  a  non-union 
foreman  and  the  interchange  of  type 
between  the  newspaper  and  job  com¬ 
posing  rooms.  The  latter  has  been  an 
open  shop  since  the  44-hour  week  strike 
started  last  year. 

The  Star  will  arbitrate  the  proposal 
presented  by  the  union,  as  after  a  long 
period  of  refusal  the  union  agreed  to 
arbitrate  all  differences  which  cannot  be 
settled  by  conciliation. 

The  scale  is  $38  for  a  week  of  48 
hours  and  for  night  work  $42  for  45 
hours.  The  Star  is  paying  $38  for  a 
44-hour  w'eek,  day  scale.  The  three 
French  daily  papers  have  signed  a  two- 
year  contract  with  the  union  at  $38  for 
a  48-hour  week.  This  is  an  increase  of 
$2  a  week  over  the  previous  scale,  but 
really  only  $1  as  the  French  papers 
have  been  paying  $37. 


Raise  for  Louisville  Pressmen 

.A  three-year  agreement,  dated  Sep¬ 
tember  4,  1921,  has  been  concluded  be¬ 
tween  Louisville  publishers  and  their 
pressmen,  with  a  provision  for  opening 
the  scale  on  30  days’  notice  prior  to 
September  4,  1923.  It  provides  the  fol¬ 
lowing  scale  for  both  day  and  night 
work :  Foremen,  $46  per  week ;  assis¬ 
tant  foremen,  $43  per  week ;  pressmen- 
in-charge,  $40  per  week;  journeymen, 
$37 ;  flyboys,  $18  to  $24  per  week.  Forty- 
eight  hours,  day,  and  43  hours,  night, 
constitute  a  week’s  work.  The  previotis 
contract,  which  ran  from  September  4, 
1920,  to  September  4,  1921,  provided  these 
rates:  Foremen,  $42;  assistant  foremen, 
$39;  pressmen-in-charge.  $36;  journey¬ 
men,  $33.  Publishers  were  paying  a 
bonus  of  $3.69  a  week  above  this  scale  to 
journeymen,  and  it  is  understood  that 
similar  bonuses  were  paid  to  the  others. 


Herman  Is  Cincinnati  Arbitrator 

Cincinnati  newspaper  publishers  and 
the  typographical  union  have  agreed 
upon  Garry  Herrman,  owner  of  the  Cin¬ 
cinnati  haschall  club,  as  arbitrator  in 
their  wage  dispute.  Journeymen  print¬ 
ers,  who  received  $45  a  week  for  day 
'.vork  ill  1919-1920  and  have  been  get¬ 
ting  $51.75  for  the  last  two  years,  now 
demand  $60  a  week,  which,  if  granteil. 
would  make  their  scale  the  highest  in 
the  United  States.  The  publishers  are 
offering  $48.  The  present  night  scale 
for  journeymen  is  $48.30,  the  union  dc 
mands  $57  and  the  publishers  arc  offer¬ 
ing  $45,  which  is  $3  a  week  more  than 
the  scale  under  the  1919-1920  contract 


Edmonton  Pressmen's  Pay  Cut 

A  _  new  contract  between  newspaper 
publishers  and  their  pressmen  in  Ed¬ 
monton,  .Alta.,  provides  a  scale  of 
$44,625  per  week  night  work  and 
$41,625  for  day  work  from  August  27. 
1922.  to  November  27.  1922,  and  $43..^ 
pur  week  night  work  and  $40.50  a  week 
(lay  work  from  November  27,  1922  to 
27.  1923.  This  is  a  reduction  of 
$3  375  per  week  for  the  first  period  and 
a  further  cut  of  $1,125  for  the  second 
pericKl. 


Greenville  Press  Scale  Changed 

Greenville  (S.  C.)  newspapers  and 
their  prcs.smcn  have  agreed  for  one  year 
from  September  2  on  a  new  wage  scale. 
Pressmen  will  receive  $49  per  week 
night  work  and  $45  for  day  work.  Fir't 
(Coiitinurd  on  page  25) 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


“Ah,  there  was  a  ship,”  said  E.  W.  Scripps  (center,  upper  left),  of  Went  Chester,  Butler 
County,  Ohio,  whose  newspapers  dot  the  United  States  as  he  turned  to  W.  H.  Gauntlet, 
of  the  Newport  News  Shipbuilding  A  Dry  Dock  (Company,  while  waiting  (or  the  launch¬ 
ing  of  his  now  yacht  Ohio  at  Newport  News  last  Saturday.  Robert  W.  Scripps  editorial 
director  of  the  Scripps-McRae  Newspapers  is  paying  apt  attention.  The  (^o  (below) 
in  point  of  displacement  and  tonnage  will  be  the  largest  American  built  Diesel  yacht. 
Her  length  over  all  is  172  feet,  her  beam  is  2S  feet,  her  draft  11  feet  and  •  inches  and  she 
will  have  a  cruising  radius  of  9,SM  miles.  Daniel  H.  Cox,  of  Cox  A  Stevens,  was  the 
designer.  Miss  IsaM  Ferguson  (insert),  daughter  of  the  president  of  the  builders,  broke 
"the  bottle”  over  her  bow. 


Theodore  Roosevelt  once  made  a  very  telling 
remark  about  the  size  of  American  families. 
Friend  W.  Richardson,  owner  of  the  San  ^r- 
nardino  Daily  Times-Leader  and  Berkeley  C^- 
zette,  heeded.  Look.  He  also  worked  stesidy 
for  the  success  of  the  California  Press  Asso¬ 
ciation,  which  he  has  heeded  (or  more  than 
M  ywmr».  Result:  He  is  the  outstanding  candi¬ 
date  for  governor  of  his  home  state. 


It  was  a  long,  long  time  ago  but  what’s  the  use  of  having  a  memory  if  we  don’t  want 
to  use  it.  Meet  Fred  Lockley  (left),  assistant  publisher  of  the  Oregon  Journal  and  well 
known  column  conductor,  who  put  in  a  great  part  of  his  time  in  the  early  nineties  of 
the  last  century  toting  mail  around  Salem.  Even  then  he  shouldered  a  heavy  load, 
we’ll  say. 


“This  Freedom”  has  iu>t  made  much  progress  in  the  thought  of  La  Crosse  (Wis.)  to  date. 
We  present  Cora  Marie  Bangsberg  (right),  telegraph  editor  of  the  Tribune  A  Leader- 
Press.  She  qualified  by  holding  down  most  of  the  other  jobs  on  the  paper. 


Newspaper  men  and  women  from  every  part 
of  British  Columbia  recently  gathered  in  Vic¬ 
toria  to  dedicate  a  memorial  tablet  in  the 
Parliament  Buildings  to  commemorate  their 
colleagues  who  fell  in  the  war.  Among  those 
who  attended  were.  Front  row — (left  to  right) 
High  Savage,  Vic  Andrew,  D.  J.  McTaggert. 
P.  W,  Luce,  J,  E.  Norcross.  H.  P.  H^ges, 
Sydney  Scott,  president  of  the  B.  C.  Institute 
of  Journalists;  William  Henderson,  E.  H. 
Lukin  Johnston,  R.  M.  Eassie.  Second  row — 
F.  J,  Burd,  E.  B.  Mahon,  J.  Francis  Bursill, 
J.  B.  Fitzmaurice,  Alex  Elaton.  Third  row — J. 
Morton,  Robert  Dunn,  A.  R.  Dingman,  Frank 
J.  Turner,  Bruce  Kenvin,  Mrs.  Hodges,  R.  T. 
Freeman.  Fourth  row — B.  C.  Nicholas,  Robert 
Dunn,  Jr.,  T.  Harry  Wilson,  Charles  L.  Shaw, 
Newton  F.  Pullen,  W,  Bruce  Hutchinson,  Ken¬ 
neth  C.  Drury,  Harold  B.  McDonald.  Fifth 
row — John  Williamson,  T.  J.  MacNamara,  J. 
W.  B.  MacDoui^l,  P.  C.  Rawling,  Frank  Hop- 
wood.  John  Hickey. 
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POMP  MARKS  ENTRY  OF  THE  JOURNALIST 
ASSIGNED  TO  CHINA 


Foreign  Newspaper  Men  Must  Follow  the  Established  Rules  of 
Diplomacy  to  Be  Received — Picking  News  from  Idle 
Talk  and  Propaganda  Hardest  Job. 


By  JOHN  R.  MORRIS 

[Far  East  Editor  of  Editor  &  Puulisiier] 


^OKYO,  August  27. — “Chinese  war 
lords  will  have  their  little  jokes, 
and  Chinese  wars  for  the  most  part  may 
6e  classified  as  such.  I  believe,  however, 
that  the  last  civil  war,  in  which  Wu 
Pei-fu  wrested  the  supreme  military 
power  of  the  republic  from  Chang  Tso- 
un,  the  Manchurian  super-tuchun,  was 
one  of  the  most  important  events  and 
one  of  the  biggest  stories  for  American 
newspapers  that  has  broken  in  China 
since  the  Boxer  uprising.” 

This  is  the  front-page  valuation  placed 
upon  the  recent  encounter  under  Peking’s 
walls  by  Duke  N.  Parry,  Peking  cor¬ 
respondent  for  the  Public  Ledger  Far 
East  News  Service,  who  covered  the  war 
and  important  events  leading  to  its  out- 
6reak  and  who  is  credited  with  being 
very  close  to  Wu  Pei-fu,  the  victorious 
Cpmmander  of  the  Chili  troops.  Mr. 
Earry  is  now  in  Tokyo  on  his  way  to  the 
United  States  for  a  vacation.  He  has 
teen  in  China  since  the  first  of  the  year, 
hut  formerly  was  in  Tokyo  on  the  staff 
ctf  The  Japan  Advertisers  an<l  as  repre¬ 
sentative  here  for  the  International  News 
Service.  It  was  while  representing  Inter¬ 
national  in  the  Japanese  capital  last  No¬ 
vember  4,  that  he  scooped  the  rest  of  the 
outside  world  by  a  good  time  margin  on 
the  assassination  of  Premier  Hara. 

“American  news  services  and  news- 
:papers  recognize  today  more  than  ever 
before  the  importance  of  Far  Eastern 
news,”  Mr.  Parry  said.  It  has  been  only 
within  the  present  year  that  the  last  of 
the  nationally  distributed  American  news 
services  opened  a  bureau  in  Peking,  but 
when  the  civil  war  began  not  only  were 
these  services  all  represented  but  many  of 
the  leading  American  newspapers  had 
correspondents  on  the  ground.  Such  a 
full  representation  of  the  American  press 
was  never  known  there  before.” 

The  life  and  work  of  a  newspaper  cor¬ 
respondent  in  Peking  are  not  duplicated 
anywhere  else  in  the  world.  Formality, 
which  demands  strict  adherence  to  a 
fixed  set  of  unwritten  rules,  is  the  first  es¬ 
sential  to  successful  reporting  and  news- 
oaper  men  elsewhere  may  consider  that 
n  is  carried  to  extremes  in  the  Celestial 
City.  The  first-day  duties  of  a  newly- 
arrived  correspondent  require  between 
two  and  three  hundred  visiting  cards  and 
the  assistance  of  a  fleet-footed  rikisha- 
hoy,  for  all  officialdom  must  be  informed 
of  the  new  scribe’s  advent  according  to 
the  rules.  At  the  Foreign  Office  cards 
must  be  left  for  everyone  from  the  Min- 
fcter  for  Foreign  Affairs  down  to  the  six¬ 
teenth  secretary,  and  at  each  of  the  for¬ 
eign  legations,  for  instance,  paste-boards 
must  be  deposited  in  the  proper  recep¬ 
tacles  designated  to  receive  them  for 
from  fifteen  to  twenty  officials.  Promptly 
the  next  day,  all  the  officials  thus  notified 
send  messengers  carrying  their  own  cards 
to  the  correspondent.  Thus  he  may  know 
that  Peking  has  heard  nothing  before  his 
arrival  that  will  influence  them  against 
tipping  him  off  on  the  next  war. 

Re^lar  hours,  from  11  to  12  each 
morning  and  from  2  until  3  in  the  after¬ 
noon,  are  set  aside  by  Peking  officials  for 
the  reception  of  newspaper  men.  Except 
during  these  periods  it  is  practically  im- 
fiossible  for  a  foreign  correspondent  to 
do.  any  work  outside  his  own  office. 

Peking,  it  is  well  known,  is  the  perfect 
haven  for  the  most  accomplished  gossips 
hr  the  world.  In  the  spacious  lobby  of 
the  Grand  Hotel  de  Pekin,  at  the  Peking 
CTub  and  at  social  functions  here  and 
there,  the  most  detailed  information  re¬ 
garding  government  policies  or  the  future 
movement  of  this  or  that  intriguing  gen¬ 
eral  is  to  be  heard  “from  the  most  reliable 
sources.”  Foreign  civilian  residents  of 
the  capital  are  interested  in  the  internal 
politics  of  the  country  to  a  remarkable 
degree,  and  all  of  them  have  what  they 


consider  the  very  last  word  in  the  way 
of  confidential  information. 

Almost  without  exception,  the  hotel  and 
dinner-party  gossip  is  the  fruit  of  a  fer¬ 
tile  imagination.  And  the  vernacular 
newspapers  of  the  city,  Mr.  Parry  says, 
are  quite  as  unreliable  sources  of  daily 
information  as  the  willing  conversation¬ 
alists  with  the  “latest  dope.”  All  of  the 


of  news  and  do  what  they  can  to  assist 
the  foreign  newspaper  man. 

Mr.  Parry  will  return  to  the  United 
States  by  way  of  the  Suez  and  Europe, 
and  after  spending  a  short  time  in  East¬ 
ern  cities  will  go  to  his  old  home  in  Kan¬ 
sas  City  where  he  started  newspaper  work 
on  the  Kansas  City  Star.  Frank  H* 
Hedges,  the  Public  Ledger’s  correspond¬ 
ent  at  Peking  until  last  January  is  now 
back  at  his  post  there  after  seven  months 
spent  in  Japan.  Mr.  Hedges  came  here 
to  cover  the  visit  of  the  Prince  of  Wales 
in  Japan  and  in  July  refurned  to  China 
with  the  party  of  .\nnapolis  graduates  of 
1881,  headed  by  Secretary  of  the  Navy 
Denby. 


PICK  TEN  BASIC  BOOKS 
ON  ADVERTISING 


Prominent  Men  of  Thi*  Field  Prepare 
Their  Own  List*  for  This  Section 
of  Hotel  McAlpin  Business 
Library 


Duke  N.  Parry 

Chinese  newspapers  there  are  subsidized 
by  one  faction  or  another,  he  says,  and 
the  same  applies  to  most  of  the  city’s  five 
English-language  dailies.  It  is  an  open 
secret  that  until  recently  many  of  the 
subsidized  newspapers  were  paid  reg¬ 
ular  allowances  by  various  departments 
of  the  government.  When  Tung  Kang 
became  Minister  of  Finance  a  few  months 
ago  he  attempted  to  stop  this  practice, 
but  the  combination  against  him  was  so 
strong  that  he  succeeded  only  in  reforming 
himself  out  of  office. 

Chinese  government  officials  are  ex¬ 
tremely  courteous,  Mr.  Parry  said.  They 
receive  a  correspondent  as  if  he  were  a 
visiting  diplomat,  and  an  interview  often 
brings  forth  more  ceremony  than  informa¬ 
tion.  On  the  whole,  however,  the  officials 
higher-up  have  a  high  opinion  of  the  value 


The  10  basis  books  on  advertising 
What  are  they?  The  Hotel  McAlpin  in 
gathering  its  business  library  requested 
a  number  of  prominent  men  in  this  field 
to  compile  a  list  from  which  the  final 
selection  for  the  hotel’s  library  might  be 
made.  So  far  replies  have  been  received 
from  Stanley  Resor,  the  J.  Walter 
Thompson  Company;  Ernest  Elmo  Cal¬ 
kins,  Calkins  &  Holden,  Inc.,  New  York; 
Walter  W.  Hoops,  the  Hoops  Advertis¬ 
ing  Company,  Chicago;  G.  B.  Hotchkiss, 
head  of  the  Department  of  Advertising 
and  Marketing,  New  York  University; 
and  Robert  Tinsman,  president,  the  Fed¬ 
eral  Advertising  Agency,  New  York. 

Mr.  Hotchkiss  chose  “Advertising,  Its 
Principles  and  Practice,”  by  Tipper, 
Hotchkiss,  Hollingsworth  &  Parsons,  the 
Ronald  Press ;  “Advertising  as  a  Busi¬ 
ness  Force,”  by  Paul  T.  Cherington, 
Doubleday  Page  &  Co.;  “Making  Ad¬ 
vertisements  and  Making  Them  Pay,”  by 
Roy  S.  Durstinc,  Charks  Scribner’s 
Sons ;  “The  .Advertising  Handbook,”  by 
S  Roland  Hall,  the  McGraw-Hill  Com¬ 
pany;  “A  Short  Course  in  Advertising,” 
by  A.  F.  Osborn,  Charles  Scribner’s 
Sons;  “Making  Type  Work”  or  “Ef¬ 
fective  Type-use  for  Advertising”  both 
by  Benjamin  Sherbow,  the  Century  Com¬ 
pany;  “The  .Art  Appeal  in  Display  .Ad¬ 
vertising,”  by  Frank  .Alvah  Parsons, 
Harper  &  Brothers;  “The  Business  of 
Advertising,”  by  Ernest  Elmo  Calkins, 
D.  Appleton  &  Co.;  “Typography  of  Ad¬ 
vertising  That  Pays,”  by  Gilbert  P. 
Farrar,  D.  .Appleton  &  Co. ;  and  “Es¬ 
sentials  of  Advertising,”  by  Frank  Leroy 
Blanchard,  the  McGraw-Hill  Company. 

Mr.  Tinsman’s  choice  was:  “.Ad¬ 
vertising  as  a  Business  Force,”  by  Paul 
Cherington ;  “Making  Advertisements,” 


by  Roy  Durstine;  “The  New  Business,” 
by  Harry  Tipper;  “The  Typography  of 
.Advertisements,”  by  Gilbert  Farrar; 
“The  .Advertiser’s  Hand  Book,”  by  Ro¬ 
land  Hall :  “The  Psychology  of  Ad¬ 
vertising”  by  Walter  Dill  Scott;  “Ad¬ 
vertising — Selling  the  Consumer,”  by 
John  Lee  Mahin;  “The  Advertising 
Man,”  by  Ernest  Elmo  Calkins;  “Living 
the  Creative  Life,”  by  Joseph  Appell; 
and  “Selling  Forces,”  the  Curtis  Pub¬ 
lishing  Company. 

In  making  his  choice  Mr.  Calkins 
selected  the  following  books:  “Advertis¬ 
ing  and  Selling,”  by  H.  L.  Hollingsworth, 
D.  Appleton  &  Co.;  “Advertising  as  A 
Business  Force,”  by  P.  T.  Cherington, 
Doubleday  Page  &  Co,;  “The  Advertis¬ 
ing  Hand  Book,”  by  S.  Roland  Hall, 
the  McGraw-Hill  Company;  “Imagina¬ 
tion  in  Business,”  by  L.  F.  Deland, 
Harper  &  Brothers;  “Making  Advertise¬ 
ments  and  Making  Them  Pay,”  by  Roy 
S.  Durstine,  Charles  Scribner’s  Sons;  “A 
Short  Course  in  Advertising,”  by  A.  F. 
Osborn,  Charles  Scribner’s  Sons;  “The 
Theory  of  Advertising,”  by  Walter  Dill 
Scott,  Small  Maynard  &  Co.  (1913  edi¬ 
tion);  “Human  Nature  in  Selling 
Goods,”  by  J.  H.  Collins,  Henry  Altemus 
Company;  “Selling  Forces,”  by  Richard 
J.  Walsh,  the  Curtis  Publishing  Com¬ 
pany;  “Making  Type  Work,”  by  Benja¬ 
min  Sherbow,  the  Century  Company. 

Mr.  Hoops’  selection  was :  “The  Ad¬ 
vertising  Hand  Book,”  by  S.  Roland 
Hall;  “The  Art  and  Science  of  Adver¬ 
tising,”  by  Ernest  Elmo  Calkins;  “Mar¬ 
keting  Problems,”  by  M.  T.  Copeland; 
and  “Trade  Marks,”  by  Glen  Buck. 

Mr.  Resor  said:  “It  seems  to  me  that 
the  position  of  advertising  cannot  be 
understood  at  all  unless  one  realizes  how 
recent  our  present  industrial  era  is  and 
the  conditions  that  preceded  it.  In  ‘The 
Evolution  of  Modern  Capitalism’  Hobson 
outlines  the  widespread  changes  which 
we  have  gone  through  and  are  still  going 
through  as  clearly,  I  believe,  as  has  been 
done  anywhere. 

“John  Henry  Buckle  is,  I  understand, 
questioned  as  an  authority  on  history 
today,  but  in  his  ‘Outline  to  the  History 
of  Civilization’  he  certainly  makes 
definite  contributions  to  lay  thought  con¬ 
cerning  the  uniformity  of  human  deci¬ 
sions. 

“The  problem  of  the  housewife,  who  is 
purchasing  agent,  or  at  least  a  big  factor 
in  the  purchase  of  everything  for  the 
home,  from  food  to  doctors,  toys,  and 
cars,  is  very  brilliantly  sketched  in  ‘The 
Backward  Art  of  Spending’  by  Wesley 
Mitchell. 

“I  think  that  any  library  such  as  you 
refer  to  which  did  not  include  books  of 
this  kind  would  not  get  very  far  in  a 
real  study  of  marketing  and  advertising.” 


MECHANICS  OF  JOURNALISM 


TVO  subject  is  of  greater  interest  to  wide-awake  editors  and  publishers  than 
’  the  mechanical  problems  of  new.spaper-making.  To  meet  their  many 
demands  for  information  EDITOR  &  PUBLISHER  will,  beginning  with  its 
next  issue,  devote  a  large  amount  of  space  in  the  last  number  appearing  each 
month  to  a  discussion  of  mechanical  progress. 

The  first  mechanical  number  appearing  next  Saturday  will  contain  a 
wealth  of  mechanical  information  of  a  nature  that  has  never  before  been 
assembled  in  the  trade  field. 

There  will  be  a  tabulation  of  United  States  and  Canadian  daily  news¬ 
papers  that  will  show  column  and  page  measurements;  top,  bottom,  side  and 
crotch  margins;  name,  page  capacity  and  production  per  hour  of  printing 
presses,  newsprint,  tonnage  used,  size  of  paper  rolls  and  many  other  valuable 
facts,  totalling  twenty  columns  per  page. 

H.  Frank  Smith,  widely  known  as  an  authority  on  typography,  will  have 
the  first  of  a  series  of  monthly  articles  on  type  dress. 

S.  P.  Weston,  expert  on  mechanical  arrangement,  will  contribute  a 
special  article  on  the  new  plant  of  the  New  York  Tribune. 

There  will  also  be  articles  dealing  with  newspaper  electrical  equipment 
hy  the  chief  electrician  of  the  largest  newspapers  in  the  country  and  another 
telling  how  they  are  training  printers  in  the  new  Empire  State  fichool  of 
Printing. 

Remember  the  Mechanical  and  Equipment  Number  of 

EDITOR  &  PUBLISHER 


NEXT  WEEK 


ONCE  A  MONTH  THEREAFTER 


Norristown  Herald  Incorporates 

The  Norristown  (Pa.)  Herald  has 
been  incorporated  as  the  Norristown 
Herald  Printing  and  Publishing  Com¬ 
pany  with  a  capital  of  $5,(XX).  The  in¬ 
corporators  are  Ralph  B.  Strassburger, 
publisher  of  the  Herald ;  Gilbert  S. 
Jones,  and  William  A.  Ringler.  Freder¬ 
ick  S.  Fox,  formerly  managing  editor  of 
the  Reading  (Pa.)  News  Telegram,  is 
now  managing  editor  of  the  Herald.  J. 
P.  McKinney  &  Son  have  been  appointed 
national  advertising  representatives  of 
the  Herald. 


All-Church  Press  Increase  Stock 

The  All-Church  Press,  Dallas,  Tex., 
publishers  of  the  Dallas  World,  the  Fort 
W'orth  Tribune,  and  the  Houston  Times, 
weekly  religious  papers,  has  voted  to  in¬ 
crease  its  capital  stock  from  $50,000  to 
$150,000.  The  additional  capital  will  ^ 
employed  in  enlarging  the  news  service 
and  in  otherwise  improving  the  quality  of 
the  publications. 


8  Page  Roto  Section  for  Single  Ad 

The  Houston  Chronicle  on  September 
14  issued  an  eight-page  rotogravure  sec¬ 
tion  which  was  entirely  given  over  to 
the  advertisement  of  Henke  &  Pilot, 
grocers,  to  celebrate  their  golden  anni¬ 
versary. 


IS  THE  KEYNOTE  OF  CAMPAIGN  du^ng  June.  July  and  August,  COMMUNICATIONS  TOP 

M  a  a  v^ra  xx.i-i.iTaa  .r-aav^i with  the  object  of  mteresting  returning  » 

IN  AMFRICANS  TO  II  S  SHIPS  Americans,  reminding  them  that  “it  HONOLULU  AGENDA 

phasizing  the  “home  feeling”  on  the 
United  States  Lines  ships  with  congenial 
companions  in  American  surroundings 
and  American  service. 

I  am  told  that  very  great  interest  has 
been  shown  by  .-\mericans  here  in  the  ad¬ 
vertising  and  that  many,  without  precon¬ 
ceived  plans  for  their  departure,  have 
been  persuaded  by  it  to  return  by  these 
ships,  in  some  instances  deferring  their 
sailing  dates  in  order  to  do  so.  Tok 

.■\s  the  season  for  returning  draws  I'ord,  i 
nearer  its  end,  the  United  States  Lines  which 
One  typical  advertisement  may  be  are  adapting  their  advertising  to  another 
quoted  as  an  example.  With  the  head-  phase  of  service,  and  are  using  larger  Confer 
line  “Home  1  To  America  1”  it  ad-  spaces  to  develop  their  sailings  to  the  Far  ”’8  * 

dreses  American  eyes  with  the  question  East,  suggesting  the  westward  passage  Congr( 

“Does  America  mean  Home  to  you?”  via  New  York,  San  Francisco  to  Yoko-  Ho 
and  proceeds  “Then  find  out  about  the  hama  through  “the  Sunshine  belt”  as  is 
splendid  new  ships  of  the  great  Ameri-  against  the  all-Eastern  route.  In  this  '"g  a 
can  fleet.  Send  your  name  and  address  series  it  is  planned  to  secure  passengers  ^ur  ( 
today  for  the  booklet  especially  prepared  irrespective  of  nationality,  so  the  “.Ameri-  Easter 
by  the  United  States  Government  for  can  home”  idea  is  not  necessary  or  suit-  compli 
prospective  travellers.  Learn  about  the  able,  but  the  pride  of  nationality  still  aratioi 
giant  of  fleet  ships  that  will  take  you  finds  expression  in  the  display  line  “On  open 
home  amid  American  luxury,  American  .American  Ships.”  ?  *  ”  ' 

cleanliness ;  where  you  will  be  served  by  Following  as  this  series  does  upon  the  Comrr 


Pan-Pacific  Commercial  Conference  in 
October  Will  Co-operate  with 
Pres*  to  Increase  Trans- 
Pacific  News  Dispatches 


United  States  Lines  Are  Making  Patriotism  Their  Basis  of 
Big  Advertising  Appeal  Overseas  and  Are 
Attracting  Wide  Attention 


HOME 

UNDER  YOUR  FLAG. 

l«t  sn  Atnericsii  ship  take  too  home  I 
Write  now  and  &nd  out  about  the  ad- 
Tantaees  offered  br  the  United  States 
Government  ships  operated  by  the 
United  States  Lines.  Laam  about  their 
aceoinmodatlons  and  service,  their  un- 
exeellsd  staiMa'ds  of  luxury,  eumlort, 
cleat'.lineas — American  stan^rds  t 
Travel  on  ships  that  are  huildinc 
Ametica*s  reputation  on  the  seiss  Con¬ 
ditions  that  insure  ideal  ocean  travel 
prevaU. 

SAILIMGS. 

Southampton  via  Cherbontx 
President  H*rdllii  ex  Lone 
dur  State  ...  ._  ...  July  ST 

Oeor^  WashinfUm , ...  ...  Aui.  S 

Ansarlca . And.  IT 

London  via  CherbourtE,  to  New  York 
by  New  Oil  Burners. 

President  Garfleid  ex  Blue 

Hen  State  .  ...  ivtrtt 

President  Honroe  ex  Pan¬ 
handle  State  . July* 

President  Adams  ex  Centen¬ 
nial  State  ...  .  And-  S 

Write  far  taHing  dotes  and  diatjram*. 
Alto  li  pOfK  book,  “  titUde  to  the  uJ>.A.“ 
7u  lilwelraliotu.  11  aVaiJnt. 


lUlu  laie  in  uc-  alexande*  H.  Foen 
tober.  The  com¬ 
mercial  confer¬ 
ence,  according  to  Mr  Ford,  will  take 
up  the  all-important  question  of  cable 
and  wireless  communication  which  drew 
concentrated  attention  at  the  newspaper 
men’s  meeting. 

“The  subject  of  communications  is 
close  to  the  top  on  the  agenda  of  the 
coming  conference,”  Mr.  Ford  told  Edi¬ 
tor  &  Publisuf-r’s  Tokyo  representative, 
"and  this  includes  not  only  communica¬ 
tion  for  commercial  purposes  but  for  the 
transmission  of  news  messages  as  well. 

“It  is  an  unalterable  fact,”  he  said, 
“that  commercial  interests  the  world 
over  arc  vitally  affected  by  the  means 
and  the  speed  by  which  news  is  ex¬ 
changed  between  nations.  Without  con¬ 
sideration  for  the  desirability  of  inter¬ 
national  market  quotations  and  current 
information  on  world  trade  conditions, 
the  easy  interchange  of  general  news  is 
beneficial  to  the  business  interests  of  all 
nations.  For  this  reason,  the  leaders  in 
the  commercial  circles  of  the  Pacific  who 
will  meet  within  a  few  months  at  Hono¬ 
lulu  will  attempt  to  co-operate  actively 
with  the  newsi»iKrs  who  are  seeking  to 
increase  facilities  for  trans-Paciftc  news 
communication." 

In  Tokyo  Mr.  Ford  conferred  with 
I)rominent  luisiness  men.  financiers  and 
newsiiaper  publishers  on  subjects  re¬ 
lating  to  the  Pan-Pacific  meeting  and 
existing  conditions  under  which  tele¬ 
graphic  communication  between  Japan 
and  the  rest  of  the  world  is  conducted. 
Yesterday  he  attended  a  luncheon  given 
in  his  honor  by  Prince  Tokugawa,  who 
is  president  of  the  Pan-Pacific  Associa¬ 
tion  of  Japan,  the  organization  in  this 
country  which  works  in  collaboration 
with  the  Pan-Pacific  Union.  Some  of 
the  most  influential  figures  in  Japan’s 
luisiness  and  official  circles  were  present 
there  and  at  a  business  meeting  which 
followed  the  luncheon  it  was  indicated 
that  a  fair-sized  delegation  of  represen¬ 
tative  Japanese  business  men  would  be 
present  at  Honolulu  in  October. 

The  policies  which  will  be  considered 
in  respect  of  improved  means  of  com¬ 
mercial  and  news  communication  (im¬ 
provement  referring  not  only  to  speedier 
transmission  but  to  reduced  word  rates 
as  well)  remain  to  be  decided  upon. 
Mr.  Ford’s  personal  opinion  coincides 
with  that  of  the  newspaper  publishers 
and  news  agency  directors  who  would 
utilize  the  facilities  of  the  Japanese  and 
j  .American  navy  radio  stations  until  such 
time  as  the  privately  owned  companies 
^  arc  prepared  to  perform  the  service  effi- 
cicntly  and  economically. 


THE  SUNSHINE  BELT 
TO  THE  ORIENT 

On  American  Ships 


UNITED  STATES  LINES 


Elffvefl  days  to  Yokohama  from  San  Francisco  feytha 
magnifleent  United  States  Government-owned  ships 
of  the  Pacific  Mail  S.S.  Co.— the  most  delightful 
of  all  routes,  the  world-famous  “  Sunshine  Belt.’* 

Make  an  ideal  world-toni^o  New  York  via  the  United  States 
lanes — to  South  America,  if  yon  wish,  in  record  time,  by  the 
Mnnaon  Lines — or  acros.s  .America  on  fast  luxurions  tzans-con- 
tinental  trains  to  the  Pacific,  sailing  by  Pacific  Mail  S  S.  Co.’s 
lines  to  Yokohama,  Kobe.  Hong  Kong,  Shanghai  and  Manila 
Also  direct  service  between  San  Francisco  and  Manila. 

The  Pacific  Mail  shij^i  .provide  all  modem  ship¬ 
board  luxury  and  conveniences,  large  well-ventilat^ 
rooms,  excellent  cuisine,  and  the  courteous  attention 
of  a  modem  hotel.  Every  accommodation  and  service 
found  on  any  ship. 

For  sailing  dates,  diagrams  and  other 

information  about  a  trip  to  America, 

South  America  or  the  Orient,  address 


'  LONDON.  PAK 

S- CocAxuuc  St..  S.Wa.  llb.s,  Ro 
Froizhl.  ^ 

RoDcimm  (Lxmdoo)  Ltd.. 
U.  Leadeoiuli  E.C. 


How  U.  S.  lines  tell  the  "Home  Ship”  story 
to  Americans  abroad. 


An  American  abroad  is  an  American 
still.  Indeed,  one  might  go  farther  and 
say  that  an  American  outside  his  own 
country  is  more  an  American  than  ever 
he  personally  demonstrates  at  home — ani¬ 
mated  by  honest  pride  of  his  home  town 
in  particular,  his  own  sphere  of  labor 

even 


also,  and  his  country  in  general, 
though  he  will  generously  concede  cer¬ 
tain  advantages  to  the  land  in  which  he 
finds  himself  a  visitor.  .And,  knowing 
this,  the  United  States  Shipping  Lines 
operating  the  U.  S.  Government  ships, 
are  capitalizing  the  sentiment  in  an  ex¬ 
cellent  advertising  campaign  aimed  to 
interest  Americans  abroad  in  their  own 
national  ships. 

The  advertisements,  which  vary  in  size 
from  two  inches  to  five  or  more  inches 
single  column  are  arranged  to  appear  in 
English  dailes  alongside  the  columns  de¬ 
voted  to  shipping  news  in  order  to  catch 
the  eyes  of  those  Americans  who  con¬ 
sult  these  features  for  information  as  to  American  Ship  Advertising  in  British  Newspapers  to.  Open  U.  S.  Route  to  Far  East 
sailings  and  mails.  That  they  are  suc¬ 
cessful  in  this  respect  at  least  is  obvious  .Americans  and  enjoy  an  .American  atmos-  campaign  to  interest  .Americans  abroac 
from  the  fact  that  American^  visitors  to  jihere  of  Home  that  you  will  welcome  their  own  shipping  lines,  the  adverti; 
^ndon  have  called  my  attention  to  them  anew  after  your  travel  in  a  foreign  land.”  has  a  special  significance  as  show 
in  appreciative  and  prideful  terms.  This  is  followed  by  a  list  of  sailings  for  that  the  U.  S.  Government-owned  si 

The  copy  used  is  based  on  the  idea  that  the  ensuing  three  weeks  and  the  offer  of  are  being  given  a  publicity  abroad  ( 

to  every  American  America  is  home  and  a  64-page  book  “Guide  to  the  U.  S.  A.”  should  go  far  to  secure  for  them  an 

urges  that  on  the  ships  of  the  United  mailed  free.  The  latter,  of  course,  has  tcrnational  reputation  such  as  has  I 
States  Lines,  under  the  American  flag,  an  interest  for  intending  visitors  other  enjoyed  by  the  lines  of  other  nation: 
from  the  moment  the  returning  .American  than  Americans,  and  in  this  way  the  ad-  the  past. 

sets^  foot  on  board,  he  is  brought  once  vertising  serves  to  obtain  the  attention  The  advertising  has,  indeed,  arot 
again  into  the  American  home  atmos-  of  those  to  whom  the  .American  home  considerable  comment  from  Ixith  ad’ 

phere,  served  according  to  the  .American  note  may  not  have  a  national  appeal.  tising  men  and  the  magnates  of  shipi 

standards  of  service  luxury,  comfort  and  The  advertising  on  these  lines  has  been  circles  in  Europe. 


UNITED  STATES  LINES 


LONDON  PARIS 

3  Cockspur  Street,  W.L  11  bi^  Roe  Scribe, 

ar  leading  Agents  in  rarioos  cities. 

Freight:  Bunciman  (London),  Ltd  ,  62,  LeadenhaD-ct.,  ILC. 


Editor  &  Publisher  for  September  2  3,  1922 


NO  ADVERTISEMENT  IS  IMPOSSIBLE  NOW 
IN  THE  NEWSPAPERS 


Modern  Methods  Have  Overcome  Obstacles  and  Advertisers 
Quickly  Make  Their  Market,  New  Adver* 
tising  Book  Proves 

ODAY  IN  THE  NEWS-  the  following  chapter.  Mr.  Lamed  is 


ne  Obstacles  and  Advertisers  MacVeagh;  third,  H.  S.  Stevens  and  R. 

N*.w  A<1v<>r.  Jf^nston;  fourth,  R.  K.  Hanson  and 

market,  new  Adver-  q  3  q  ^V.  Wallace  and 

c  Proves  J.  A.  Bender;  sixth,  Henry  Dumont  and 

R.  W.  Richardson;  seventh,  J.  N.  Ray- 
,  ,  „  .  ,  r  .  •  mond  and  E.  G.  Johnson;  eighth,  J.  M. 

the  following  chapter.  Mr.  Urned  is  Rundscho  and  C.  C.  McKinney;  ninth. 


41-40-1^  for  27  holes,  while  Clare  fin-  MAGAZINE  ADS  IN  1921 
ished  with  a  reduced  card  of  117.  Wm-  imrrMS’vui  >100  00/? 

ners  and  runners  up  in  the  flights  were:  WORTH  $95,439,236 

First,  Ray  Maxwell  and  Roy  Barnhill;  •  _ 

second,  Clare  Maxwell  and  Franklin  Seventy-Two  Publication.  U.ted  by 


Curti.  Publi.bing  Co.  Are  Led 
by  Saturday  Evening  Po.t 
with  $25,404,697 

Advertisers  spent  $95,439,236  in  1921 


PAPERS”  is  the  title  of  a  book-  not  an  advocate  of  arbitrary  settlement  Graham  Stewart  and  T  J.  Morris;  tenth,  72  monthly  and  weekly  magazines, 
let  of  pithy  advice  to  merchants  and  on  a  size,  months  in  advance  of  the  cam-  Grey  Sullivan  and  E.  C.  B^e;  eleventh'  women's  publications  and  farm  journals. 


manufacturers  which  will  appear  about  paign,  of  a  dozen  pieces  of  copy  and  stub-  Q^y  pierce  and  J.  N.  Buchanan;  twelfth, 
September  26  over  the  signature  of  liorn  adherence  to  the  schedule.  ‘‘It  is  p  jy  Wheeler  and  W.  E.  Farmiloe; 


a  lazy  line-of-least-resistance.  It  is  rnak-  thirteenth,  F.  J.  Maxted  and  J.  H.  Lvnch 
ing  It  easy  for  a  clerical  force  and  making 

it  harder  for  the  advertising,”  he  de-  - 

dares.  Ad»  New.  Sued  for  $25,000 

(Jne  house,  he  says,  links  the  size  of 

the  advertisement  to  the  importance  of  The_Ada  (Okla.)  News  has  been  suec 
each  message.  “Along  comes  a  really  $25,000  because  it  erroneously  statec 
big  idea  with  a  big  selling  argument.  It  ^  certain  man  had  been  arrested  foi 

may  be  identified  with  current  news.  It  drunkenness. 

may  take  advantage  of  a  current  condi-  - 

tion.  It  may  be  a  piece  of  copy  made  c  rv  u  u 

necessary  and  politically  expedient  by  bue.  Denver  Herald 

certain  things  that  competitors  are  doing.  Suit  has  been  filed  against  the  Denvei 
As  much  space  is  taken  as  the  character  (Colorado)  Herald  for  $500  by  th( 
of  the  copy  demands  and  deserves — a  American  Type  Founders  Company. 


September  26  over  the  signature  of  liorn  adherence  to  the  schedule.  “It  is 
the  Bureau  of  .'\dvertising  of  the  a  lazy  line-of-least-resistance.  It  is  mak- 

American  News-  _ ing  it  easy  for  a  clerical  force  and  making 

paper  Publishers’ 

A  ssociation. 

Starting  with  the 
premises  that 
“the  vast  major¬ 
ity  of  advertisers 
cannot  profitably 
regard  North 
America  as  a  sin¬ 
gle  market”  and 
that  “it  no  long¬ 
er  pays  to  look 
for  business  at 

points  where  it  - - - 

will  not  pay  to  .  -r  .  =  .. 

advertise  for  it  in  A.  thomsos-  bullseyes  for  ' 

the  newspapers, 

the  Bureau  develops  its  theme  with  'T^HE  vast  majority  of  advertisers  ca 

pointed  text  and  illustrative  illustra-  as  a  single  market, 

tions,  compiled  largely  by  W.^  Liv-  It  no  longer  pays  to  look  for  busii 

ingston  Lamed.  A  chapter  on  “Mar-  advertise  for  it  in  the  newspapers, 

keting  in  Canada,”  by  .\rthur  Partridge,  News  is  the  best  of  ail  advertis 

manager  of  the  Canadian  Daily  News-  outlet  for  it. 

papers  Association,  folloivs  Mr.  I^rneds  There  is  surh  a  thing  as  having 

articles  and  the  booklet  is  concluded  by  vance,  covering  a  wide  list  of  possil 

an  outline  of  the  bureau’s  functions  and  doing  this. 

a  list  of  its  membership.  The  newspaper  does  it  now.  Inter 

Mr.  Larned’s  articles  bristle  with  that  same  day  or  the  next, 

quotable  sentences  _  on  the  new  era  in  The  successful  newspaper  campai 

newspaj^r  advertising.  Some  of_  them  Napoleon,  with  his  maps  and  his  stic 

appear  in  the  box  on^this  piage.  His  first  task  ahead  with  more  genuine  strate; 

chapter  is  headed  “Newspaper  Adver-  Newspaper  advertising,  in  its  at 

rising’s  Rugged  Aid  for  New-Born  velously  fine. 

Products.”  In  one  month,  he  points  out.  You  can  tell  nearly  any  advertis 

in  liastern  newspapers,  there  were  117  or  proposition- -by  the  lettering, 
absolutely  new  articles  advertised.  All  When  all  is  said  and  done,  the 

of  them  are  selling  now  and  this  was  possession  of  the  average  individual, 

less  than  six  weeks  ago.  “Is  that  signifi-  ...n  j  •  i 

cant  ?”  he  asks :  in  view  of  the  old  “five  v  Today  in  the  Newspapen 

or  six  years  to  a  lifetime”  for  estab- 

lishment  of  a  product.  _ 

“Linit,”  a  new  laundry  product,  was 

put  on  the  market  in  a  little  more  than  page  or  a  double-spread,  if  justified  by 


ly  Pierce  and  J.  N.  Buchanan ;  twelfth,  **  stated  in  a  recent  survey  of  maga- 
D.  Wheeler  and  W.  E.  Farmiloe;  ^ine  advertising  compiled  by  the  Curtis 
irteenth,  F.  J.  Maxted  and  J.  H.  Lvnch.  Publishing  Company.  The  same  publica¬ 
tions  in  1920,  had  an  advertising  income 

-  of  $132,414,799;  in  1919,  it  was  $97,208,- 

Ada  New*  Sued  for  $25,000  791;  in  1918,  it  was  $61,312,888;  in  1917, 

vr  ,  ,  ,  in  77  publications,  some  of  which  have 

News  has  been  sued  merged  with  members  of  the  present 


for  $_j,000  because  it  erroneously  stated  advertising  expenditures  totalled 

that  a  certain  man  had  been  arrested  for  $57,793,628 ;  in  the  same  number  in  1916, 
drunkenness.  vverc  $51,837,806;  in  1915,  in  76 

-  publications,  they  were  $38,737,336. 

Sue.  Denver  Herald  ^  The  tabulation  is  headed  by  the  Satur- 

day  Evening  Post  and  Ladies  Home 
.Suit  has  been  filed  against  the  Denver  Journal,  which  in  1921  had  respective 
(Colorado)  Herald  for  $500  by  the  advertising  incomes  of  $25,404,697.  and 


Sue*  Denver  Herald 


American  Type  Founders  Company. 


BULLSEYES  FOR  THE  NEWSPAPERS 

'T^HE  vast  majority  of  advertisers  cannot  profitably  regard  North  America 

as  a  single  market. 

It  no  longer  pays  to  look  for  business  at  points  where  it  will  not  pay  to 
advertise  for  it  in  the  newspapers. 

News  is  the  best  of  ail  advertising.  .4nd  the  newspaper  is  the  only 
outlet  for  it. 

There  is  surh  a  thing  as  having  emergency  advertising  prepared  in  ad¬ 
vance,  covering  a  wide  list  of  possible  news  events.  Wise  advertisers  are 
doing  this. 

The  newspaper  does  it  now.  Interest  your  reader  and  he  calls  at  the  store 
that  same  day  or  the  next. 

The  successful  newspaper  campaign  of  today  is  master-generalled.  No 
Napoleon,  with  his  maps  and  his  stick-pins  before  him,  could  go  about  the 
task  ahead  with  more  genuine  strategy. 

Newspaper  advertising,  in  its  art,  has  grown  wonderfully,  even  mar¬ 
velously  fine. 

You  can  tell  nearly  any  advertising  campaign  of  a  California  product 
or  proposition- -by  the  lettering. 

When  ail  is  said  and  done,  the  daily  newspaper  is  the  most  precious 
possession  of  the  average  individual. 

— From  “Today  in  the  Newspapers”  issued  by  the  Bureau  of  Advertising, 
A.  N.  P.  A. 


MARTIN  HEADS  TEXAS  LEAGUE 


$10,370,829.  Publications  are  listed  be¬ 
low  in  the  order  of  their  total  income 
for  last  year : 

Saturday  Evening  Post . $25,404,697 

Ladies’  Home  Journal .  10,370,829 

Literary  Digest .  7,414,518 

Woman’s  Home  Companion .  4,421,405 

Pictorial  Review .  4,020.235 

.Vmer'.can  .  3,650,803 

tiood  Housekeeping .  2,742,741 


a  week,  through  newspaper  advertising,  the  magnitude  of  the  idea.”  -  House*'&  harden .  419’%? 

some  examples  of  which  are  noted.  “There  will  yet  come  a  day  when  Annual  Meeting  of  Daily  Publi.her**  Physical  Culture  i;;;'..""!!'.;;;;  4171427 

Newspaper  advertising  of  a  new  collar  newspaper  advertising  will  be  constructed  _  ....  Country  Life.... .  399,619 


I  ountry  (ientleman . 

Delineator  . 

McCall’s  . 

Cosmopolitan  . 

Collier’s  . 

Vogue  . 

Successful  Farming . 

Farm  Journal . 

Red  Book . 

Popular  Mechanics . 

People’s  Home  Journal. 

Designer  . 

System  . 

Woman’s  World  . 

Modern  Priscilla . 

National  Geographic . 

Life  . 

Harper’s  Bazar . 

Review  of  Reviews . 

Farm  &  Fireside . 

Photoplay  . 

Needlecraft  . 

World’s  Work . 

Christian  Herald . 

Leslie’s  Weekly . 

Vanity  Fair  . 

Atlantic  Monthly . 

House  &  Garden . 


2,356.576 

2.310.761 
2,284,405 
1,888,014 
1,579,118 

1.568.761 
1.550,809 
1,451,845 
1,429,429 
1,007,371 

982,495 

906,155 

852,944 

845,488 

782,481 

757,800 

736,416 

656,561 

575,799 

572,767 

559,528 

535,365 

518,525 

500,483 

498,442 

45i'>,163 

449,658 

419,061 


Newspaper  advertising  of  a  new  collar  newspaper  advertising  will  be  constructed  .  f  .  c-  -.u  Country  Life .  399, 

which  was  derided  by  the  old-line  manu-  m  units,  and  each  campaign  will  ^  filled  Org«nii*tion  in  Fort  Worth  Hearst  s  international .  392, 

facturers  revolutionized  the  marketing  of  with  local  color,”  is  Mr.  Larned’s  pre-  Lowry  Martin,  general  manager  of  the  Metr^o^litan '*!^?! !.!!!!!!!.!.!.. .!  377! 

soft  collars.  When  Borden’s  Malted  diction.  _  ^  ^  Corsicana  (Tex.)  Daily  Sun,  was  elected  Farm  &^Home .  349 

Milk,  a  new  product,  was  launched,  news-  His  advice  that  newspaper  advertising  president  of  the  Texas  Daily  Press  .  zan 

paper  advertising  introduced  it  to  the  should  not  be  tied  to  a  hard  and  fast  League  at  its  an- »  _  Argo^'^AIl  Story  !!!!.!.!!!.!!!.]  344 


Organization  in  Fort  Worth  Hearst^  Vnternati'onai'. 

,  •»#  ..  ,  f  Motion  Picture . 

Lowry  Martin,  general  manager  of  the  Metropolitan  . 

Corsicana  (Tex.)  Daily  Sun,  was  elected  Farm  &  Home . 


.American  public  and  it  was  an  introduc-  schedule,  but  should  be  bas^  wherever  nual  meeting  held 
tion  acomplished  in  about  two  weeks,  possible  on  the  day’s  news  is  concluded  jn  the  club  rooms 
Teaser  copy,  an  old  device,  has  been  de-  with  the  following  trenchant  paragraph :  of  the  Fort 
veloped  and  successfully  used  in  several  “Whatever  you  may  manufacture.  Worth  Star-Tele- 
recent  campaigns,  Mr.  I^rned  notes,  both  there  comes  a  psychological  hour  when  gram,  September 
of  new  products  and  in  stimulation  of  you  can  ‘make  a  killing’  in  the  news-  14.  Round  table 
established  lines.  The  policy  of  a  toilet  paper  field.  The  pendulum  swings  discussions  o  n 
articles  house  in  maintaining  its  old  around  to  yon.  If  you  merely  fill  your  “Needed  Lcgisla- 
articles  and  bringing  two  or  three  new  regular  space  with  conventional  adver-  tion  Affecting 
products  a  year  before  the  public  in  news-  tising,  prepared  long  in  advance,  you  are  Texas  Newspa- 
paper  advertising  is  also  explained.  retarding  the  progress  of  all  advertising  pers”  and  “Han- 

“New  Techniques  of  Newspaper  II-  ^nd  you  are  cutting  a  hole  in  your  own  dling  News  on 


paper  advertising  is  also  explained.  retardi 

“New  Techniques  of  Newspaper  II-  and  yc 
lustration”  are  shown  by  Mr.  Lamed  to  purse.’ 
have  voided  the  old  arguments  against  The 


Assignment 


McClure’s  . 

,\rgosy.AIl  Story  . . 
Town  &  Country.. 
Harper’s  Magazine 

American  Boy . 

Hoard’s  Diaryman. 
Mother’s  Magazine. 
Popular  Science... 

Sunset  . 

Century  . 

Youth’s  Companion 

Outlook  . 

Today’s  Housewife. 
Breeder’s  Gazette.. 
House  Beautiful... 
Field  &  Stream.... 


haye  voided  the  old  arguments  against  The  Canadian  market  is  explained  by  Basis”  occupied  L - 155^ - 1  Everybody’s . 

the  effectiveness  of  newspaper  advertis-  M*"-  Partridge.  He  gives  late  figures  on  the  morning  ses-  s'l  ^Nichoiis . 

ing.  By  text  and  illustration  he  proves  distribution  of  population  and  purchasing  sion.  Some  of  I-owsv  Martin  Slimsey 
that  all  of  the  once-forbidden  devices  are  power  and  points  out  the  habits  of  mind  the  other  subjects  Garden  Magazine... 

now  in  common  and  effective  use  in  of  the  Canadians  and  the  great  distances  taken  up  after  luncheon  were  newspaper  " 

newspaper  copy,  through  careful  study  which  separate  East,  Prairie  and  West  accounting,  commissions  to  direct  adver-  Current  fipinioii  ! . 

of  correct  methods  of  preparing  art.  He  which  make  the  Canadian  a  pronounced  tisers,  newspaper  costs  in  relation  to  the  f>ut  ng  . 

sets  forth  rules  for  this  preparation  and  newspaper  reader  and  make  the  daily  advertising  rate,  the  price'  of  newsprint  gravel  ........... 

gives  details  on  some  trick  processes  newspaper  the  closest  of  contacts  with  and  co-operative  buying  of  newsprint.  "  ‘  " 

which  are  not  yet  generally  understood  the  market.  Testimony  of  advertisers  in  Other  officers  elected  were  Sherwood  - 

among  advertisers.  What  technique  can  the  Canadian  press  is  adduced,  the  mar-  SjKits,  the  Bonham  Favorite,  first  vice-  New  Bali 

mean  to  the  success  of  a  campaign  is  ket  is  analyzed  geographically  and  ac-  president ;  Bernard  Hanks,  the  Abilene 


Theater  .  174,011 

Imlriienilcnt  .  152,444 

Scientific  American .  130,769 

Everybody’s .  110,287 

Judge  .  108,352 

St.  Nicholas .  107,498 

Munscy  .  83,694 

Garden  Magazine .  79,157 

Illustrated  World .  69,278 

Hoy’s  Magazine .  56,035 

Current  Ooinion  . 54,194 


among  aavertisers.  v\  nat  tecnnique  can  “uouctu,  ine  mar-  s|K)ts,  the  lioniiam  Favorite,  nrst  vice-  Baltimore  Paner? 

mean  to  the  success  of  a  campaign  is  ket  is  analyzed  geographically  and  ac-  president ;  Bernard  Hanks,  the  Abilene 

brought  out  by  reference  to  advertising  cording  to  newspaper  rates  and  circula-  Reporter,  second  vice-president;  W.  M.  Establishment  of  a  new  Baltimore 
of  Lux,  the  United  States  Shipping  tions,  and  statistical  data  covering  the  Hamilton,  the  Palestine  Herald,  third  paper  to  be  called  the  Baltimore  Ulus- 


Board,  and  community  campaigns,  business  of  the  last 

“Preferrerl  position”  means  less  than  it  the  Canadian  section. 

did.  he  states,  because  almost  any  po-  - 

sition  in  the  paper  is  good  when  the  ad-  u/  »  ,  aj  r*  u  di 

vertisement  is  dressed  up  for  company  We*tern  Ad  Golfer*  Pl.y 

and  is  totally  unlike  its  next  door  neigh-  The  Western  Adve 
bors.  sociation  held  its  pern 


business  of  the  last  20  years  concludes  vice-president ;  D. 


(impbell,  the  t rated  Times  was  rumored  in  New  York 


e  Canadian  section.  Hillsboro  Mirror,  secretary-treasurer.  iluring  the  past  week.  The  venture  is 

- —  Memliers  elected  to  the  advisory  com-  understocKl  to  be  backed  by  a  Mr.  Mon- 

u/..*  ^  AJ  r  ir  DI  mittee  were  W.  E.  Edwards,  the  Den-  dell,  a  banker,  and  a  Mr.  Bohn,  formerly 

e  n  o  er*  ay  Record-Chronicle ;  Houston  Harte,  of  the  Baltimore  American,  is  reported 

The  Western  Advertising  Golfers’  As-  the  San  .Angelo  Standard ;  Sam  E.  to  lie  the  business  manager  of  the  new 
bors.  _  ...  sociation  held  its  penultimate  tournament  Miller,  the  Mineral  Wells  Index;  C.  E.  papiT.  Felix  Agnus  is  credited  with  be- 

News  as  a  factor  in  advertising  is  the  at  Oak  Park,  111.,  September  13.  Ray  Palmer,  the  Four  States  Press,  Texar-  ing  interested  in  the  venture.  .At  the 

subject  of  the  next  chapter,  entitled  Maxwell  won  low  gross  and  first  flight  kana ;  George  Neu,  the  Brenham  Ban-  time  that  Editor  &  Publisher  went  to 

“Strategy  in  the  Newspaper  Canipaign,”  prizes  and  Clare  Maxwell  the  low  net  ner-Press  and  J.  L.  Nunn,  the  .Amarillo  press  no  telegram  of  confirmation  or 

and  it  is  developed  more  intensively  in  and  second  flight  trophies.  Ray  had  39-  News.  denial  from  Baltimore  had  been  received. 


X 


Editor  &  Publisher  for  September  23,  1  922 


&osioni 

American  Talent 


A  MONG  many  reasons  for  this  newspaper’s  tremen- 
^  dous  and  growing  circulation,  at  the  advanced 
price  of  three  cents  a  copy,  are  FEATURES.  The 
list  is  too  long  to  be  given  here.  A  few  hints : 

ARTHUR  BRISBANE,  known  as  “clearest  thinker  in  the  land,” 
whose  TODAY  column  is  a  real  education. 

GEORGE  McMANUS,  who  makes  the  land  laugh  with  his  BRING¬ 
ING  UP  FATHER. 

F.  OPPER,  cartoonist  extraordinary. 

FANNIE  HURST,  novelist  and  short  story  writer. 

BETTY  ALDEN,  who  keeps  an  eye  on  the  Smart  Set. 

“MEDBURY  SAYS”— A  daily  corner  in  fun. 

T.  A.  DORGAN,  known  as  TAD,  who  makes  everybody  laugh. 

BEATRICE  FAIRFAX,  with  wise  advice  to  the  lovelorn. 

CUFF  STERRETT,  in  POLLY  AND  HER  PALS. 

B.  C.  FORBES,  informative  talk  about  business. 

GARRETT  P.  SER\  ISS,  authority  on  scientific  subjects. 

A  FEW  OF  ^^ANY  REASONS  FOR  THIS  PAPER’S  WIDE  POPUI  ARITY  AND 
ITS  DISTINCTIVE  VALUE  AS  AN  ADVERTISING  MEDIUM 


Bfl 


[argbtevewng  jt^woMAnoN  ^I 


IN  f']  NEW  LNGLAN^  <r  iLcr 


AN 
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Editor  &  Publisher  for  September  23  ^  1922 


BRITISH  JOURNALISTS  ARE  STIRRED  UP 
BY  MRS.  STAN  HARDING  CHARGES 


Claims  Mrs.  Marguerite  Harrison  Broke  Faith — Many  News¬ 
papers  Take  Up  Campaign  for  Redress  for  Woman  Writer 
Whose  Health  Was  Broken  in  Soviet  Prisons 


By  HERBERT  C.  RIDOUT 

London  Editor,  Editor  &  Publisher 


EDITORIAL  NOTE — Th«  cKarges  made  by  Mrs.  Stan  Harding,  a  British  newspaper 
woman,  against  Mrs.  Marguerite  Harrison,  an  American  newspaper  woman,  as  out¬ 
lined  in  the  following  article  have  created  a  sensation  in  England  where  they  have 
been  givim  wide  publicity  and  editorial  treatment.  It  is  regrettable  that  Mrs.  Harding, 
whose  health  wu  broken  by  her  experience  in  Russia,  should  have  delayed  in  making 
such  serious  charges  until  Mrs.  Harrison  had  reached  Northern  Sakalin,  out  of  com¬ 
munication  with  the  remainder  of  the  world,  and  unable  to  defend  hemlf.  It  seems 
unusual,  to  say  the  least,  that  Mrs.  Harding  waited  so  many  months  and  until  such 
a  time  to  make  her  allegations. 

Efforts  of  EiOITOR  A  PUBLISHER  to  secure  statements  from  the  New  York 
World,  the  Baltimore  Sun,  the  Associated  Press  and  intimate  friends  of  Mrs.  Harrison 
have  been  without  avail.  The  Associated  Press  pointed  out,  however,  that  Mrs.  Har¬ 
rison  was  not  one  of  its  staff  correspondents  and  did  not  carry  its  credentials,  although 
she  did  do  special  reporting  lor  the  A.  P.  At  the  request  of  EDITOR  &  PUBLISH^ 
the  charges  of  Mis.  Harding  have  been  cabled  to  Mrs.  Harrison  at  Pekin,  where  she  is 
expected  this  month,  by  her  son,  Thomas  B,  Harrison.  Friends  of  Mrs.  Harrison  say 
that  she  is  fully  prepared  to  protect  her  good  name  against  unwm-ranted  charges. 


Truth,  the  London  weekly  newspaper,  is  The  Pensacola  Journal  is  the  third 
devoting  colunuis  to  the  details  of  the  newspaper  in  which  Messrs.  Perry  and 
case  and  urging  action.  The  Manchester  Jones  have  become  associated  as  owners 
Guardian  went  to  the  length  of  devoting  since  last  June.  Mr.  Jones  had  been 
a  leading  article  to  the  subject  on  August  editor  and  publisher  of  the  Tulsa  Tri- 
21.  bune  for  three  years  following  a  long 

And  it  is  not  a  pleasant  fact  to  record  career  as  a  magazine  and  newspaper  edi- 
that  all  of  them  press  for  publicity  at-  torial  executive  and  owner,  when  this 
taching  to  the  charge  of  denunciation  by  summer  he  sold  a  half-interest  in  his 
Mrs.  Marguerite  Harrison,  from  whom  Tulsa  paper  to  Mr.  Perry  and  joined 
is  sought  an  explanation,  due  as  much  him  in  the  purchase  of  the  Jacksonville 
to  the  honor  of  the  American  journalistic  Florida  Metropolis.  The  name  of  this 
profession  as  to  a  sense  of  justice  for  paper  was  changed  almost  immediately 
woman  who  claims  to  have  been  to  Jacksonville  Journal.  Its  make-up 


wronged. 


ANOTHER  FOR  PERRY  AND  JONES 


Add  Pensacola  Journal  to  Tulsa  and 
Jacksonville  Holdings 


was  also  changed  and  new  features  were 
added.  Mr.  McPherson,  who  had  been 
with  Mr.  Jones  as  general  manager  of 
the  Madison  State  Journal  and  later  of 
the  Tulsa  Tribune,  joined  the  Jackson¬ 
ville  paper  in  the  same  capacity. 

Mr.  Perry  was  for  several  years  best 
known  as  an  expert  on  newspaper  libel 


Jacksonville,  Fla.,  Sept.  18. — The  law,  but  his  holdings  of  stock  in  several 
Pensacola  Journal  was  purchased  by  Scripps-McRae  newspapers  were  also 
John  H.  Perry,  of  New  York,  and  Rich-  considerable  until  last  year,  when  he  sold 
ard  Lloyd  Jones,  of  Tulsa,  Okla.,  Sept,  most  of  his  shares  to  Mrs.  James  Scripps. 
15.  Mr.  Jones  is  now  president  and  edi-  He  purchased  the  Seattle  Post-Intelli- 
tor  of  the  Journal  and  Mr.  Perry  is  gencer  early  in  1920  and  conducted  it  un¬ 
treasurer.  T.  F'.  McPherson  is  general  til  January  1,  1922,  when  he  transferred 
manager  and  Bryan  Mack  is  managing  it  to  William  R.  Hcarst.  He  is  also 
editor  and  business  manager.  The  new  president  of  the  American  Press  .\sso- 


Service  Company. 

Another  for  Lucier  Group 

Dustin  Lucier,  formerly  a  Boston 


T>RITISH  journalists  of  all  ranks  ford,  possessing  himself  personal  knowl-  owners  announce  that  their  policy  is  “to  ciation  and  of  the  Publishers  Autocaster 
are  showiivg  intense  activity  in  the  edge  of  some  of  the  facts  and  some  of  S've  Pensacola  the  best  possible  news-  Sorvirp  rnmnanv 

case  of  Mrs.  Stan  Harding,  an  English  the  persons  in  the  case,  has  told  his  paper.  If  it  is  good  for  Pensacola  and 

journalist  who  after  service  in  Berlin  as  story  of  it,  and  states  that  Mrs.  Harding  Florida,  the  Journal  is  for  it.”  No  pur- 

the  correspondent  of  the  London  Daily  “was  denounced  by  an  American  jour-  ehase  price  was  stated. 

News  went  to  Russia  in  June,  1920,  as  nalist  whom  I  had  the  misfortune  to  Journal  has  been  conducted  by  u  u  l  l  n  j 

the  representative  of  the  New  York  meet,  both  in  Berlin  and  Moscow,  a  ^^rs.  Lois  K.  Mayes  for  several  years  newspaperman  has  bought  the  Hudson 

World,  and  on  arrival  at  Moscow  was  certain  Mrs.  Marguerite  Harrison.*'  since  the  death  of  her  husband.  She  has  Haily  Sun,  which^  been 

arrested  and  imprisoncTl  on  the  charge  Mrs.  Harding  was  a  British  journalist  Fe'en  publisher  and  general  manager  and  combined  'with  the  Enterprise  list  of 

of  being  a  spy  in  the  employ  of  the  working,  at  the  time,  as  correspondent  ^  wide  acquaintance  among  Ameri-  pa>iers,  including  the  Concord,  Maynard, 

British  Government.  She  suffered  in  of  the  New  York  World.  On  the  day  of  newspaper  executives.  Her  future  Sudbury,  Acton  and  Bedford  Enterprise, 

prison,  under  conditions  of  severe  hard-  her  arrival  in  Moscow,  as  an  invited  pl<ins  are  unknown.  of  which  he  is  publisher. 

ship  and  ignominy,  for  five  months,  and,  journalist,  she  was  asked  to  share  a  _ _  ..  ^  - - -  - - 

completely  broken  down,  was  released  room  at  the  Kharitonewsky  guest-house 


when  the  Trade  -Agreement  with  Russia  with  Mrs.  Harrison,  and  was  arrested 
was  concluded.  the  same  night.  The  allegations  made  by 

I  have  before  me  as  I  write  a  sheaf  responsible  individuals  are  that  Mrs.  Har- 
of  pajicrs  that  show'  how  keen  is  the  risen  falsely  denounced  Mrs.  Harding  to 

feeling  in  journalistic  circles  here,  and  the  Soviet  Government  as  a  spy,  that 

it  is  at  the  request  of  the  National  Mrs.  Harrison  was  herself  then  acting 

Union  of  Journalists  that  1  place  the  as  a  Soviet  spy  and  informer,  and  that 

matter  before  American  newspaper  men,  Mrs.  Harding  w'as  offered  her  freedom 
^cause  the  name  of  an  .American  woman  if  she  would  act  in  a  similar  capacity 
journalist  has  become  involved  in  the  for  the  Soviet.  The  latter  rejected  the 
matter  in  circumstances  that  affect  the  offer,  and  held  firm  to  her  refusal  until, 
honor  of  their  profession.  under  pressure  from  the  British  Govern- 

Mrs.  Stan  Harding  alleges  that  she  ment,  she  was  released  in  the  following 
was  betrayed  by  false  accusations  at  the  December.  She  denied  all  the  charges 
hands  of  Mrs.  Marguerite  Harrison,  a  made  against  h^r  and  Lord  Curzon,  of 
correspondent  of  the  Associated  Press,  the  British  Foreign  Office,  confirmed  her 
Mrs.  Harrison  was  herself  arrested  in  denial.  Mr.  Brailsford,  who  was  in  Rus- 
April,  1920,  as  a  political  spy  in  Russia,  sia  while  Mrs.  Harding  was  in  prison, 
and  in  Editor  &  Pl’blisher,  August  6,  says  out  of  his  knowledge  of  her  and 
1921,  it  was  stated  that  after  a  few  of  some  of  the  details  of  the  case  that 


f 


".rmx  grr 


— TT^fitTiuTiriiitinni  ::  .iHnttiiQ" 


days  she  was  released,  to  be  re-arrested 
in  the  following  October,  when  she  was 
“given  the  alternative  of  trial .  .  .  which 
meant  execution  if  she  were  convicted, 
or  serving  the  Soviet  as  a  spy.  She 


“the  accu.sation  against  her  is  unfounded 
and  incredible.” 

Mrs.  Harding  suffered  such  indignities 
and  hardships,  including  .solitary  con¬ 
finement,  at  the  hands  of  the  Soviet  Gov- 


Local  Dealers  Know! 

in  local  display  advertising 

The  Detroit  News 
Leads  the  Country 

For  the  first  six  months  of  1922 


chose  the  latter  course,  and  for  a  short  emment  that  to-day  she  is  a  broken 


time  was  allowed  her  liberty  in  Mos¬ 
cow.” 

The  Soviet  Government  announced  in 
January,  1921,  that  in  the  previous  spring 
•Mrs.  Harrison  bought  her  release  by  con¬ 
senting  to  act  as  a  spv  on  British  and 
.American  visitors  to  Russia,  and  Mrs. 
Stan  Harding  alleges  that  her  arrest  and 
subsequent  indignities  were  due  to  Mrs. 
Harrison’s  denunciation  at  this  time. 

Mrs.  Harding  has  succeede<l  in  inter¬ 
esting  British  journalists  in  her  case  and 
in  a  letter  to  the  Institute  of  Journalists 
says,  “I  beg  my  fellow-journalists  to 
believe  that  I  do  not  wish  for  any  notor¬ 
iety  for  the  facts  of  my  case  beyond  what 
is  necessary  to  enable  me  to  secure  jus¬ 
tice  in  these  days,  when  for  evil  or  for 
good,  publicity  rules  the  world.”  She 
then  states  categorically  that  Mrs.  Mar¬ 
guerite  Harrison,  who  acted  as  cor¬ 
respondent  in  Moscow  for  the  Associated 
Press  “was  responsible  for  my  arrest.” 

Considerable  efforts  have  already  been 
made  to  secure  justice  for  Mrs.  Harding 
from  the  Soviet  Government.  Repre¬ 
sentations  were  made  to  the  Foreign  Of¬ 
fice,  and  the  endeavors  of  this  depart¬ 
ment  and  the  fruitless  results  were  nar¬ 
rated  in  a  White  Paper  presented  to 
Parliament.  The  -Soviet  Government 
twice  rejected  the  claim  put  forward  for 
compensation  to  Mrs.  Harding.  There 
have  been  some  eighteen  questions  asked 
on  the  subject  in  the  House  of  Commons. 
A  distinguished  journalist,  H.  N.  Brails- 


woman.  Her  case  has  been  taken  up  by 
the  two  representative  bodies  of  journal¬ 
ists  in  England.  The  National  Union  of 
Journalists,  of  which  Mrs.  Harding  is  a 
member,  is  moving  in  every  available 
direction  to  secure  redress.  The  In¬ 
stitute  of  Journalists  have  told  the  story 
in  their  journal  with  the  same  object. 


SIX-DAY 


Lines 


Thrift  Insures 
A  Good  Market 

Where  65  per  cent,  of  the  pop¬ 
ulation  carries  savings  accounts, 
you  look  for  business  conditions 
to  be  consistently  good  and  un¬ 
usually  stable.  This  is  true  of 
Baltimore  and  is  one  of  several 
reasons  why  Maryland’s  great 
seaport  is  so  often  chosen  as  a 
try-out  city. 

And  when  you  decide  to  enter 
this  fertile  market,  remember  that 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


Detroit  News .  6,193,586 

Chicago  News .  5,663,644 

Los  Angeles  Exp...  5,637,450 
■Wasnington  Star,,.  5,545,467 
Los  Angeles  Herald  5,513,536 


SEVEN-DAY  Lines 

Detroit  News .  7,883,736 

Washington  Star...  7,549,720 
Los  Angeles  Times.  7,105,098 

N.  Y.  Times .  6,948,592 

Chicago  Tribune...  6,731,451 


(Figures  from  "National  Advertising,’*  August  issue) 


Since  the  consolidation  of  the  De¬ 
troit  Journal  The  News  exceeds 
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Pennsylvanians 

AGRICULTURAL  PRODUCTS 


These  products  are  being  pro¬ 
duced  by  the  people  of  Pennsyl¬ 
vania: 

61,450,000  . bushels  of  com 

29,183,000  . bushels  of  oats 

55,965,000  .  . .  .pounds  of  tobacco 
22,051,000  .  .  .bushels  of  potatoes 

5,956,000  . tons  of  hay 

4,755,000  bushels  of  buckwheat 
23,453,000  . bushels  of  wheat 

These  products  alone  are  stupen¬ 
dous  enough  to  make  any  state  a 
great  state.  They  all  go  into  a 
receptive  market,  where  prices  are 
high  and  the  demand  brisk. 


Pennsylvania,  industrially,  is  a 
veritable  key-stone  state,  and  no 
one  branch  of  industry  out  of  run¬ 
ning  as  a  commercial  prospect. 

Pennsylvania  is  a  producer  and 
with  its  workers  comes  a  demand 
for  merchandise  of  all  kinds — and 
Pennsylvania’s  daily  newspapers 
carry  your  message  to  these  people. 

The  Pennsylvania  daily  news¬ 
papers  herewith  listed  furnish  the 
mediums  through  which  you  can 
reach  these  people  in  their  homes 
in  the  most  efficient  and  economi¬ 
cal  way. 


Circula- 

2,500 

10,000 

tion 

lines 

line* 

Allentown  Call . 

. . .  (M) 

29,021 

.09 

.09 

Allentown  Call  . 

. . . (S) 

16,104 

.09 

.09 

Bethlehem  Globe . .  .  .  .  . 

. . . (E) 

8,066 

.04 

.04 

Bloomsburg  Press  . 

...(M) 

6,316 

.029 

.029 

*  Chester  Times  and  Republican 

(M&E) 

14,752 

.065 

.05 

Coatesville  Record  . 

. . . (E) 

5,436 

.0214 

.0214 

*ConnelI*ville  Courier  . 

. - . (E) 

5,652 

.0179 

.0179 

*  Easton  Express  . 

...(E) 

15,668 

.05 

.05 

*Easton  Free  Press . 

...(E) 

12,147 

.05 

.05 

*Erie  Times  . 

. . . (E) 

26,428 

.08 

.08 

'Harrisburg  Telegraph  . 

, . . . (E) 

36,478 

.095 

.095 

*l.ancaster  Intelligencer  and  News* 

Journal  . 

.  (MAE) 

21,867 

.08 

.08 

*Oil  City  Derrick  . 

. . .  (M) 

6,088 

.035 

.035 

Pittsburgh  Dispatch . 

...(M) 

54,541 

.17 

.15 

Pittsburgh  Dispatch  . 

. . . . (S) 

Circula¬ 

tion 

63.767 

2,500 

lines 

.22 

10,000 

lines 

.18 

Pottstown  Ledger . 

. . . .  (E) 

1,590 

.025 

.025 

Pottsville  Republican  . 

. . . - (E) 

11,558 

.055 

.05 

Scranton  Republican  . 

,...(M) 

32,180 

.12 

.10 

'Scranton  Times . 

. . . . (E) 

37,701 

.12 

.10 

Sharon  Herald  . 

....(E) 

4,888 

.021 

.021 

Sunbury  Daily  Item  . 

....(E) 

3,911 

.021 

.018 

•Warren  Time**Mirror . 

.(E&M) 

7,931 

.036 

.036 

'Washington  Observer  and  Re¬ 
porter  . 

.  (M&E) 

15,426 

.06 

.05 

West  Chester  Local  New*.  .  .  . 

....(E) 

11,010 

.03 

.03 

'Wilkes-Barre  Times-Leader 

. . . . (E) 

21,234 

.08 

.05 

York  Dispatch  . 

. -  - . (E) 

16,549 

.045 

.045 

York  Gazette  and  Daily  .  .  . 

....(M) 

16,614 

.045 

.045 

Government  Statement*,  April  1,  1922. 

'A.  B.  C.  Publishers’  Statement,  April  1,  1922. 
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PLANE,  RADIO  TELEGRAPH  AND  AUTO 
;  GAVE  ARGONAUT  STORY  TO  WORLD 

Newspaper  Men  and  Women  from  Every  Part  of  Country 
Covered  Tragedy — Unique  Agreement  Made  With 
Mine  Owners  Explicitly  Lived  Up  to. 


By  FRANK  B.  ANDERSON 

Kuitorial  Noth — Mr.  Anilers<in  is  a  staff  corrrsiR.ndcnl  cf  the  Sail  l-raiicisco  t'a!l,  and 
covered  the  Argonaut  disaster  story  for  that  paper. 


T^ENNEDY  MINE,  Jackson,  Cal., 
Sept.  17.— No  news  story  ever 
“breaking’  in  California  was  more 
thoroughly  covered  by  the  press  of  the 
country  than  the  .\rgonaut  Mine  disaster 
‘  \'^eteran  newspaper  men  on  the  job 
,  here,  many  of  them  dating  their  ex- 
^  periences  back  to  the  days  of  the  Indian 
wars,  say  they  fail  to  recall  any  greater 
effort  on  the  part  of  the  newspapers  to 
tell  their  readers  what  was  happening 
than  was  done  at  Jackson. 

:  Unique  in  the  history  of  newspaper  re¬ 
porting  was  the  arrangement  made 
through  the  staff  of  correspondents, 
camera  men,  news  movie  operators  and 
the  management  of  the  .\rgonaut  and 
Kennedy  mines  to  “cover”  the  story  on 
the  day  that  the  rescue  crews  pierced 
the  prison  tomb  in  which  the  men  cut  on 
by  a  shaft  fire  had  been  held  for  twenty- 
two  days. 

The  radio  for  communicating  news 
above  the  ground  is  commonplace  to  the 
system  of  underground  telephoning  that 
was  brought  into  play  when  the  rescuers 
broke  through  and  began  discovering  the 
victims.  , 

Special  wires  ran  to  the  collar  ot  tne 
Kennedv  shaft  from  which  the  rescue 
attempt’ was  made,  to  receive  the  under- 
ground  news  with  all  the  dispatch  pos- 
sible  and  every  effort  was  being  made 
by  the  mine  management  and  the  press  to 
relay  the  information  to  the  waiting 
world. 

The  feature  writers— men  and  women 
— from  metropolitan  dailies  were  here 
telling  their  readers  what  was  happening, 
putting  the  story  up  in  interesting  style 
to  relate  the  marvelous  work  of  the  mine 
owners  and  mine  workers  who  had  been 
working  night  and  day  to  pierce  the 
channels  of  muck  and  solid  rock  in  order 
to  reach  the  victim'. 

The  news  men,  alert  for  the  latest  de¬ 
velopments  in  quick  action  copy,  were  on 
the  job  night  and  day  to  fl.ash  the  re¬ 
ports  to  their  respective  publications  or 
press  associations. 

•  The  camera  me,!  were  here  with 
graflexes,  flash  lights  and  powder  and 
dozens  of  plates  to  take  pictures  on  a 
^cond’s  notice  in  order  to  graphically 
illustrate  features  of  the  rescue  work  or 
tragedies  that  tell  more  than  words  can 
portray. 

■  The  news  movie  camera  operators  were 
located  to  fdm  every  angle  of  the  opera- 
liions  that  visualized  the  rescue  work  to 
Aie  millions  of  moving  picture  patrons. 

]  Telegraph  opirators  working  fast 
licased  wires,  chauffeurs  driving  sjieidy 
Cars,  darting  here  and  there  and  hurrying 
fiom  the  .Argonaut  to  the  Kennedy,  half 
a  mile  away  on  the  surface,  but  joined 
•closely  through  the  underground  mining 
joperations,  conveyed  the  reporters, 
camera  men,  etc.,  from  one  scene  of  news 
•’activity  to  the  other. 

I-  .-Airplanes  came  to  hurry  the  first  news 
jpictiires  of  the  rescue  to  papers  hundreds 
iof  mi'es  away.  There  is  not  a  paper  of 
•irr.fiortaiice  in  California  but  what  had  a 
■crew  of  news  gatherers  here,  and  as  far 
East  as  Chicago  came  a  .sp<*cial  man, 
who  followed  every  ilevelopment.  Ow¬ 
ing  to  the  fact  that  a  large  ni’inbcr  of  the 
entombed  miners  were  fif  foreign  extrac¬ 
tion,  special  representatives  of  foreign 
language  papers  were  here  to  relate  the 
•tale  of  the  tragedv  to  their  readers, 
handling  the  news  as  thoroughly  as  their 
American  competitors. 

The  tense  feeling  caused  by  the 
disastrous  fire  in  the  .Argonaut  shaft 
which  kept  Jackson  on  edge  for  three 
weeks  was  not  improved  anv  by  the 
swooping  dowi  on  the  town  of  a  horde 
of  news  gatherers. 

This  town  and  the  conservative  mine 


owners,  unused  to  having  strangers  tres- 
])ass  at  will  over  their  properties,  some¬ 
what  resented  the  inquisitive  reporters. 

Unorganized  systems  of  giving  out 
news  caused  every  wild  rumor  to  break 
into  print.  After  the  first  few  days  the 
mining  companies  adopted  an  efficient 
method  of  reporting  the  underground 
progress  through  a  committee  consisting 
of  V.  S.  Garbarini,  superintendent  of  the 
Argonaut;  E.  C.  Hutchinson,  vice-presi¬ 
dent  and  manager  of  the  Kennedy ;  and 
I'red  L.  Lowell,  safety  engineer  of  the 
State  Industrial  Accident  Commission, 
the  latter  being  spokesman  in  giving  re¬ 
ports  to  the  press. 

We  listened  to  the  miners  afid  muckers 
give  their  version  of  the  doings  under 
ground ;  we  heard  the  town  gossip  of 
this,  that  and  the  other  thing,  but  we 
looked  to  Iviwell,  who  was  as  obliging 
and  willing  to  give  us  information  at 
6:30  or  7  in  the  morning  as  he  was  at 
midnight,  and  after  to  the  morning 
papers’  crew. 

There  had  been  so  much  said  and  done 
about  the  news  of  this  disaster  that  the 
newspaper  men  and  women  made  a  writ¬ 
ten  understanding  with  the  mine  people 
as  to  comiitions  under  which  the  news 
of  the  rescue  would  be  handled  and  the 
reports  transmitted.  With  the  exception 
of  one  pajicr  every  publication  and  new> 
gatliering  a,gency  represented  here  joine  ! 
in  the  tacit  under.standing  of  how  the  big 
news  was  to  be  handled  and  the  conduct 
of  the  press  crowd  on  the  Kennedy  prop 
erty  on  which  the  news  of  the  day  was 
occurring. 

The  Kennedy  peojile,  through  their 
head,  K.  C,  Hutchinson,  reserved  the 
nearest  points  of  vantage,  a  few  feet 
from  the  top  of  the  shaft,  for  the  press. 
Tile  big  timlier  shed  and  sawmill,  a  spe¬ 
cial  shetl  in  which  the  Call’s  leased  wire 
was  strung,  and  a  platform  for  camera¬ 
men  were  at  the  service  of  these  men  and 
women  who  had  signed  up  to  agree  to 
expedite  the  surface  operations  without 
interference  and  to  accept  the  accuracy 
of  the  committee’s  reports,  copies  of 
which  were  flashed  to  the  governor  and 
carefully  checked  on  a  map  in  the  execu¬ 
tive  office  at  Sacramento. 

Clarence  E.  Jarvis,  member  of  the 
Stale  Board  of  Control,  drove  to  Sacra¬ 
mento  nightly  with  the  latest  reports,  ad¬ 
vising  Governor  Stephens  on  every  move, 
and  Jarvis  lent  what  assistance  he  can 
on  behalf  of  the  state  to  guide  the  rescue 
work,  in  which  was  joined  the  Depart¬ 
ment  of  the  Interior  through  the  Bureau 
of  Mine^.  the  State  Industrial  .Accident 
Commission,  the  State  Mining  Bureau 
and  every  other  agency  whicl;  could  offer 
help  or  suggestion  to  the  high  speed 
rescue  work. 

.A  battery  of  telegraph  instruments 
were  installed  for  the  morning  press  and 
specially  strung  telephones  conveyed  the 
news  from  the  scene  of  activities. 

George  .A.  Burrell,  local  manager  of 
the  Pacific  Telephone  and  Telegraph 
Company,  and  his  wire  chief,  George  .A. 
Pathnick,  in  addition  to  an  efficient  and 
accommodating  staff  of  telephone 
operators,  made  Jackson  the  scene  of  the 
fastest  news  relays  ever  sent  out  of  the 
Mother  Lode  country. 

G.  P.  Herrick,  district  commercial 
manager  of  the  Western  Union  Tele¬ 
graph  Company,  sat  in  at  the  telegraph 
key  transmitting  thousands  of  words 
frorn  the  special  correspfmdcnts,  giving  a 
service  that  carried  an  endless  word 
picture  of  the  dav’s  new's. 

File*  Bankruptcy  Petition 

Tamp.s.  Ra..  .September  20.— The 
Morida  National  Publishing  Company, 
piib'ishers  of  the  Winter  Park  Post, 


September  20,  filed  a  voluntary  petition 
in  bankruptcy  in  the  office  of  the  clerk 
of  the  Federal  Court  in  Tampa.  This 
petition,  signed  by  W.  R.  Rahn,  acting 
president  of  the  company  and  filed  by  H. 
F.  Mohr,  its  attorney,  gives  on  the  sched¬ 
ules  accompanying  it  assets  totaling  $1 19,- 
914  and  liabilities  of  $46,529.68.  The  as¬ 
sets  include  real  estate  valued  at  more 
than  $27,000;  insurance  of  $17,500  and 
mechanical  e^quipment  $^,000.  The  prin¬ 
cipal  items  in  the  liability  schedule  are 
mortgages  on  real  estate,  money  due  on 
equipment,  and  money  due  employees.  J. 
H.  Wendler,  formerly  editor  of  the  Flor¬ 
ida  Post,  is  due  $5.;^)4.70  for  salary  and 
money  loaned  the  company. 


Fildes  Starts  Palm  Beach  Times 

F.  P.  Fildes,  owner  of  the  Fort 
Worth  (Tex.)  Oil  Gazette  and  the  Jack¬ 
sonville  Florida  Tropical  News,  has 
established  the  Palm  Reach  Times,  an 
evening  paper  which  started  publication 
last  week.  He  arrived  in  Chicago 
.August  21  and  by  night  had  bought  the 
complete  equipment  for  the  Times,  in¬ 
cluding  a  battery  of  Intertype  machines, 
a  newspaper  press,  and  type  and  cabinets 
as  well  as  contracting  for  leased  wire 
service.  The  plant  was  on  the  cars  by 
the  next  morning  and  headed  for  Florida. 
Bruce  O’Connell  of  the  Intertype  Cor¬ 
poration  accompanied  him  to  Chicago. 


Plans  Sunday  Messenger 

The  -Athens  (Ohio)  Messenger,  an 
evening  paper,  will  add  a  Sunday  edition 
of  from  24  to  36  pages  commencing  Oc¬ 
tober  1,  which  will  replace  the  Saturday 
issue. 


GATHERED  AT  RANDOM 


^^rOOLS  ERRANT”  looks  from 
■*-  where  we  sit  to  be  one  of  the 
liiiest  plays  seen  in  New  York  since  the 
days  of  Aristophanes.  Scintillating  in  its 
dialogue,  thrilling  in  its  situations,  it 
combines  the  best  of  Sophocles’  tragic 
spirit  with  the  subtlest  of  Pinero’s 
comedy.  .A  matchless  cast,  including 
such  superb  actors  and  actresses  as 
Lucile  Watson,  Cyril  Keightley,  Vincent 
Serrano,  .Alexandra  Carlisle  and  Fritz 
Williams,  completes  the  work  which  the 
author  has  begun  in  supplying  the  stage 
with  the  practically  perfect  drama, 
s  *  « 

Note. — “Fools  Errant”  was  written  by 
Louis  Evan  Shipman,  editor  of  Life  and 
our  boss. 

Robert  C.  Benchley,  in  Life. 


Editor  Fights  Building  Law 

E.  O.  Wickizer,  publisher  of  the  South 
Pasadena  (Cal.)  Record,  has  been  re¬ 
strained  by  court  order  from  construct¬ 
ing  a  newspaper  plant  on  Fair  Oaks  ave¬ 
nue,  a  restricted  area.  .According  to  a 
decision  handed  down  by  Judge  Wood. 
Wickizer,  who  was  arrested  recently  on 
the  charge  of  violating  the  South  Pasa¬ 
dena  building  laws,  has  rendered  himself 
liable  to  prosecution  by  the  building 
commission.  When  the  police  stopped 
the  wrork  on  the  new  plant  Wickizer  filed 
an  injunction  suit  to  prevent  the  local  au¬ 
thorities  from  interfering  with  him. 
W'ickizer  is  attacking  the  legality  of  the 
building  zone  ordinance. 


85%  of  US  were 
born  here 

Cincinnati  folks  like  the  city  because 
most  all  of  them  were  born  here,  educated 
in  one  of  the  finest  school  systems  in  the  world, 
and  live  in  one  of  the  most  prosperous  com¬ 
munities.  There  are  141,000  families,  and  28.7 
ppr  cent  of  these  families  own  their  own  homes. 
A  city  of  industry,  contentment  and  prosperity. 

Cincinnati  folks  like  the  TIMES-STAR  be¬ 
cause  it  is  the  only  paper  owned,  edited  and 
managed  by  Cincinnatians,  thus  truthfully  re¬ 
flecting  the  dominant  sentiment  of  the  city. 
That's  why  it  is  read  by  four  out  of  five  of  the 
possible  141,000  families. 

And  they  buy  in  Cincinnati,  too.  That’s  why 
the  TIMES-STAR  in  six  week-day  issues 
publishes  more  local  and  more  national  display 
advertising  than  any  other  paper,  even  with 
Sunday  issues  included — and  has  done  this 
each  year  for  fifteen  years. 


CINCINMTI  TlMES  Sm 

CHARLES  P.  TAFT,  Fubliiher  C.  H.  REMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 
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WAR  COSTS  UNGERING 
PERIODICALS  FIND 

Labor,  Paper  and  Carrying  Charges 
Still  Near  Peak,  Reported  to 
National  Publishers — Swet- 
land  Re-elected 


Activities  ot  the  past  year  were  re¬ 
sumed  and  all  orticers  were  re-elected  at 
the  annual  meeting  of  the  National  Pub¬ 
lishers  Association,  Inc.,  at  the  Engi¬ 
neers’  Club,  New  York,  Sept.  19.  For¬ 
mation  of  the  .\merican  Publishers  Con¬ 
ference  and  its  work,  as  well  as  that  of 
the  association,  were  outlined  briefly  by 
.\.  C.  Pearson,  of  the  Dry  Goods  Eco¬ 
nomist  and  president  of  the  conference. 

The  lalwrs  of  this  organization  for  re¬ 
duction  of  postal  rates  have  been  reported, 
as  they  occurred,  in  Editor  &  Publisher. 

Pending  negotiations  of  new  wage 
scales  and  w’orking  contracts  in  the  New 
York  book  and  job  printing  trades  were 
e.xplained  by  Arthur  J.  Baldwin,  of  the 
McGraw-Hill  Company,  chairman  of  the 
labor  committee.  He  held  out  no  hope 
of  material  reduction  in  New  Y’ork  print¬ 
ing  costs  during  the  next  year. 

H.  M.  Swetland,  of  the  United  Pub¬ 
lishers  Corporation,  was  returned  for  his 
third  term  as  president.  Other  officers 
who  continue  are:  h'irst  vice-president. 
K.  J.  Cuddihy,  Funk  &  VVagnalls  Com¬ 
pany  ;  second  vice-president,  P.  S.  Collins, 
Curtis  Publishing  Company;  treasurer. 
Roger  \V.  .Mien,  .Mien  Business  Papers, 
Inc.;  secretary,  Frank  C.  Hoyt,  Outlook 
Company;  executive  secretary,  Frederic 
\V.  llunie. 

President  Swetland  in  his  report  urged 
a  greater  measure  of  co-operation  be¬ 
tween  publishers  and  between  their  as¬ 
sociations.  citing  the  benefits  which  had 
accrued  to  other  organized  bodies  in  the 
past  few  jears,  some  of  them  not  to  the 
publishers  advantage. 

“This  organization  should  at  once  un¬ 
dertake  to  stabilize  the  activities  of  its 
membership  by  recommending  a  code  of 
business  practice,”  he  continu^.  “Such  a 
code  must  not  be  mandatory  touts  mem- 
liership,  but  must  be  so  developed  as  to 
afford  stimulating  suggestion,  it  will  re¬ 
vive  and  revivify  the  fact  that  honesty 
is  always  the  best  policy.  It  will  give 
evidence  that  no  contract  is  valuable  that 
is  not  a  benefit  to  both  parties.  It  will 
teach  that  we  must  outdo  the  Audit  Bu¬ 
reau  of  Circulations  in  giving  the  adver¬ 
tiser  full  knowledge  oi  the  quality  as 
well  as  quantity  of  circulation.  It  will 
train  the  publisher  to  decline  business 
that  cannot  be  made  profitable,  or  that 
could  be  better  placed.  It  will  present 
the  danger  of  allowing  advertisers  to 
make  untruthful  or  even  e.xtravagant 
statements.  It  will  censor  the  advertiser 
to  the  discrimination  between  legitimate 
business  and  fraud.  It  will  urge  counsel 
with  great  and  small  producers  to  de¬ 
termine  what  advertising  and  how  much 
can  be  made  profitable.  It  will  curtail 
the  influence  of  advertising  of  products 
of  inferior  quality,  and  should  never  al¬ 
low  an  abuse  of  this  dominating  .sales 
factor. 

“The  establishment  of  these  and  other 
ethical  principles  will  create  confidence 
in  the  individual  and  tend  to  raise  the 
standard  of  legitimate  advertising.  While 
we  are  great  publishers  and  justly  proud 
of  our  individual  production,  we  must 
remember  that  we  are  really  in  the  busi¬ 
ness  of  advertising.  We  build  great  pub¬ 
lications  to  create  a  great  circulation  for 
the  sole  purpose  of  establishing  a  suc¬ 
cessful  advertising  proposition. 

“Therefore  any  indulgence  in  question 
able  practices  not  only  injures  the  pub- 
li.sher  individually,  but  created  a  detri¬ 
mental  influence  on  advertising  as  a 
whole.  Stimulation  of  ethical  practice 
will,  therefore,  be  beneficial  both  to  the 
individual  and  the  publishers  at  large." 

Mr.  Swetland  declared  that  the  associa¬ 
tion  must  increase  its  membership  by  en¬ 
rolling  every  reputable  paper  in  its  pres¬ 
ent  field  and  that  it  must  then  broaden 
its  work  by  amalgamation  with  other 
publishers’  organizations  until  it  becomes 
national  in  membership  and  in  broad  con¬ 
ception  of  all  publishing  interests. 

“The  major  issues  to  Ik;  considered 


are  of  interest  to  all  publishers.  .\t  that 
time  our  committees  will  attempt,  with 
l)ositive  assurance  of  success,  the  large 
problems,  such  as  contact  with  Federal 
and  State  governments,  industrial  rela¬ 
tions,  education,  taxation,  our  supply  ot 
raw  materials.  In  a  unity  of  thought  and 
spirit,  it  will  serve  as  an  authentic  and 
authoritative  clearing  house  for  data  and 
information  to  every  affiliated  interest, 
and  he  the  leaders  and  not  be  led  into 
situations  and  pitfalls  that  prove  all  too 
expensive  after  the  demands  have  been 
exacted. 

“We  are  the  chief  consumers  of  many 
commodities,  paper,  printing,  engraving, 
etc.  We  have  learned  that  the  wage 
scale  is  not  vital  to  the  employing 
printer.  He  has  only  to  pass  the  ad¬ 
vance  on  to  the  publisher.  \\'hen  an  ad¬ 
vance  in  tariff  was  proposed  on  casein, 
coated  paper  immediately  advanced  in 
price.  The  publisher  must  therefore  in¬ 
terest  himself  in  the  methods  of  the  pro¬ 
duction  of  his  materials  and  bring  influ¬ 
ence  to  bear  to  correct  bad  practice  or 
unscrupulous  combination.” 

The  association  took  no  action  upon 
any  of  the  reports,  which  in  addition  to 
those  noted,  were  rendered  by  B.  A. 
•Mackinnon,  of  the  Pictorial  Review  Com¬ 
pany,  on  transportation  of  periodicals, 
and  A.  D.  Mayo,  who,  as  chairman  of 
the  committees  on  tariff  legislation  and 
government  priority  orders,  informed  the 
association  of  his  work  in  Washington. 

Mr.  Mayo  urged  his  audience  to  con¬ 
tract  for  their  1923  paiK-r  supply  for 
six  months  at  least  to  protect  themselves 
against  fluctuations  of  a  rising  market. 
He  predicted  that  the  mills  in  November 
and  December  of  this  year  would  be 
chary  about  discussing  prices,  preferring 
•to  wait  until  they  had  their  business  for 
1923  well  in  hand  before  they  named  their 
market  rate. 

Mr.  Mackinnon's  report,  which  was 
read  by  Mr.  Hume,  detailed  efforts  to 
obtain  lower  freight  rates  to  make  pos¬ 
sible  greater  use  of  combined  shipments 
of  periodicals  to  points  of  postal  re¬ 
entry. 

EXtWARD  BELL  GOES  TO  PEKING 

Wat  Invaluable  to  Washington  Corps  in 
Covering  State  Department 

Washington  newsi>aper  men  are  losing 
a  good  friend.  Edward  Bell,  chief  of  the 
division  of  current  information  of  the 
State  Department  and,  as  such,  liaison  1k-- 
tween  the  State  Department  ami  the 
Press,  has  Ihkti  appointed  counselor  of 
the  American  Legation  at  Peking.  He 
will  leave  for  his  new  post  shortly  after 
October  1.  Mr.  Bell’s  successor  has  ni't 
been  named  and  probably  will  not  be  se¬ 
lected  until  Secretary  Hughes  returns 
from  Brazil. 

.Mthough  not  a  newspaper  man,  Mr. 
Bell  took  up  his  work  at  the  State  Dc- 
jwrtment,  as  the  successor  to  Henry  Suy- 
dam,  who  left  to  become  the  Washington 
correspondent  of  the  Brooklyn  Eagle, 
with  a  natural  sense  for  news.  He  made 
himself  invaluable  to  the  newspaper  men 
who  cover  the  department  by  his  thor¬ 
ough  knowledge  of  departmental  pro¬ 
cedure,  diplomacy,  and  foreign  affairs. 
These  proveil  of  great  assistance  to  re¬ 
porters  stx'king  information  through 
state  channels.  His  departure  is  viewed 
with  .genuine  regret  by  members  of  the 
Washington  corps  who  came  in  contact. 
His  apiKiintment  to  the  Peking  Legation 
is  recognition  of  his  profouml  knowledge 
of  oriental  affairs.  Nlr.  Bell,  who  will  he 
the  first  counselor  ;ft-credited  to  China, 
was  charge  il’affaires  of  the  .\merican 
Embas.sy  in  Tokio  from  May.  1920.  to 
September.  1921,  and  was  Far  Eastern 
.Vffairs  adviser  to  the  .\merican  ilelega- 
tion  at  tile  .Armaiuents  Conference. 

No  New  Seattle  Daily  Yet 

The  .Seattle  Daily  \merican  did  not 
iK-gin  publication  -Seiitemher  l.s.  as  sche  1- 
ulwl. 

Elected  to  Aa«ociated  Pres* 

The  Newport  (.Ark.)  Indepemlent, 
afternoon  paiwr,  has  been  electeil  to 
membership  in  the  Xsswiated  Pres.s. 


The  Best  Business 
Producer  in 


First  in  News, 
Influence  and 
Circulation 


Mi 


A  Splendid  Circulation  \ 

The  Hochi  Shimbun  has  had  con- 
tinuously  since  its  establishment  in 
1872  the  largest  circulation  in  the  Far  \ 
East. 

Oldest  Evening  and  Morning  Press 

The  Hochi  Shimbun  was  the  first  newspaper 
in  Japan  to  add  an  evening  edition  to  its 
morning  paper. 


Advertising  Rates  | 

Per  line . Y  1.25  | 

Per  Column..  Y  170.00  | 

Per  in«h _ Y  12.50  1 

Per  page. . . . Y2,000.00j 


A  Rich  Field 

There  is  no  section  of  the 
Japanese  buying  community 
which  is  not  reached  by  the 
Hochi  Shimbun. 

An  Efficient  Medium 

The  Hochi  Shimbun  is  read  ex¬ 
tensively  through  Japan,  Korea, 
Manchuria  and  Formosa,  and  is 
the  foremost  advertising  medium. 


THE  HOCH.  SHIMBUN  SHA 

TOKYO,  JAPAN 


Editor  &  Publisher  for  September  23,  19. 


REJECT  WANT  ADS  FROM  AGENCIES 
WHICH  TRY  TO  CUT  RATES 

Classified  Manager  Finds  It  Better  to  Sacrifice  Revenue  Than 
Full-Rate  Principle — Guaranteed  Room  Advertising 
Brings  Rockford  Star  Results 

By  C.  L.  PERKINS 

Executive  Secretary,  Natiunal  Association  of  Newspaper  Classified  Advertising  Managers. 

K  CLASSIFIED  manager  on  a  news- 

paper  with  a  circulation  of  about  rupmctt  amru  a 

20,000  in  one  of  the  smaller  cities,  writes  BURNETT  OF  BINGHAMTON 

as  follows: 

“For  the  past  four  or  five  months  we  — — — — — ' 

have  been  bothered  by  shortages  in  re-  JAMES  J.  BURNETT  entered  news- 
mittance  from  the  majority  of  agencies  paper  work  about  ten  years  ago.  in  the 


JAMES  J.  BURNETT  entered  news¬ 
paper  work  about  ten  years  ago.  in  the 


handling  classified 'copy.  These  shortages  business  office  of  the  Springfield  (Mass.) 
generally  only  amount  to  from  five  to  Union.  During 
fifteen  cents,  but  we  find  it  impossible  to  seven  years  with 
get  them  to  pay  our  full  rates,  less  the  that  paper  he 
regular  commission  and  discount.  We  filled  various 
have  refused  business  from  several  agen-  positions,  includ- 
cies  on  this  account,  as  we  will  not  cut  jng  that  of  both 
rates  to  anyone.  Possibly  other  papers  display  and  classi- 
who  accept  busines  at  a  cut  rate  are  get-  fied  solicitor.  He 
ting  this  from  us.  Other  papers  that  I  left  Springfield  in 
have  visited  during  the  last  few  months  January,  1920,  to 
report  the  same  trouble,  and  I  regret  to  go  to  the  Worces- 
say  that  the  majority  of  thern  are  taking  ter  (Mass.)  Tele- 
what  they  can  get  and  saying  nothing,  gram  as  classified 
Our  rates  are  so  low  that  we  feel  that  manager.  During 
we  are  justified  in  asking  for  full  rates,  his  connection 
We.  know  that  this  policy  has  cost  us  with  that  pajier, 

some  money,  but  we  would  rather  have  it  fie  increased  rates  James  j.  Bix.rEn- 


300  to  600  per 


The  writer  of  the  alxive  paragraph  has  cent  and  broke  all  previous  records  in 
touched  upon  a  subject  which  annoys  volume  of  classified  business. 


practically  every  clasified  manager. 
Agencies  handling  classified  copy  send  out 
tlxeir  orders  without  proper  remittances. 


Burnett  became  classified  manager  of 
the  Binghamton  (N.  Y.)  Press  in  Janu¬ 
ary  of  this  year  and  has  since  put  over 


Because  this  is  done  so  frequently  and  one  increase  in  rates  and  is  now  running 
because  they  do  not  correct  the  habit  ahead  of  last  year  by  thirty-four  per  cent 
when  it  is  called  to  their  attention,  many  in  number  of  ads  and  sixty-nine  per  cent 
classified  managers  are  of  the  opinion  that  in  lineage, 
it  is  done  deliberately.  This  is  probably 

not  true  in  all  cases.  - 

The  writer  of  the  above  has  also  taken 

the  proper  course,  which  is  simply  to  re-  I  He-  Minneapolis  Tribune,  P.  M. 
turn  the  copy  from  the  agency  which  did  Hughes,  classified  manager,  is 
not  make  the  remittances  agree  with  the  probably  the  first  newspaper  to  use  a  full 


quently  get  results  than  those  using  only 
one  or  two  inertions. 

W.  H.  Merrick,  classified  advertising 
manager  of  the  Star,  reports  that  only  10 
per  cent  of  the  advertisers  came  back  for 
the  free  insertions  which  were  offered  to 
the  advetisers  whose  six-time  advertise¬ 
ments  failed  to  produce  results.  With 
every  advertisement  sold  a  coupon  con¬ 
taining  the  following  wording  was  given : 


Classified  Advertising  Department 
THE  ROCKFORD  MORNING  STAR 
Rockford,  III. 

SIX  TIME  GUARANTEE  TICKET 
For  Room  and  Apartment  to  Rent  Ads 
Only 

The  Rockford  Morning  Star  agrees 
that  if  the  results  from  this  advertising 
are  not  satisfactory  the  SAME  ad  will 
be  repeated  without  charge  for  SIX 
MORE  consecutive  insertions.  Request 
for  re-insertion  must  be  made  the  day  of 
expiration  of  the  orginal  order. 

Note:  On  charge  ads,  re-insertion  will 
not  be  given  unless  the  original  adver¬ 
tising  has  been  paid  for. 

Name  . 

Address  . 

Phone  No . 

First  Insertion . 

Last  Insertion . 

PAID  CHARGE 

□  □ 

Present  this  Ticket  with  request  for  re* 
insertion 


TN  other  words,  the  classified  man¬ 
ager  who  permits  in  his  columns 
confidence-destroying  copy  is  actually  re¬ 
ducing  the  revenue  of  his  paper  rather 
than  increasing  it.  One  of  the  places 
where  this  is  being  done  to  a  great  ex¬ 
tent  is  in  Help  Wanted,  where  advertisers 
who  want  to  employ  salesmen  on  a 
strictly  commission  basis  place  copy  that 
conveys  the  impression  that  they  want  to 
employ  help  on  a  salary  basis. 

Bring  the  case  home.  Suppose  you 
were  a  reader  of  a  newspaper  and  were 
out  of  a  job  and  needed  one  very  badly. 


You  turned  to  your  newspapCT  and  found 
a  dozen  advertisements  offering  position.- 
which  jrou  thought  you  might  fill  and 
which  intimated  that  they  paid  a  salary 
which  you  needed  and  could  earn.  Yoii 
then  spent  a  whole  day  of  your  time  in¬ 
terviewing  these  advertisers,  and  at  the 
end  of  the  day.  you  found  that  you  had 
merely  listened  to  12  alluring  offers  from 
people  who  had  more  or  less  doubtful 
schemes  and  wanted  you  to  take  all  the 
chance  on  a  strictly  commission  basis. 
Wouldn’t  your  confidence  in  that  paper 
be  destroyed? 

The  securing  of  salesmen  on  a  strictly 
commission  basis  through  misleading  ad¬ 
vertising  is  a  practice  which  is  growing 
rapidly.  Some  newspapers  have  stopped 
it  by  adopting  the  rule  that  all  Help 
Wanted  advertisements  must  state 
whether  the  position  is  on  a  salary  or 
commission  basis.  Such  a  rule  estab¬ 
lished  on  all  newspapers  and  strictly  en¬ 
forced  would  undoubtedly  stop  this  prac¬ 
tice  w’hich  is  destroying  reader  confidence. 


Fifty  Dailies  in  Oklaboma 

Oklahoma  now  has  50  daily  papers 
and  409  weeklies  in  addition  to  20  class, 
rel’gious,  fraternal,  and  race  publications. 
These  facts  are  contained  in  reports 
made  to  the  School  of  Journalism,  the 
University  of  Oklahoma,  which,  also, 
indicate  that  the  financial  condition  of 
the  papers  of  the  state  have  made  marked 
improvement-  during  the  past  18  months. 
In  contrast  to  the  many  suspensions  and 
consolidations  immediately  after  the  war, 
during  the  past  18  months  67  new  papers 
have  been  started  and  only  31  have  con¬ 
solidated  or  suspended. 

Tunica  Timet  Sold 

Gayton  Rand,  editor  and  publisher  of 
the  Philadelphia  (Miss.)  Neshoba  Dem¬ 
ocrat  as  well  as  associate  editor  of  the 
DeKalb  (Miss.)  Press,  has  bought  the 
Tunica  (Miss.)  Times.  He  will  take 
possession  October  1.  New  equipment 
will  be  bought  for  the  Times. 


rate  card  rates. 


J^OR  the  comfort  of  its  want-ad  cus-  an  illustration  showing  the  order  board 
tomers  and  its  employees,  the  Chi-  with  16  girls  engaged  in  taking  want-ads. 
cago  Tribune  has  installed,  at  the  cost  The  text  of  the  advertisement  describes 
of  several  thousand  dollars,  an  air-condi-  the  telephone  service  given  by  the 
tioning  machine  in  its  want-ad  store  on  Tribune  and  the  ease  with  which  adver- 
the  first  floor  of  the  Tribune  Building  at  tisers  may  place  want-ads  in  these 
Madison  and  Dearborn  streets.  This  ma-  columns, 
chine  replaces  air  in  the  room  at  the  rate  *  *  * 

of  6,000  to  10,000  cubic  feet  per  minute  ^ 

This  air  has  been  washed  and  dried,  and  Rockford  (Ill.)  Morning  Star 

•-1  « _ _ W-v  •‘A  .  fViof  AttvXtyrr  ♦Ua 


page  of  rotogravure  to  promote  its  classi¬ 
fied  advertising  department.  This  page 
appeared  on  September  3  and  contained 
an  illustration  showing  the  order  board 


either  heated  or  cooled,  as  may  be  re¬ 


reports  that  during  the  past  few 


quired  by  the  outside  temperature.  It  is  months  it  has  used  the  plan  of  guaran- 
thennostatically  controlled  and  keeps  the  teeing  results  for  room  advertisers  with 
Tribune  want-ad  store  at  an  even  tern-  success.  The  plan  has  not  only  increased 
perature  of  60  to  70  degrees  winter  and  the  lineage  but  has  reduced  the  collection 
summer.  losses,  as  the  guarantee  was  not  made 

*  *  ♦  good  except  on  paid  advertising.  It  also 

had  a  tendency  to  increase  results  as  the 
TT^HE  New  Orleans  Item,  L.  R.  advertiser  was  forced  to  run  the  adver- 
Jalenak,  classified  director,  is  cir-  tisement  at  least  six  times,  and  naturally 
cularizing  want-ad  prospects  with  a  series  those  using  six  insertions  would  more  fre¬ 
ed  bulletins,  which  in  addition  to  promot¬ 
ing  the  Item,  emphasizes  the  advantages  - - - — 

of  descriptive  copy.  BV . ' . ■ . . 

Following  is  that  portion  of  the  circu-  ■ 

lar  which  was  especially  devoted  to  this  ((NFA))  ^ 

IF  YOU  WANT  TO  SELL  REAL  ESTATE  ^ 

(Residences,  Commercial  and  Industrial,  Lots)  TTTP  PTP 

Then  Be  Sure  to  Read  the  Information  Given  X  XIG  V^vlrlX  X^ Ci  X  Et 

Sometimes,  not  through  fault  of  your  market,  NEWS  FEATURE 

your  price,  or  your  offer  itself,  a  want-ad  fads  AIA-TTl/  A  AaifX  A  AXLa 

to  give  the  returns  you  had  hoped  for.  When  C  ij'ljXT  l/^C 

you  place  a  want  ad  in  the  paper,  you  of  IT  V  II.|L 

cturse  want  to  get  results.  But  have  you 

*°"‘*‘"*  Every  Feature  Necessary 

The  successful  wut-ad  it  the  one  that  tells  for  a  Complete  Up-tO-the- 

a  complete,  interesting  story  about  the  room,  •  ‘  * 

house  or  apartment  that  you  want  to  rent.  The  minute  newspaper, 

gpod  want-ad  is  written  slowly  and  carefully 

00  that  it  can  be  read  with  complete  understand-  ^== 

iiig.  There  is  no  haste  on  the  part  of  the  „ 

reader;  he  reads  leisurely  and  he  wants  to  tv  nte  for  Samples  and  Rales 

know  what  you  have  to  tell  him.  Tell  it,  then,  ____ 

directly,  fulfy,  interestingly. 

Remember  that  the  people  go  to  the  Item  _ 

want-ad  section  deliberately,  with  intent  to  buy,  MFA  CTlA/ir>  IWr 

and  if  you  withhold  any  detail  that  is  essential  tl LA  OUV V  ivL 

to  their  knowing  exactly  what  your  offer  is —  xnn  cjprp'r[[NJ>A) 

little  wonder  that  they  do  not  phone  you  or  rvrr  t  a  AU^ 

ttgjiy.  I  CLtVELAND,C)nlO.%a_3;^^ 

Suppose  you  were  looking  for  a  residence,  I,', . . . „ . . . . . umiiJ 

store  or  lot.  Which  of  these  would  you  answer? - — — - - - 


Japan’s 

Program  of  Conquest 

,  A  Series  of  Sunday  Articles 
by 

CORNELIUS  VANDERBILT,  Jr. 

The  articles  are  based  on  a  minute  study  of 
problems  confronting  Japan  and  the  development 
of  Nipponese  history  before,  during  and  in  the 
wake  of  the  W'ashington  Conference. 

These  articles  serve  as  a  warning  to  America 
of  the  vital  import  of  aifairs  in  Asia  because 
America’s  political  future  depends  upon  the  de¬ 
velopments  in  the  Pacific. 


October  8 


FIRST  RELEASE 


Wire  for  terms — 


October  8 
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OVER-ASSESSMENT  OF  TAXES  FREQUENT 
WHEN  BUSINESS  YEAR  IS  SHORT 


When  Firm  Has  Been  Operating  for  Only  Part  of  Calendar 
Year,  Government  Inflicts  Injustice  by  Basing  Taxes  on 
Calculated  Turnover  for  a  Twelve-Month  Period 


By  CLIFFORD  YEWDALL 

Editorial  Note — Editor  &  Publisher  will  publish  an  article  each  week  on  taxatim  prob¬ 
lems  affecting  newspapers  and  advirtisers,  conducted  by  Mr.  Yewdall.  This  is  a  continuation 
of  the  series  begun  in  Editor  &  Publisher  of  DecemW  10,  1921,  and  carried  into  March  of 
this  year.  Mr.  Yewdall  will  deal  with  the  everyday  problems  of  newspaper  taxation  reports  and 
accounting,  as  gathered  from  his  personal  experiences  in  working  for  publishers  all  over  the 
country.  He  will  endeavor  to  answer  any  questions  asked  of  him  through  Editor  &  Publisher. 
In  taking  up  the  work,  he  desires  to  make  the  following  statement;  “1  am  not  a  lawyer 
and  I  appreciate  that  Federal  tax  cases  present  problems  requiring  the  best  attention  tf  an 
accountant  and  a  lawyer  who  has  given  the  subject  special  study.  The  legal  discussions  in  my 
articles  are  based  to  a  cinsideraUe  extent  on  discussions  of  the  chairman  of  the  Federal  Taxa¬ 
tion  Committee  of  the  A.  N.  P.  A.,  Arnold  L.  Guesner,  of  the  Minneapolis  bar,  with  whom 
I  have  worked  on  tax  cases." 


TN  the  last  article  was  discussed  the 
various  conditions  pertaining  to 
comparatives  to  be  used  under  the  Relief 
Sections  of  the  1917-1918  Acts.  It  has 
always  been  my  contention  that  more 
substantial  relief  can  be  obtained  by  the 
proi^r  presentation  of  its  facts  by  each 
particular  newspaper,  rather  than  from 
comparison  with  another  newspaper 
similarly  situated. 

The  Government,  of  course,  does  not 
expect,  when  they  are  examining  your 
books,  to  do  the  work  that  you  should  do 
yourself.  All  they  do  in  their  examina-  I 
tions  is  take  notes  of  such  items  as  are 
in  their  favor.  This  goes  for  the  ma¬ 
jority  of  examinations.  I  have  seen  Gov¬ 
ernment  examinations  which  gave  re¬ 
funds  to  the  tax  payers,  but  these  are 
few  and  far  between. 

In  making  an  examination  of  a  news¬ 
paper  in.  the  middle  West,  some  little 
time  back,  immediately  after  the  Gov¬ 
ernment  Revenue  Agent  had  completed 
his  examination,  I  discovered  that  what 
appeared  on  the  surface  to  be  the  correct 
method  of  handling  the  company’s  in¬ 
vested  capital  had  been  used  by  the  reve¬ 
nue  agent,  but  on  studying  the  law  and 
the  regulations,  I  find  that  he  had  seri¬ 
ously  decreased  the  company’s  invested 
capital  by  application  of  a  principle  which 
did  not  apply  in  that  case.  The  prin¬ 
ciple  is,  where  a  corporation. commences 
business  during  the  course  of  a  year 
and  closes  its  books  at  the  end  of  the 
calendar  year,  it  shall  be  put  on  a  yearly 
basis. 

By  the  above  is  meant,  that,  if  a  cor- 
TOration  starts  in  business  on  September 
jO  and  elects  to  make  a  return  for  the 
4  months  from  September  30  to  Decem¬ 
ber  31,  its  earnings  for  that  period  should 
be  multiplied  by  three  as  it  is  a  4  months’ 
period  and  the  taxable  year  is  a  calendar 
one,  hence,  if  the  company  was  enorm¬ 
ously  successful  for  the  4  months,  irre¬ 
spective  of  the  fact  that  the  summer 
months  are  bad  trading  months  and  it 
would  not  make  any  money,  the  yearly 
profits  would  be  inflated  considerably, 
whereas  the  invested  capital  to  be  us^ 
would  only  be  the  actual  net  cash 
vested  from  the  day  the  corporation 
started  business.  Hence,  it  would  have 
a  very  large  income  and  a  very  small 
capital  and  a  large  tax  payable. 

This  is  probably  more  projwrly  illus¬ 
trated  in  the  case  of  an  individual  who, 
in  January  last  year,  bought  and  sold 
an  apartment  house,  making  thereon 
profit  of  $50,000.  This  was  something 
outside  of  his  ordinary  course  of  busi¬ 
ness.  Early  m  February,  the  man  died. 
At  the  end  of  the  year  when  the  estate 
came  to  make  up  its  income  tax  return, 
the  application  of  the  law  provided  that 
the  one  month’s  earnings  of  January  be 
multiplied  by  twelve  and  the  tax  on  the 
resultant  total  with  all  surtaxes  worked 
out  on  the  annual  income  basis  be  taken, 
and  of  that  amount  then  one-twelfth  was 
the  tax  to  be  payable. 

Under  this  scheme  the  tax  payer, 
namely  the  estate,  was  called  upon  to 
pay  over  to  the  Government  a  sum  al¬ 
most  approximately  the  amount  of  profit 
made  in  January  on  this  apartment  house 
deal. 

In  this  newspaper  case  that  I  have  in 
mind,  the  revenue  agent  had  erred,  in¬ 
asmuch  as  he  had  overlooked  the  fact 
that  the  company  was  incorporated  prior 
to  the  purchase  of  the  assets  of  the  pub 


lication  in  question,  that  its  capital  had 
been  paid  in  considerably  longer  than  it 
had  bMn  in  business.  He  had,  in  mak¬ 
ing  his  examination,  assumed  the  capital 
was  paid  in  the  day  the  newspaper  was 
purchased  and  had  proportioned  that 
capital  according  to  the  number  of  days 
that  it  was  in  business.  He  had  then 
taken  again  a  proportion  of  that  propor¬ 
tion  in  order  to  put  the  company  on  a 
yearly  basis.  Had  he  looked  into  the 


matter  more  fully,  he  would  have  found 
that  the  capital  of  the  company  had  been 
paid  in  for  the  year,  that  the  company 
was  in  business  for  a  whole  year  but 
had  only  operated  for  a  period  of  four 
months. 

Notwithstanding  this  latter  fact,  how¬ 
ever,  according  to  law,  the  earnings  of 
those  four  months  were  earnings  for  the 
year  and  the  tax  should  have  been  figured 
on  that  basis,  thus  resulting  in  a  large 
refund  being  due  the  company,  instead 
of  a  large  extra  assessment  as  contem¬ 
plated  by  the  revenue  agent. 

There  is  another  point  that  frequently 
comes  up  and  on  which  there  is  a  lack 
of  understanding  and  that  is,  the  ques¬ 
tion  of  life  insurance  premiums. 

The  1917-18-21  acts  specifically  state 
that  life  insurance  premiums  paid  oil  the 
life  of  an  officer  of  the  corporation  are 
not  a  deductable  item  from  income,  if 
the  corporation  is  directly  or  indirectly 
a  beneficiary. 

In  the  case  of  group  life  insurance, 
where  the  individuals  are  the  beneficiaries, 
the  premium  is  a  charge  against  income. 
However,  where  a  corporation  insuies  its 
officers  for  its  own  benefit,  although  those 
policies  may  be  deposited  as  collateral 
security  to  a  loan  to  the  corporation  and 
even  although  the  insurance  was  taken 
out  for  the  specific  purpose  of  obtaining 
that  loan,  the  premiums  thereof  are  not 


a  deductable  item  if  the  company  is  in 
any  way  a  beneficiary. 

It  is  my  opinion,  however,  that  these 
items  if  they  have  been  paid  for  a  con¬ 
siderable  number  of  years,  could  be 
added  to  capital  invested,  inasmuch  as 
where  a  corporation  pays  out  money  in 
life  insurance  premiums  on  the  lives  of 
its  officers,  that  money  is  an  investment 
by  the  company  until  such  time  as  the 
policy  either  matures  or  lapses.  If  it 
matures  then  the  receipt  thereof  of  the 
money  applies  against  the  capital  built 
up.  If  the  policy  lapses,  it  is  my  opinion 
that  that  could  be  charged  off  as  a  dead 
loss. 

It  may  be  necessary  to  figffit  this  con¬ 
tention.  but  I  believe  it  possible  to  win 
it  if  the  facts  can  be  shown  to  be  as 
1  state  them. 


1,400  Tons  of  Newsprint  Lost 

Fourteen  hundred  tons  of  newsprint 
were  lost  by  the  New  Orleans  Item,  the 
States  and  the  Timcs-Picayune  in  the 
$7,500,000  fire  that  destroyed  the  half- 
mile  wharf  of  the  army  supply  base,  and 
a'.l  freight  that  had  been  unloaded  there. 
^  ciitcmhvr  15.  The  paper  had  been  or¬ 
dered  from  Sweden  to  meet  an  emer¬ 
gency  situation  caused  by  the  inability 
to  get  newsprint  by  rail  on  account  of 
t  e  'trike. 


ACID 

TEST 

Of 

Reader  Interest 


i 


lowans  pay 

more  than  a  million 


dollars  a  year  for 
the  Des  Moines 
Register  and 
Tribune 


— think  how  many  additional  millions  the  readers  of  The 
Rejrister  and  Tribune  expend  for  food.  cUithinj',  auUmiobiles, 
building  materials  and  other  necessities  and  luxuries. 

Read  in  120,000  Iowa  homes,  daily  and  Sunday 
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HAS  YOUR  NEWSPAPER  A  WELL-DEFINED 
FARM  NEWS  POLICY? 


Few  Dailies  Are  Making  Proper  Appeal  to  Great  Undeveloped 
Field  that  Should  Be  a  Big  Source  of  Steady  Income 
with  Increased  Editorial  Influence. 

By  H.  A.  PARISH 


personal  and  financial  satis- 
”  faction  would  come  to  the  editor 
who  could  ride  out  into  the  nearby 
farming  district  and  find  his  paper— a 
real  institution  in  the  molding  of  public 
opinion  and  shaping  of  policies  in  the 
metropolis — a  definite  factor  in  rural 
community  life.  In  other  words,  there 
is  a  great  and  undeveloped  field  for  the 
city  daily  that  will  fairly  represent  the 
farmers’  interest. 

.\rticles  apjfcaring  in  the  May  13  and 
Septemlxir  2  issues  of  Editor  &  Pl'b- 
LISHKK  have  set  forth  some  of  the  jiossi- 
bilities  awaiting  the  managing  editor  and 
the  circulation  manager  in  catering  to 
farmers  and  people  in  rural  communities. 

Recent  figures  show  that  one-third  of 
the  population  of  the  United  States  live 
on  farms  or  in  towns  of  2,500  or  less. 
Surely  then,  the  field  is  there  for  the 
paper  that  directs  its  efforts  in  the  right 
direction.  A  few  papers,  particularly  in 
the  strictly  agricultural  districts,  have 
long  since  felt  that  great  possibilities 
are  in  store  for  the  paper  that  comes 
closest  to  reflecting  a  true  agrarian 
spirit.  Few,  however,  have  taken  an 
intelligent  advantage  of  the  opportunities. 

Several  years  ago  the  first  dailies  in 
the  middle  west  hit  upon  the  idea  of 
establishing  a  weekly  page  or  daily 
column  for  farm  news.  Too  many  times 
the  responsibility  of  this  work  was 
turned  over  to  some  cub  reporter  with 
little  or  no  practical  training  or  some 
chap  who  was  born  on  a  farm  and  reared 
miles  away  from  one.  In  other  cases- 
the  duties  were  turned  over  to  a  graduate 
of  an  agricultural  college  who  had  no 
experience  in  the  practical  phases  of 
news  writing.  No  matter  who  got  the 
job  all  he  had  to  do  was  to  write  heads 
on  the  material  sent  out  by  the  federal 
agricultural  department,  agricultural  in¬ 
stitutions,  or  other  such  sources.  He 
had  to  fill  a  column  once  a  day  or  a 
page  once  a  week,  with  no  regard  to  the 
class  of  material  used. 

Such  a  policy  has  not  met  with  success. 
This  rfocs  not  mean  that  material  sent 
out  by  -agricultural  institutions,  national 
and  state,  is  not  vital  to  farmers  but 
in  itself  cannot  constitute  all  the  ma¬ 
terial  printed.  The  farmer  wants  some¬ 
thing  practical.  He  is  interested  in 
knowing  how  the  federal  department  of 
agriculture  and  the  agricultural  colleges 
recommend  the  best  method  of  growing 
a  crop  of  alfalfa.  But  he  is  more  inter¬ 
ested  in  knowing  how  'and  with  what 
luck  his  neighbor,  Jcrfin  Jones,  has  grown 
alfalfa. 

Many  city  dailies  are  conducting  suc¬ 
cessful  farm  departments  today.  Many 
more  have  tried  and  failed.  But  even 
with  past  experiences,  there  are  rare 
possibilities  for  the  paper  that  will 
properly  visualize  the  agricultural  field, 
but  until  the  managing  editor  and  the 
business  management  get  together  and 
intelli.gently  survey  the  field,  white  space 
and  ink  might  better  be  turned  to  more 
profitable  use. 

Today  the  farmer  has  his  legislative 
and  commodity  organizations,  both  state 
and  national.  He  has  a  group  of  legis¬ 
lators  in  Washington  working  in  his  in¬ 
terests.  He  has  the  War  Finance  Cor¬ 
poration  and  other  institutions  catering 
to  his  financial  needs.  He  has  the  federal 
department  of  agriculture  with  its  in¬ 
creasing  regulatory  work  brought  into 
existence  for  his  sole  Iienefit.  He  has 
a  host  of  other  sources  of  real  news,  all 
of  which  interests  and  concerns  him 
vitally,  .^nd  all  of  these  factors  in 
which  the  farmer  is  and  should  be  inter¬ 
ested  have  been  brought  alniut  during 
the  past  few  years. 

What  has  been  the  result?  Farmers 
are  taking  an  increasing  interest  in  the 


''ity  daily  as  the  one  source  from  which 
he  can  learn  today  what  was  done  in 
his  interests  yesterday.  He  is  recogniz¬ 
ing  that  the  metroiKilitan  press  has  the 
greatest  force  in  public  life.  The  time 
worn  thought  that  the  farmer  did  not 
subscribe  to  the  daily  paper,  to  a  certain 
extent,  has  been  exploded.  He  is  eager 
and  thirsty  for  news  dealing  with  agri¬ 
culture. 

With  the  farmer  in  this  susceptible 
frame  of  mind  the  daily  paper  is  doing 
but  little  to  place  him  permanently  on 
the  subscription  files.  It  has  not,  as  yet, 
seen  the  prjssibilities  of  the  rural  field. 

Circulation  managers  of  many  leading 
papers  have  launched  extensive  circula¬ 
tion  campaigns  among  farmers.  The 
farmer  was  met  at  his  gate  with  brass 
band  tactics  and  a  good  city  paper.  In 
many  cases  the  farmer  was  sold  because 
he  is  as  interested  in  the  world's  affairs 
as  is  his  city  brother.  But  when  he  had 
an  opportunity  of  sitting  down  in  the 
calmness  of  his  own  household  to  figure 
out  just  what  the  paper  had  to  offer  him 
as  a  producer  he  came  to  the  conclusion 
it  had  nothing. 

The  editor  took  a  slap  at  him  liecause 
he  had  to  pay  thirty  cents  for  a  canta¬ 
loupe.  He  took  a  vicious  jab  at  the 
farmer  because  he  thought  the  price  for 
f(;cd  he  had  to  buy  was  more  than  he 
should  pay.  Never  did  the  editor 
analyze  the  situation  to  find  that  the 
farmer  received  a  few  cents  for  that 
cantaloupe  or  that  he  was  producing  his 
crops  at  a  little  more  or  many  times 
less  than  the  actual  cost  of  production. 
If  the  farmer  continued  to  take  the 
pper  it  was  because  he  was  interested 
in  world  affairs.  He  never  became  a 
moral  booster  for  the  paper  in  his  com¬ 
munity  nor  did  he  receive  it  as  a  molder 
of  rural  policies  or  opinions. 

A  decision  has  been  handed  down  to¬ 
day  by  the  Secretary  of  Agriculture 
which  vitally  concerns  the  farmer  in 
every  section  of  the  land.  The  story  has 
lK*en  handled  by  the  representatives  of 
press  associations  and  Washington  cor¬ 
respondents  in  a  routine  way.  These 
writers  have  been  hardened  in  the  work 
of  news  reporting  or  have  been  sent  to 
the  nation’s  capital  as  the  home  paper’s 
star  man.  But  they  have  no  more  idea 
of  the  significance  of  Secretary  Wallace’s 
decision  than  they  have  of  the  fourth 
dimension.  The  story  was  sent  out  over 
the  wire  or  through  the  mail,  not  as  a 
decision  that  will  reflect  good  or  bad  to 
every  farmer  in  the  land,  but  as  a 
routine  piece  of  work.  The  story  finds 
a  place  on  the  back  page,  where  it  right¬ 
fully  belongs.  It  escapes  the  eye  of  the 
editorial  writer.  The  farmer  reads  the 
scant  item  but  is  not  enabled  to  crystal¬ 
lize  the  importance  of  the  decision. 

The  benefits  of  the  rural  field  can 
never  be  realized  until  the  press  agencies, 
the  papers  themselves  and  their  repre¬ 
sentatives  establish  certain  definite 
policies.  Above  all,  the  paper  must  adopt 
a  firm  conviction  that  the  farmers’  in¬ 
terests  will  be  fairly,  firmly  and  intelli¬ 
gently  represented.  The  farmer  is  not 
himself  condemning  in  wholesale  terms 
the  functions  of  the  so-called  middlemen. 
He  does  recognize,  however,  that  certain 
unfair  and  discriminatory  practices  exist 
in  the  present  system  of  marketing  and 
distribution.  The  paper  that  would  suc¬ 
ceed  in  the  rural  field  must  likewise 
recognize  the  right  of  the  farmer  to  see 
that  he  is  fairly  treated  in  the  handling 
of  his  prfKhicts  and  defend  this  right 
before  the  public  eye.  The  paper  must 
take  such  a  stand  in  fairness  to  all  con- 
cernetl. 

To  succeed  the  paper  must  realize  that 
the  problems  confronting  .American 
farmers  today  are  not  alone  those  of 


production,  but  economic.  The  un¬ 
trained  and  ill-informed  editorial  writer 
who  attempts  to  discuss  the  economic 
phases  of  agriculture  is  walking  on  dan¬ 
gerous  ground.  The  editorial  writer 
wlio  understands  the  position  of  the 
farmer  and  the  economic  side  of  agri¬ 
culture  and  can  discuss  all  questions 
intelligently  and  along  certain  definite 
policies  adopted  by  his  paper,  is  not  only 
assisting  to  put  agriculture  on  the  proper 
national  footing  but  is  bringing  his  paper 
close  to  the  heart  of  the  farmer  reader 
and  others  wlio  feel  that  agriculture  is 
the  basic  industry. 

The  press  writers  for  the  federal  de¬ 
partment  of  agriculture  and  agricultural 
institutions  prepare  their  material  from 
an  official  angle.  The  successful  cor¬ 
respondent  is  the  one  who  can  interpret 
this  material  into  what  it  will  mean  to 
the  man  back  home  on  the  farm.  He 
must  be  agriculturally  trained;  his 
hobby  must  be  the  farmer. 

The  feature  writer  or  editor  of  a  farm 
page  is  not  the  clever  head  writer  or 
the  re-write  man  but  the  one  who  can 
go  out  into  the  country,  slap  Hank 
Smith  on  the  back,  inquire  about  the 
crops,  and  then  go  back  to  his  desk  and 
tell  in  an  interesting  and  intelligent 
manner  just  how  Hank  is  feeling,  what 
he  has  to  say  or  why  his  method  of 
raising  jiork  is  better  than  his  neighbor’s. 

A  Chicago  advertising  agency  has 
secured  the  services  of  an  agriculturally 
trained  and  schooled  writer  to  assist  in 
the  preparation  of  copy  and  build  up 
this  heretofore  undeveloped  field.  .An 
advertising  solicitor  on  an  Iowa  daily  has 
persuaded  the  farmers  in  his  community 
to  adopt  a  trade  mark  and  sell  their 
iviultry  products  direct  to  the  consumer. 
Another  Nebraska  daily  secured  the 
services  of  a  circulation  manager,  agri¬ 
culturally  trained,  who  worked  for  weeks 
with  the  ctlitorial  and  business  manage¬ 
ment  in  forming  a  rigid  agricultural 
IHilicy  before  he  launched  a  successful 
campaign. 

The  rural  field  is  as  yet  undeveloped. 
It  is  a  fruitful  one  and  a  pleasant  one 
for  the  paper  that  will  sec  the  farmer 
as  he  is. 


C§bituarg 

WiLi.i.vM  Fr.vnklin  B.mi.ey,  aged  54. 
veteran  newspaper  man  and  copy-reader 
on  the  Washington  Evening  Star,  died 
of  heart  disease  at  his  Washington  home. 
September  15.  He  entered  newspaper 
work  at  the  age  of  19  on  a  Middletown 
(N.  Y.)  newspaiier,  and  except  for  a 
brief  period,  he  has  always  been  in  news- 
pajier  work.  In  New  York  he  worked 
on  the  American  and  World.  Later  he 
served  as  Albany  correspondent  for  the 
Publishers’  Press  Association  and  was 
with  the  Central  News.  In  Philadelphia 
he  worked  on  the  Public  Ledger  and  the 
Philadelphia  Imiuircr.  Mr.  Bailey  joined 
the  staff  of  the  Washington  Times  in 
1918  and  went  to  the  Star  in  1918.  He 
is  survived  by  two  sons,  Howard  P. 
Bailey  of  the  Star  and  Richard  M.  Bai¬ 
ley,  who  is  on  a  Bridgeport  (Conn.) 
newspaper. 

James  L.  Campbeu.,  aged  74,  in  his 
early  life  editor  and  owner  of  Man¬ 
chester  (N.  H.)  Union  and  later,  with 
Capt.  George  .A.  Hanson,  owner  of  the 
1-owell  (.Mass.)  Times,  died  recently. 

Daniel  Sydney  Rich.vrdson,  aged  71, 
at  one  time  an  intimate  acquaintance  of 
Bret  Harte,  Ambrose  Bierce,  and  Charles 
Warren  Stixldard  and  well-known  in 
California  literary  circles  some  years  ago, 
died  September  11. 

Haroi.d  Otis  Ski.nner,  aged  33,  an 
actor  and  son  of  the  late  Charles  M. 
Skinner,  an  associate  editor  of  the 
Brooklyn  Eagle,  died  September  13. 

Charles  J.  Shearer,  aged  55,  formerly 
advertising  manager  of  Bloomingdale 
Brothers,  a  New  York  department  store 
and  recently  head  of  his  own  advertis- 
i:u,  busiiKS'.,  Tucson.  .Ariz.,  where  he  had 
gone  for  his  health,  died  August  15. 

C).  C.  WiKE,  formerly  publisher  of  the 
Yellow  Springs  (Ohio)  News,  died  m 
Savannah,  Ga.,  last  week. 

Thomas  H.  Enscoe,  aged  57,  for  more 
than  33  years  head  stereotyper  of  the 
Pittsburgh  Dis|>atch,  died  September  14. 


Press  Room  Annex  for  Sentinel 

The  Knoxville  (Tenn.)  Sentinel  is 
erecting  a  three-story  and  basement  en¬ 
gine  and  press  room,  75  feet  by  145  feet, 
of  reinforced  steel  and  concrete,  to  house 
the  new  suiier-siieed,  octuple  Hoe  press 
now  being  constructed. 


Ad  Post  Start  Season 

.Advertising  Men’s  Post  209,  of  New 
A’ork,  will  resume  its  fall  activities  on 
September  25  with  a  luncheon  which 
will  be  given  at  12.30  o’clock  at  the 
Palais  Beaux  Arts.  Harry  Tipper,  of 
the  Class  Journal  Company,  will-  be  the 
speaker. 


TV 


'rite  Xew.s-Scimitar  of  Memphis 
comes  into  the  fold  this  week. 
AVise  editors  are  putting  on  this 
feature  before  the  oj)position  gets 
it. 


Furnished  full  page  matrices,  black  alone,  black  and  red  and 
black  and  three  colors;  or,  as  the  first  page  of  a  printed  comic 
section. 
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MERGER  OF  N.  Y.  PRESS 
BODIES  IN  VIEW 

Field  Secretary  for  Proposed  Consoli¬ 
dated  Association  Practically  As¬ 
sured,  According  to  P.  A.  Blos¬ 
som’s  Report  in  Syracuse  - 


Syracuse.  September  18. — A  move¬ 
ment  which  may  result  in  merging  of  the 
New  York  State  Press  Association,  the 
New  York  State 
Publishers’  As¬ 
sociation,  and  the 
Associated  Dailies 
was  started  here 
last  Saturday  at 
a  meeting  of  the 
Press  Associa¬ 
tion.  It  was  prac¬ 
tically  decided  to 
employ  a  field 
secretary  to  have 
general  suiKrvi- 
sion  of  the  pro- 
ptjsed  merger. 

Press  .Associa¬ 
tion  men  from  all 
l>arts  of  the  state 
were  present.  P.  .\.  Blossom  of  the 
Brf»ckport  Republican,  president  of  the 
association,  said  a  field  secretary  was 
practically  assured. 

The  duties  of  the  secretary  will  be  to 
co-operate  with  the  daily  and  weekly 
newspa|)ers  of  the  state  by  furnishing  ex¬ 
pert  advico  and  keeping  in  touch  with  all 
new  under^kings  for  the  welfare  of  the 
press.  It  IS  the  view  of  many  of  the 
association ,  men  who  attended  the  con¬ 
ference  the  proposed  plan  will  assist  both 
the  editorial  and  advertising  end  of  the 
newspaper  business  as  well  as  the  com¬ 
mercial  printing  houses. 

.•\s  a  means  to  supply  down-to-the- 
minute  information  in  connection  with  the 
trade  it  was  decided  to  issue  a  monthly 
bulletin  service  which  will  be  available 
for  all  newspapers.  This  will  contain 
articles  of  interest  to  the  newspaper  in- 
dusti^  in  general.  It  will  be  printed  at 
the  Empire  state  school  of  printing  at 
Ithaca,  New  York. 

.■\  broad  program  of  work  to  be  accom¬ 
plished  by  newspapers  in  the  association 
when  the  legislature  convenes  was  pre¬ 
sented  by  the  legislative  committee  and 
received  warm  approbation. 

Members  of  the  association  present 
were  P.  A.  Blossom,  the  Brockport  Re¬ 
publican,  president ;  M.  V.  Atwood, 
(iroton  Journal  and  Courier,  vice-pres¬ 
ident;  Elias  Vair,  Seneca  County  News, 
secretary ;  Wallace  Odell,  the  Tarrytown 
News ;  F.  A.  Merriam,  the  Mount  Vernon 
Argus;  T.  J.  Blain,  the  Portchester  Item; 
Fred  Keith,  the  Newhurg  News;  John 
Rolfe,  the  Corning  Leader ;  F.  W.  Rogers; 
the  Gloversville  Leader ;  F.  D.  Corse,  the 
Sandy  Creek  News ;  and  F.  C.  Parsons, 
the  Cortland  Democrat. 


500,000  WORDS  ON  TENNIS  MATCH 


dicates  and  they  were  actually  writing 
their  stories,  and  in  most  instances,  wir¬ 
ing  them  right  from  the  field.  These 
player-corres{K)ndents  were  champion 
Tilden;  Gerald  Patterson  of  Australia, 
and  holder  of  the  Wimbledon  World’s 
Championship;  Vincent  Richards,  Boh 
Kinsey  of  San  Francisco  and  C.  M. 
Charest  of  Baltimore. 

The  curious  thing  about  these  cham¬ 
pionship  tennis  matches  is  that  while 
clicking  typewriters  and  telegraph  keys 
are  lost  in  the  general  shuffle  of  noise  at 
a  hig  baseball  and  football  game,  they 
become  very  conspicuous  at  a  tennis 
match.  With  twelve  or  fifteen  thousand 
people  watching  a  contest  and  keeping  as 
silent  as  the  proverbial  church  mouse, 
sixteen  telegraph  keys  and  an  equal  num- 
lier  of  tyjK-writers  manage  to  make  con¬ 
siderable  noise.  .At  the  Philadelphia 
matches  this  noise  became  so  pronounceil 
that  it  annoyed  some  of  the  players  who 
were  working  at  high  tension,  and  it 
looked  for  a  time  as  if  the  press  sections 
might  have  to  move.  But  p.ad'  were 
placed  under  the  typewriting  machines 
and  sound-killing  boxes  were  placed 
around  the  front  row  of  telegraph  keys. 
In  this  way  considerable  of  the  noise  was 
eliminated,  and  there  was  no  further  dif¬ 
ficulty  on  this  score. 

.\t  the  request  of  the  Germantown 
Cricket  Club,  Mr.  Pollock  of  the  Phila¬ 
delphia  FNening  Public  Ledger  looked 
after  the  interests  of  the  newspaperme.i 
throughout  the  tournament. 

PARIS  PROPAGANDA  PAPER  QUITS 


English  Weekly  Review  Not  Welcome 
to  the  French 

F’aris,  September  1. — This  week  wit- 
l  esses  the  demise  of  a  small  British 
propaganda  journal  reminiscent  of  the 
days  of  war.  The  Revue  HeUloma- 
daire  de  la  Presse  .Xnglaise,  or  Weekly 
Review  of  the  English  Press,  which  has 
contained  translations  of  political  articles 
from  the  leading  English  newspapers, 
with  the  object  of  enabling  the  French 
public  to  appreciate  the  English  point  of 
view,  announces  its  end  in  the  following 
terms : 

“For  some  time  now  it  has  been  appa¬ 
rent  that  the  efforts  made  by  the  Revue 
I  lebdomadaire  de  la  Presse  Anglaise  to 
improve  Franco-British  relations  were 
not  appreciated  as  they  ought  to  have 
bcjn,  and  the  founders  of  this  paper  have 
thought  tliat  it  would  be  bad  grace  on  the 
part  of  foreigners  to  wish  to  continue  the 
puhlication  of  an  organ  which  was  not 
welcome  to  their  hosts.  The  Revue 
Hcbdi'madaire  de  la  Presse  .\nglaise  will 
therefore  cease  publication  with  this 
issue.’’ 

Le  Matin,  which  has  no  particularly 
kindly  feeling  for  England  just  now, 
questions  the  impartiality  of  this  propa¬ 
ganda  weekly  and  speeds  the  parting 
guest  with  the  accusation  that  it  was 
published  by  “the  principal  agent  of  Mr. 
Lloyd  (icorge  in  France.” 


Big  Press  Gallery  Covered  Singles 
Championship  at  Philadelphia 

Approximately  25  newspaper  men  at¬ 
tended  the  National  Singles  Champion¬ 
ship  Matches  la.st  week  in  Philadelphia. 
They  were  played  at  the  Germantown 
Cricket  Club.  From  60,0(X)  to  65,000 
words  were  sent  out  each  day  over  the 
wires  from  the  side  of  the  tennis  courts, 
making  a  total  of  practically  a  half  a 
million  words  for  the  week.  The  press 
section  at  the  Germantown  matches  took 
up  half  of  the  mariiuee  and  throughout 
the  day  it  was  filled  w’ith  Iwna  fide  news¬ 
paper  men  and  telegraph  operators.  The 
Germantown  Cricket  Gub  made  ample 
and  generous  provision  for  the  newspa¬ 
per  corespondents.  They  were  provided 
with  every  necessary  facility  in  the  press 
section  and  they  were  the  continuous 
guests  of  the  club  whenever  the  dinner 
bell  rang,  and  when  they  were  working 
late  on  a  story  they  had  but  to  say  the 
word  and  attendants  from  the  club  were 
at  their  elhows  with  coffee  and  sand¬ 
wiches. 

Five  of  the  players,  too,  were  writing 
daily  stories  for  various  papers  and  syn- 


Editorial  Brings  Libel  Suit 

Suit  alleging  criminal  libel  has  been 
filed  by  John  H.  Cunningham  against  F'. 
N.  Potter,  editor  of  the  Jourdanton 
(Tex.)  .Atascosa  News-Monitor.  It  is 
the  outgrowth  of  an  editorial  in  the 
.News-Monitor  on  .Augu.st  17,  just  before 
tile  recent  DemiKratic  primary.  Mr. 
( 'unningham  alleges  that  the  editorial 
shows  malicious  statements  deliberately 
made  with  the  intent  to  injure  him  in 
his  race  for  the  Democratic  nomination 
f  r  Congress  from  this  district. 


Paris  Tribune  Moves  London  Office 

The  Ixindon  editorial  office  of  the 
Paris  Tribune  has  been  moved  to  1,18 
Fleet  street.  The  business  and  advertis¬ 
ing  department  will  remain  at  the  same 
office.  125  Pall  Mall. 

Coast  Advertisers  Meet  Oct.  5 

The  California  .Advertising  -  Service 
.\ssociation  will  hold  a  convention  at 
Lake  Arrowhead  October  5  to  8.  On 
the  first  day.  the  directors  will  meet.  The 
general  meeting  will  open  October  6, 


LEADING  THE  LIST 

In  a  city  and  nation  where  class  circula¬ 
tion  means  everything,  where  American 
advertisers  in  the  ordinary  newspaper 
buy  waste  circulation  among  Japanese 
whose  purchasing  power  is  low.  The  Jiji 
Shimpo  leads  all.  With  a  monthly  sub¬ 
scription  rate  of  Yl.lO,  The  Jiji  is  the 
hiffhest-prired  ne^ivspnper  in  Japan. 


THE  JIJI  SHIMPO 


Is  the  newspaper  of  prosperous,  ambi¬ 
tious  Japan — a  young  nation,  newly-en¬ 
dowed  with  means  for  enjoying  the 
goods  of  the  West.  Her  most  progres¬ 
sive  sons  and  daughters,  eager  to  learn 
more  of  America  and  all  America  has  to 
give  Japan,  read  The  Jiji  Shimpo.  Not 
only  on  account  of  its  superior  presenta- 
tipn  of  domestic  and  foreign  news,  but 
because  it  carries  the  bulk  of  foreign  ad¬ 
vertising  appearing  in  Japan,  The  Jiji 
is  the  favorite  of  the  class  the  American 
advertiser  must  reach. 

The  Jiji’s  New  York  representative, 
Mr.  J.  P.  Barry,  will  gladly  discuss  the 
opportunities  of  the  Japanese  market, 
which  he  has  studied  at  close  range. 

A  etc  VorA'  Office: 
lAPAN  ADVERTISFR  Sl  ITF. 

F.quitable  Bldg.,  120  Broadway 

THE  JIJI  SHIMPO 

Cables:  TOKYO,  JAPAN 

Jiji  Tokyo  and  Evening 

Bentley  Code  Editions 

“In  Japan,  the  Buyers  Read  the  Jiji” 
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CO-RELATING  THE  NEWS 
WITH  SCHOOL  STUDY 

Special  Department  Establuhed  by 
Jacksonville  Times-Union  to  Aid 
Teacberc  and  Enable  Children 
to  Evaluate  News 

The  Jacksonville  Florida  Times- 
Union  has  established  a  special  depart¬ 
ment  for  schools  called  “The  School  Ser¬ 
vice  Depart- 
ment.”  Here  will 
be  assembled 
facts  and  figures 
for  correlation 
with  the  regular 
work  of  the  text 
book.  Teachers 
have  been  em¬ 
ployed  to  suggest 
problems  in 
arithmetic  and 
algebra,  based  on 
the  news  of  the 
day,  suggestions 
,,,  ,  r  for  work  in  En- 

glish  composition, 
sentences  for 
grammar  classes,  helps  for  civics  classes, 
etc.  The  idea  is  to  help  train  children 
to  get  a  better  giasp  and  appreciation  of 
world  affairs. 

“The  department  already  has  the  en¬ 
dorsement  of  the  various  state  education¬ 
al  boards  and  is  meeting  with  favor 
among  school  teachers,”  according  to  W. 
A.  Elliott,  business  manager  of  the 
Times-Union,  who  explained  its  purposes 
in  detail  to  Editor  &  Publisher  as  fol¬ 
lows  : 

“A  great  many  teachers  are  organiz¬ 
ing  ‘Current  Events'  classes,  but  the 
method  of  teaching  current  history 
through  every  subject  offered  in  the 
course  of  study  is  more  generally  ap¬ 
proved  by  the  leading  educators.  We 
believe  mathematical  problems  based  on 
the  news  of  the  day  serve  the  same 
purpose  as  the  text  book  problems,  and 
in  addition  tend  to  arouse  the  interest  of 
the  child  in  the  world  about  him. 

“History  and  geography  when  corre¬ 
lated  with  what  is  taking  place  become 
live  and  worthwhile  subjects.  History 
becomes  valuable  as  a  study  only  when 
it  helps  the  child  to  understand  the  pres¬ 
ent.  Study  of  civics  can  be  made  a  real 
joy  when  children  are  taught  to  asso¬ 
ciate  the  study  of  it  with  the  proceedings 
related  in  the  news  stories.  Even  En¬ 
glish  grammar  has  some  charms  for  a  boy 
when  the  sentences  are  made  from  events 
that  are  actually  taking  place. 

“The  indifference  of  a  large  part  of 
the  public  to  the  affairs  of  state  and 
nation  is  a  matter  of  grave  concern  to 
those  who  boast  that  this  is  a  democracy. 
At  recent  elections  in  the  various  states, 
it  is  claimed  that  less  than  half  of  the 
qualified  voters  went  to  the  polls.  The 
ignorance  of  a  great  many  persons  to 
the  political,  economic  and  social  con¬ 
ditions  in  even  their  own  communities 
is  little  short  of  appalling.  The  people 
of  the  United  States  boast  of  universal 


suffrage,  but  the  government  is  fast 
becoming  an  oligarchy.  Unless  some¬ 
thing  is  done  to  awaken  the  interest  of 
the  people,  the  nation  will  be  at  the 
mercy  of  the  corrupt  politician  and  the 
grafter. 

“The  remedy  is  to  induce  the  people 
to  read  the  newspapers  and  the  cur¬ 
rent  magazines  and  to  establish  forums 
in  the  various  centers  for  the  discus¬ 
sion  of  current  happenings.  The  news¬ 
papers  have  a  larger  circulation  than 
ever  before,  but  many  of  the  readers, 
do  not  read  the  news  with  the  proper 
understanding  and  knowledge  of  how 
it  relates  to  the  daily  affairs  of  life. 

“The  use  of  the  daily  newspaper  and 
the  current  magazine  should  be  en¬ 
couraged  in  the  public  schools.  Children 
should  be  taught  not  only  to  read  but 
to  evaluate  the  news.  It  is  to  help 
teachers  in  this  work  that  the  Florida 
Times-Union  is  establishing  its  school 
service  department.” 

NEW  COURSES  AT  MEDILL 

Chicago  Journalism  School  Opens  for 
Second  Year 

The  Medill  School  of  Journalism  began 
its  teaching  year  September  12.  A  new 
course  in  dramatic  criticism  is  being  in¬ 
troduced,  under  direction  of  O.  L.  Hall, 
dramatic  critic  for  the  Chicago  Daily 
Journal.  Changes  in  curriculum  follow: 

Baker  Brownell,  formerly  editorial 
writer  on  the  Chicago  Daily  News,  will 
direct  the  course  on  editorial  writing  and 
also  one  on  problems  in  newspaper  poli¬ 
cies. 

H.  F.  Harrington,  director,  will  also 
instruct  the  class  on  community  news¬ 
papers. 

Walter  A.  Washburne,  city  editor  of 
the  Chicago  Evening  Post,  will  be  in 
charge  of  the  reporting  class,  assisted  by 
Michael  A.  Strauss  and  Lewis  Hunt,  also 
of  the  Post  staff,  and  George  Stone  of 
the  Chicago  Daily  News. 

George  C.  Bastian,  assistant  Sunday 
editorof  the  Chicago  Tribune,  will  direct 
the  class  in  news  editing. 

Frank  Thayer  will  have  charge  of  the 
work  in  “Writing  for  Business”  and  also 
the  “Journalistic  Writing  Course.” 

Plans  are  being  made  for  the  lecture 
course  each  fortnight  in  the  School  of 
Journalism  at  which  noted  editors  and 
writers  of  the  country  will  speak. 

The  first  of  these  lectures  will  be  held 
September  28  when  Senator  Medill  Mc¬ 
Cormick  will  speak. 

Blanchard  Repeats  Ad  Course 

The  course  in  the  “Essentials  of  Ad¬ 
vertising,”  given  by  Frank  L.  Blanchard 
at  the  23rd  Street  Y.  M.  C.  A.,  New 
York,  which  was  started  in  1904  will  be 
repeated  again  this  year.  The  course  be¬ 
gins  October  10  and  continues  one  night 
a  week  until  the  first  of  April.  Among 
those  who  will  address  the  students  in 
Mr.  Blanchard’s  course  this  year  are; 
.A.  Roden  King,  of  A.  Rowden  K-ng, 
Inc. ;  Edwin  T.  Harris,  of  W.  T.  Mul- 
lally  &  Company;  W.  Livingston  Lamed, 


art  director  of  Ethridge  Company;  L. 
E.  Firth,  production  manager  of  the  H. 
K.  McCann  Company;  Dr.  R.  E.  Rind- 
fuez,  secretary  American  Writing  Paper 
Company ;  Gilbert  P.  Farrar,  author  of 
“Typography  of  Advertisements  that 
Pay” ;  Albert  R.  Bourges,  of  Bourges 
Service;  John  Sullivan,  executive  secre¬ 
tary,  Association  National  Advertisers ; 
John  Howie  Wright,  editor  of  Postage ; 
W.  C.  Robbins,  editor.  Gas  Record ; 
Robert  M.  Herman,  Albert  Frank  &  Co. ; 
S.  N.  Holliday,  Poster  Advertising  Com¬ 
pany,  Inc. ;  Sherwin  Cody,  author  of 
Books  on  English  Composition ;  Joseph 
.\.  Richards,  of  J.  A.  Richards  Company ; 
John  Lee  Mahin,  of  Federal  .Advertising 
•Agency;  Frank  Presbrey,  president  F. 
Presbrey,  Inc.,  and  Walter  Drey. 

G.  M.  Hyde  Acting  Head  of  School 

When  the  University  of  Wisconsin 
School  of  Journalism  at  Madison  opened 
last  week  with  an  enrollment  of  more 
than  300  students,  Grant  M.  Hyde  was 
in  charge  in  the  absence  of  Prof.  Willard 
Ci.  Bleyer,  who  is  spending  a  year  in 
Europe  studying  newspaper  methods  on 
the  continent.  Prof.  Hyde  is  a  graduate 
of  both  Yale  and  Wisconsin.  He  was 
formerly  managing  director  of  the  Popu¬ 
lar  Science  Monthly,  associate  editor  of 


Popular  Mechanics  and  feature  editor  of 
the  Evening  Mail  of  New  York.  He  is 
the  author  of  “Newspaper  Reporting  and 
Correspondence”  and  of  “Newspaper 
Editing.”  Mr.  Hyde  is  the  editor  of  the 
University  Press  Bulletin,  which  weekly 
carries  the  news  of  the  great  university 
to  the  community  press  of  Wiscoi.sin. 
Upon  his  return  from  Europe  Prof. 
Bleyer  will  issue  a  revised  edition  of  his 
text  book  on  news  writing. 

Typography  at  Columbia 

James  I).  Gabler,  president  of  the  Dun¬ 
lap  1  ress,  l.  c..  New  York,  is  repeating 
the  C(  iirse  in  typography  which  he  gave 
last  year  under  the  auspices  of  the  Uni¬ 
versity  Extension  Department  of  Colum¬ 
bia  University.  There  are  two  classes,  a 
morning  and  an  evening  session.  Both 
are  held  on  Wednesdays.  Many  of  those 
who  take  this  course  are  from  the  adver¬ 
tising,  printing  and  publishing  fields. 

Fifty  at  Birmingham 

The  School  of  Journalism  of  Birming- 
liam-Soutnern  College  has  started  its  sec¬ 
ond  year  under  the  direction  of  E.  M. 
Henderson,  head  of  the  Birmingham 
(.Ala.)  bureau  of  the  .Associated  Press 
with  more  than  50  students. 


LEDGER  SYNDICATE 

NEWS  AND  FEATURE  SERVICES 

Maintain  Prestige — Create  Circulation — Attract  Advertising 

NEWS  SERVICES 

(Via  laai»d  wfra  or  laid  down  in  N«w  York,  WaaUagtoa,  Chicago, 

Clavalaad,  Dallaa,  Saattlc,  San  Frandaco  or  Loa  Angalea.) 

PUBLIC  LEI^R  COMBINATION  NEWS  SERVICE. 

PUBUC  LEDGER  FOREIGN  NEWS  SERVICE. 

PUBLIC  LEDGER  DOMESTIC  NEWS  SERVICE. 

PUBUC  LEDGER  BUSINESS  NEWS  SERVICE. 

FEATURE  SERVICES: 
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"Cnlttratlng  Tow  Cham,"  "Famoua  Gbaatt.”  'Taeorlte  Bedpea  at  raatoaa  Women,"  "Sharpening  Up  Tonr 
Mamotr,"  "Game  WboP’  "Pam’e  Parta  Poatab,"  "The  ChUdren’i  How."  "Hbtofy  of  Tow  Name,"  "Who-Why- 
What-When-Wborer’  "Haman  Cnrlot,"  "What  Are  Too  Good  Pwt”  "Maklog  More  Money,"  "Dally  Fan  Bow,” 
"Can  Ton  IhUP'  "Oorreet  Englbh,"  "Bead  Tour  Character."  HOME  PAGE  FEATUBES:  "A  Den^ter  of  Em." 
‘The  Latect"  (Parb  Faehloaa),  "Homt  Oooklng,"  by  Qneen  Tlctorla’i  cook,  "Ai  Woman  to  Woman,”  "Dream¬ 
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Composed  entirely  on  the  Linotype 


Far  up  in  the  Arctic  Circle  and  deep  in  the 
jungles  of  Africa — on  every  frontier  of 
civilization — you  find  the  Linotype. 

Under  the  most  adverse  conditions  these  machines 
give  uninterrupted  service  because  they  were  built 
without  compromise.  Every  part  of  the  Linotype  is 
there  because  the  machine  is  better  for  it  and  every 
part  fits  into  the  big  scheme  of  simple  operation. 

The  illustration  shosos  on  operator  changing 
the  lower  magazine  of  a  Model  8  Linotype, 
from  the  front,  of  course,  because  that  i$ 
quicker  and  more  convenient  for  the  operolor. 
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8TH  DISTRICT  WANTS 
EDUCATIONAL  WORK 

Convention  at  Minot,  N.  D.,  Commend* 
A.  A.  C.  W.  Movement — Urges  Its 
Expansion — Support  Pledged 
for  State  Campaign 


will  amount  to  more  than  $5,000  and  is 
partially  covered  by  insurance.  Publica¬ 
tion  of  the  paper  will  be  resumed  as  soon 
as  new  equipment  can  be  purchased  and 
installed. 

EXPECTS  SKY  WRITTEN 
NEWS  FLASHES  SOON 


By  Telegraph  to  Editor  &  Pubusher  .  #  •  d 

Minot,  N.  D.,  September  20.-Resolu-  ^  ^ 

*  \  W%..  W%  .  •I_l.  ft. 


tions  commending  the  educational  cam-  Herald,  Predicts  Possible  Use  of 
paign  recently  instituted  by  the  Associ-  Sky-Writing  Airplane  for  Big 

ated  Advertising  Clubs  of  the  World  Events  Day  or  Night 

were  passed  at  the  close  of  the  final  con¬ 
vention  of  the  Eighth  District  of  the  A.  - 

A.  C.  W.  held  at  Minot,  N.  D.,  Septem-  [jg  j^g^g  the 

her  14  and  15.  The  continuance  and  dissemination  of  news  in  letters  of  smoke 
further  extension  of  the  movement  was  jjj  ^jjg  ^j^y  j^^y  ^g  ^  frequent  event,  ac- 
urged.  Support  of  the  Town  Criers  cording  to  Robert  Lincoln  O’Brien,  edi- 
clubs  of  the  state  in  a  campaign  to  get  cf  jj^g  Boston  Herald,  in  commenting 


the  legislature  to  provide  finances  for  ad¬ 
vertising  North  Dakota  was  promised. 


on  the  recent  introduction  of  “sky  writ¬ 
ing”  into  the  United  States  from  Eng- 


The  convention  passed  a  vote  of  thanks  land. 

to  the  City  of  Minot  for  the  elaborate  “ig  the  day  at  hand  when  we  shall 
hospitality  extended  to  those  attending  receive  our  news  from  the  skies  and 


the  convention. 

This  was  the  final  meeting  of  the 


when  ‘signs  in  the  firmament’  will  get 
ahead  of  the  telegraph  and  beat  radio  at 


Eighth  District  clubs  because,  at  the  in-  its  swiftest?”  he  queries.  “There  is  a 
ternational  convention,  to  be  held  in  At-  promise  of  it  already,  but  no  more  than 
lantic  City,  June,  1923,  all  district  or-  a  promise.  We  have  beaten  the  British 
ganizations  will  be  dissolved,  and  the  at  broadcasting;  the  British  are  already 


business  of  each  state_  will  be  handled  far  ahead  of  us  in  the  art  of  ‘sky-writing.’ 


through  state  organizations 


“The  trick  is  done  by  an  airplane  which 


Fargo  was  chosen  the  1923  meeting  emits  puffs  of  smoke  in  the  shape  of  let- 
place  of  the  North  Dakota  clubs.  R.  E.  ters,  and  does  it  with  such  scientific  pre- 
Colley,  of  Fargo,  was  elected  president,  cision  that  words  can  be  fashioned  out 
and  V.  E.  Stenersen,  of  Minot,  and  Julius  of  the  very  texture  of  the  vapor  itself. 
Bacon,  of  Grand  Forks,  chosen  first  and  For  a  hundred  square  miles  around  Lon- 
second  vice-presidents,  respectively,  don,  advertisements  thus  formed  are 
Thomas  F.  Sullivan,  of  Mandan,  was  being  daily  seen  and  read  by  millions  of 
named  secretary-treasurer.  A  member  people,  nor  does  the  writing  fail  to  be 
of  each  club  in  the  state  will  be  named  intelligible  even  when  the  airplane  pro- 
by  the  president  to  constitute  the  board  ducing  it  is  at  such  an  elevation  as  to  be 


of  directors. 

“.Advertising  the  Great  Northwest” 


itself  invisible. 

“It  is  now  proposed  to  employ  sky 


was  the  subject  treated  in  a  pafier  pre-  print,  by  a  combination  of  airplane  and 
pared  by  Governor  R.  A.  Nestos,  who  wireless,  as  a  means  of  announcing  events 
was  unable  to  attend  the  convention  on  of  national  interest — the  result  of  a 


account  of  a  previous  engagement. 


horse  race,  the  winner  in  an  athletic 


“Advertising  may  and  should  play  a  competition,  the  death  of  some  high- 
most  important  part  in  the  development  placed  statesman,  or  the  outcome  of  a 
of  the  great  northwest,”  said  the  gover-  parliamentary  vote.  The  suggestion  is 
nor  in  his  paper,  which  was  read  to  the  offered  that  if  two  or  three  words  can 
convention.  “While  it  is  true  with  com-  thus  be  written  on  the  skies  by  a  single 
munities  and  states,  as  it  is  with  individ-  airplane,  whole  sentences  could  be  dis- 
uals,  that  no  person  liveth  to  himself  played  by  a  fleet  of  machines, 
alone  and  that  to  a  large  extent  adjoining  “And  for  night  service  would  it  not 
sections  or  states  will  feel  keenly  the  re-  be  possible  to  make  the  smoke  luminous  r 
action  from  the  prosperity  or  lack  of  Then  comes  the  thought  of  what  might 
prosperity  of  neighbors,  nevertheless,  our  be  done  with  such  a  method  of  corn- 
main  interest  is  in  our  own  state  and  munication  in  time  of  war.  Valuable 
in  the  part  that  advertising  may  be  made  information  or  important  orders,  first  re- 
to  play  in  the  building  up  of  our  com-  ceived  by  wireless,  could  be  delivered 
monwealth.  from  airplanes  to  a  waiting  regiment ;  so 

“In  advertising  merchandise  or  lines  false  messages  could  be  sky-written  to 
of  business  you  require  that  the  adver-  deceive  a  whole  army.  Here  would  be 
tising  should  be  free  from  fraud,  should  the  beginning  of  new  conflicts  in -the  air, 
be  clean,  truthful  and  adequate  for  the  for  the  enemy  would  want  to  keep  the 
purpose.  In  the  task  of  realizing  this  advantages  of  the  system  to  himself  and 
ideal  you  must  of  necessity  carefully  an-  make  them  useless  for  his  rival, 
alyze  the  article  or  business  to  be  adver-  “Thus  far,  the  airplane  fitted  with  ap- 
tised,  and  in  so  doing  will  discover  what-  paratus  for  sky-writing  is  in  competition 
ever  defects  or  weaknesses  may  exist  in  with  the  hoarding  and  the  billboard.  It 
such  article  or  business,  that  you  cannot  will  have  a  long  way  to  travel  when  the 
afford  to  reveal  to  the  prospective  pur-  news  of  the  day  is  in  question  before  it 
chaser,  and  if  an  advertising  campaign  can  write  its  banner,  ‘Look  up 

is  conducted  in  conformity  with  the  ideals  and  not  down.’  ” 


of  successful  merchandising  these  defects 
and  weaknesses  will  unquestionably  first 
be  eliminated  so  that  there  will  be  noth¬ 
ing  to  impede  the  finest  kind  of  an  ad¬ 
vertising  campaign.” 

“Advertising  is  a  form  of  public  ser- 


Drops  Footbsdl  Prixe 

.At  the  request  of  the  principals  of  the 
five  Buffalo  high  schools  the  Buffalo 
Courier  and  Enquirer  have  withdrawn 


vice-helping  the  customer  by  saving  his  cash  prize  offer  to  high  school 


or  her  time  and  money,”  declared  Carl 
Hunt,  of  New  York,  general  manager  of 


football  teams.  The  principals  said  a  con¬ 
test  of  this  type  conducted  last  year,  on 


the  .Associated  Advertising  Clubs  of  the  ?  coui^n  basis,  detracted  pupils’  attention 

from  their  studies. 

“.An  advertising  club  has  the  power  to  - 


make  advertising  more  effective  in  the 
local  community  by  advertising.  I  be- 


Williams  Buys  Hope  Herald 

C.  C.  Williams,  of  Little  Rock,  Ark., 


enouVhXutTs  ^dreS^in^rn^whaHt 


enough  about  his  advertising 
does  for  the  public,”  he  said. 


Stuttgart  (Ark.)  Free  Press,  has  bought 


‘lAdver;i;inrrowers"thrcost  of  selling  it""' 

things.  It  helps  get  the  goods  into  the  possession  of  September  15. 

hands  of  the  people  at  a  smaller  expense 


than  would  otherwise  exist.” 

Spaarman  Reporter  Burned  Out 


Indicted  for  False  Advertising 

-An  indictment  charging  false  adver¬ 
tising  was  recently  return^  by  a  Boston 


The  printing  plant  of  the  Spearman  grand  jury  against  H.  V.  Greene,  a  finan- 
(Tex.)  Reporter  was  destroyed  by  fire  cier.  He  was  held  under  $5,(XX)  bail, 
of  unknown  origin  last  week.  The  loss  which  he  furnished. 


RHODE  ISLAND 

A  Busy  Market  Place 

Rhode  Island  is  the  most  densely  populated 
State  in  the  Union. 

Here  is  a  compact  community  whose  wants 
are  many;  a  population  of  600,000  people  com¬ 
posed  of  skilled  wage-earners,  thrifty  farmers  and 
successful  professional  and  business  people,  eager 
for  good  things  and  able  to  buy  if  your  merchan¬ 
dise  or  service  fills  the  bill. 

Providence  is  the  trading  center  of  Rhode 
Island.  More  than  two-thirds  of  the  State’s  popu¬ 
lation  is  within  a  fifteen-mile  radius,  excellent 
train  and  trolley  service  and  well-kept  State 
roads  placing  them  within  and  hour’s  ride  of  the 
city. 

This  prosperous  community  is  thoroughly 
covered  by  Rhode  Island’s  two  great  news¬ 
papers — 

The  Providence  Journal 

MORNING  AND  SUNDAY 


—AND- 


The  Evening  Bulletin 

Leaders  in  New  England  thought  for  many 
years,  there  are  few  worthwhile  homes  in  the 
State  where  one  or  the  other  is  not  read.  In  all 
advertising  classifications  which  denote  buying 
power,  such  as  financial,  automobile,  resort,  travel, 
educational,  etc.,  these  papers  lead  the  field.  No 
matter  what  your  product  is,  they  will  secure  for 
you  the  maximum  of  buying  power  and  reader 
confidence. 


21  Vgca  Line  Daily  and  12c  a  Line  Sunday  Buys  the 
Combined  Circulation  of  These  Influential  Papers 


Providence  Journal  Co. 

PROVIDENCE,  R.  I. 


Chas.  H.  Eddy  Co. 

Representatives 


R.  J.  Bidwell  Co. 

Pacific  Coast  Representatives 


New  York  Boston  Chicago  San  Francisco  Los  Angeles 
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BUSINESS  IMPROVEMENT 
NATIONWIDE 


Steel  and  Iron  Industries  Return  Toward 
Normal — Wheat  Crop  30,217,000 
Bushels  Above  1921  Cost 
of  Food  Declines 


Continued  signs  of  better  business 
were  to  be  found  in  the  newspapers  dur¬ 
ing  the  past  week.  Iron  and  steel,  two  of 
the  largest  basic  industries  of  the  coun¬ 
try,  are  speerlily  returning  to  normal. 
The  past  week  witnessed  increased  pro¬ 
duction  of  both  pig  iron  and  steel,  to¬ 
gether  with  a  falling  oflf  in  the  amount 
of  business  done  at  premium  prices  to  in¬ 
sure  speedy  deliveries.  Eight  additional 
blast  furnaces,  chiefly  in  (Jhio  and  W  est- 
ern  I’ennsylvania,  were  blown  in,  ac¬ 
cording  to  Iron  Age,  which  states  that 
as  a  whole  the  steel  industry  is  now  prob¬ 
ably  operating  at  about  a  65  per  cent 
rate. 

The  wheat  crop  of  the  United  States 
and  Canada  for  1922  will  be  1, 125,968,- 
(K)()  bushels,  according  to  the  latest  bulle¬ 
tin  of  the  I'nited  States  Department  of 
.\griculture.  This  is  3'),21 7,000  bushels 
greater  than  the  1921  crop  of  1,095,751,- 
000  bushels,  and  342,158,000  bushels 
greater  than  the  average  yield  from  1909 
to  1913,  which  was  883.810  bushels  a 
year. 

Jones  Brothers  Tea  Company^  reports 
gross  sales  for  .\ugust  of  $1,395,001,  as 
against  $1,402,834  for  the  same  month 
last  year.  For  the  eight  months  ending 
August  31.  the  company’s  sales  aggre¬ 
gated  $11,416,130,  as  against  $ll,377,f)86 
for  the  same  period  in  1921.  .\t  the  same 
time  the  average  prices  for  its  products 
have  declinerl  approximately  1214  per 
cent,  so  that  these  figures  show  a  sub¬ 
stantial  increase  in  the  volume  of  busi¬ 
ness  done. 

The  Baldwin  Locomotive  Works  dur¬ 
ing  the  past  week  reported  the  receipt 
of  $350  000  order  for  locomotives  for  the 
Nashville,  Chattanooga  &  St.  Ixtuis  Kail- 
way. 

In  announcing  a  decline  in  the  price  of 
Willys-Overland  automobiles,  John  N'. 
Willys  said :  “We  are  rapidly  settling 
many  of  the  fundamental  problems  which 
have  held  business  back  over  here,  and 
conditions  are  improving  daily.  I  cannot 
sec  anything  but  a  period  of  increasing 
prosperity  ahead.  We  are  not  worrying 
about  coal.  We  are  simply  bending  our 
energies  toward  getting  ready  for  the 
big  increase  in  business  which  we  know 
is  ahead  of  us.’’ 

The  Association  of  Railway  Executives 
announced  the  number  of  cars  loaded 
with  coal  for  the  week  ending  Septemlier 
16  as  195,142.  of  which  19.816  carried 
anthracite,  which  was  the  ti  .si  week's 
output  since  resumption  of  mining  opera¬ 
tions. 

The  earnings  of  the  Packard  Motor 
Car  Company  for  the  year  ending  August 
31,  1922.  is  not  announced  as  yet.  but 
the  company  states  that  “after  setting 
aside  adequate  reserves,  net  •l-^.inu^  will 
be  more  tlian  $1,0^)0.000.  If  n  ■  ;''Iu':i  n 
in  inventory  is  called  for  the  company's 
lut  for  the  perifKl  mav  run  a.-,  high  a- 
$1.. 500,000." 

“The  net  earnings  at  present  arc  run¬ 
ning  in  excess  of  $.500.(HK).”  the  statement 
adds,  “and  there  is  lU)  indication  of  slaek- 
I  ning  of  business.  The  company  is  now 
on  a  iirorliiction  basis  of  aliout  2.000  I'ars 
monthly  and  is  planning  a  con.dderable 
ineri.-aM-  in  production." 

The  retail  cost  of  food  to  the  average 
family  in  the  I'nittd  States  decreasefi  2 
jK-r  rent  in  the  month  ended  .\ugu.st  15, 
according  to  figures  made  public  .Seiitcm- 
ber  19  by  the  Bureau  of  La’xir  Statistics 
ot  the  l)(pfirtment  of  Lalxir,  ba.scti  on  re¬ 
ports  from  fifty-one  cities. 

Decreases  in  twenty-two  articles  of 
food  ranged*  from  28  per  cent  for  pota¬ 
toes  to  1  per  rent  for  sirloin  steak  and 
rib  roast,  while  of  eleven  articles  show¬ 
ing  an  increase  granulated  sugar  kd, 
with  7  per  cent. 

Receiver  for  Gatti-McQuade  Co. 

The  Gatti-McQuade  Com|>any,  200 
I'ifth  avenue.  New  York,  were  placed 


in  the  hands  of  John  B.  Johnson  as  re¬ 
ceivers  September  15  by  b'ederal  Judge 
Martin  T.  Manton.  The  company,  which 
deals  in  mill  products,  has  a  plant  in 
New  Jersey.  The  creditors  who  filed  the 
petition  are  Samuel  Waldstcin,  with  a 
claim  of  $572;  the  Gratton  and  Knight 
Manufacturing  Company.  $40,  and  W.  C. 
Jones  Company,  $11,205.  The  petitioners 
state  that  about  six  or  seven  months  ago 
there  was  a  meeting  of  the  creditors  and 
a  committee  was  tiien  formed  and  has 
since  conducted  the  affairs  of  the  com- 
p.'iny.  Because  of  this,  the  jietitioners  be¬ 
lieve  the  company  is  in.solvent  and  will 
not  he  able  to  continue  the  conduct  of  its 
business. 


AD  INDUSTRY  BOOK  NEEDED 


Is  Least  Understood  Business  Funda¬ 
mental,  Says  Guy  Emerson 

Bankers,  with  a  few  exceptions,  arc  not 
ojiposed  to  advertising,  according  to  Guy 
Emerson,  first  vice-president  of  the  Na¬ 
tional  Bank  of  Commerce,  New  York, 
^|)e:iking  Septemlx-r  19  at  the  lirst  lunch¬ 
eon  of  the  season  of  the  New  York 
Representatives’  Club.  six-aking  on 
■‘Bankers  in  .-\dvertising." 

“The  idea  that  bankers  as  a  class  arc 
opposed  to  advertising  is  erroneous,’’ 
said  Mr.  Emerson.  “As  a  class,  they 
know  that  advertising  is  a  potent  force 
and  they  are  not  opposed  to  it.  But  their 
business  is  to  lend  money,  not  their  own 
money,  but  money  placed  in  their  care, 
and  as  such  they  have  no  direct  contact 
with  advertising,  except  that  used  by 
their  own  institutions.  However,  adver¬ 
tising  is  less  understood  than  any  other 
important  industry  in  the  country,  and 
the  organization  which  would  immortal¬ 
ize  itself  has  only  to  prepare  a  work 
which  would  set  forth  exactly  what  ad¬ 
vertising  is  and  how  it  works,  just  as  has 
been  done  many  times  with  steel  and 
other  basic  industries." 

Mr.  Emerson  closed  his  talk  by  em- 
jihasizing  the  nec’d  of  a  closer  under¬ 
standing  between  business  men,  advertis¬ 
ing  men  and  bankers. 


LLOYD  GEORGE  SIGNS  CONTRACT 


New  York  Timet  and  Chicago  Tribune 
Get  Serial  Right  to  Memoirs 

The  New  York  Times  and  the  Chicago 
Tribune  have  signed  a  contract  with 
Lloyd  George  for  the  serial  publication 
rights  of  his  memoirs.  The  British  I ’rime 
Minister  signed  the  duplicate  contracts 
September  14  and  they  are  now  on  their 
way  to  the  irnited  States  for  the  signa¬ 
tures  of  the  two  papers  which  are  syndi¬ 
cating  the  feature. 

The  price  to  be  paid  for  the  Lloyd 
George  Memoirs  which  will  be  devoted 
to  the  period  of  the  Great  War  is  not 
given,  but  it  is  stated  that  he  will  re¬ 
ceive  nearly  £1  per  word.  This,  the  New 
York  Times  announcement  states,  will  Ik’ 
double  the  price  the  ex-Kaiser  received 
for  his  autobiography.  The  Prime  Min- 
'‘•tv-r,  it  is  understooel.  will  not  retain  any 
of  the  money  he  receives  for  his  work, 
but  will  give  the  entire  proceeds  of 
b.is  writing  to  charity.  Publication  of 
the  Lloyd  George  Memoirs  will  coiii- 
inence  after  the  Kaiser’s  book  has  been 
jirinted  .serially.  Publication  of  this  will 
be  liegun  September  24. 


Rothermere  Buys  Brother’s  Papers 

I-ord  Rothermere,  brother  of  the  late 
Lord  Northcliffe,  has  purchased  from  the 
Northcliffe  estate  its  interest  in  the  Lon¬ 
don  Daily  Mail,  the  Flvening  News,  the 
Weekly  Dispatch,  and  the  Continental 
Mail.  Cables  from  Ixindon  dated  Sep¬ 
tember  17  state  that  the  consideration  is 
tinderstiMul  to  be  £2,000,006  and  that  the 
Dmdon  Times  has  lx;en  offered  to  John 
Walters  for  £1.000,000.  This  is  under- 
stoofl  to  lie  more  than  he  is  willing  to 
pay.  Lord  Beaverbrook  is  mentioned  as 
a  bidder  for  the  I^indon  Times,  if  the 
Walters  family  do  not  take  up  their  op¬ 
tion,  hut  it  is  prophesied  that  if  the  pur¬ 
chaser  is  other  than  a  Walters  it  will  be 
Lord  Rothermere. 


NEWSPAPER  ADS  “STAR” 
AT  AGENCY  MEETING 


Personnel  of  United  Advertising  Com¬ 
panies  Told  of  Performances  of 
Space  in  Papers  at  Annual 
Convention  Held  in  N.  Y. 


The  United  Advertising  Corporation, 
the  United  .Advertising  .Agency  and  affili¬ 
ated  comiianies  held  a  general  .sales  con¬ 
vention,  September  19  and  20  at  the 
Waldorf  -Astoria,  New  A'ork.  .A  num¬ 
ber  of  talks  at  the  agency  sessions  laid 
liarticular  stress  uikui  the  part  of  news¬ 
paper  advertising  in  general  advertising 
plans. 

Theodore  S.  Fettinger,  treasurer  of  the 
I'nited  .\gency,  with  headquarters  at 
Newark,  N.  J.,  pointed  out  particularly 
how  the  many  performances  of  ne'vspa- 
per  advertising  for  merchants  and  manu¬ 
facturers  proved  it  to  be  a  great  force 
and  that  no  salesman  should  or  need  go 
beyond  the  truth  in  selling  newspaper 
advertising  to  his  clients.  There  is  no 
need  to  surround  the  subject  of  adver¬ 
tising  with  “black  magic"  or  to  promise 
untold  wealth  in  return  for  the  money 
expended.  .\.  Cavalli,  of  the  New  York 
otfice  of  the  agency,  laid  stress  on  the 
fact  that  advertisers  could  secure  im¬ 
mediate  publicity  and  advertising 
through  the  newspapers  for  the  changes 
m  the  styles  of  merchandise,  that  some¬ 
times  come  about  overnight.  He  told  the 
gathering  of  the  various  style  elements 
.ir.d  how  they  inlliience  the  advertising 
i.f  all  nierchandise  and  the  part  played 


by  the  newspapers  in  the  quick  dissemi¬ 
nation  of  the  manufacturers’  message  to 
the  public. 

E.  W.  Bateman,  vice-president  of  the 
Texas  division  of  the  agency,  told  the 
audience  of  the  specific  details  of  two 
of  the  big  Southwestern  newspaper  cam¬ 
paigns — “Mrs.  Tucker’s  Shortening”  and 
The  Texas  Uhiropractors’  -Association. 
In  the  case  of  “Mrs.  Tucker’s  Shorten¬ 
ing,’’  by  means  of  the  proper  merchan¬ 
dising  of  the  newspaper  campaign,  the 
concern  was  able  to  sell  the  jobbers  on 
the  idea  of  taking  shorter  profits  per 
item  in  anticipation  of  the  more  appreci¬ 
able  profits  that  would  come  from  great¬ 
er  volume. 

In  the  matter  of  the  Texas  Chiroprac¬ 
tors’  .Association  the  chiropractors  of 
Texas  were  faced  by  adverse  legislation 
and  the  newspajK-r  camjiaign  which  was 
run  throughout  the  State  of  Texas  suc¬ 
ceeded  in  protecting  their  profession. 

.'mong  the  other  speakers  at  the 
agency  sessions  were  Leonard  Dreyfuss, 
p:esident  of  the  United  .Agency;  H.  C. 
Dayeh,  vice-president  of  the  agency; 
Jo.seph  R.  Lisson,  managing  director  of 
the  t'anadian  branch;  Martin  Prehn,  di¬ 
rector  of  copy;  Jerome  Walter,  Joseph 
■A.  Burrell,  credit  manager,  and  Harry 
-A.  -Ahern. 


Last  Tourney  of  Ad  Golfers 

The  last  tournament  of  the  season  of 
the  .Advertising  Club  Golf  .Association, 
New  A’ork,  will  be  played  September  27 
on  the  links  of  the  Shackamaxon  Golf 
Club,  Westfield,  N.  J.  The  Frank  Pres- 
brey  Cup  is  to  be  played  for  during  the 
afternoon. 


The  Ludlow 

For  Heavy  Holiday  Rush 


The  I.udlow  has 
hclf*cd  us  materially 
in  handling  increased 
business  and  U'e 
tertain  no  fears  con- 
cerning  its  assistance 
when  the  hea-y  fall 
and  holiday  adi  rrtis^ 
ing  rolls  in.  \o  more 
bulling  of  letters;  no 
more  worry  about 
type  supply  running 
low  in  spots.  Distri¬ 
bution  has  been 
duerd  to  a  minimum. 
—  Allentown  Demo” 
crat. 

In  addition  to  hav- 
intj  an  almost  unlim^ 
ited  amount  of  tvpe, 
the  appearance  of  our 
advertising  alone  jus* 
titles  the  installation. 
^Omaha  World- 
Herald. 


Your  heavy  advertising  during  the 
Thanksgiving  and  Christmas  rush, 
will  tax  your  type  capacity.  How  will 
you  prepare  for  it?  Will  you  once  more 
adopt  the  annual  makeshift  of  buying  new 
type  for  immediate  needs?  Or  will  you 
solve  this  problem  for  good  by  installing 
equipment  which  lasts. 

New  Type,  A*  Needed,  Without  Storage 


No  more  type  shortage 
will  ever  haunt  your  office 
when  big  business  looms  if 
you  have  a  Ludlow.  You 
make,  as  needed,  all  the 
type  you  want,  all  new  and 
without  storage. 

No  more  last  minute  jams 
in  composing  room,  liecause 
advertisements  can  be  set 
as  far  in  advance  as  copy 
can  be  secured.  With  whole 
issues  of  forms  still  stand¬ 
ing,  your  tyiie  capacity  is 
still  100  per  cent. 

Save  distribution  costs. 
There  will  be  no  more  night 
or  Sunday  distribution,  to 
make  way  for  next  edition. 
Ludlow  forms  may  be 
dumped  or  stored  indefi¬ 
nitely.  Clean  decks  follow 
the  Ludlow. 

More  speed  at  make-up 
is  easy  and  natural  when 
the  all-slug  method  is  fol¬ 
lowed.  Slugs  are  quick  and 


easy  to  handle;  they  can¬ 
not  pi,  and  are  easy  to  jus¬ 
tify. 

Ptg  type  sices  in  bold  and 
extended  faces  all  the  way 
up  to  60  point,  dispense  with 
single  types  altogether.  The 
Ludlow  System  covers  the 
whole  range. 

No  type  to  buy;  this 
leaves  money  in  your  pocket 
each  year.  Ludlow  matrices 
stay  new.  Every  expendi¬ 
ture  brings  additional  fonts 
instead  of  replacements  of 
old  ones. 

Small  investment  is  im¬ 
portant  and  profitable  com¬ 
pared  with  any  other  sys¬ 
tem.  This  little  giant  scores 
heavily  on  every  test.  It 
costs  less,  takes  less  space, 
gives  greater  capacity, 
makes  more  speed,  and 
lasts  longer  at  lower  cost 
for  upkeep. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


LUDLOW  quality  SLUG  COMPOSITION  ABOVE  lO  PT 
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BIG  ADVERTISING  ERA 
SEEN  BY  RANKIN 


Proiperity  of  Nation  Based  on  $7,000,> 
000,000  Agricultural  Year  Already 
Felt  in  Advertising  Field — Better 
,  Times  for  Everybody  Coming 


Boston,  Mass.,  Sept.  18. — The  signs 
are  set  for  a  bumper  advertising  period, 
according  to  William  H.  Rankin,  presi¬ 
dent  of  the  William  H.  Rankin  Company, 
advertising  agency,  of  New  York,  Chi¬ 
cago,  London  and  Toronto.  Mr.  Rankin 
recently  came  to  Boston  to  attend  the 
national  golf  championship  tournament, 
hut  he  t(xik  sufficient  time  away  from 
watching  “Chick”  Evans  in  action  to 
ix)int  at  some  concrete  evidences  that 
husiness  in  general  and  advertising  are 
entering  the  upswing. 

“Ever  stronger  and  each  day  with  a 
kindlier  warmth,  the  sun  of  prosperity 
is  beaming  upon  the  United  States,”  he 
stated.  “Not  for  many  years  has  the 
prospect  seemed  so  hopeful;  the  founda¬ 
tions  upon  which  sane,  non-speculative 
business  are  erected  have  never  been  more 
solid.  He  must  be  a  confirmed  pessimist 
indeed  who,  looking  at  the  clouds  made 
up  of  railroad  and  coal  strikes,  confused 
politics,  outbreaks  of  disorder,  an  un¬ 
settled  tariff  and  such  things,  does  not 
see  that  these  things  are  only  to  hide 
for  a  very  short  time  the  sun  of  pros¬ 
perity. 

“It  is  an  axiom  in  national  economics 
that  wealth  springs  from  the  soil,  and 
lianner  crops  which  conservative  estima- 
ters  place  at  a  value  of  over  $7,000,000,- 
(lOO  are  sufficient  to  show  how  solidly 
and  on  what  a  firm  foundation  is  based 
the  coniing  era  of  prosperity.  There  is 
not  a  business  throughout  the  length  and 
breadth  of  the  United  States  but  what  is 
bound  in  the  logical  course  of  nature  to 
feel  the  effect  of  the  announcement  that 
the  farmers  of  America  arc  coming  into 
the  market  with  $7.0(K*,0(X).(XK)  to  spend. 
What  have  you  to  sell? 

“.\s  a  matter  of  fact,  I  am  firm  in  the 
belief  that  the  new  tariff,  so  far  from 
aefing  as  a  brake  on  prosperity,  will  have 
the  effect  of  speeding  it  up,  enhancing  it 
and  placing  it  on  a  firmer  basis. 

“But  this  bumper  crop  with  which  the 
nation  is  blessed  is  only  the  licginning. 
Never  before  has  the  national  credit  been 
at  so  high  a  mark.  The  world  is  in 
debt  to  us  and  our  position  in  the  money 
marts  of  the  world  is  supreme.  Surplus 
credit  reserves  arc  piling  up  daily.  Every 
legitimate  security  we  possess  is  rising  in 
value;  orderly  liiiuidation  of  inventories 
proceeds  as  a  matter  of  course;  cheap 
money  is  .seeking  in  every  field  new  work 
to  do,  and  new  construction  projects  in 
every  quarter  of  the  nation  make  the 
visions  of  the  optimists  real  and  true. 

“.\nd  there  is  no  greater  or  surer  in- 
<lication  of  the  solidity  of  the  new  pros- 
I^rity  which  is  upon  us  than  the  adver¬ 
tising  field.  Here  is  the  very  pulse  of 
all  business;  for  the  field  of  advertising 
is  the  nation’s  market  place.  Never  was 
there  so  propitious  a  moment  for  the 
merchant  or  manufacturer  to  let  the  na¬ 
tion  know  by  judicious  and  timely  ad¬ 
vertising  what  he  has  to  offer.  The  rich¬ 
est  harvest  will  be  gleaned  by  those  earli¬ 
est  in  the  field. 

“The  farmer,  the  merchant,  the  manu¬ 
facturer,  the  banker,  all  have  their  faces 
toward  the  rising  sun  of  this  prosperous 
era.  Back  of  it  all  is  the  high  intelli¬ 
gence  of  one  hundred  millions  of  hard¬ 
working,  God-fearing,  home-building 
.■\merican  citizens.  Side  by  side  they 
have  stood  while  the  sun  was  over¬ 
clouded  with  the  hate  and  disintegration 
of  war,  knowing  that  this  phase  would 
pass,  and  that  work  and  faith  and  high 
ideals  would  bring  their  reward. 

“For  the  prosperity  that  is  upon  us  is 
not  the  prospt'rity  of  one  class;  it  is  not 
for  the  farmer  alone,  nor  the  capitalist 
alone,  nor  the  laboring  class  alone.  On 
all  the  workers  of  the  great  and  busv 
hive  which  make  up  the  .American  nation, 
the  sun  of  prosperity  is  shining.  The 
little  clouds,  ‘no  larger  than  a  man’s 
hand.’  which  seem  to  dim  the  rays  of 


prosperity's  sun  are  passing  surely  and 
swiftly  away.  The  gods  of  industry  are 
holding  forth  their  hands  laden  with  rich 
gifts.  It  is  for  us  to  be  worthy  of  the 
fortune  which  is  ours.” 


GREENVILLE  PRESSROOM  SCALE 
CHANGES 


(Continued  from  page  8) 


assistants  will  receive  $38  nights  and 
$36  days.  Second  assistants  get  $34 
nights,  $29  days,  and  third  assistants, 
night  work  only,  $25  per  week.  Hours 
are  48  a  week,  day  or  night.  The  old 
scale  for  night  pressman,  night  and  day 
first  assistants  and  day  second  assistants 
arc  unchanged.  Day  pressmen  get  a  de¬ 
crease  of  $2  per  week,  while  second  as¬ 
sistants  on  day  work  receive  a  $3  in¬ 
crease. 


New  Typo  Scale  in  Brantford 

Brantford  (Ont.)  newspapers  and 
compositors  have  signed  a  three-year 
contract,  effective  September  30,  provid¬ 
ing  a  scale  of  $34.50  day  work  and 
$36.50  night  work  for  operators  a^ 
floormen,  and  $36.50  day  work,  $37.50 
night  work  for  machinist-operators  and 
foremen.  .Apprentices  will  receive  from 
$10.50  to  $14.50.  Hours  are  48  a  week 
for  day  work  and  45  for  night  work.  The 
former  scale  was :  Operators  and  floor- 
men.  $33  day  and  $35  night;  foremen. 
$36  per  week;  machinist-operators,  $35. 
The  old  apprentice  scale  was  $9  to  $1J 
a  week. 

Union  Printers  Out  of  Politics 

Denial  that  the  Allied  Printing  Trades 
of  Boston  back  any  political  candidate 
has  been  issued  by  the  officers  of  the 
unions  involved  as  the  result  of  the  claim 
of  William  T.  A.  Fitzgerald  that  he  was 
being  hacked  by  these  labor  groups. 
“The  -Allied  Printing  Trades  have  not 
endorsed  any  candidate  for  any  political 
office  at  this  time,”  the  statement  said. 
It  was  signed  by  the  Boston  Electro¬ 
typers’  Union  No.  11,  and  al.so  by  Martin 
J.  Casey,  president,  and  O.  S.  MeLeod, 
secretary  pro  tern  of  the  Boston  Allied 
Printing  Trades  Council. 


Union  Won’t  Support  Labor  Daily 

Members  of  the  British  National  Union 
of  Journalists  recently  voted  down  a 
proposition  to  tax  each  member  two¬ 
pence  a  year  for  the  support  of  the 
I^ondon  Daily  Herald,  the  labor  news¬ 
paper.  About  25  per  cent  of  the  mem¬ 
bership  voted.  399  favoring  it  and  739 
against  it.  The  Herald  has  launched 
a  circulation  campaign  and  has  dropped 
its  price  to  one  penny. 


New  Women’s  Political  Weekly 

Equal  Rights  is  the  name  of  a  pub¬ 
lication  issued  weekly  by  the  National 
Woman’s  Party  to  record  the  progress 
the  organization  is  making  in  its  cam¬ 
paign  in  behalf  of  a  constitutional 
amendment  to  remove  the  so-called  legal 
discriminations  against  women.  Mrs. 
Eleanor  Taylor  Marsh,  press  chairman 
of  the  party,  is  in  charge  of  publication  of 
K(|ual  Rights. 


Installing  an  Ad  Board 

The  Boston  .Advertiser  is  installing  a 
s|K-cial  order  telephone  switchboard  in 
their  82  Boylston  street  office  to  take  care 
of  want  ads.  Miss  Nora  Bielenbcrg,  who 
has  handled  classified  advertising  for 
over  five  years  in  Boston,  is  in  charge  of 
the  .Advertiser’s  order  board. 


Harvard  Business  Review  Soon 

The  Harvard  Business  Review,  pub¬ 
lished  fi>r  the  Graduate  School  of  Busi¬ 
ness  .Administration.  Harvard  University, 
by  A.  W.  Shaw,  Chicago,  will  commence 
publication  this  Fall. 


OWA- 

Strong  in  Educa¬ 
tional  Facilities 


Largely  because  of  the  abundance  of  educational 
institutions.  Iowa  leads  tbe  nation  in  literacy. 
Well  equipped  elementary  schools  adequately  meet 
the  needs  of  half  a  million  children.  About  439 
efficient  consolidated  schools  place  the  advantages 
of  a  city  high  school  at  the  disposal  of  rural  resi¬ 
dents.  A  state  university  with  more  than  6,0(X) 
students,  a  state  college  of  agriculture  and 
mechanic  arts  with  over  4,000  students,  and  nor¬ 
mal  schools  provide  means  for  higher  education. 

In  addition,  there  are  scores  of  sectarian  and 
private  universities,  colleges  and  schools  of 
academic  and  specialized  training  throughout  the 
state. 


Education  Improves  the  Market 

It  is  impossible  to  wish  for  something  of  which 
one  is  ignorant.  A  great  multitude  of  things,  once 
lu.xuries,  have  become  common  necessities  through 
education.  Knowledge  breeds  desire, 

lowans  want  the  best.  Widespread  intelligence 
has  led  to  universal  demand  for  the  finer  things  in 
life.  The  great  wealth  and  resources  of  the  state 
make  possible  realization  of  these  wants. 

Advertisers  find  Iowa  an  easier  market  in  which 
to  sell  and  one  supported  by  huge  buying  power 
for  products  of  proven  worth. 


Reach  this  wonderful  market 
through  the  following  newspapers. 


Burlington  Hawk-Eye . 

...(M) 

Circu- 

Utioa 

10,510 

Rat*  for 
S.MS  Unas 

.035 

Burlington  Hawk-Eye . 

. . . (S) 

13,171 

.035 

f  Cedar  Rapids  Gazette . 

...(E) 

21,131 

.06 

*Council  Bluffs  Nonpareil . 

.  (E&S) 

14,749 

.05 

*  Davenport  Democrat  &  Leader.  .  .  . 

. . . (E) 

14,649 

.06 

*  Davenport  Democrat  &  Leader.  . .  . 

. . . (S) 

17,080 

.06 

'Davenport  Times . 

. . . (E) 

23,839 

.07 

*Des  Moines  Capital  . 

...(E) 

60,186 

.14 

*Des  Moines  Sunday  Capital . 

...(S) 

33,607 

.14 

*Des  Moines  Register  and  Tribune.  . 

(MAE) 

122,074 

.20 

*Des  Moines  Sunday  Register . 

. . . (S) 

116,465 

.20 

*Iowa  City  Press-Citizen . 

...(E) 

6,320 

.035 

Mason  City  Globe  Gazette . 

. . . (E) 

11,015 

.035 

'Muscatine  Journal  . 

. . . (E) 

7,868 

.035 

'Ottumwa  Courier  . 

. . . (E) 

13,186 

.05 

'Sioux  City  Journal . 

(MAE) 

50,804 

.11 

'Sioux  City  Journal . 

. . . (S) 

38,168 

.11 

'Waterloo  Evening  Courier . 

. . . (E) 

15,099 

.05 

Government  Statements,  April  1,  1922. 

*A.  B.  C.  Statement,  April  1,  1922. 

^Publisher’s  Statement  for  July,  1922. 

26 


Editor  &  Publisher  for  September  23,  1  922 


CHARGE  OF  CONTEMPT 
AGAINST  SANDERS 


Second  Arrect  for  Editorial  Comment 
on  Federal  Injunction  Against 
Railroad  Strikers — Hearing 
Set  for  Today 


(;.  Sanders 


Memphis,  Tcnn.,  Sept.  19. — G.  V. 
Sanders,  editor  of  the  Press,  was  ar¬ 
rested  here  last  night,  charged  with  con¬ 
tempt  of  court, 
and  will  be  given 
a  hearing  Satur¬ 
day. 

He  was  arrest¬ 
ed  late  last  night 
by  United  States 
Marshal  \V.  F. 

Appleby,  o  n  a 
warrant  charging 
contempt,  in  the 
publication  of  an 
editorial  alleged 
to  have  reflected 
on  the  dignity 
and  integrity  of 
the  F  ederal 
courts. 

Sanders  was  arrested  at  his  home  at  10 
P.  M.,  and  arranged  to  give  $1,000  bond 
this  morning  before  (leorge  H.  Poole, 
United  States  Commissioner.  He  was 
permitted  to  remain  at  his  home  last 
night. 

Sanders’  arrest  followed  publication  of 
an  editorial  bearing  the  caption  “The 
King  Forbids,’’  commenting  uixm  the  ar¬ 
rest  of  Jacob  Cohen,  editor  of  the  Labor 
Review,  on  a  charge  of  contempt  for 
printing  an  editorial  denouncing  the 
strike  breakers  as  "scabs”  and  “scaven¬ 
gers.” 

The  warrant  for  Sanders’  arrest  did 
not  state  whether  the  contempt  charge 
was  based  on  the  Daugherty  injunction 
against  striking  railroad  shopmen  or  an¬ 
other  injunction  issued  by  Federal  Judge 
J.  W.  Ross,  prohibiting  criticism  of 
strikebreakers. 

Cohen  yesterday  was  found  guilty  by- 
Judge  Ross  of  contempt  of  a  Federal 
strike  injunction  issued  by  him,  and  sen¬ 
tenced  to  six  months  in  jail  and  to  pav 
a  $l,f)00  fine. 

In  his  editorial  Sanders  attacked  both 
the  Wilkerson  and  Ross  injunction*. 
Commenting  on  Cohen’s  arrest,  he  said 
in  part : 

“If  the  courts  can  go  that  far  in 
muzzling  free  press,  where  is  the  stop¬ 
ping  place?  Could  there  be  any  stop¬ 
ping  place  beyond  that?  If  freedom  of 
the  press  means  anything  at  all  in  this 
country,  it  means  freedom  of  an  editor 
to  express  his  opinion  on  questions  which 
are  uppermost  in  the  public  mind. 

“If  a  court  can  take  away  the  right  by 


an  injunction,  either  the  court  is  out  of 
gear,  or  the  constitution.  We  prefer  to 
think  it  is  the  court  that  is  off  its  base. 

“Since  the  arrest  of  Cohen,  it  seems 
that  the  local  United  States  District  At¬ 
torney  has  decided  to  prosecute  him  un¬ 
der  the  injunction  issued  by  Judge  Ross 
in  the  Federal  Court  here. 

“It  makes  no  difference  whatever 
whether  the  injunction  was  issued  in 
Chicago  or  Memphis.  Both  are  in 
America.” 


Williamsized  Farm  and  Garden  Produce 

Bill  Ding’s  Feet — Sure! 

Leg  a  la  Dvertisements 

Stewed  Help  Wanted 
Mail  and  Remail 

Mew  Sick  Ailin’  Struments 
If  there’s  still  any  room  for  rent,  here’s 
a  business  opportunity  to  the  man  who 
wants  the  situation  of  filling  your  ma- 


AMBITIONS  UNFILLED 


JN  the  comprehensive  memorial  summary  which  the  New  York  “Times” 
devoted  to  Charles  Ransom  Miller,  its  editor-in-chief  from  1883  till  his 
recent  death,  is  this: 

The  ambition  to  become  a  teacher  of  I^lin  and  ^et  out  his  own  edition  of  the  **Odes  of 
Horace**  was  put  a»ide  for  the  time,  and  Mr.  Miller  went  to  work  on  the  **Sprinc6atd  Re¬ 
publican.** 

That  refers  to  1872.  Fifty  years  of  arduous  newspaper  work  went  hy,  and 
at  the  end  of  the  editor's  life  the  chronicler  says: 

The  early  aipiration  lo  edit  Horace,  periiiting  through  many  years,  was  nerer  realitad 

.  Mr.  Miller  never  wrote  a  book. 

For  the  majority  of  newspaper  men,  even  among  the  best,  that  must 
serve  as  an  epitaph:  He  never  wrote  his  book. 

•Vnd  yet,  when  the  endless  quiet  work  of  our  newspaper  men  is  con¬ 
sidered,  when  the  sum  is  made  up  of  the  facts  they  have  recorded,  the  minds 
and  lives  they  have  influenced,  may  they  not  be  rated  higher  than  those  who 
leave  unthumbed  cards  in  the  depths  of  library  catalogues’? — Colliers  Weekly, 


FUN  AND  BUSINESS 


Get-together  Dinner  of  Philadelphia 
North  American  Great  Success 

The  classified  advertising  depart¬ 
ment  of  the  Philadelphia  North 
•American  held  its  annual  get-together 
dinner  recently.  I.  \V.  Williams,  classi¬ 
fied  advertising  manager,  says,  “We  not 
only  have  a  lot  of  fun  at  these  dinners 
hut  we  have  enough  of  business  to  make 
it  of  value  to  the  department.” 

The  program  and  menu,  given  in  part 
below,  lias  a  Want-ad  flavor ; 

Parcel  Post  Toasties  with  Cream  of 

Philadelphia  Lineage 

Radioshes 

Storage  Eggs  a  la  Ving  Comp  e  Tition 

Carp  etcle  Ning 

Selected  Resorted  Tea  Ravels 

Hot  Dogs  and  Birds  (save  the  bird  seed  and 
grow  some  more) 

Real  Estate  Snappers 
(One  look  means  a  lot) 

Spring  Poultry  Pages 
(Pullets  Advertisers’  Profits) 


CHARGED  WITH  CONSPIRACY 


Club,  ill  behalf  of  the  club,  the  men  are 
said  to  have  obtained  a  large  sum  from 
local  business  firms  in  contributions  to 
the  outing,  which  the  men  arrested  are 
said  to  have  claimed  was  being  held  un¬ 
der  the  auspices  of  Pittsburgh  local 
papers  and  the  Pittsburgh  Press  Club. 

Mr.  Suiter  was  chairman  of  the  alleged 
outing.  Detective  McGough  stated,  and 
had  olficcs  in  the  Shannon  Building,  from 
where  a  telephone  canvass  of  the  city  was 
conducted.  The  tickets  were  sold  at 
$2.50  each  “for  benefit  of  the  Newsboys’ 
Home  and  outing,”  and  the  money  re¬ 
ceived  is  said  to  have  been  appropriated 
by  those  under  arrest. 

Three  other  men  are  involved,  and  are 
said  by  Detective  McGough  to  have  been 
paid  a  20  per  cent  commission  for  deliver¬ 
ing  tickets  sold  by  the  telephone  canvass 
and  collecting  contributions.  One  check 
for  $25  was  endorsed  with  the  name  of  the 
Newsboys’  Home  and  cashed  in  a  local 
cafe.  Officials  of  the  Home  denied  the 
outing  or  canvass  had  been  authorized 
by  them. 


WILLIAMS  SUES  DRY  LEADER 


chinery,  apartments  with  horses,  bicycles, 
patent  attorneys,  ordinances  and  steam¬ 
boats. 

Everything  About  the  North 

E.  S.  Edmondson 

Propaganda  in  Salesmanship 

F.  V’.  L.  Turner 

Graphic  Illustration  of  Promotion 
Edmund  M.  Pitts 

Selling  the  North 
T.  J.  Mulvey 

Many,  Many  Thanks 
Doc.  Williams 


President  McKirdy  of  Pittsburgh  Press 
Club  Instigates  Investigation 


Former  Editor  of  the  Richmond  Journal 
Asks  for  $10,000  Damages 

Col.  Alfred  B.  Williams,  former  edi¬ 
tor  of  the  Richmond  (Va.)  Evening 
Journal,  is  suing  the  Rev.  David  Hep¬ 
burn,  superintendent  of  the  .Anti-Saloon 
League  of  V'irgiiiia  and  supposed  editor 
of  the  Virginia  edition  of  the  American 
Issue,  for  $10,000  for  alleged  libel. 

.An  article  appearing  under  date  of 
September  9  contains  the  following  para¬ 
graph  upon  which  Colonel  Williams 
bases  his  suit ;  “We  will  give  one  il¬ 
lustration  and  we  believe  that  this  is 
due  our  friends.  Wc  refer  to  .A.  B. 
Williams,  former  editor  of  the  Rich¬ 
mond  Evening  Journal,  which  was  the 
mouthpiece  of  the  liquor  organization 
during  the  statewide  campaign  and  was 
rcpijrted  to  have  sold  out  that  organi¬ 
zation  for  the  period  of  the  campaign 
against  Statewide  prohibition.  Mr. 
Williams  was  so  disgusted  tliat  the  State 
of  V’irginia  had  gone  dry  that  he  mos’cd 
to  Baltimore  and  later  to  Washington. 
Notwithstanding  his  unsavory  reputation 
as  a  liquor  advocate,  he  is  now  reported 
to  he  the  editor  of  Westmoreland  Davis’ 
paper,  known  as  the  Loudoun  County 
Times,  in  which  the  following  language 


.S.  M.^  Luckett,  an  advertising  solicitor,  appears:  ‘The  opposition  of  this  or 


L.  S.  Neff  and  R.  B.  Suiter,  Salesmen, 
were  placed  under  arrest  in  Pittsburgh, 
September  8,  on  charges  of  conspiracy 
in  connection  with  an  alleged  outing  for 
the  henfit  of  local  newsboys. 

.According  to  Detective  E.  T.  Mc¬ 
Gough,  who  mafie  the  investigation  and 
arrests,  at  the  instigation  of  John  E.  Mc¬ 


Kirdy,  president  of  the  Pittsburgh  Presslnirn  qiKited 


ganization  (the  Anti-Saloou  League) 
was  vile,  vindictive  and  vicious,  and 
these  words  express  it  very  mildly  in¬ 
deed.’  ” 

Colonel  Williams  asserts  that  he  is 
not  the  editor  of  the  Ixiudoun  Times  and 
denies  that  he  was  the  author  of  the 
article  in  the  Times  which  the  Rev.  Hep- 


The  Newest  6-Column  Comic  Strip 

DARIUS  DUBB 

Now  Running  in  Several  Leading  Journals.  Wire  for  proofs. 


DARIUS  DUBB — He  Makes  a  Home  Made  Washing  Machine.  By  Doylie 


KEYSTONE  FEATURE  SYNDICATE 


512  Victory  Building  PHILADELPHIA,  PA. 
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representatives  of  various  organizations 
NEWS  OF  ASSOCIATIONS  were  Miss  Anna  L.  Mahoney,  president 

ANn  niiR^  Advertising  Women’s  Club  of 

Boston;  William  Balser,  _former_  chief 
—  crier  of  the  Providence  Town  Criers; 

PUBLISHING  W.  B.  Snow,  chairman  of  the  New  Eng¬ 

land  Council  of  the  Associated  Adver- 
T  EON  J.  PINKSON  of  the  San  tising  Oubs  of  the  World;  Frank  A. 
^  Francisco  Chronicle  has  been  Black,  vice-president  of  the  A.  A.  C. 
tlected  -president  of  the  San  Francisco  W.,  in  charge  of  the  New  England  divi- 
Press  Club,  succeeding  G.  G.  Weigle,  of  sion ;  L.  A.  Hastings,  president  of  the 
the  Examiner.  Other  officers  elected  Worcester  (Mass.)  .Advertising  Club; 

were  Gilbert  H.  Parker,  the  Associated  Edward  King,  former  president  of 
Press,  vice-president;  Frank  B.  Con-  the  New  England  Advertising  Club; 

nolly,  treasurer,  and  W.  F.  Kilcline,  the  Ben  Rawlings,  treasurer  of  the  Provi- 
(a11,  secretary.  Directors  named  for  dence  Town  Criers ;  E.  S.  Durkee,  presi- 

two  years  were  R.  H.  Cromwell,  the  dent  of  the  I.antern  Club;  Mrs.  Florence 

Chronicle;  .Mie  Kemp,  the  Bulletin,  and  Walker,  former  president  of  the  Provi- 


H.  Roberts,  the  Examiner. 


dence  .\dvertising  Women’s  Club; 


S.  P.  Shanahan,  the  Eastern  (Md.)  Green,  manager  of  the  Boston 

SUr  Democrat;  Leo  Moore,  the  Havre  better  Business  Bureau  and  ham 
de  Grace  (Md.)  Hartford  Democrat,  B  McUne  president  of  the  Portland 
and  Joseph  B,  Finan,  the  Cumberland  ^ Blaine)  .\dvertising  Club. 

(Md.)  Evening  Times,  were  appointed  a  The  Fourth  District  .\dvcrtising  Clubs 
committee  to  arrange  an  equitable  rate  convention  is  to  be  held  in  Chattano<'ga, 
for  State  advertising  at  the  meeting  of  Tenn.,  October  23-24.  .\rrangements 
the  Maryland  Press  .Association  held  in  Chattanooga  are  in  the  hands  of  L. 
September  18  at  Westminster.  Baltimore  J.  Wilhoite,  president  of  the  Chattanooga 
■jas  selected  for  the  winter  meeting.  Ad  Club,  and  F.  J.  Hitz,  club  secretary. 


■jas  selected  for  the  winter  meeting. 
International  problems  of  newspaper 


The  National  Co-operative  .Advertis- 


publishing  were  discussed  in  the  sum-  ing  .Association,  of  which  Herman  Roe, 
mer  meeting  of  the  Texas  Newspaper  of  the  Northfield  (Minn.)  News  is 
Publishers’  Association,  held  in  Galves-  president,  has  rented  an  office  at  141 
ton  September  11.  Walter  A.  Dealey,  West  Thirty-sixth  street.  New  York, 
rice-president  of  Dallas,  presided.  Other  Mr.  Roe  is  coming  to  New  York  shortly 
members  in  attendance  were  G.  J.  Pal-  to  confer  with  national  advertisers  and 
mer,  special  commissioner  of  the  asso-  advertising  agencies  and  push  the  work 
ciation;  J.  L.  Mapes  and  .Alfred  Jones,  of  getting  his  organization  started. 


of  Beaumont;  Frank  G.  Huntress,  San 
Antonio;  John  H.  Payne  and  J.  L.  F.V- 


.A  series  of  twelve  lectures,  to  begin 


erett.  Ifouston ;  ‘  Charles  H.  Newell,  feptember  22  has  been  arranged  by  the 
Dallas;  A1  H.  Schuman.  Fort  Worth;  ‘davenport  (Iowa)  .Ad  Club.  Prom.- 
J.L,  Greer,  nenirr,„;  Marry  I..  Cohen  S* 


and  John  H.  Luben,  of  Galveston.  ‘  nave..jK.rt.  Moline  and  Rock  Island.  Ill., 

have  lieen  engaged  to  give  these  lec- 
The  annual  convention  of  the  Indus-  tures. 
trial  Editors’  .Association  will  be  held  at  •  .  n  i  i 

the  Hotel  Nonotuck,  Holyoke.  .Mass,.  -N^-wothcers  were  recently  instaU^ 

. . .  90  it,..  ‘he  Wichita  (Kan.)  .Ad  Club  at  their 


Septeniher  29.  Sam  Wingfield,  the  Cur¬ 
tis  Publishing  Company ;  C.  F.  Olin,  the 


first  meeting  of  the  fall  season.  Charles 
.A.  Smith,  of  C.  .A.  Smith  &  Co.,  suc- 


New  Departure  .Manufacturing  Com-  '(‘..V/  V,  V 

pany;  George  Galliver,  president  of  the  ^‘llhaubt  as  president.  Other 

American  Writing  Paper  Company,  and  ‘i*  r'n' 

W,vor  Inhn  rrnnin  nmon-  the  'l^nt ;  Frank  Gal  e.  sccrt  tary-trcasurcr. 


Mayor  John  Cronin  are  among  the 
speakers.  Charles  E.  Coyne,  editor  of 
The  Echo,  WMlliam  Filene’s  Sons  Com- 


and.  directors,  Charles  II.  .Armstrong. 
E.  H.  Eherhardt,  Floyd  Irving.  Harry 


pany.  Boston;  James  Parons";  editor' of  MiHhauht. 

Three  Partners,  of  the  United  Shoe  Ma-  B.  XV.  Elliott  has  Ix’en  elected  presi- 
chinery  Company,  and  Anne  D.  McEl-  dent  of  the  .Advertising  Club  of  Wheel- 
roy,  of  the  Gilchrist  Company  Are.  ing.  W.  Va.  Other  officers  are  Will 
president,  secretary  and  treasurer,  re-  Hunter,  vice-president :  Willard  F.  Gar- 
spectively,  arc  working  on  arrangements,  rett,  secretary ;  and  French  D.  W’alton. 
Fred  Cox,  of  Telephone  Topics,  is  head  treasurer. 


of  the  program  committee. 


The  .American  Manufacturers’  Export 


The  Sigma  Delta  Phi,  professional  .As.sociation  will  hold  its  annual  meeting 
journalism  fraternity,  will  hold  its  na-  at  the  Waldorf-.Astoria,  October  25  and 
tional  convention  at  the  Kansas  State  26.  E.  W'.  Drooston,  export  manager  of 
Agricultural  College  at  Manhattan,  Kan.,  Robbins  &  Myers  Company,  is  chairman 
in  November.  of  the  committee  on  arrangements  for 


Sir  Gilbert  Parker  was  the  guest  of 
honor  at  a  luncheon  given  by  the  So¬ 
ciety  of  Midland  .Authors  at  the  .Audi¬ 
torium  hotel  in  Chicago  at  2  o’clock  the 
afternoon  of  September  17. 


of  the  committee  on  arrangements  for 
this  convention. 

Editor  Arrested  for  Forgetting  "Adv.” 

W.  L.  Thorndyke,  editor  of  the  Kis¬ 
simmee  (Fla.)  Valley  Gazette,  has  been 


,  ,,  r  .u  r-  1-  •  r-  arrested  and  released  under  bond  pending 

The  fall  meeting  of  the  Carohnas  C.^ 

mlat.on  Managers  .AssiKiaMon  w  11  ^  information  filed  by  County  Solicitor 
held  in  Winston-Saicm,  L.,  about  the  ^  ^  . 

middle  of  October.  At  this  meeting  the  of  Osceola  county  It  ,s 

Virginia  Circulation  Managers’  Associa-  «nder.stood  Thorndyke  is  charged  with 
tion  will  be  brought  into  the  organization  Pnf’i'sh'nR  campauzn  literature  without 
and  its  name  changwl  to  include  circula-  niarking  it  paid  advertisement,  and  also 


tion  managers  of  this  state. 


ADVERTISING  AND  BUSINESS 

^HE  Pilgrim  Publicity  Association 
of  Boston  held  a  house  warming 

Krty  in  its  new  quarters  in  the  Hotel 
llfvue  September  16.  Representatives 
ff  various  advertising  organizations 
from  all  parts  of  New  England  came. 
A  luncheon  of  130  rovers  was  served  in 
the  Red  Room  of  the  hotel.  .After  this 
there  was  a  tour  of  inspection  of  the  as¬ 
sociation’s  quarters  on  the  seventh  floor, 
under  the  guid.mce  of  Chester  I.  Camp¬ 
bell.  the  president.  .Afternoon  tea  was 
served  in  the  rooms  and  a  group  of  wom¬ 
en.  headi-d  by  Miss  Franres  Hanson,  sec- 
retar\ -treasurer  of  the  New  England  Ad¬ 
vertising  Clubs  and  former  nresident  of 
the  Advertising  Women’s  Club,  entcr- 
t>ine<l  the  visiting  women’s  club  members. 
Among  those  who  were  present  as 


that  he  is  charged  with  publishing  articles 
opposing  a  candidate  without  giving  the 
stipulated  18  days’  notice  to  the  candi¬ 
date. 

The  Cedar  Rapid*  Transaction 

Through  an  error  it  was  stateel  in 
P.DiTOR  &  PfBi.tSHF.R  last  Week  that  the 
Cellar  Rapids  (la.)  Gazette  and  Times 
had  iH'en  sold  by  Luther  .A.  Brewer  to 
a  syndicate  composed  of  Col.  W.  G. 
Dows.  Ike  Smith.  W.  G.  Haskell  and 
H.  W.  Havner.  In  reality  the  paner 
sold  was  the  Republican  &  Times  Tbe 
Gazette  is  an  evenin.g  paptT  with  no 
relation  to  the  transfereil  property. 

Montreal  Gasrtte  Will  Bu'ld 

The  Montreal  Gazette  is  contemplat¬ 
ing  building  a  new  home  for  the  paper, 
but  nothing  definite  has  been  done  as 
yet,  was  the  statement  made  by  officials 
of  the  Gazette. 


PLACE  YOUR 
MESSAGE 

for  the  selling  of  nationally  advertised 
products  before  the  prosperous  people  of 

INDIANA 


This  is  a  great  business  state,  “right  in  the 
heart”  of  everything;  giving  you  excellent 
steam,  electric  and  water  transportation; 
agriculture,  steel  industry,  coal  mining  and 
general  manufacture. 

The  people  of  Indiana  are  liberal  spenders 
for  all  things  that  go  to  make  their  Home- 
State  worthy  of  all  the  affection  they  have 
for  it. 

Advertisers  owe  it  to  themselves  to  care¬ 
fully  scan  the  Indiana  field  and  its  great 
possibilities.  This  field  can  be  judiciously 
covered  by  the  use  of  Indiana  newspapers. 

The  dailies  listed  below  reach  the  greater 
part  of  the  worth-while  people  of  the  state 
and  can  be  of  great  aid  in  helping  national 
advertisers  to  secure  a  firm  foothold  in  one 
of  the 'greatest  units  in  the  country. 


Rmt*  for 

Circulatioa 

liar* 

Decatur  Democrat  . 

*  e  e  • 

...(E) 

3,151 

.025 

*Evan*vilIe  Courier  . 

,..(M) 

22,938 

.05 

*Evan*vilIe  Courier . 

•  •  .  . 

...(S) 

21,392 

.05 

*Fort  Wayne  Joumal-Gaxette.  .  .  . 

(M) 

23,528  \ 

38,582 

.10 

*Fort  Wayne  Evening  Pre**.  .  .  . 

.(E) 

15,054  j 

*Fort  Wayne  Joumal-Gasette  .  .  . 

...(S) 

24,661 

.07 

*Fort  Wayne  New*-Sentinel . 

...(E) 

31,508 

.08 

*Fort  Wayne  New*-Sentinel . 

..(S) 

32,008 

.08 

*Gary  Evening  Po*t  and  Tribune 

.  .  . 

...(E) 

8,953 

.05 

*Indianapoli*  New* . 

•  .  .  . 

...(E)  115,634 

.20 

LaPorte  Herald  . . 

...(E) 

3,721 

.025 

tSouth  Bend  New*-Time* . 

(M) 

(E) 

9,021  \ 
9,170  ( 

18,191 

.05 

tSouth  Bend  New*-Time*  . 

...(S) 

18,864 

.05 

South  Bend  Tribune . 

.(EAS) 

16,027 

.055 

*Terre  Haute  Tribune  . 

(EAS) 

22.381 

.06 

*Vincenne*  Commercial  . 

. . . . 

(MAS) 

5,010 

.025 

Government  Statement*,  April  1,  1922. 

*A.  B.  C.  Publi*her*’  Statement*.  April  1,  1922. 
tPubli*lier’*  Statement. 
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Editor  &  Publisher  for  September  23,  1  922 


WHAT  OUR  READERS  SAY 


uniun  to  force  them  to  do  poor  work.  It  laid  l’enn»>ivani.a  Railroad  in  1907,  and  the  cuii. 
off  the  10  per  cent,  fringe  which  is  always  on  elusion  is  in  the  last  paragraph.  The  !.itt« 
the  verge  of  unemployment  from  its  own  might  have  been  stated  first  and  perhaps  the 
worthlessness.  The  remainder  of  the  men  were  editorial  would  be  the  stronger  if  it  had  l)een 
put  on  three  days  a  week  instead  of  six.  Theo*  left  out.  It  is  a  good  thing  to  leave  your  edi- 
retically  this  was  a  reduction  of  50  per  cent,  in  torial  when  you  have  made  your  point  and  let 


Farm  News 


mg  farm  journalism  for  the  daily  or  the  human  care.  ,  ,  .  r 

weekly;  what  is.  or  what  is  not  farm  news,  and  I  cannot  understand  ."hv  farming. 


the  working  force.  But  in  a  fortnight  the  out-  the  reader  draw  his  own  conclusion, 
romantic  of  all  the  crops  I  find  to  be  the  lowly  pm  was  70  per  cent,  of  what  it  had  been  and  •  ►  » 

potato.  Follow  the  potato  specialists  a  season  in  six  weeks  it  was  85  per  cent.  There  is  one  error  in  your  inter 

or  two  and  you  will  discover  why.  It  is  a  Leader  Lewis’  $14,000  salary  would  call  It  accuse  me  of  having  worked  on  the 


potato.  Follow  the  potato  specialists  a  season  m  six  weeks  it  was  85  per  cent.  There  is  one  error  in  your  interview.  You 

ConvtiL  Buffs.  Iowa,  Skit.  12.  1922.  or  two  and  you  will  discover  why.  It  is  a  Leader  Lewis’  $14,000  salary  would  call  It  accuse  me  of  having  worked  on  the  l^ill  Mall 

To  Editor  &  Publisher.— I  notice  from  time  living,  breathing  thing,  so  Mnsitive  to  every  “sweating.”  and  this  was  clearly  squeezing  the  Gazette  under  H.  Wickham  Steed.  This  it 
to  lime  articles  in  Editor  &  Publisher  regard-  change  of  soil  and  climate  and  so  responsive  to  water  out  of  labor.  I  eople  who  remem^r  the  some  desk  editor’s  work,  and  I  do  not  believe 

mg  farm  journalism  for  the  daily  or  the  human  care.  .  .  ,  •  shirking  and  poiir  work,  short  hours  and  need-  Wickham  Steed  was  in  journalism  at  the  time, 

w«kly;  what  IS.  or  what  is  not  farm  news,  and  I  cannot  understand  why  farming,  science,  le>s  overtime  of  the  war  will  h^ly  need  to  bp,  ,he  idea  of  working  for  Northcliffe  no* 

what  bearing  farm  news  might  have  on  the  cir  Profession,  art  that  it  is,  should  not  have  its  be  told  th.Tt  at  'cast  $102)00,000,^  of  our  na-  editing  a  Imndon  daily  thirty  years  ago  ii 

culation  department  and  the  adv-antage  it  might  department  in  the  newspaper  along  with  tional  debt  of  $23,000,000,000  represents  absurd.  The  Pall  Mall  Gazette  was  conducted 


what  bearing  farm  news  might  have  on  the  cir¬ 
culation  department  and  the  adv-antage  it  might 


or  might  not  give  in  advertising.  It  has  in-  ciety,  finance,  automobile,  and  the  courts  The  watered  labor.  Every  wasted  hour  will  have  by  William  T.  Stead,  one  of  the  most  famous 
terested  me  very  much  because  farm  news  is  local  the  clepartmeM  can  be  made,  the  to  be  made  up  by  an  honest  hour  s  work;  every  j„ur„alists  who  ever  lived,  even  if  he  was  in- 

my  bent  This  it  is  that  brings  me  my  bread  greater  value  it  will  lie.  So  many  of  the  daily  unearned  dollar  must  ^  redeemeii  by  our  chil-  fly  ,he  handle, 

and  butter.  I  do  know  that  the  farmer  newspapers  1  pick  up  imagine  thev  have  a  farm  dren  in  a  dollar  which  w>ll  be  at  least  a  hun-  HAMILTON, 

nraiciwe  nan^r  that  will  taW  nrid«  in  airri-  department  when  they  only  chp  from  here  and  dred  cents  American.  If  the  strike  results  in  , 

cultural  surroundines  I  don't  want  to  as^rt  there  afar  oflf,  and  the  ignorance  of  the  farm  vitiee/ing  the  water  out  of  railroad  shop  labcr  Editor,  The  Wall  Street  Journal. 

mtself  as  a"  autey  on  thVsS  of  fl™  ejlitor  is  manifest  in  the  untimeliness  of  the  it  may  be  well  worth  its  cost  to  the  American  - 

n/vtye  Knf  T  ehoiild  mv  view  as  chosen  articles.  I  know’  one  case  in  particular  conMimer  and  taxpayer.  r  o  o  »  i  rfc _ » _ a- 

develoncd  after  a  few  vears  of  association  with  where  a  society  editor,  a  young  lady,  who  never  There  is  one  fund  for  the  paymrat  of  wages.  E.  &  P-  •  Live  Departments 

Lt  fwLrs  whose  experiences  I  write  for  her  life  was  a  farmer,  makes  up  the  farm  and  •i?\,'*bi’’’ncgUgible  wfuse"u“?aralwa?s  Coatesville,  Pa..  .August  31,  1922. 

the, r  own  weekly  journal.  .  S  ^medied*  To  Editor  &  Publ.sher:  I  want  to  con- 


lined  to  fly  off  the  handle. 

W.  P.  HAMILTON, 
F'llitor,  The  Wall  Street  Journ.-il. 

E.  &.  P.’r  Live  Departments 

Coatesville,  Pa.,  .August  31,  1922. 
To  Editor  &  Publisher:  I  want  to  con- 


Because  I  passed  directly  from  dirt  farming  morning  k  ii  .•  <  tv  transnortafinn  Tf  as  the  ereat  chemists  gratulate  you  upon  your  valuable  department, 

into  daily  newspaper  reporting  1  have  always  If  only  the  bulletins  from  tr.e  s'ot'on*  '*oce  of  transportation.  If,  as  the  great  chemists  S„„„jbes.^’  as  if  really  centains  quite  a  bit  of 

been  inclined  toward  farm  news.  What  ap-  written  by  regularly  trained  Ruinlnn  nf  raw  material  or  manufactured  goods  interesting  dope.  1  have  used  a  number  of  your 

peared  as  interesting  to  me  in  the  county  scat  larmers  might  take  them  more  eagerly,  but  they  p  whirh  has  not  vet  been  moved  bunches  and  have  obtained  great  results.  I  am 

position,  the  city  bred  reporter  ran  over  as  of  are  prepared  by  men  who  are  otherwise  pr^  marWet  Inni?  as  men  reouire  foo<l  interested  also  in  the  one  dollar  prize  offer  and 

no  importance.  So,  the  local  columns  con-  ..  fj!,™ ‘'.T!  rbitlles  *^nH‘'ihc1,^r  Ihe^ w^rl,r'is  have  planned  to  _snbmit  several  hunche_s  which  1 


threshing  time,  were  faithfully  reported  by  me. 
.All  this  was  long  ago  and  in  a  little  city. 


jesting,  like  all  of  the  newspapers  also  should 


in  newspaper  work  I  will 
a  member  of  the  staff  of  the 
,  Coatesville,  Pa. 

W.  N.  V. 


and  time,  I  believe,  has  broadened  my  views  oven  if  si  me  of  them  arc  not. 


as  to  what  farm  news  really  is.  Now  I  go 
out  directly  to  the  farmer  in  his  fields.  No 
longer  do  1  mention  merely  that  John  Jones 
sold  hogs  or  sheep  or  cattle,  or  that  Mrs.  Jones’ 
old  hen  hatched  the  first  chickens  of  the  spring¬ 
time.  Such  idle  gossip  as  that  would  be!  Long 
before  the  paper  comes  around  with  the  reports, 
the  neighborhood  has  heard  them  over  the  tele- 


— LIEOKGE  R.  HARRISON. 

The  Home  Paper 

Omaha,  Neb.,  August  29,  1922. 
To  Editor  &  Publisher;  The  following 
reasons  why  home  folks  should  lend  their  sup- 


thc  central  lalior  unions  have  ever  develoocd.  W.  N.  V. 

Under  the  lead  of  the  Pennsylvania  Railroad,  —  - - 

which  deals  direct  with  its  contented  workers  Label  Publicity  Yarns 

and  needs  neither  the  Labor  Board  nor  the  io 

unions,  railroad  production  is  at  last  beginning  _  ^  „  isebkeley,  ual.,  sept.  lo. 

to  shake  off  part  of  the  incubus  laid  upon  it  by  .  To  F.DjTOB  &  Publisher:  So  far  as  the  read- 
cowardly  politicians  and  crooked  labor  leaders.  '"K  Pumte  know-s  or  cares  the  contents  of  the 
...  news  columns  of  a  paper  have  the  tacit  endorse- 


This  editorial  ccusisls  of 
:.  a  minor  i>remise  and 


ment  of  the  publication,  as  to  fact.  Publishers 
lajor  prem-  who  realize  this  and  who  recegnize  their  duty 
conclusion,  toward  their  readers  are  extremely  careful  that. 


phone  party  line,  and  over  whe^re  the  Joneses  ^  The  major  premise,  the  thought  which  is  ever-  all  opinionatcl  matter  in  the  news  columns  is 

are  not  known,  who  cares?  They  have  mgs  P"'*  '"f ’.he  yX!  ( Neb  )  Entermise  lastinely  true,  is  in  the  last  paragraph  but  credited.  They  hold,  and  rightly  so.  that  the 

and  cows  and  chickens  of  their  own  which  v  aiiey  f.xco.i  r-nicrpi  ise.  one— ih.it  production  is  the  only  fund  for  the  news  columns  are  strictly  impersonal  and 


might  deserve  mention,  but  which,  by  some  1.  Because,  when  you  were  born,  it  was 
careless  crook,  never  got  into  print,  and  so  home  paper  that  introduced  you  to  the  world 
what  prestige  the  paper  won  in  one  neighbor-  2.  When  you  grew  up  and  graduated  • 
hood,  it  lost  in  the  other  through  envy  of  the  home  paper  gave  you  another  writeup. 


We  must  delve  deeper  for  farm  news  than  W''’"  on  and  you  found  your  life 

into  the  shallowness  of  the  surface.  VVe  must  companion  and  were  happily  married  the  home 


1.  Hccause,  when  you  were  born,  it  was  the  payment  of  wages.  The  minor  premise,  the  should,  aside  from  features,  reviews,  interviews 
me  paper  that  introduced  you  to  the  world.  news  of  the  day,  that  a  railroad  shop  is  getting  and  other  material,  cr?dit  for  which  can  be 

2.  When  vou  grew  up  and  graduated  the  better  work  than  before  the  strike  out  of  fewer  clearlv  established,  merely  chronicle  the  happen- 

me  paper  gave  you  another  writeup.  sentence.  The  illustration  ings  of  the  dav. 

3.  When  later  on  and  vou  found  vour  life  'ccon.l  paragraph  .and  refers  to  the  Laudatory  theatrical  or  motion  pictures 


write  of  the  things  that  will  enlighten,  uplift, 
and  point  the  way  upward  out  of  drudgery. 


paper  gave  you  and  yours  a  nice  notice. 

4.  When  sickness  and  misfortune  inva<ied 


knowierige  that  will  bring  >our  home,  the  sad  news  was  carried  to  your 
him  larger  yields  if  not  better  prices  for  his  friends  an<l  neighbors  by  the  home  paper. 


craves  knowledge,  but  this  he 


When  you  ha«l  been  successful  in  a  busi- 


will  not  have  forced  u{)on  him  as  we  force  venture  or  had  been  promoted,  it  was  the 

astor  oil  down  tile  throats  of  our  infants  with  home  paper  that  heralded  your  ability. 


a  spoon,  (lut  of  this  desire  for  more  knowledge 
.  the  agricultural  extension  departments  were 


6.  If  you  sold  out  of  moved  to  another  loca- 


born.  Their  bulletins  are  packed  with  the 

knowledge,  but  not  in  the  appetizing  English  friends  and  neighbors. 


of  the  newspaper", 
slowly,  grudgingly. 


Therefore  they  are  taken 


7.  When  some  unscrupulous  person  tried  to 
injure  your  character,  it  was  the  home  paper 


The  newspaper  can  l)e  the  connecting  link  that  came  to  your  aid. 
between  the  extension  department  and  the  g.  Because  the  home  paper  boosts  your  I 
tanner.  What  the  extension  departments  have  town  and  its  institutions,  its  people,  its  schools,  I 
worked  out  in  their  demonstrations  in  held,  churche.s,  and  help,  to  promote  gooti  fellow- 
leeding  pen,  and  laWatory,  let  the  newspaper  sfljp  the  community, 
make  vital,  concrete,  emphatic,  by  applying  it  ,  „  .l  « 

.1  horn.,  on  .ho  form  qomoir-hor.  .n  .ho  noo^i...  2-  Bccause  the  livc  mcrcliants  offer  money- 


at  home  on  the  farm.  Somewhere  in  the  nearby  .  "VC  merchants  otter  moner- 

territory  are  various  farmers  who  are  not  ^'ing  hargains  and  protect  you  from  catch- 
working  in  the  dark.  They  can  Ire  discovered  penny  mail  order  houses. 

through  the  office  of  the  county  agricultural  10.  .\nd  last,  when  you  are  finally  laid  away, 
agent,  or  they  can  be  pointed  out  almost  any  it  is  the  home  paper  th.Tt  prints  consoling  news 
day  when  they  come  into  the  town.  Go  to  of  your  demise,  and  that  extols  your  virtues 
them  for  the  interviews  on  Ijetter  farming  and  so  the  hearts  of  those  who  mourn  are  made  to  ■ 
you  will  be  surprised  at  the  intensity  of  farm  feel  thankful  that  the  home  paper  stuck  by 
interest  you  will  obtain.  Your  story  will  be  you  from  cradle  to  grave, 
a  verification  of  the  truths  brought  out  in  the  .ARTHUR  R.  DAVISON. 


interest  you  will  obtain.  Your  story  will  be 
a  verification  of  the  truths  brought  out  in  the 
experiments  in  the  agricultural  station  that  all 
of  us  should  be  supporting. 

Bulletins  from  these  experiment  stations 
that  go  out  to  the  farmer  seem  coming  from 
so  far  away — down  from  the  land  of  strangers, 
so  the  farmer  reads  them  only  with  a  grain  of 
salt,  or  ignores  them  altogether.  Only  a  few 


Wants  a  Patterson  Infeed  Device 

Clisto.x,  Ind.,  September  13,  1922. 
To  F-DITOB  S:  I’i  blisher;  I  wonder  whether. 


are  awake  to  the  importance  they  contain.  They  from  your  records  of  advertising,  you  have 
can  be  localized,  brought  home,  warmed  up.  any  knowledge  of  the  Patterson  Infeed  device 
colored  up,  glorified,  after  the  newspaper’s  own  for  use  on  web  printing  press.  We  Ixiught  a 
style  and  they  will  be  eagerly  read  by  the  f  'O'  Duplex  three  years  ago,  equipped  with  one, 
farmer.  Find  the  farmer  who  follows  them,  which  has  worked  satisfactorily  and  to  change 
Interview  the  successful  farmtr.  lie  will  to  the  regular  device  made  by  the  Duplex  print- 


interview  the  successful  farmtr.  lie  will  to  the  regular  device  made  by  the  Duplex  print- 
reflect  the  knowledge  he  has  gained  from  his  'ng  company  means  time  and  expense.  The 
own  experience  coupled  with  experience  with  Duplex  people  claim  the  Patterson  outfit  is  out 
the  extension  men.  Any  good  reporter  can  get  of  business  and  they  don’t  know  where  we  can 
this  interview,  but  unless  the  reporter  has  some  Eft  some  new  rubber  disks — that  ride  the 
knowledge  of  agriculture — more  than  that —  ribbon.  If  you  can  throw  any  light  on  where 
love  for  it — he  will  be  apt  to  regard  this  as  we  can  get  such  we  will  appreciate  it. 


of  little  importance.  He  will  not  know  what 
queries  to  apply  to  his  subject.  If  he  be  an 
agriculturist  at  heart  he  will  meet  the  farmer 
on  common  ground  and  the  narrative  that  he 
Seeks  will  come  very  naturally  as  one  farmer 
talks  over  the  roadside  fence  to  his  neighlmr. 
It  will  not  be  enough  to  know  that  his  subject 
raised  the  biggest  and  best  hogs.  He  must 


THE  DAILY  CLINTONIAN. 

J.  \V.  PiESCE,  Publisher. 

Mr.  Hamilton  Analyzes  an  Editorial 


It  will  not  be  enough  to  know  that  hts  subject  New  York,  Septemlier  2,  1922. 

raised  the  biggest  and  best  hogs.  He  must  Xo  Fniro.  ft  Pi-m  tsmvb-  Tbi. 

very  similar  to  one  recommended  by  the  animal  '  , ,1  *1- 

..rsHF."o’f"‘"ep;:mb:r"2^"’' 


very  similar  to  one  recommended  by  the  animal 
husbandry  department  of  the  agricultural  col¬ 
lege  upstate. 

Agricultural  bulletins  from  the  stations  are 
dry  reading  except  for  the  farmer  who  is 
grasping  for  every  new  thought.  Apply  them 
to  local  farmers,  serve  them  up  in  the  bright. 


A  Residue  or  Real  Gaik 
There  is  a  significant  item  in  Friday’s  Wall 


snappy  journalistic  way,  and  even  the  most  Journal  which  states  that  the  Chesapeake 

stubborn  man  of  the  soil  devours  them  as  news  “  Ohio  shops  have  now  70  per  cent,  of  a  work- 


and  begins  to  see  the  light. 

I  like  to  keep  posted  on  what  is  being 
worked  out  in  the  extension  departments  and 


ing  force  and  are  turning  out  much  more  than 
70  per  cent,  of  the  production  previous  to  the 
strike.  Out  of  the  shopmen’s  strike  may  come 
a  thorough  reform  of  those  preposterous  na- 


ihen  to  seek  the  farme^rs  who  are  being  guided  tional  working  conditions  establish^by  McAdoo 
by  the  experiments.  There  is  usually  only  one  p„t  repealed  by  a  decision  of  the 

r^t  way  to  '^'By-  The  I.alx)r  Board.  It  is  evident  also  that  the  strike 

are  only  partially  right  or  entirely  wrong,  j,  pieces.  The  strikers  themselves 

'•  *  reason  for  every  failure,  and  the  have  become  strikebreakers  by  taking  jobs  on 
^cultural  exMriment  nation,  are  s  riving  to  railroads  safely  distant  from  those  which  previ- 
discover  all  of  them.  They  have  solved  Bun-  ously  employed  them. 

dreds  oi  the  problems  and  will  solve  more,  and  Ki^htem  years  ago  contraction  in  general 
the  press  of  the  country  can  be  of  tremendous  business  forced  one  of  the  greatest  systems  in 
assistance.  the  United  States  to  cut  its  shop  force  50  per 

There  it  romance  in  farm  journalism,  much  cmt.  after  a  time  of  inductrial  activity.  It 
more  than  you  will  find  following  police  court  did  this  by  retaining  on  full  time  that  10  per 
records  or  marriage  license  clerks  The  most  cent,  of  goorl  men  who  will  not  allow  even  a 


The  Bradford,  Pa., 

Star  and  Record 

Says— 

“We  run  these  ads  at  top  of  our  first  page 
on  Saturdays,  or  as  a  full  page  on  back  page, 
entirely  at  our  own  cost,  and  have  been  do¬ 
ing  this  for  two  years.” 

The  Glovcrsville,  N.  Y.,  Morning  Herald 
in  ordering  Church  Advertisements,  Series 
No.  3,  says:  “We  shall  use  one  of  these  ads 
each'  week  on  our  church  page.” 

In  the  same  manner  the  Milwaukee 
Journal,  Greensburg,  Pa.,  Tribune,  Sault 
Ste.  Marie  News,  Brandon,  Man.,  Sun  and 
other  papers  in  this  country  and  Canada  are 
ordering  these  advertisements. 

Series  No.  3  is  the  best  set  of  church 
advertisements  ever  offered  newspapers. 
There  are  52  pieces  of  copy,  each  250  words, 
arranged  to  fit  in  with  special  church  events, 
offered  at  a  price  which  averages  only  30 
cents  to  $1.40  a  week,  depending  on  circula¬ 
tion  of  paper.  Proofs  on  request. 


Start  something  new  in  church  advertising 
in  your  town  and  use  these  to  stimulate 
more  advertising  by  individual  churches. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Send  for  proofs  to  Herbert  H.  Smith,  156  Fifth  Ave.,  New  York  City  After  Oct 
1  the  headquarters  of  this  department  will  be  IVitherspoon  Bldg.,  Philadelphia,  Pa. 
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article*  or  so-called  news,  bear  the  same  re- 
lalionship  to  the  readers  as  unsigned  news  items 
— it  is  implied  that  the  newspaper  vouches  for 
the  play  or  the  picture.  Therefore,  in  fairness 
tb  the  readers,  all  such  material,  unless  signed 
by  a  dramatic  critic,  should  hear  some  distin¬ 
guishing  mark  indicating  that,  while  it  is 

Srinted  as  news,  its  text  does  not  necessarily 
ave  the  endorsement  of  the  publication. 

The  same  applies  to  the  news  contents  of  the 
automobile  section  which,  in  many  instances  is 
cluttered  with  free  writeups — material  sup¬ 
posedly  of  value  to  the  autoist,  but  much  of  it 
as  a  matter  of  fact,  merely  free  notices  ac¬ 
companied  by  advertising  made  necessary  to 
obtain  the  writeup. 

The  Gazette  now  has  under  consideration  a 
plan  of  labelling  all  material  used  in  its  news 
columns  that  has  not  been  prepared  by  staff 
members  or  does  not  carry  the  credit  line  of  our 
telegraphic  services.  It  the  plan  is  finally 
adopted  all  material  of  the  character  heretofore 
mentioned  will  carry  the  slug  line  of  “Publicity 
Matter.”  This  offers  a  simple  “out”  for  the 
publisher  who  wants  to  be  fair  with  his  readers 
and  who  at  the  same  time  is  forced  by  condi¬ 
tions  over  which  he  has  no  control  to  publish 
material  which  he  is  not  prepared  to  endorse. 

JAS.  E.  WALES. 
Editor,  Berkeley  Gazette. 

Sunday  Papers  Have  a  Real  and  Im¬ 
portant  Place 

Montseal,  September  15,  1922. 

To  Editos  &  PfiMSHEs:  You  may  have 
noticed  in  recent  issue  of  Life  dated  Sep¬ 
tember  7th,  a  burlesque  on  the  present  day 
Sunday  newspaper. 

The  subject  matter  is  splendid,  but  the 
introduction  appeared  to  us  to  be  rather  bitter 
in  expression. 

I  am.  accordingly,  sending  you  a  copy  of  a 
letter  which  I  have  addressed  to  the  editor 
of  Life.  It  follows: 

Deax  Life: — 

I  have  just  finished  reading  the  very  amus¬ 
ing  issue  entitled  “The  Sunday  Number,”  but 
I  was  somewhat  disappointed  to  find  that  in 


would  be  even  greater;  an  auditor,  like  any 
other  executive,  sometimes  wishes  to  make  a 
change,  possibly  through  indifferent  health  or 
some  family  reason,  and  a  welfare  department 
could  put  such  men  in  communication  with 
publishers,  thus  avoiding  delay  in  making  a 
change,  while  the  exchange  of  ideas  at  the  as¬ 
sociation's  convention  would  help  each  member 
to  be  more  up-to-date  and  of  greater  value  to 
the  publisher. 

In  asking  for  the  publication  of  this  letter, 
I  have  no  thought  or  intention  of  seeking  an 
official  salaried  position  with  an  auditors’  as¬ 
sociation,  hut  have  only  in  mind  the  many  ad¬ 
vantages  to  be  obtained  by  publishers  and 
newspaper  auditors. 

Every  newspaper  auditor  is  cordiallv  invited 
to  give  his  expression  of  opinion  and  sugges- 
tioiLs  so  that  a  definite  decision  may  be  reached, 
with  a  view  of  forming  an  association. 

B.  G.  BRINKLEY,  .\uditor, 

El  Paso  Times. 


How  a  Semi-Weekly  Use*  E.  &  P. 

London,  Ohio,  Aug.  29,  1922. 

To  Editos  &  Publishes:  Enclosed  please 
find  four  clipped  articles  from  your  “Money 
Maker-Saver”  column,  for  which  credit  me  with 
a  subscription  to  your  magazine.  I  am  much 
pleased  with  the  publication  and  find  it  a  big 
help  in  my  work  as  editor  of  the  Madison 
Press,  a  semi-weekly  printed  here.  We  have  a 
circulation  of  32,000  paid  in  advance  sub¬ 
scribers  and  we  print  on  Monday  and  Thursday. 

At  the  present  time,  I  am  conducting  a  con¬ 
test  among  the  farmers  and  nrden  fans  for 
subscription  to  tbe  paper  for  the  largest  speci¬ 
mens  of  various  farm  and  garden  produce  ex¬ 
hibited  in  our  office.  This  was  suggested  in 
one  of  the  items  I  noted  in  your  magazine  and 
is  making  quite  a  hit  with  the  community,  es¬ 
pecially  in  the  face  of  a  subscription  contest 
put  on  by  the  opposition.  Good  luck. 

A.  K.  CHENOWETH. 


A  Square  Contest  Man 

Labeoo,  Texas,  Aug.  17,  1922 
To  Editos  &  Publishes:  About  a  month  ago 


your  opening  pages  you  have  given  what  is  for  i  ^ead  a  series  of  articles  in  Editos  &  Pu* 


you  a  very  unusual  display  of  bad  temper. 


LtSHEs  on  Contests  and  I  certainly  want  to 


In  your  introduction,  Gutenburg  is  repre-  congratulate  you  and  Joseph  S.  Rogers,  the 
tented  as  making  commenU  on  the  contents  author,  on  the  frankness  in  which  you  discussed 
of  the  present  day  Sunday  Newspaper,  and  game 

among  other  comments  he  refers  to  the  Comic  i  „sed' to  work  with  a  man  named  Rogers 
Supplement  as  being  the  very  poorest  form  of  several  years  ago,  and  I  was  wondering  if  it 
oumor,  etc.  was  the  same  Rogers.  At  any  rate,  would  you 

Now,  my  dear  Life,  even  the  most  elernemary  sending  me  his  address? 

business  establishments  are  not  supposed  to  j  consider  by  publishing  those  articles  that 

you  have  done  more  to  help  the  contest  business 


abuse  their  competitors,  not  only  because  it  is 


bad  taste  but  because  it  is  m>or  business  policy,  ,’han  any  other  agency  and  I  have  heard  several 
and  particularly  as  there  have  been  occasion  publishers  express  the  same  opinion, 
when  the  remarks  that  you  have  made  could  •'The  Rogers  1  used  to  knbw,  and  I  feel 
be  pointed  to  as  a  shining  example  of  the  pot  certain  he  is  the  author  of  those  articles,  was 
calling  the  xetUe  black.  ...  the  orginator  of  many  contest  ideas  now  in  use 

However,  Life,  we  digress  from  pur  subject,  ,be  squarest  men  I  have  ever- 

an.l  as  we  supply  a  goodly  quantity  of  very  had  the  pleasure  of  meeting.  I  am  confronted 
fine  Canadian  Newsprint  on  which  many  ex-  u,i,h  several  difficult  problems  at  present  and  I 
ce  lent  comic  supplements  are  print^  1  am  ,hi„k  he  might  make  some  suggestion  that 
taking  the  liberty  of  sending  you  a  little  /older  ~ 

which  perhaps  will  give  you  a  new  understand-  •  HFVnFR 


“  -  T  T  RFNDFR 

ing  of  the  principles  on  which  the  comic  page  ...  «  ’ 

is  founded.  Campaign  Manager,  Big  Four  Organization. 

After  all  one  must  remember  that  for  every 
one  among  your  circulation  that  considers  Life 

amusing  anil  the  comic  supplement  vulgar,  there  \  New  Local  Rate  Basis? 

are  fifty,  including  myself,  who  sometimes  con¬ 
sider  Life  very  dull  and  the  comic  page  humor-  South  Bend,  Ind.,  Sept.  15,  1922. 

ous  to  an  extreme  degree  However,  as  you  Koito*  &  Publishes:  I  am  end.  sing 

^ve  doubtless  discovered  the  masses  are  always,  herewith  our  new  rate  card,  which  we  believe  to 

mcluding  myself,  stupid  and  lacking  in  sense  be  a  new  departure  in  the  local  advertising 

.  r  .1-  field,  basing  our  circulation  and  rates  on  throe 

Believing  that  while  there  is  Life  were  is  cents  jier  inch  per  thousand  for  daily  adver- 

hojie,  I  am  «  »  .  tisers,  and,  as  you  will  notice,  a  few  cents 


A  New  Local  Rate  Basis? 

South  Bend,  Ind.,  Sept.  15,  1922. 


To  us  It  seems  that  the  Sunday  paper  has  a  Believing  it  to  be  new.  I  ai 
very  real  and  important  place  in  pre^nt  day  j,  to  you  with  the  th.  ught  t 
journalism,  and  I  would  be  interested  in  know-  interested,  for  it  looks  to  ns 


difference  for  less  fre<|uent  advertising. 

Believing  it  to  be  new.  I  am  simply  sending 
it  to  you  with  the  thought  that  you  may  be 
interested,  for  it  looks  to  ns  to  lie  the  right 


mg  if  you  have  received  other  comments  on  this  basis  on  which  to  make  rates. 


A.  L.  DAWE. 

Why  Not  an  Auditors’  Association 

El  Paso,  Tex.,  September  13,  1922. 
To  Editos  &  Publishes:  Notwithstanding 


SOLTII  BEND  NEWS  TIMES. 

J.  M.  Stefhenson,  Publisher. 

Crist  Takes  Over  Tribune 

The  .‘Vnderson  (S.  C.)  Tribune,  pub- 


I 


the  responsibility  which  newspaper  audilors  as-  lishcd  every  momiriR  except  Monday, 
sume  and  the  complex  questions  they  are  called  hgj  recently  l)cen  taken  over  by  E  V 

eri...  a.lv.r.i,i„g  .t  .ho  ,»por 

to  decide  if  a  man  is  really  in  a  position  to  for  more  than  a  year.  Since  Mr.  Crist 
Uke  care  of  their  mterests,  for  however  good  became  publi.shcr  of  the  Tribune,  be  has 

a  man  may  be  in  ordinary  accounting,  he  is  cer*  r* _ r*  c: r  xt 

tainly  not  a  newspaper  auditor  and  accountant  appointed  CiCorgC  C.  Sims,  of  Norfolk, 
without  years  of  experience.  Publishers  ex-  Va.,  advertising  manager  and  T.  C.  Jack- 
pect  their.  au.litors  nrt  only  to  audit  accounts,  son.  circulation  manager.  Wilton  E. 

but  to  place  before  them  a  monthly  statement  ..  *.1.  :i _ r  _ 

of  costs,  statistical  records,  and  protect  them  tlall,  editor  of  the  Xrihunc  for  the  past 
against  irrcKularittes  in  every  department.  two  vcars,  remains,  E.  N.  Smith,  who 

Newspaper  executives  are  organized  in  cir-  the  Tribune  from  the  Tampa 

culation,  classified,  display  and  editorial,  and  «...  -  i _ _ •  i  *. 

it  is  quite  time  that  auditors  and  accountants  rribunc,  as  City  editor,^  has  resigned  to 
joined  forces,  not  only  for  the  benefit  of  pub-  go  to  the  Greenville  (N.  C.)  New's  and 
lUhers,  but  for  the  former’s  protection  and  has  been  succeeded  by  L.  M.  Trotti  of  the 

good,  as  there  is  no  doubt  but  publishers  would  a  r*« _ : _  \  -  i  -i 

prefer  to  engage  men  who  are  qualified  by  Atlanta  (icorgian  The  Anderson  Trib- 
siembership  to  an  organization  limited  to  ex-  line  was  founded  in  1917  by  V.  B. 
Perienced  newspaper  auditors,  in  preference  to  Cheshire, 
those  ignorant  of  newspaper  work,  for  the 
•am.-  reason  they  prefer  their  circulation  man 

Uers  to  be  members  of  the  1.  C.  M.  A.;  adver-  Fraternity  Officers  Meet 

titing  managers  members  of  the  A.  A.  L.  VV.,  .  , 

etc  I  he  executive  officers  of  Sipma  Delta 

The  exchange  of  ideas  ^iween  members  is  Chi.  national  journalistic  fraternitv.  met 

of  the  greatest  value  to  publishers,  who  neces-  •  *  a  c _ _ _ w _ ’ 

•»ri!y  gain  a  very  distinct  advantage  by  having  Arbor,  September  23.  Those  at- 

■lembers  of  these  organizations  at  executives,  tending  were  national  president,  K.  C. 
ioH  in  view  of  the  present  day  requiremwts  Hogs^te.  New  York  I  national  treasurer. 

•nen  only  men  of  proven  experience  and  ability  xT«a.r  _  _ _  ^ 

in  their  particular  profession  are  taken  into  Chicago,  secretary,  T. 

consideration  by  the  leading  publishers,  the  Hawkcy  and  Professor  F.  I-.  Martin, 
necessity  of  a  newspaper  auditors’  association  School  of  Journalism,  I’niversitv  of 

’X^VddiUon  to*th™”advantage  of  such  an  as-  Missouri,  editor  of  the  fraternity’s  mag- 
•ocialion  to  publishers,  the  hmefits  to  members  a/ine. 


IV  ^ 


If  you  did  not  like  your  town  pretty  well 
you  probably  would  not  spend  your  life  get-  . 
ting  out  the  very  best  daily  newspaper  pos¬ 
sible  to  produce  for  your  fellow  citizens. 

As  a  progressive,  wide  awake  citizen  it  is 
your  duty  to  do  everything  you  can  to  make 
your  good  town  a  better  towm — to  keep  it 
thoroughly  up  to  date — to  keep  it  just  a  jump 
or  tw  o  ahead  of  any  other  town  of  its  size  in 
the  country. 

When  you  tell  manufacturers  of  the  splen¬ 
did  market  your  town  offers;  when  you  put 
the  story  of  your  town  before  them,  you  are 
living  up  to  your  opportunities;  you  are  in¬ 
viting  them  to  come  to  your  town — to  share 
in  the  prosperity  of  your  town,  to  introduce 
their  products  to  your  fellow^  citizens;  to 
share  profits  with  your  merchants. 

If,  in  doing  this,  you  necessarily  offer  the 
services  of  your  advertising  columns,  you 
are  merely  pointing  to  the  easiest,  least  ex¬ 
pensive,  quickest  and  most  logical  way  for 
them  to  establish  a  market. 

Inasmuch  as  most  of  the  men  who  make 
up  advertising  lists  are  readers  of  EDITOR 
AND  PUBLISHER — our  advertising  col¬ 
umns  are  splendidly  equipped  to  carry  your 
message  to  them. 

EDITOR  AND  PUBLISHER  really 
enjoys  co-operating  w  ith  publishers  of  daily 
newspapers  who  wish  to  sell  their  towns  to 
National  Advertisers. 
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RAISE  THE  “A.  B.  C.”  STANDARD 

UDIT  BUREAU  OF  CIRCULATIONS  had 
on  its  nicmbershii)  list  on  August  18  last  33 
business  publications  of  “free  distribution”  as 
follows : 

American  Exporter  Spanish,  Portuguese) 

L’Exportateur  Americain  Fertilizer  Green  B<X)k 

Exportador  Americana  Ford  Car  Trade  Journal 

Exportador  Americano  Hendricks  Register 

Blue  Book  Foreign  Trade  Highway  Engineer 

Building  Materials  MacKae  s  Blue  Book 

Buyers’  Register  Mining  Catalog 

Cement  Mill  &  Quarry  Mining  Catalog  Metal  Quarry 

Chilton  Automobile  Director  Modern  Hospital 

Chilton  Hotel  Supply  Index  100%  Management  Magazine 
Chilton  Tractor  Index  Pit  &  Quarry 

Concrete  Products  Southwestern  Bankers  Jour- 

IHrectory  of  Bidders  nal 

El  Comercio  Sweet’s  Architectural  Cata- 

El  Automobilismo  log 

I,a  Industria  Sweet’s  Engineering  Catalog 

Export  (English,  French, 

Stanley  Clague,  the  managing  director  of  the 
Bureau,  informs  Editor  &  Publisher  that  the  ques¬ 
tion  to  be  determined  at  the  October  20  meeting  at 
the  La  Salle  Hotel,  Chicago,  is  whether  the  Bureau 
will  continue  to  accept  publications  of  such  character 
as  members  and  to  what  is  to  be  done  with  those  who 
are  now  members. 

Shall  they  be  given  a  sufficient  length  of  time  in 
which  to  qualify  with  paid  circulations  and,  upon  a 
certain  date  to  be  set,  automatically  lose  their  mem- 
liership  unless  they  qualify? 

Or  shall  they  be  eliminated  forthwith? 

Many  newspaper  publishers  have  been  surprised  to 
learn  that  such  publications  are  enjoying  membership 
in  the  Bureau  and  have  asked  the  question  how  did 
it  happen  that  they  were  admitted?  Certainly  this 
was  done  without  the  members’  consent. 

But  with  few  exceptions  publishers  say  they  will 
be  willing  to  forget  the  past,  with  its  involved  ex¬ 
planations,  and  vote  for  immediate  elimination  as  of 
November  1,  1922,  of  free  publications  from  member¬ 
ship  in  the  Bureau,  for  none  of  the  free  publications 
now  audited  by  the  Bureau  are  entitled  to  second- 
class  entry  in  the  Post  Office  and  only  a  very  few 
arc  eligible  to  membership  in  their  own  field  of 
legitimate  publishing  organizations.  In  plain  words, 
they  do  not  measure  up  to  the  most  elementary  qualifi¬ 
cations  of  what  constitutes  a  legitimate  periodical  or 
newspaper  in  the  judgment  of  the  government  and  the 
leading  publishers  of  the  country. 

This  docs  not  mean  necessarily  that  the  free  pub¬ 
lications  have  no  place  or  function  or  that  they  are 
without  advertising  value.  They  have  in  fact  the 
same  function  and  value  as  any  piece  of  direct-mail 
printed  matter;  other  things  being  equal.  But  they 
should  be  made  to  travel  under  their  own  colors. 

LIES  FROM  ASIA  MINOR 

ANCER  to  .\merica  lurks  in  the  Near  East ; 
just  how  great  that  danger  is  or  will  become 
rests  entirely  with  the  American  newspapers. 

The  international  propagandists  are  busier  today 
than  at  any  period  since  1914  and  it  is  regrettable 
that  American  editors  after  their  sad  experience  with 
Old  World  liars  during  the  Great  War  should  now- 
put  such  faith  in  the  same  sources  of  information. 

Elihu  Root,  writing  in  the  new  quarterly  magazine 
Foreign  Affairs,  might  well  have  been  discussing  the 
first  hews  to  reach  us  of  the  sack  of  Smyrna  by  the 
Turks  as  a  warning  against  the  dangers  threatening 
popular  diplomacy  when  he  said : 

“When  foreign  affairs  are  ruled  by  democracies, 
the  danger  of  war  will  be  mistaken  beliefs.  The 
world  will  be  the  gainer  by  the  change  (to  open 
diplomacy),  for  while  there  is  no  human  way  to  pre¬ 
vent  a  King  from  having  a  bad  heart,  there  is  a 
human  way  to  prevent  a  people  from  having  an 
erroneous  opinion.” 

Probably  no  event  since  the  great  war  has  better 
emphasized  the  need  of  internationalized  communica¬ 
tions  free  from  censorship,  if  honest  public  opinion, 
the  basis  of  the  new  diplomacy,  is  to  be  arrived  at. 

Unhampered  communication  is  the  biggest  problem 
before  the  independent  newspapers  of  the  world  to¬ 
day  and  it  is  one  that  demands  the  serious  attention 
of  all  editors  who  are  striving  for  truth.  It  is  the 
principal  reason  why  the  Press  Congress  of  the 
World  should  receive  the  unstinted  support  of  news¬ 
paper  men  everywhere.  In  touching  on  this  phase 
of  the  new  order  in  diplomacy  Mr.  Root  says : 


“Our  people  have  been  taught  by  events  to  realize 
that  with  the  increased  intercommunication  and  in¬ 
terdependence  of  civilized  states  all  our  production  is 
a  part  of  the  world's  production  and  all  our  trade  is 
a  part  of  the  world’s  trade,  and  a  large  part  of  the 
influence  which  make  for  prosperity  or  disaster  with¬ 
in  our  own  country  consists  of  forces  and  movements 
which  may  arise  anywhere  in  the  world  beyond  our 
direct  and  immediate  control.” 

It  would  seem  that  until  such  a  time  as  unhampered 
communications  are  opened  to  the  newspapers  and 
news  agencies  of  the  world  our  Government  should 
make  some  arrangement  whereby  the  American  peo¬ 
ple  can  secure  the  facts  about  important  international 
happenings  while  opinion  is  in  the  formative  state. 

That  could  have  been  done  at  Smyrna  where  there 
v  ere  American  representatives  of  proven  honesty  and 
ability  as  impartial  observers  and  a  number  of  war- 
.sl.ips  carrying  powerful  wireless.  It  certainly  is  not 
to  the  credit  of  American  journalism  that  in  this  case 
it  accepted  and  printed  as  news  canned  projiaganda 
that  was  carefully  prepared  by  interested  politicians 
located  .several  thousand  miles  from  the  scenes  of 
horror  they  pictured. 

THE  WEEK 

V.  SANDERS,  editor  of  the  Mepiphis  Press, 
has  been  arrested  on  a  charge  of  contempt  for 
reprinting  an  editorial  from  the  I^bor  Re¬ 
view  that  resulted  in  Editor  Jacob  Cohen  of  that 
publication  being  sentenced  to  six  months  in  jail  and 
fined  $1,000  for  daring  to  criticise  the  obnoxious 
Daugherty  injunction  against  the  right  to  reason. 
Editor  Sanders  committed  the  unpardonable  crime 
of  raising  the  question,  “Why?”  This  important  case 
to  decide  whether  the  Constitution  is  supreme  or 
whether  an  Attorney  General  can  transfer  its  powers 
to  a  Federal  Court  will  be  tried  today. 

Two  brokers  have  been  expelled  from  the  New 
York  Stock  Exchange  for  “conduct  inconsistent  with 
equitable  principles  of  trade.” 

The  National  Association  of  Retail  Qothiers, 
meeting  in  the  Madison  Square  Theatre,  adopted  a 
code  of  ethics  that  binds  the  members  to  a  truthful 
representation  of  merchandise  and  to  stanch  integrity 
in  all  their  dealings. 

The  insidious  propaganda  carried  on  by  the  direc¬ 
tors  of  public  relations  of  the  railroads  of  the  United 
States  is  at  last  being  felt.  Four  New  York  City- 
newspapers  carried  streamer  headlines  to  the  effect 
that  the  United  States  Railroad  I^bor  Board  had 
been  defied  by  the  New  York  Central  and  Pennsyl¬ 
vania  railroads.  It  was  not  true,  but  the  experts  in 
public  relations  got  credit  for  “putting  it  over”  and 
justified  in  this  case  at  least  the  fancy  salaries  and 
retainers  that  they  now  enjoy. 

It  is  a  long  time  since  Ben  Franklin  wrote.  “That 
they  who  will  not  be  counselled  cannot  be  helped. 
If  you  do  not  hear  reason  she  will  rap  you  over  your 
knuckles.” 

But  it’s  still  true. 


I  ^  L 


COMPETITION  IS  CONTROLUNG 

OR  EVERY  INCREASE  of  a  page  of  adver¬ 
tising  over  last  year,  the  17  New  York  City 
newspapers  have  given  their  readers  seven  addi¬ 
tional  pages  of  news  and  features.  This  very  gen¬ 
erous  attitude  on  the  part  of  the  greater  city  news¬ 
paper  publishers  has  resulted  in  an  increased  con¬ 
sumption  of  33,835  tons  of  newsprint  paper  or  20 
percent  more  than  for  the  first  7  months  of  1921. 

A  study  of  the  illuminating  tables  containing  basic 
data,  presented  in  EoiTiiR  &  Publisher  for  Septem¬ 
ber  16,  indicates  that  the  percentage  of  news  and 
features  to  total  space  for  morning  and  Sunday 
papers  has  ranged  from  77  percent  for  the  Brooklyn 
Times  for  first  7  months  this  year  to  42  percent  for 
the  New-  York  Times  and  for  evening  papers  from 
72  iiercent  for  the  Post  to  -48  percent  for  the  Sun. 

News  and  feature  pages  to  total  pages  average 
approximately  the  following  percentages :  American 
64,  Eagle  48,  Brooklyn  Times  77,  Commercial  76, 
Journal  52,  Mail  59,  Post  72,  Sun  48,  Telegram  58, 
livening  World  50,  Globe  53,  Herald  60,  Daily  News 
69,  Standard-Union  60,  Times  42,  Tribune  64,  Morn¬ 
ing  and  Sunday  World  47. 

Contrariwise,  paid  advertising  lineage — local,  na¬ 
tional,  classified — for  each  paper  listed  averaged  the 
following  percentages  to  total  pages  printed  for  that 
newspaper:  American  36,  Eagle  52,  Brooklyn  Times 
23,  Commercial  24,  Journal  48,  Mail  41,  Post  28, 
Sun  52,  Telegram  42,  Evening  World  50,  Globe  47, 
Herald  40,  News  31,  Standard-Union  40,  Times  59, 
Tribune  36,  Morning  and  Sunday  World  53. 

.All  of  the  greater  city  publishers  realize  the  effect 
such  operation  and  consumption  will  ultimately  have 
upon  the  sensitive  newsprint  market,  if  not  imme¬ 
diately  controlled.  But  the  element  of  competition 
and  the  pursuit  of  wornout  theories  of  technique  are 
controlling  and  it  has  been  difficult  to  reach  any 
satisfactory  basis  of  conservation. 

Some  papers  are  selling  at  3  cents  per  copy  daily, 
10  cents  per  copy  Sunday,  others  at  2  cents  daily  and 
5  and  6  cents  Sunday.  .And  in  the  metropolitan  area 
this  often  means  delivery  at  the  home  of  the  st-li- 
.-.criber  at  these  prices,  plus  a  delivery  charge. 

Publishers  who  maintain  the  higher  price  stand¬ 
ards  seem  to  feel  that  they  are  in  a  comfortable 
IKisition  and  should  not  be  expected  to  join  in  .-my 
general  conservation  program  with  publishers  who 
are  underselling  them.  But  a  crisis  is  threatening 
and  I-'.DiTOK  &  Publisher  urges  that,  in  the  interests 
of  all  papers,  some  sane  basis  should  be  immediately- 
found  to  bring  together  in  a  helpful,  constructive, 
con.servation  program,  the  dominant  factors  in  the 
greater  field. 

Meanwhile,  many  of  the  newsprint  manufacturers 
have  sensed  the  attitude  of  the  big  consumers  and 
arc  taking  advantage  of  the  insane  competitive  race 
for  bulk  iKiges  and  the  coal  and  rail  strike  situations, 
to  w-ithhold  and  delay  shipments  on  regular  con¬ 
tracts,  to  advance  spot  news  prices  and  to  request 
permission  to  advance  regular  contract  prices  f.  o.  b. 
mills.  But  industrial  conditions  are  now  mending. 

Is  it  too  much  to  expect  that  in  the  present  emer- 
L'cncy  newsprint  manufacturers  will  be  guided  by 
the  experiences  of  the  past,  look  ahead  and  plan  for 
the  future  with  vision  and  sanity  to  a  stable  market 
w  hen  the  element  of  good-will  will  count  largely  in  an 
increased  volume  of  business  at  a  reasonable  price? 

A  BRILLIANTLY  TOLD  TALE 

i^rpODAY  IN  THE  NEWSPAPERS”  is  a  bril- 
I  liantly  told  tale,  in  eight  interesting  chapters, 
presented  in  an  artistic  setting.  The  leading 
article,  “The  Battle  With  Selling  Costs,”  by  Mr. 
William  .A.  Thomson,  is  a  logical,  forceful  and  con¬ 
vincing  argument  as  to  the  power  of  the  newspaper 
to  economically  market  merchandise.  The  examples 
of  sales  impelling  ncwspaiK-r  copy  selected  and  pre¬ 
sented  with  a  series  of  illuminating  essays  on  such 
themes  as  “Strategy,”  “News,”  “Humor,”  in  news¬ 
paper  advertising,  by  Mr.  W.  Livingston  Lamed, 
will  hold  your  interest  and  convey  many  a  sidelight 
to  your  mind  on  the  power  of  clever  craftsmanship 
in  advertising  to  center  your  thought  on  a  commercial 
proposition  and  to  impel  action  of  a  favorable  sort 
The  Bureau  of  .Advertising  merits  fullest  prai«e  for 
this  accomplishment. 
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taken  a  similar  position  on  the  Chicago  Association  and  previously  on  the  sports 

Daily  News.  Philadelphia  Public  Ledger, 

PERSONALS  Eric  M.  Hailing,  formerly  on  the  FOLKS  WORTH  KNOWING  jo,ns  the  staff  of  the  Evening  Ledger, 

Milwaukee  Wisconsin  News  and  the  Mil-  _  October  1,  as  a  feature  sports  writer. 

waukce  Leader,  is  now  a  member  of  the  Charles  Sessions,  managing  editor  of 

exchange  department  of  the  Milwaukee  l^OBERT  M.  LYNN,  for  the  past  the  Topeka  Capital,  has  been  suggested 
^RANK  B.  NOYES,  president  of  the  Journal.  eight  years  managing  editor  of  the  to  President  Harding  by  Senators  Curtis 

Associated  Press,  accompanied  by  George  A.  Hough  Jr.,  news  editor  of  Richmond  (Va.)  News-Reader,  has  been  and  Capper  for  postmaster  at  Topeka. 


Association  and  previously  on  the  sports 
staff  of  the  Philadelphia  Public  Ledger, 
joins  the  staff  of  the  Evening  Ledger, 
October  1,  as  a  feature  sports  writer. 
Charles  Sessions,  managing  editor  of 


Mrs.-  Noyes,  will  leave  Montreal  Sep-  the  New  Bedford  (Mass.)  Standard,  and  ordered  to  go  up  higher.  On  October  Mr.  Sessions  was  at  one  time  Washington 

tember  22  for  Vancouver.  B.  C..  from  Mrs.  Hough  are  parents  of  a  second  son, _  E  he  becomes  corresj^ndent  for  the  Kansas  City  Jour- 

Washington  rep-  nal  and  later  served  two  terms  as  Secre- 
resentative  of  the  tary  of  State  of  Kansas, 
pai^r  and  will  j.  Bart  Campbell,  Senate  man  for  the 
write  day-to-day  International  News  Service  in  Washing- 
stories  of  what  is  ton,  was  called  to  Philadelphia  last  week 
trans  p  i  r  i  n  g  in  by  the  death  of  his  mother. 


tember  22  for  Vancouver,  B.  C.,  from  Mrs.  Hough  are  parents  of  a  second  son, 
where  they  will  sail  September  28  on  John  Talcott  Hough, 
the  Empress  of  .-Xustralia  for  Japan,  Albert  J.  Porter,  at  one  time  night 
and  China,  en  route  on  a  tour  around  city  editor  of  the  San  Francisco  Chron- 
the  world,  to  be  gone  until  next  spring,  ide  and  more  recently  on  the  New  York 
Dr.  Talcott  Williams,  professor  emeri-  Tribune  night  desl^  is  back  in  San  Fran- 
tus  of  the  Pulitzer  School  of  Journal-  £3®?°  i*  u  ,  steamer 

ism,  Columbia  University,  was  elected  a  Robert  Luckenback. 


senator  of  the  United  Chapter  of  Phi 
Beta  Kappa  at  its  fourteenth  national 


George  Herriman  and  James  S winner- 
ton,  creators  of  the  Krazy  Kat  and  Little 


council,  held  recently  at  Cleveland,  Ohio.  Jimmy  comics,  on  a  recent  trip  through 
r.,  u  J  f  o*  *hc  Arizona  desert  came  near  to  losing 

Pierre  C.  Starr,  head  of  the  Star  They  left  their  horses  in 

Service  Copis,  New  has  returned  sgar^h  of  water  and  became  trapped  in  a 


after  a  business  trip  to  England. 


Washington. 


•Andrew  Jackson  Warner,  dramatic 


...w.  »  ...y  ..V.  pocket  in  the  cliffs  which,  formerly,  was  apprenticeship  in  - - 

Sir  Robert  Baird,  K.  B.  E.,  managing  a  stronghold  of  the  Hopi  Indians.  Robert  .m.  Lynn  j  p  newsnaper  in  thf  RiigiNrcc  niriririr 

director  of  the  Belfast  (Ireland)  Tele-  fog  settled  and  they  could  not  locate  bdd  was  served  uri-ii-t 

graph  and  past  president  of  the  Ulster  the  single  entrance  to  this  hole-in-the-  the  old  Danville  Evening  Star.  He  p'  O.  PARSONS,  director  general  of 
District  Institute  of  Journalists,  accom-  wall.  A  party  of  Indians  rescued  them  worked  on  the  Danville  Register,  the  advertising  for  the  Chicago  Trib- 

panied  by  Maj.  Gen.  Sir  Menus  O’Keefe,  after  they  had  been  held  prisoners  there  Richmond  Dispatch,  and  the  old  Rich-  “"f.  bas  return*^  after  an  extended  stay 


1  Eynn  .*s  critic  of  the  Rochester  (N.  Y.)  Times- 
not_  only  ^  Union,  has  returned  to  his  desk  after  a 

pnian  by  birth,  months’  tour  of  Europe. 

a^product^orliis  ^  Thurston,  of  the  New  York 

State  in  his  news-  transferred  from  New 

paper  work.  His  Washington  bureau. 


Sir  Robert  Baird,  K.  B.  E.,  managing  a  stronghold  of  the  Hopi  Indians. 
director  of  the  Belfast  (Ireland)  Tele-  fog  settled  and  they  could  not  locate 


Robert  .M.  Lynn 


IN  THE  BUSINESS  OFFICE 


K.  C.  M.  G.,  C.  B.,  M.  D.,  will  arrive  in 
New  York  on  the  Baltic  September  24. 


for  two  days. 

Joseph  O’Neill,  for  the  past  two  years 


mond  Journal. 


Their  tour  of  the  United  States  will  last  city  editor  of  the  Sudbury  (Ont.)  Star, 


in  the  Paris  office  of  the  Chicago  Tribune. 

11.  J.  Crawford,  of  the  Chicago  Trib¬ 
une,  has  been  transferred  from  the  busi- 


until  Decernber  16,  when  they  leave  on  as  semi-weekly,  is  now  on  the  staff  of  of  the  Tampa  Tribune  to  cover  police  ness  survey  department  to  the  national 


the  Majestic.  They  will  visit  Philadel-  the  Kingston  (Ont.)  Standard, 
phia,  Washingtorb  Richmond,  Salisbury,  j  Jenny  Louderback  has  joined  the 
c  ■  ^  i  New  Orleans,  El  Paso,  news  staff  of  the  Springfield  (Ohio) 

San  Diego,  Cal.;  Los  .Angeles.  San  Vpiv® 

■c _ _ _ i  i-'aiiy 


courts  at  present. 

David  Ginsberg  has  joined  the  staff  of 


advertising  department. 

W.  A.  Jackson,  formerly  of  the  busi- 


the  Tampa  Times  and  is  doing  the  ness  survey  department  of  the  Chicago 
marine  run  and  features.  Tribune,  has  gone  to  New  York  and 


Francisco,  Butte,  Chicago  and  Buffalo.  ^  editor  of  the  St.  Paul  'Y'”  after  national  advertising  for 

William  T.  Ellis,  of  Swarthmore,  Pa.,  the  news  staff  of  the  Chicago  Daily  Dispatch- Pioneer  Press  for  the  past  , ,  S  °  iJ* 

is  a  candidate  for  Congress  from  Penn-  Journal,  has  resigned  from  the  paper  to  eighteen  months,  has  resigned  to  go  to  ‘ocated  m  the  Aew  York  Iribune  Build- 


is  a  candidate  for  Congress  from  Penn 
sylvania. 


attend  North-western  University  where  New  York  to  study.  William  Hendrick- 


John  H  Kelly  editor  of  the  Sioux  editor  of  the  college  son  has  been  made  assistant  art  editor 


C^ity  (Iowa)  Tribune,  was  elected  na¬ 
tional  committeeman  from  Iowa  at  the 


paper,  “Syllabus. 


Fred  H.  Strong,  feature  writer  foi 


Mrs.  Lola  Clark  Pearson,  director  and  the  St.  Paul  Daily  News  and  formerly 


State  convention  of  the  American  Le-  ^  member  of  the  executive  board  of  the  city  editor,  has  gone  to  the  Lake  Worth, 


gion,  held  at  Waterloo,  September  7 
and  8. 


general  federation  of  Women’s  Clubs,  (Fla.)  Leader  as  editor. 


E.  P.  Adler,  publi.sher  of  the  Daven-  ,  ,  urn-  r 

Dort  (Iowa)  Daily  Times,  and  his  son,  Williams  former  managms 

Philip  Adler,  who  have  spent  the  past  News-Herald 

_ A _ r _  and  now  publisher  of  the  Lniversitv  ol 


has  been  added  to  the  staff  of  the  Okla-  James  H.  Tucker,  for  vears  copy 
homa  City,  Oklahoma  Farmer.  reader  for  the  Minneapolis  Tribune,  is 

John  F.  Williams,  former  managing  now  reading  copy  on  the  St.  Paul  Dis- 


James  W.  Fish,  formerly  a  business 
lecturer  on  the  staff  of  the  Dry  Goods 
Economist,  and  later  in  charge  of  the 
retail  service  department  of  the  .Associ¬ 
ate  .Advertising  Clubs  of  the  World  as 
well  as  lately  with  the  Edward  Schuster 


James  H.  Tucker,  for  copy  ^  Qq  stores  of  Milwaukee,  has  been 

reader  for  the  Minneapolis  Tribun^  is  appointed  merchandising  counselor  for 


two  months  in  England  and  on  the  con-  tV-  •  pn»"sner  oi  me  /-niver>ny  oi  Miss  Clara  Shipman . .  .  - 

tinent,  arrived  in  New  York  Sep-  ^Es.souri,  is  the  father  of  a  daughter,  jpg  dph  work  for  the  St.  Paul  Dispatch- 
tember  7.  During  their  European  trip  Charlie  Carpenter  is  the  new  editor  of  Pioneer  Press,  succeeds  Miss  M.  Jessis 
they  visited  Engl.and,  Scotland.  Prance,  'he  Lumber  department,  recently  started  Leitcli  as  feature  writer 
Germany,  Belgium  and  Switzerland.  t|?e  Chicago  Journal  of  Commerce.  c.  B.  Connolly  has  n 


iw  reading  copy  on  the  >t.  Baul  i»is-  (he  Milwaukee  Journal. 

.  C.  L.  Shepard,  foreign  advertising 

Miss  Clara  Shipman,  who  has  been  do-  manager  of  the  Denver  Rocky  Mountain 
;  club  work  for  the  St.  Paul  Dispatch-  \ews-Timcs,  has  been  electc<l  vice- 


president  for  Colorado  of  the  National 
\ss(Kiation  of  Newspaper  Executives. 


:rmany,  Belgium  and  Switzerland.  "V  Chicago  Journal  of  Commerce.  q  B.  Connolly  has  resigned  from  the  I'rank  1  Sefrit  geiier  il  manager  of 
H.  M^  Bates,  edhor  of.  the.  Lewis 


(Kan.)  Press,  recently  caught  his  hand  several  years. 


in  a  printing  press,  mashing  two  fingers  t*  .  i  »  V  tt  ..  . - . x:  - - . - 

so  that  they  had  to  be  amputated.  i^  *  ‘  n  '  Tampa  Tribune,  is  now 

..  .  cdffor  of  the  Winfield  (Kan.)  Courier,  editor  of  the  paper. 

Lnarles  r.  Scott,  editor  and  publisher  and  now  postmaster  of  that  city,  has 
of  the  lola  (Kan.)  Register,  was  recent-  received  notice  of  his  promotion  to  be 
ly  re-elected  president  of  the  board  of  colonel  of  the  353rd  Infantry  of  the  in¬ 
trustees  of  Emporia  College.  William  fantry  reserve. 

Allen  \\  hite  is  another  Kansas  news-  jj.  P.  Hardy,  formerly  a  member  of 
paper  man  member  of  the  board.  thp  financial  .utaff  of  the  Cliicaen  lonr- 


N.  P.  Hardy,  formerly  a  member  of  p^rm  Express,  a  .semi-weekly. 


ness.  ha.s  been  appointed  chairman  of  the  pub- 

John  L.  Morris,  formerly  court  house  licity  committee  of  the  Bellingham, 
reporter  on  the  Tampa  Tribune,  is  now  Wash.,  Tulip  Festival  for  May.  1923. 
state  editor  of  the  paper.  William  Reckert,  assistant  manager  in 

Janies  B.  Butler,  for  the  past  20  years  the  advertising  department  of  the  Nor- 
a  memtier  of  the  editorial  staff  of  the  folk  (Neb.)  Daily  News,  has  been  made 
San  .Antonio  (Tex.)  Express,  has  been  advertising  manager,  succeeding  George 
apixiinted  edifor  of  the  San  .Antonio  L.  .Stem,  who  has  resigned  to  take  up 

I-  TT _  - _ :  _ 1.1..  _ n _ i _ 


advertising  work  in  Omaha. 


psper  Ttisn  memoer  ot  tnc  boord,  tho  of  thi*  r^ldpioto  Tom*-  •  ?  \t  •  t-*  i  «  \r* 

r^,  ^  ^  ..  1  OI  tne  L-iiicago  jour  Uicorge  McLitin.  for  several  years  sec-  Janies  Martin  Kirschner  ami  Miss  May 

Elmer  T.  Peterson,  editor  pf  the  Wi-  Commerce,  has  been  made  real  qJ  Bic  .American  Trapshooting  Dowlcy,  both  of  the  advertising  staff  of 

chita  Beacon,  is  acting  as  private  secre-  estate  editor  ot  that  paper.  ~  _  ' _ 

tary  to  (Jovernor  H.  j.  .Allen,  publisher  Charles  Gooding  has  resigned  from  "  ~~  ~~ 

of  the  Beacon.  the  local  staff  of  the  Wilmington  (Del.) 

H.  D.  Florey,  editor  of  the  Pawnee  ^very  Evening  to  open  a  bookstore  in 
(Neb.)  Republican,  was  elected  vice-  Newark,  where  the  University  of  Dela- 

president  of  the  Republican  State  Press  located.  M 


Association,  recently  formed  at  a  meet¬ 
ing  of  the  Nebraska  State  Press  .Asso¬ 
ciation. 

John  Fields,  editor  of  the  Oklahoma 


Victor  O’Keefe  has  joined  the  local 
staff  of  the  Wilmington  (Del.)  Every 
Evening. 

T.  H.  Tapping,  state  editor  of  the 


Farmer,  is  Republican  candidate  for  > 

Governor  of  the  State  turned  to  Ann  Arbor  to  take  charge  of 

_ _  the  Michigan  University  news  bureau 

IN  Tur  crriT-^Di  R,  Booths  newspaper. 

IN  THE  EDITORIAL  ROOMS  tj  i  *  j  *  *.* 

Harry  Burke,  music  and  art  critic  on 
jy/TILTON  B.  OCHS,  managing  edi-  the  St.  Ixiuis  Times,  has  been  visiting 
tor  of  the  Chattanooga  Times,  is  former  associates  on  newspapers  in  Port- 
of  the  newly  elected  directors  of  the  land.  Ore. 


Dixie  Highway  Association. 


Jay  .Allen,  a  University  of  Oregon 


Hubert  Reese,  son  of  the  managing  journalism  graduate  and  formerly  on 
editor  of  the  London  Times,  is  spending  the  staffs  of  the  Eugene  Register  ana 
several  months  in  America  studying  the  Seattle  Post-Intelligencer,  is  now  on  the 
ways  and  ideas  of  our  joiimaHsm  and  Portland  Oregonian, 
has  recently  become  a  member  of  the  staff  Frank  G.  Heaton,  city  editor  of  the 
ot  me  Chicago  Tribune.  .After  his  stay  Tampa  Tribune,  who  has  been  seriously 


The  name  of 

Frederic  J.  llaskin  V# 

carries  an  assurance  of 
accuracy  that  is  accepted  by  millions 
of  nensimiicr  readers  throufihout  the 
United  States. 


m  .America  Mr.  Reese  plans  to  return  to  ill  for  some  weeks,  suffering  from  a 
London  to  continue  newspaper  work  nervous  disorder,  is  improving  and  ex- 
there  with  his  father.  pects  to  he  bark  at  his  desk  .shortly. 

Miss  Isadore  E.  Coward,  daughter  of  Marvin  L.  Walker  is  filling  in  on  the 
Cassius  L.  Coward,  editor  and  publisher  Hesk  during  his  ahsence. 
for  30  years  of  the  Lodi  (Wis.)  Enter-  (Tharles  E.  Owen,  of  the  news  staff 
Pr'se.  has  been  appointed  news  editor  of  of  the  Chicago  Daily  News,  has  returned 


the  Enterprise. 


to  work  after  a  protracted  absence  on 


Martin  .A.  Hailing,  formerly  on  the  account  of  illness, 
copy  desk  of  the  Milwaukee  Journal,  has  Houser  Massey  has  joined  the  staff 
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ihe  New  York  Times,  have  announced 
their  engagement. 

J.  W.  D>er,  former  advertising  man¬ 
ager  for  the  Blytheville  (Ark.)  Courier, 
is  now  advertising  and  business  manager 
of  the  Iron  River-Stembaugh  (Mich.) 
Daily  Reporter. 

E.  Will  Greene,  for  the  past  12  years 
manager  of  the  Gleans  (N.  Y.)  Repub¬ 
lican,  has  been  appointed  manager  of  the 
Middleport  (N.  Y.)  Niagara  Herald. 
P.  A.  Dragon  will  succeed  Mr.  Greene 
on  the  Republican.  He  was  formerly 
with  the  Camrose  (.Alba.)  Canadian. 

John  M.  Pile,  business  manager  of  the 
Wellington  (Kan.)  Daily  News,  has 
been  elected  secretary  of  the  Wellington 
Commerejal  Club. 

Carl  Brockhagen  has  been  appointed 
business  manager  of  the  Oakland  (Cal.) 
Post-Enquirer  by  Charles  S.  Young,  the 
publisher,  who  has  also  appointed  Rich¬ 
ard  A.  Carrington,  advertising  manager 
of  the  paper. 

C.  W.  Yeager,  the  new  circulation 
manager  of  the  Jacksonville  (I^a.)  Jour¬ 
nal,  was  until  recently  classified  adver¬ 
tising  manager  of  the  Tulsa  (Okla.) 
World,  not  circulation  manager,  as  was 
recently  stated  in  these  columns  in  an¬ 
nouncing  his  new  appointment.  E.  E. 
Scott  is  in  charge  of  circulation  for  the 
Tulsa  World  and  has  been  for  many 
years. 

E.  J.  Hodgeman,  formerly  with  the 
Boston  .American,  has  been  made  assist¬ 
ant  classified  advertising  manager  of  the 
Boston  Sunday  Advertiser,  with  offices 
in  the  Little  Building.  Mr.  Hodgeman 
was  formerly  connected  with  the  Boston 
American. 

Walter  R.  Snyder  has  joined  the  ex¬ 
ecutive  staff  of  the  Huntsville  (.Ala.) 
Times.  He  will  have  charge  of  the  cir¬ 
culation  department  and  be  in  touch  with 
the  other  departments  of  the  paper.  * 
Sumner  Jacobs,  formerly  advertising 
manager  of  Scherer’s  department  store  in 
vVorcester,  Mass.,  has  joined  the  adver¬ 
tising  staff  of  the  Boston  Daily  Adver¬ 
tiser. 

William  J.  Bell,  formerly  in  the  art 
department  of  the  New  A'ork  Globe,  has 
been  added  to  the  art  department  staff 
of  the  Boston  Daily  and  Sunday  .Adver¬ 
tiser. 

NOTES  OF  THE  NEWS  SERVICES 

FREDERICK  ROY  MARTIN,  gen- 
eral  manager  of  the  Associated 
Press,  who,  with  Mrs.  Martin,  has  been 
in  Europe  during  August  and  Septem¬ 
ber,  will  sail  for  home  on  the  Paris 
September  24.  During  the  past  week 
Mr.  Martin  had  a  conference  with  Presi¬ 
dent  Poincare  and  was  the  guest  of 
honor  at  luncheons  given  by  Maurice 
Bunau-Varilla.  publisher  of  Ijc  Matin, 
and  Charles  Houssaye,  head  of  the  Ha¬ 
vas  .Agency,  and  .Andre  Maginot.  the 
French  Minister  of  War.  Mr.  Martin 
also  spoke  at  the  luncheons  of  the  Noon 
Day  Club  of  Paris  and  the  .Anglc-.Ameri- 
can  press  organization. 

T.  S.  Trebell  has  recently  joined  the 
staff  of  the  San  Francisco  office  of  the 
.Associated  Press. 

Cecil  William  Grange,  formerly  on  the 
Omaha  World-Herald,  has  joined  the 
Chicago  staff  of  the  .Associated  Press. 

H.  H.  Penney  has  been  employed  tem¬ 
porarily  as  editor  in  the  Detroit  office  of 
the  .Associated  Press. 

Glen  Walker  was  temporarily  em¬ 
ployed  in  the  St.  Louis  office  of  the  .As¬ 
sociated  Press  to  cover  the  Women’s 
Western  Golf  Tournament. 

Hanler  Drake,  assistant  pony  editor  in 
the  Kansas  City  office  of  the  .Associated 
Press,  has  b^n  transferred  to  the 
Southern  division. 

H.  R.  Baukhage,  Western  manager  of 
the  Consolidated  Press,  Chicago,  re¬ 
turned  this  week  to  the  office  after  an 
extended  business  trip. 

James  1.  Miller,  general  South  .Ameri¬ 
can  manager  for  the  United  Press,  sailed 
from  Naples  for  New  York  September 
21,  after  spending  several  months  in 
Europe.  He  will  stay  in  New  York 
some  time  before  returning  to  South 
.America. 


Marlen  E.  Pew,  editor  and  manager 
of  the  International  News  Service,  who 
has  been  making  a  tour  of  inspection  of 
the  European  bureaus  of  the  service,  sails 
for  home  on  the  .Aquitania  September  23. 

Thomas  .A.  Wrigley,  Chicago  bureau 
manager  of  the  International  News 
Service,  has  resigned  to  become  manag¬ 
ing  editor  of  the  Elmira  (N.  Y.)  Ad¬ 
vertiser-Telegram.  He  is  succeeded  in 
Chicago  by  James  T.  Kilgallen,  now 
manager  of  the  Kansas  City  bureau,  who 
in  turn  is  succeeded  by  Douglas  G.  Tins¬ 
ley,  of  the  .Atlanta  bureau  staff. 

Harry  Lachterman  has  resigned  as 
assistant  to  the  International  News  Serv¬ 
ice  bureau  manager  at  St.  Louis  and 
joined  the  staff  of  the  St.  Louis  Star. 

Webster  K.  Nolan  has  left  the  Wash¬ 
ington  staff  of  the  International  News 
Service  and  soon  will  make  a  tour  of  the 
Orient,  visiting  Japan  and  China. 

Kent  Watson,  for  t'.ie  past  two  years 
with  the  International  News  Service  in 
Fort  Worth,  Texas,  Los  .Angeles,  St. 
Louis,  and  more  recently  mail  service 
editor  of  the  New  York  office,  has  joined 
the  staff  of  the  New  York  Evening 
World. 

Earl  C.  Reeves  has  left  the  Interna¬ 
tional  News  Service  to  do  free-lance 
magazine  work.  He  had  charge  of  the 
1.  N.  S.  London  bureau  during  the  war, 
and  for  the  past  year  has  been  on  the 
New  A’ork  staff. 

Milton  .A.  Fishman  has  left  the  United 
Press  at  St.  Louis  and  joined  the  staff 
of  the  Illinois  State  Register  at  Spring- 
field. 

Webster  K.  Nolan,  White  House  man 
for  the  International  News  Service, 
whose  resignation  from  the  service  was 
effective  September  21,  expects  to  leave 
for  China  shortly,  where  he  will  write 
for  several  publications.  He  has  been 
with  the  1.  N.  S.  for  three  years  and 
came  to  Washington  from  the  Pacific 
Coast  at  the  time  of  the  .Armaments 
Conference. 

WITH  THE  AD  FOLKS 

YERNON  BEDTLY  of  the  Gund- 
’  lach  Advertising  .Agency,  Wrigley 
Building,  Chicago,  has  returned  from  the 
south  where  he  was  called  on  account 
of  the  illness  and  death  of  his  mother. 

George  Henauer  has  returned  to  the 
staff  of  the  Gotham  .Advertising  Com¬ 
pany,  New  York,  after  a  year  as  vice- 
president  and  general  sales  manager  of 
the  Wynkoop  Coal  Mining  Company. 

Emmanuel  Rosenthal,  advertising 
manager  of  Rothschild  &  Co.,  Chicago, 
has  just  returned  from  an  extensive  trip 
abroad. 

Richard  H.  Lee,  vice-president  of 
I>ord  &  Thomas,  spoke  at  the  first  open 
,  meeting  of  the  season  of  the  Chicago 
Women’s  Advertising  Club  in  the  Flor¬ 
entine  Room.  Congress  Hotel,  Septem¬ 
ber  19. 

Ralph  J.  Rosenthal,  for  eight  years 
with  Lord  &  Thomas,  has  joined  the 
Charles  F.  Nichols  Company,  Chicago, 
as  a  representative  and  account  execu¬ 
tive. 

M.  B.  .Aleshire,  recently  art  director  of 
Calkins  &  Holden,  has  been  appointed  art 
director,  in  supervision  of  the  editorial 
and  advertising  art  of  the  Chicago  Trib¬ 
une  and  New  York  Daily  News.  G.  P. 
Haynes  has  succeeded  Mr.  .Aleshire  at 
Calkins  &  Holden. 

Hitting  &  Service,  I..0S  .Angeles  adver¬ 
tising  agency,  has  been  reorganized  and 
incorporated  under  the  name  of  Bitting 
&•  Sunday.  Inc.  The  officers  of  the  new 
organization  are:  C.  B.  Bitting,  presi¬ 
dent  ;  George  M.  Sunday,  vice-president, 
and  Qiarles  G.  Patrick,  secretary  an! 
treasurer.  The.se  officers,  together  with 
J._E.  Service  and  W.  H.  Sibley,  will  con¬ 
stitute  the  board  of  directors. 

H.  M.  Legler  has  joined  the  staff  of 
Dade  B.  Epstein.  Chicago  advertising 
agency  to  have  charge  of  national  and 
direct-mail  business.  He  has  until  re¬ 
cently  been  with  Stavrum  &  Shafer,  Chi¬ 
cago.  Francis  Ochsner  has  been  ap¬ 
pointed  art  director  of  the  Epstein 
agency. 

Howard  Rockey  has  left  the  Calkins  & 


Holden  Company,  New  York,  to  join  the 
Richard  .A.  Foley  .Advertising  .Agency  of 
Philadelphia. 

J.  T.  Miller,  for  the  past  year  asso¬ 
ciated  with  William  Irving  Hamilton, 
New  York  advertising  agent,  has  opened 
an  office  under  his  own  name  in  New 
York. 

William  C.  Hunt,  a  former  New  York 
and  Detroit  newspaper  man  and  recently 
of  Seelye  &  Brown,  Inc.,  Detroit  adver¬ 
tising  agency,  has  been  apiKjinted  service 
manager  and  copy  writer  of  the  Camp- 
bell-Ewald  Company,  attacherl  to  their 
Detroit  office. 


THE  “SPECIALS” 


S.  C.  Theis  Company,  publishers’  repre- 
■sentatives,  moved  its  New  York  offici  to 
141-145  West  36th  street,  September  16. 

Miss  Mabel  Bryan,  for  several  years 
with  the  Famous  Players,  has  joined  the 
staff  of  the  George  B.  David  Company, 
New  York. 

The  Paris  (Texas)  News  and  the 
Peekskill  (N.  Y.)  Star  have  appointed 
Frank  R.  Northrup,  New  York,  as  their 
national  advertising  representative. 


MARRIED 

]M^ISS  CORA  BRENTON,  a  niece 
of  E.  F.  Beck,  managing  editor  of 
the  Chicago  Tribune,  and  Guy 
McKincy,  reporter  on  the  Tribune, 
were  married  recently. 

Charles  K.  Rhoderick,  junior  editor  of 
the  Middletown  (Md.)  A^alley  Register, 
and  Miss  Florence  Hill  were  married 
recently. 

Miss  Helen  Brimblecom,  daughter  of 
John  C.  Brimblecom,  president  of  the 
National  Editorial  .Association  and  editor 
of  the  Newton  (Mass.)  Graphic,  was 
married  September  16  at  Newton  to  Ru¬ 
fus  Frost  Harrington  of  Medford,  Mass. 
They  will  reside  at  Medford.  Miss 
Brimblecom  accompanied  her  father  and 
rtKither  on  the  recent  N.  E.  .A.  convention 
trip  to  Montana. 


Move*  Into  New  Diggins 

The  V’erdun  Messenger  Publishing  Com- 
l)any,  publishers  of  the  Verdun  (Que.) 
-Messenger  and  Point  St.  Charles  News, 
as  well  as  the  newly  inaugurated  North 
ICnd  Mes-senger,  has  just  moved  into 
the  new  three-story  building  recently 
constructed  for  them. 


R.  Kent  Hanson  has  joined  the  Chi¬ 
cago  office  of  Paul  Block,  Inc.,  publish¬ 
ers’  representative.  He  is  a  son  of  F. 
11.  Hanson,  publisher  of  the  Duluth  ?Ier- 
ald. 

-Allied  Newspapers,  Inc.,  New  York, 
has  opened  a  branch  office  in  San  Fran¬ 
cisco,  with  L.  L.  Rood  as  manager.  He 
has  been  with  the  Scripps-McRae  League, 
for  a  number  of  years  and  was  on  the 
San  Francisco  Daily  News,  and  lx;forc 
that  with  the  Cleveland  Press. 

Cone.  Hunton  &  Woodman,  Inc.  have 
resigned  the  representation  of  the  Oak¬ 
land  (Cal.)  Post-Enquirer,  effective  No¬ 
vember  13. 


Intertype  Head  Abroad 

H.  R.  Swartz,  president  of  the  Inter¬ 
type  Corporation,  asiled  on  a  two  months’ 
business  trip  for  Europe,  September  16, 
on  the  Majestic.  He  will  visit  the  prin¬ 
cipal  countries  while  away. 


Coakley  in  Waihington 

John  P.  Coakley,  who  succeeded  W.  E. 
Bowman  as  Washington  correspondeii-. 
of  the  Newark  Star-Eagle,  when  Bow¬ 
man  was  made  managing  editor  of  his 
paper,  has  arrived  in  the  capital  and 
taken  over  the  bureau  of  the  Star-Eagle 
and  the  Toledo  Blade. 


'T'HE  -A.  E.  Clayden  Special  Agency 
has  added  to  its  present  organi¬ 
zation  the  services  of  C.  H.  Berdan, 
who  will  aid  Mr. 

Clayden  in  the 
solid  tation  of 
business  for  his 
papers.  Mr.  Ber¬ 
dan  is  the  son  of 
E.  -A.  Berdan, 

New  York  repre¬ 
sentative  of  the 
Cincinnati  Daily 
Times  Star,  and 
has  grown  up  in 
an  advertising  at¬ 
mosphere.  He  is 
a  graduate  of 
New  York  High 
and  Technical  c.  11.  utRu.xx 
Schools  and  was 

a  member  of  the  359th  .Aero  Squadron 
during  the  late  war.  Mr.  Berdan  will 
be  connected  with  the  New  York  head¬ 
quarters  office  of  the  Clayden  .Agency. 


I  THIS  IS  THE  SCOTT  SEXTUPLE 

j  “Straight-Unit”  Newspaper 

I  Press  recently  installed  at 

I  THE  HUDSON  OBSERVER,  Hoboken,  N.  J. 

i  Another  Scott  Sextuple  Press 

j  will  be  installed  in  a  few  days  in  the  same  estab- 
1  lishment. 

WALTER  SCOTT  &  CO. 

Plainbeld,  New  Jersey 

NEW  YORK,  1457  B’way  CHICAGO,  1441  Monadnock  Block 
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Advertisers 

ARE 

Keeping  Up 
with 

The  Times 

213 

COLUMNS 

GAIN 

August  1922 
over 

August  1921 

♦ 

TheWashington  Times 

The  National  Daily 

3c  Daily,  10c  Sunday 

G.  LOGAN  PAYNE,  Pub. 

National  Artvrrtiaing  Repreaentatlaa 
0.  LOGAN  PATNE  CO., 

Chlcaro,  Detroit, 

8t.  Lonif  and  Loa  Antelei. 

FATNi:.  BURNS  A  SIQTH, 

New  York  and  Boaton. 


The  Atlanta  Journal 

ATLANTA,  GA. 

Radio  is  a  symptom.  In  the  case 
of  The  Atlanta  Journal  it  is  the 
latest  notable  item  in  The 
Journal’s  long  lived  habit  of  ‘get¬ 
ting  there  first  with  the  best.' 

In  40  states,  Canada,  Newfound¬ 
land,  Cuba  and  Mexico  concerts 
put  on  in  The  Journal’s  sound 
proof  Radio  Studio  have  been 
heard. 

On  each  of  several  days  more  than  800 
telesrams,  letters  and  postals  have  come 
to  The  Journal  telling  of  the  beauty,  the 
clearness  and  the  excellence  of  The 
Journal’s  programme.  Some  far  distant 
enthusiasts  rate  The  Journal's  Radio  as 
the  best  in  the  entire  country. 

“Size-up” 

The  Atlanta  Journal  by  reading  it 

Advertising  in  The 
Journal  Sells  the  Goods 


More  Advertising 

Find  the  right  men  to 
ereate  and  handle  new  ac¬ 
counts  through 

EDITOR  &  PUBLISHER 
Help  Waited  AdvertisfiiKiils 


TIPS  FOR  AD  MANAGERS 


Advertising  Industries,  Inc.,  1687  Ellicott 
square.  HutTalo,  N.  Y.  Sending  out  one-time 
orders  for  Steel  Department  Stores  Company. 

Anfenger-Jscoitson  Company,  Board  of  Edu 
cation  Bldg.,  St.  Louis.  I'sing  14  lines,  3 
times  for  Hill  Brothers  Fur  Company. 

N.  W.  Ayer  A  Son,  300  Chestnut  street. 
Philadelphia.  Will  make  up  lists  in  October 
for  The  Hygienic  Products  Company,  Canton, 
Ohio,  manufacturers  of  “Sani- Flush."  Will 
make  up  lists  in  October  for  Sargent  Company, 
New  Haven,  Conn. 

George  Batten  Company,  381  4th  avenue. 


Potts-TumbuU  Advertising  Company,  Gates 
Bldg.,  Kansas  City.  L'stng  47h  lines,  twice  for 
Portland  Cement  Association. 

Power,  Alexander  A  Jenkins  Company, 
Madison  Bldg.,  Detroit.  Making  contracts 
for  Sweeney  &  James  Motors. 

William  H.  Rankin  Company,  1  West  37th 
street.  New  York.  Making  l.'rt -line  contracts 
for  National  Carbon  Company. 

Roberts  A  MacAvinche,  Boyce  Bldg.,  30 
North  Dearborn  street.  Chicago.  .Are  issuing 
copy  on  Cluett.  Peabody  &  Co. 

Frank  Seaman  Company,  470  4th  avenue. 
New  York.  .Making  J.OU'  line  contracts  for 
E.  A.  Dupont  de  Nemours  &  Co. 

Walter  B.  Snow  A  Staff,  lit  High  street. 
Boston.  ilanning  early  fall  campaign  for 
John  P.  Sfjuire  &  Co.,  Cambridge,  Mass.,  fea¬ 
turing  .Arlington  hams  and  bacon. 

David  C.  Thomas  Company,  165  East  Eric 


FEATURE  PAGE 


EMERGENCY  MATS 

TH.\T  SAVE  YOU 
TIME  AND  MONEY 

VARIETY  OF  UNEX¬ 
CELLED  SUBJECT 
MATTER 

Carefully  Edited 
Cleverly  Illustrated 


New  York.  Using  2  inches,  52  times  lor  Bell  o,|„go.  Placing  account  lor  Silver 

“  Steel  Castings  Company,  Milwaukee,  Wis. 

Benson,  Gamble  A  Slaten,  Tribune  Bldg., 


Thresher  Advertising  Service,  1.16  Liberty 


7  or  8 


COI.UMNS 
20'*  or  21” 


.\re  sending  out  copy  on  the  White  street.  New  York  .S.  nding  out  additional 
Company.  .M«o  the  Parken  Pen.  schedules  for  Colgate  A  Ch. 

Victor  C.  Breytspaak  Company,  109  North  Williams  A  Cunnyngham,  6  North  Michigan 
Dearborn  street.  Chicago.  Has  the  A.  D.  Jos-  avenue,  Chicago.  Making  S.nW  line  contracts 
lin  Manufacturing  ('ompany  account,  manu-  for  Lambert  Pharmacal  Company, 
facture  the  Eclipse  Time  Stamp.  Williams  A  Cunnyngham,  6  North  Michigan 


Florence  Burchard  Advertising  Agency,  15  avenue.  Chicago  Preparing  co|>y  on  Cor 


West  37th  street.  New  York.  Making'  up  nell  Wood  Products  to  be  sent  through  the 
lists  in  October  for  J.  8c  J.  Cash  Inc.,  South  .Middle  Western  States. 

Norwalk,  Conn. 

Brooks,  Smith  A  French,  Kresge  Bldg.,  De¬ 
troit,  Mich.  Will  make  up  lists  in  October  for 

The  Arco  Company,  64f<t  Euclid  avenue.  Cleve-  SPECIAL  EDITIONS 

land. 

Nelson  Chesman  A  Co.,  1127  Pine  street,  St. 
lyvuis.  Sending  out  schedules  for  the  Slar- 

mola  Company.  Will  make  up  lists  in  Oc-  "TiHE  Mobile  (.-Ma.)  Register,  Septem- 

^  ,l>cr  l.  publUbd  its  cighl,:.s«„nd 

C-IUn-Klrii.  m  Nirth  Mitbl,.,  "'“I  'O''™  *  Sl'O'Ol'S  O'  '») 

Chicago.  Making  4.0X)-line  contracts  for  John  pages. 

J'”"  The  .Ashland  (Ky.)  Daily  Independent 

N-Srf^v‘-  "ii;  p-'-'i*'’'  v  I""'!'"’ 

United  States  Tire  Company.  and  tweiity-eight-page  Greater  Eastern 

Erickson  Advertising  Agency,  381  4th  ave-  Kentucky  Edition,  devotwl  to  the  indus- 
nue.  New  York.  Making  2,iX)0-line  contracts  trv  and  trade. 

for  the  cjgoleum  ^ompany^  Bcauniont  (Tex.)  Enterprise  re- 

Erwin  Wasey  A  Co.,  58  East  Washington  _  _ 

street,  Chicago.  Have  secured  the  account  of  Ctntlv  issued  a  /--page  special  tdl.ion 


SPECIAL  EDITIONS 


'T'HE  Mobile  (.-Ma.)  Register,  Septem- 
ber  1,  published  its  eighty-second  an¬ 
nual  trade  review  in  8  sections  of  150 
pages. 

The  .Ashland  (Ky.)  Daily  Independent 
will  publish,  October  8,  a  one  hundred 
and  twcnty-cight-pagc  “Greater  Eastern 
Kentucky  Edition,”  devoted  to  the  indus- 


The  Bcauniont  (Tex.)  Enterprise  rc- 


street,  Chicago.  Have  secured  the  account  of  la.-iin-.i  a  . 

Robbins  &  Myers,  electric  equipment  and  ap-  devoted  tO  progress  and  development  Ot 
pliance,  Springfield.  Ohio.  Making  7,nflii-line  Beaumont  and  East  Texas, 
yearly  contracts  for  Goodyear  Tire  &  Rubber  , 

Company.  The  Ixwiston  (.Vie.)  Jou 


The  Ixwiston  (Me.)  Journal  will  soon 


Federal  AdvertUing  Agency,  6  East  39th  issue  its  dl.tinond  jubilee  edition. 

Ss.  .  t*" 

Broadway,  New  York.  /.  issued  a  Special  edition  devoted  to  the 

Charie*  H.  Fuller  Company,  623  South  Wa-  -Marshall  County  Free  Fair, 
bash  avenw,  Chicago.  Making  5.000  line  con  Hackensack  (N.  J.)  Bergen  Rec- 

tracts  for  Cooper  Pnarmacal  Companv.  Mak-  •  •  •  ,  .i_  '  •  i  j* 

ing  2..500-line  contracts  for  CharleV  H.  Fuller  oro  published  a  three  section  special  edi- 
Mail  Order  Customers.  Sending  out  26-Une  tion  September  la  to  celebrate  the  opcn- 
orders  for  Mark  H.  Jackson.  injj,  of  its  new  home. 

Gotham  Advertising  Campimy,  114  Liberty  /v  r  1  nicnntrh  U- 


MATS  CAN  BE  CUT 
TO  PERMIT  LOCAL  AD 
OR  TEXT  INSERTIONS 


I  Ask  for  Proofs 

T oday — 

ROTOGRAVURE 


^  ith  Local  and  Gen¬ 
eral  Pictures — .Artisti¬ 
cally  I)  i  8  p  I  a  y  e  d — 
Attracts  anti  Holds 
Kcatlcrs. 

Kcvcniic  Possibilities 
Big  from  National 
anti  Ltscal  Advertis- 


(f  rite  for  Samples  and 
Our  Attractive 
Proposition. 

WORLD  COLOR  PTG.  CO. 

R.  S.  Crable,  Pres. 
Est.  1900  St.  I.d>uis,  Mo. 


street.  New  York.  Using  trade  papers  in  sev-  Lexington  (N.  C.)  Wspatch  is 

eral  foreign  countries  for  the  Cary  >Ianufac-  Sited  its  centennial  number, ^30  pages  in 
turing  Company,  Brooklyn,  N.  Y.  (Universal  four  sections,  on  Septeml  cr  7 
Box  Strapping  and  Packing  Devices).  Plac¬ 
ing  advertising  in  the  Philippines,  Hawaii 

and  Porto  Rico  for  Lehn  &  Fink  (Pebeco  _  de-d^dt-e-dc  k 

Tooth  Paste  and  Lysol).  7,623  KfcPOK  I  tKS  A 

Guardian  Advertising  Corporation,  511  Sth  - 

avenue  New  York.  Making  l.ono  line  con-  Boston  Post  Audit  of  Fo 
tracts  for  International  Consolidated  Chemical 

Company.  Shows  Total  of  388,769 

A.  P.  Hill  Company,  233  Oliver  street,  Pitts-  .  .  it 

burgh.  Pa.  Will  make  up  lists  in  October  -A  Stall  of  «4o  people  was 

for  The  Republic  Metal-ware  Company,  100  handle  the  llood  of  letters  f 
ALabama  street,  Buffalo,  N.  Y.  to  the  Boston  Post,  in  connec 

E.  T.  Hi:  rard  Company,  117  West  46th  street,  "Everv  reader  a  reporter” 

New  York.  Making  2.R00  line  contracts  for  'u-.p,,  Twardino 

Ex  Lax  Manufacturing  Company.  wnicn  it  has  been  awarding 

Jeme.  AdvertUing  Agency,  120  West  42n.l  '"OSt  interestin 

Street,  New  York.  Makinjf  1,000-Hne  contracts 

with  rotogravure  newspapers  for  William  R.  Jo  insure  that  its  contest  ' 

Warner  (Richard  Hudnut).  P.,c:t  enoaoi-d  Prim  Waterh 


7,623  REPORTERS  A  DAY 

Boston  Post  Audit  of  Ford  Contest 
Shows  Total  of  388,769  Letters 

.A  stair  of  45  people  was  necessary  to 
handle  the  flood  of  letters  from  readers 
to  the  Boston  Post,  in  connection  with  its 
“tlvery  reader  a  reporter”  feature  in 
whic’n  it  has  been  awarding  a  Ford  each 
day  for  the  most  interesting  item  sub¬ 
mitted. 

To  insure  that  its  contest  was  fair,  the 


Warner  (Richard  Hudnut).  engaged  Price.  W aterhousc  &  Co., 

Wylie  B.  Jonu,  107  Chenango  street,  Bing  armnntants  to  ri-nort  This  concern 

hamton.  N.  Y.  Making  500-line  contracts  (or  accountants,  to  re^ri.  1  ni.s  concern 

F.  W.  nements  Products  Company.  fouml  that,  up  to  the  time  Ot  its  report, 

WyUe  B.  Jones,  107  Chenango  street,  Bing-  388,769  pieces  ^of  mail  had  been  passed 

hamton,  N.  Y.  Making  yearly  contracts  for  upon,  an  average  of  7.623  letters  a  day, 

Norma  Laboratories.  with  an  average  working  force  of  27 

Kl-ng-Gibson.  Consumers  Bldg.,  222  Siwth  people.  At  one  time  45  people  were 
State  street.  Preparing  copy  for  the  Century  *  ,  ,  ,  .  .i  *  .  .  f 


Norma  Laboratories.  with  an  average  working  force  of  27 

Kl-ng-Gibson.  Consumers  Bldg.,  222  Siwth  people.  At  one  time  45  people  were 
State  street.  Preparing  copy  for  the  Century  .  .i  ‘  .  r 

Chemists,  some  to  be  used  in  Oklahoma.  necessary,  although  at  the  Start  four 

Koch  Company.  University  Bldg..  Milwau  employees  handled  the  mad. 
kee.  Using  10  inches,  6  times  for  the  F.agle  “The  daily  winner  is  determined  by  a 
Knitting  Mills.  proccss  of  elimination,”  the  auditors  state. 

A.  Lipman,  301  Concord  street  Brooklyn.  reading  of  the  articles  results 

I  sing  tirst  page  reading  notices  for  the  New  ...  •  r  n  t.  .  u  .  i  iwv 

York  American.  rejection  of  all  but  about  1.000 

Lord  A  Thomas,  724  South  Spring  street,  daily.  These  in  turn  are  reduced  to  250 
laos  AfiReles.  Planning  newspaper  campaign  by  a  sccond  group  of  experienced  Post 
for  “The  .Ml- Year  Club”  of  Southern  C2alifor-  employees.  This  remainder  is  further  re- 
.  _  ,,,  duced  to  from  ^  to  75  by  the  Ford-a-day 

NSJ“iS;h;V.rV'™;r  Ch£Sr'’'M.',S  man  ■«,  diargc.  The  finaj  lot  is  sub- 
i.ono-line  line  contracts  for  the  Globe  Soap  mittcd  to  the  managing  editor,  who  de- 
Company.  cidcs  the  daily  winner.  The  fact  that 

O.  J.  McClure  Advertising  Agency,  111  West  nianv  members  are  in  Isolated  localities 
timenor**Mnier^''lUr°t.  ’  ''ou’d  '"dicate  that  the  awards  are  based 

MeJunkin  Advertising  Company,  Mailers  m^r’t.  ,  .  .  . 

Bldg.,  5  South  Wabash  avenue.  Chicago.  “The  regular  price  of  a  fully  equipped 
Have  recently  taken  on  the  advertising  ac-  Ford  touring  car  with  Self  Starter  and 
faTure°r»  o(%hi^“HVari"*autS^Xle».’  demountable  rim  has  been  paid,  the  mini- 

Mertx  Agency.  58  F^st  Washington  street,  mum  price  being  $499.  We  have  ^portS 
Chicago.  Is  preparing  copy  on  the  Shcrer-  on  nlc  of  StOflCS  being  investigated  and 
Gillette  Company,  Chicago,  makers  of  count-  in  most  instances  the  winning  Story  is 
ers  and  display  containers  for  groceries.  been  personally  investigated. 

N“w‘^ork,'’%lS“?ontra^r‘f.^?*Ve.tieV  are  rejected  as  a  result  of 

being  investigated. 


cidcs  the  daily  winner.  The  fact  that 
many  members  are  in  Isolated  localities 
would  Indicate  that  the  awards  are  based 
purely  on  mcr’t. 

“The  regular  price  of  a  fully  equipped 
Ford  touring  car  with  self  starter  and 
demountable  rim  has  been  paid,  the  mini¬ 
mum  price  being  $499.  We  have  reports 
on  file  of  stories  being  investigated  and 
in  most  instances  the  winning  story  is 
one  that  has  been  personally  investigated. 
Many  stories  are  rejected  as  a  result  of 
being  investigated.” 


FOOTBALL 

40  Winning  Plays 

has  been  sold  to 

Boston  Globe 
Cleveland  Plain  Dealer 
New  York  Globe 
Pittsburgh  Gazette-Times 
Des  Moines  Register- 
Tribune 

Buffalo  Courier 
Oklahoma  City  Times 
Syracuse  Journal 

and  many  others. 

WIRE  YOUR  ORDER 

THE 

INTERNATIONAL 

SYNDICATE 

213  Guilford  Ave.,  Baltimore,  Md. 


Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
MEMBER  A.  B.  C. 

FBrtlfn  AdwrUslng  BcprewnUtfvii 
I.  A  KLEIN 

'  SO  EHt  42l«  St.  Hn>  Ywk 
S44  Fwt  OmiWx  SlSt-.  CkiMS* 

A  J.  NORRIS  NILL.  H«nt  NMo..  Su  FrutiM 
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Editor  &  Publisher  for  September  23,  1922 


Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
Bums  Mande 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
H.  J.  TuthUl 
and  others 

Tbe  McNanght  SjadicaleJoc. 

Times  Building,  New  York 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foreign  Repneeentative 

171  Madison  Aee.,  NEW  YORK 


Sfrui  Haurn 
IRrsiatrr 

it  New  Hayen’t 
Dominant  Paper 

Circulation  over  32,500  Average 
Bought  every  night  by  More  New 
Haven  fieople  than  buy  any  other 
rwo  New  Haven  papers  COMBINED. 

Nfut  liaupu  HpQtBtrr 

The  Julius  Mathews  Special  Agency 
Baston  —  Sew  York- — Detroik— Chicago 


THE 


NEW  YORK 
EVENING 
OURNAL 


J 


h2t8  the  Istrgest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 


ica. 


/n 

Orleans 

iVs 

THE 

ITEM 


jjAKERS 


MONEYS 


SAVerj 


This  is  a  regular  weekly  department  designed  to  answer  questions,  oiler 
suggestions  and  generally  help  the  man  and  woman  of  the  smaller  city  dailies 
and  weeklies.  Your  ideas  on  money  making  and  for  money  saving  ars 
wanted,  and  for  each  idea  published  u-e  will  pay  $1,  Ivhen  your  idea  appears 
chf>  it  out  and  send  it  to  the  MOSEY  SAVER  EDITOR,  and  payment 
mil  be  made.  Your  ideas  must  be  workable,  told  in  as  few  words  as  pos¬ 
sible,  and  new  to  this  department.  Contributions  to  this  department  will 
not  be  returned. 


■p*  E\V  small  papers  give  much  attention  to 
a  meeting  of  school  teachers  from  the 
county  or  district  yet  these  people  (mostly 
women)  could  tell  a  lot  of  interesting  things 
that  would  be  read  throughout  the  paper’s  ter¬ 
ritory.  More  interesting  than  the  list  of  speak¬ 
ers  at  the  institute  meeting  would  be  stories 
telling  how  their  communities  are  developing. 
Possibilities  are  endless  for  an  interviewer  who 
will  just  get  teachers  to  talking.  Some  ideas: 
Have  better  roads  increased  attendance  in  your 
neighborhood?  Do  you  have  warm  school 
lunches?  Is  the  health  of  children  better  with 
medical  inspection?  Boy  and  girl  clubs — 
school  gardens — how  is  farm  bureau  helping 
you — athletics — modern  school  building — con¬ 
solidated  schools — the  list  is  indefinite. — H. 
D.  K. 


letter,  printed  in  type,  and  signed  with  the 
newspaper’s  name. — J.  T. 


Some  country  newspapers  have  increased 
their  subscription  lists  and  created  interest  in 
their  publications  with  an  offer  of  a  year’s  sub¬ 
scription  free  to  each  newly  married  couple 
who  made  application  at  the  newspaper  office 
for  same.  Persons  already  taking  the  paper 
were  given  an  extension  of  a  year  and  the  fact 
noted  in  the  news  note  columns  of  the  paper. 
— R.  K.  C. 


You  run  the  record  of  births  in  your  terri¬ 
tory,  of  course.  But  do  you  run  the  record 
of  names  given  the  children?  You  can  easily 
find  out  the  names  given  the  babies  and  it 
would  interest  ail  of  your  subscribers  if  you 
would  run  these  names.  You  might  also  use 
this  stunt  in  getting  more  business  in  this 
way:  Get  some  merchant  whose  first  name  is 
John  to  advertise  that  he  will  give  some  article 
for  the  baby  to  every  youngester  who  is  named 
John  during  the  coming  month.  And  so  on. 
The  merchants,  of  course,  would  use  ads  to 
tell  what  they  were  offering. — F.  H.  W. 


Dull  days  hit  even  the  best  of  country  news¬ 
paper  offices,  and  it’s  a  problem  for  the  pub¬ 
lisher  to  figure  out  a  way  of  getting  some  little 
return  for  the  wages  he  is  paying  out.  Of 
course,  some  publishers  "lay  off’’  most  of  the 
force  on  these  occasions;  I  once  worked  in 
such  an  office  and  the  boys  didn’t  stop  talking 
about  the  "dock”  in  their  wages  for  six  months 
after.  I  worked  for  another  boss  who  always 
let  us  have  a  holiday — on  pay.  We  liked 
him  for  that,  of  course.  As  a  general  rule,  his 
might  be  the  best  plan.  But  why  not  try  this 
little  stunt  one  day,  at  least?  Have  everybody 
wash  up,  get  them  some  writing  material  and 
a  place  to  write,  and  then  have  each  one  write 
to  a  list  of  his  personal  friends,  neighbors  and 
acquaintances  who  are  non-subscribers,  asking 
them  to  take  the  paper.  Don’t  dictate  what  is 
to  go  into  the  letters;  just  let  them  tell  their 
story  ill  their  own  way.  Such  letters  will  pull 
about  ten  times  better  than  would  a  form 


The  policy  of  giving  country  correspondents 
a  free  subscription  to  the  paper  for  the  news 
matter,  mostly  personals,  which  they  send  in 
from  time  to  time  does  not  bring  in  the  real 
news  of  the  country.  A  western  weekly  pays 
its  correspondents  from  one  to  two  dollars  per 
column  according  to  the  district  and  the  corre¬ 
spondent.  By  doing  this  the  editor  feels  that 
he  can  write  any  of  these  people  and  tell 
them  to  “send  in  a  story  on  such-and-such  by 
Mond-ay  or  Tuesday  as  the  case  may  be.  This 
weekly  measures  up  the  space  at  the  end  of 
each  month  and  mails  money  orders  to  the 
writers.  This  plan  is  working  out  well  and  is 
making  the  Country  Correspondence  Column  a 
real  feature  of  the  paper. — W.  E.  McT. 

The  Elkhorn  (Wis.)  Independent  occasionally 
uses  standing  half-tones  of  local  people  and 
things  to  attract  attention  to  advertisements. 
Fur  example  a  photo  of  the  local  boys’  band 
may  top  a  clothing  ad  with  the  battle  cry  of 
"Send  Them  Back  to  School  in  Hart  Schafner 
and  .Marx  Clothes:’’  It  may  not  be  A1  adver¬ 
tising,  but  used  infrequently  it  gets  attention. — 

G.  W.  G. 


Perhaps  the  last  contest  you  conducted,  if 
it  was  a  circulation  contest,  sickened  you  on 
.all  contest  ideas.  But  consider  this  one:  Offer 
a  prize  of  $50  in  gold  for  the  best  bushel  of 
seed  corn  raised  in  your  county  this  year;  have 
your  county  agent  take  care  of  the  details  of 
the  contest;  and  after  the  contest  formulate 
a  plan  for  distributing  the  prize  seed  over  the 
county  as  a  nucleus  for  improved  corn  crops. 
Of  course,  there  is  no  direct  return  on  this 
idea — it’s  just  an  investment  in  goodwill.  But 
I’ll  assure  you  that  you’ll  have  the  best  display 
of  seed  corn  ever  seen  in  the  county,  and 
you’ll  earn  the  sincere  friendship  of  every 
farmer  in  the  county  for  your  interest  in  their 
business. — J.  T. 


WHITE  HOUSE  MEN  HAPPY 

Improvement  in  Mrs.  Harding’s  Con¬ 
dition  Welcome  Personal  News 

No  group  in  Washington  has  given 
greater  evidence  of  the  genuine  relief 
and  gratification  which  has  followed  the 
news  of  definite  improvement  in  the  con¬ 
dition  of  Mrs.  Harding,  wife  of  the 
President,  than  the  newspaper  men,  par¬ 
ticularly  those  who  accompanied  the 
Hardings  in  the  1920  campaign  and  those 
now  associated  with  the.  White  House 
detail. 

Mrs.  Harding’s  intimate  knowledge  of 
newspaper  affairs,  gained  as  the  re¬ 
sult  of  her  long  and  active  association 
with  the  management  of  the  Marion  Star, 
has  brought  her  closer  to  the  correspond¬ 
ents  perhaps  than  any  woman  who  has 
ever  occupied  the  White  House.  Her 
thoroughly  democratic  manner  and  her 
delightful  give-and-take  method  in  deal¬ 
ing  with  reporters  has  endeared  her  to 
the  members  of  the  corps. 

In  the  campaign,  which  made  her  hus¬ 
band  President,  and  in  which  she  played 
a  conspicuous  part,  she  spent  a  g<wd 
many  hours  with  the  reporters  getting 
their  views  of  the  situation  and  dis- 
cu.ssing  the  progress  of  her  husband’s 
fight. 

She  had  a  habit  on  the  trips  of  coming 
forward  into  the  press  car  and  talking 
things  over  in  general  with  the  news¬ 
paper  men.  Since  coming  to  Washington 
Mrs.  Harding  has  frequently  stepped 
over  to  the  White  House  offices  and 
greeted  the  reporters  on  duty  there.  She 
has  made  it  plain  from  the  beginning 


that  she  puts  considerable  store  in  their 
judgments. 

(Jti  the  automobile  trip  to  Marion  made 
by  the  President  early  in  July,  she  went 
out  of  her  way  'on  more  than  one  occa¬ 
sion  to  see  if  the  newspaper  men  were 
“being  looked  after,’’  as  she  expressed  it, 
and  to  greet  her  personal  friends  in  the 
squad  which  was  following  the  Presiden¬ 
tial  party. 


1,000,000  Ahead 

T  HE  total  advertlaing  lineage  of 
Tba  Pastalc  Dally  News,  as 
shown  by  figures  compiled  by  D>' 
Lisser  Brothers,  Is  4.380,106  for  the 
period  from  January  1  to  August 
$1,  1022. 


'  This  Is  a  lead  of  over  l,000,00t) 
lines  over  the  other  Passaic  paper. 


OVEB  10,000  NET  PAID  DAILY. 

DAILY  NEWS 

Passaic,  New  Jersey 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishers 

References  on 
A  pplication 


CLIFFORD  YEWDALL 

33  West  42Dd  Street 
New  York  City 


EX-KAISER’S  STORY  OF 
HIS  REIGN  AND  FALL 

WAR  MEMOIRS  OF 
DAVID  LLOYD  GEORGE 

The  Memoirs  of  the  Ex-Kaiser 
will  begin  Sunday,  September 
24,  in  The  New  York  Times 
and  continue  daily  and  Sunday 
for  thirty  days.  It  will  be  fol¬ 
lowed  soon  by  the  Lloyd  George 
story. 


American  Names  New  Ad  Men 

S.  Cherr  has  been  appointed  assistant 
advertising  director  of  the  New  York 
.American  and  E.  N.  Chalfant  is  now 
national  advertising  manager.  With 
these  appointments  T.  K.  Mcllroy  is 
placed  in  charge  of  agency  relations  and 
the  following  have  been  added  to  the 
staff  of  the  department :  R.  M.  Vandivert, 
Wynn  Taylor,  H.  R.  Wheeler,  W.  R. 
Baringer,  H.  W.  Hoenes,  J.  A.  Ward, 
Gillespie,  Chicago  representative  in 
charge  of  the  automotive  department,  and 
M.  De  Sousa,  merchandise  service  man¬ 
ager.  Mortimer  Berkowitz  has  been  ap¬ 
pointed  local  advertising  manager  of  the 
American  and  the  following  have  been 
added  to  the  local  advertising  staff :  H. 
M.  Alderstein,  C.  Axelrod,  J.  W.  Bleak- 
ney,  J.  J.  Hutchins,  S.  M.  Krupp,  V.  J. 
Sawyer,  L.  Sirkey,  G.  B.  Borden,  and 
Kriby  Chandler. 


Ql|i  l^ittsbur^li  ^ost 

A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world's  greatest 
industrial  district. 

DAILY  and  SUNDAY 


Soward  &  Strong  Buy  Paper 

Olaf  S.  Soward,  formerly  assistant 
business  manager  of  the  Kansas  City 
Journal,  and  (tester  K.  Strong,  of  the 
Tina  (Mo.)  Interior-Journal,  have  pur¬ 
chased  the  Carrollton  (Mo.)  Republican- 
Record  from  Harry  L.  Thomas. 


mmn 

NEWT 

ForEYOthtgmd&m^Ntwspspm 

htomatianal  Newa  Service 

n  Spram  St„  Nsw  Ysvk 


riRST  IN  PUBUC  SMMVICE 


The  World  and  The  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation,  daily,  of 
650,000  for  $1.20  per  agate  line 

Jrosa,  tuhject  to  contract 
iscounts.  They  carry  more 
high  class  dry  goods  adver¬ 
tising;  are  read  by  more 
jobbers,  department  and 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localized  than 
any  other  morning  and 
evening  combintaion. 

Advertise  in  Newspapers 
by  the  Year 


Vtt 


nidito 


PallUMr  BaUdtag,  New  Terfc 
Mailer’s  BaUdlag.  Fanl  BnUdl^, 

CUeage  Dairsil 


Would  You  Insure  Sub¬ 
scribers  Against  Delivery 
Disappointments  ? 

Yon  can  absolutely  prevent  of  the 
raufses  for  |ia|>crs  dela.ved  or  undelivered 
by  Installing  the  MULTl-MAII.ER  BY8- 
TEM.  The  other  10%  are  for  causes 
rver  wldcb  the  circulation  manager  has 
no  control. 

The  MU1,TI-MA1I.ER  SYSTEM  handles 
cIl  addressing,  mailing,  checking,  and 
listing  operations  connected  with  the 
mail  list.  Adapted  to  all  mail  lists. 
Adopted  and  endorsed  by  many  of  the 
larger  publications. 

Investigate  it.  l.earn  bow  It  will 
speed  lip  your  mall  room— prevent  errors 
— eliminate  labor.  Write  today  for  fur¬ 
ther  particulars. 

^peEd^mafic 

CompanQ 

THE  MULTT^IL^  SYSTEM 

•  17*629  WASHINGTON  BLVO. 

CHICAGO 
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pOLLAR  PULLERs 

Advertisiesf  and  eiirenlatitm  manatees  are  always  on  the  lookout  for  new 
ideas  that  null  increase  adtertising  receipts  and  win  new  circulation.  Your 
idea  for  mcreasing  advertising  or  circulation  may  not  appeal  to  your  manager, 
but  It  may  be  sust  the  thing  that  some  other  manager  wants.  Eoiroa  St 
PuBLiSHia  will  Pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  it  now  bring  used  m  your  city  does  not  bar  it  f^m  the  department. 

Address  your  communication  to  the  Dollab  Pullbb  Editob.  When  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 
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T’  HERE’S  no  “reason  why"  you  shouldn’t 
easily  sell  a  “reason  why”  page.  Approach 
the  advertiser  by  asking  him  if  he  doesn't  want 
to  hear  the  readers’  reasons  for  his  store  being 
so  popular  or  his  products  being  so  much  in 
demand.  The  newspaper  or  advertiser  should 
give  a  dollar  cash  or  merchandise  reward  to 
the  persons  telling  in  twenty  words  or  less  the 
best  “reasons  why”  back  of  the  success  of  the 
business  firms  listed  on  the  page.  Any  person 
may  compete  for  any  or  all  the  “reason  why.” 
The  page  should  be  run  a  week  or  two  later 
giving  the  winning  "reason  why”  in  each  ad 
together  with  the  name  of  the  winner. — R.  B.  M. 


lishments  before  a  certain  date.  In  order  to 
yet  these  names  correct  it  was  necessary  to  fel¬ 
low  up  some  key  word  in  the  paragraph  and. 
in  this  way,  these  who  were  tr^-ing  for  the 
prizes  learned  a  great  deal  about  the  stores 
in  the  city,  and  discovered  a  number  that  they 
had  net  known  about  before.  In  fact,  the 
scheme  proved  tc  be  of  benefit  to  everybody 
concerned. — E.  F.  C. 


KANSAS  IS  A  RICH.  RESPONSIVE 
FIELD-TOPEKA,  ITS  CAPITAL 
A  GOOD  "TRY  OUT"  CITY 
They  are  best  covered  by  the 

Copeba 
39atlp  Capital 

TOPEKA.  KANSAS 

Only  ICansaa  Daily  with  a  Ganoral 
Kansaa  Cireulathm 

Dominates  its  field  in  circulation,  all 
classes  of  advertising,  news,  prestige 
and  reader  confidence. 

Supplies  market  data — does  survey 
work— gives  real  co-operation. 

PUBLISHER 

MEMBER  A.  B.  C.-A.  N.  P.  A 


Idea  for  a  retail  credit  men’s  advertisement: 
Have  secretary  collect  half-dozen  worthless 
checks  from  local  storekeepers;  there  will  prob¬ 
ably  be  several  returned  on  account  of  signer 
having  insufficient  funds,  at  least  one  should 
be  that  drawn  by  a  person  not  having  any 
account  whatsover,  and  one  other  should  be  a 
forgery.  Arrange  these  on  a  card  with  suitable 
background,  and  use  as  the  illustration  for  the 
ailvertisemcnt.  The  headline  will  be  “Here  Are 
Six  Goo<l  Reasons  Why  Merchants  Cannot  Cash 
Checks  for  People  They  Do  Not  Know.”  The 
copy  of  the  advertisement  will  explain  how 
losses  on  bad  checks  increase  overhead  expense, 
and  will  convince  the  readers  that  the  merchant 
is  protecting  his  customers’  pocketbooks  in  an 
indirect  way  when  he  uses  caution  in  cashing 
checks  and  that  they  should  appreciate  his  ef¬ 
forts  rather  than  to  resent  them. — J.  T. 


Brass  Tactics 

in  selling  mean  co-ordinated 
sales  and  advertising.  It 
means  advertising  in  the 
newspaper  that  will  reach 
practically  all  your  possible 
customers  in  a  market  in 
which  you  have  distribution. 

me 

Indianapolis 

News 

New  York  Offlee;  Dan  A.  Carroll,  ISO  Nasaaa  St 
Cbleago  Office:  J,  E.  Luts,  The  Tower  Bldg. 
Frank  T.  CarroU,  Advertising  Manager. 


Have  one  of  your  merchants  offer  prizes  for 
the  best  written  descriptions  of  his  store  and 
why  people  should  trade  there.  One  merch.nnt 
in  the  South  offered  prizes  aggregating  $25  in 
a  contest  like  this,  and  a  chain  of  eight  shoe 
stores  conducted  this  kind  of  contest  in  all  the 
cities  where  their  stores  are  located,  offering 
radio  outfits  as  first  prizes,  and  cash  for  second¬ 
ary  prizes.  In  both  instances  a  litieral  amount 
of  newspaper  space  was  used  in  connection 
with  the  contest.  I  am  personally  acquainted 
with  the  advertising  manager  of  the  shoe  stores 
and  he  told  me  his  company  was  more  than 
pleased  with  the  results  of  their  contests. — J.  T. 

boys'  apparel  store  in  Jackson,  Mich.,  ad¬ 
vertised  a  boys’  contest.  An  article  was  pub¬ 
lished  telling  of  the  joy  and  happiness  good 
clothes  bring  to  boys,  their  mothers  and  teach¬ 
ers.  The  name  of  the  store  was  mentioned 
for  selling  clothes  that  are  just  right  fur  dress- 
ups  or  play.  etc.  Every  boy  who  committe<l  the 
article  to  memory  and  repeated  it  “word  for 
word”  to  the  manager  during  the  following 
week  was  given 


Automobile  dealers  overlook  many  bets  in 
not  advertising  more  to  the  community  the 
cars  which  already  have  been  sr.ld  and  itsed 
for  many  years  possibly.  These  dealers  can 
easily  be  induced  to  offer  prizes  for  the  eldest 
car  of  its  kind  in  the  county,  the  car  with 
most  miles  or  service,  car  with  most  miles 
in  one  month  or  year,  car  that  has  changed 
hands  oftenest,  or  me  th.at  hasn’t  changed 
at  all  in  U-np  periotl.  Few  people  realize  the 
number  of  cars  of  any  particular  make  in 
service  in  a  city  cr  town  and  such  advertis¬ 
ing  would  benefit  that  make  more  than  can 
be  estimated. — E.  H.  J. 

.•\  good  twin  sister  to  the  “What  Is  The 
Greatest  Thing  in  Life”  page  recently  described 
by  “R.  K.  K.”  was  one  run  by  the  Marysville 
(Cal.)  Appeal  on  “What  Marysville  Needs 
Most.”  Two  pages  of  space  were  sold.  .-Vlver 
tisers  represented  were:  Dairy,  Insurance,  Dry 
floods.  Theatre,  Plumbing,  Electricians,  Lumber 
Yards,  Furniture.  In  the  news  columns  we 
carried  an  interview  with  business  men  on  the 
city's  needs,  and  concluded  the  story  with  an 
offer  of  a  $10  prize  for  the  best  composition  on 
“Wh.at  Marysville  Needs  Most.”  Many  rat¬ 
tling  good  stories  were  received  and  subsequently 
jiublished.  Each  of  the  spaces  in  the  Display 
l>.ages  carried  the  heading,  “What  Marysville 
Needs  Most.” — J.  C.  .\. 


Register  all  the  approaching  farm  sale  dates 
under  a  heading  called  “Farm  Sales  Calendar.” 
Give  the  date,  the  owner’s  name,  the  location 
of  the  sale,  general  nature  of  the  goods  to  be 
sold,  and  the  name  of  the  auctioneer.  Each  sale 
will  take  about  four  lines.  Run  these  notices 
free,  for  they  make  interesting  reading  for 
your  farmer  subscribers.  You  will  not  be 
lieating  yourself  out  of  a  cent;  just  the  oppo¬ 
site,  these  notices  will  help  you  to  build  up  a 
real  patronage  of  display  advertising  for  sales. 

-J-  T. 


Much  interest  was  created  among  the  large 
number  of  readers  of  the  Burlington  (Vt.) 
Free  Press  in  an  advertising  plan  which  has 
just  been  completed  in  the  paper.  A  list  of 
81  mercantile  establishments  in  the  city  Was 
nude  up  and,  through  their  co-operation,  a 
paragraph  was  written  about  each  of  the  es¬ 
tablishments,  telling  something  diaracteristic 
and  interesting  about  each,  but  not  giving  the 
tuune  of  the  concern.  These  descriptive  para¬ 
graphs  were  printed  in  the  Free  Press  and 
three  liberal  prizes  offered  to  the  readers  of 
the  Free  Press  who  sent  in  the  largest  num¬ 


ber  of  correct  names  of  the  mercantile  estab-R,  H.  W. 
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Pay  folk* 


Vall_ay  Spiral  Publ  tahing  Co. 

In  full  of  tubscription  from _ 


192  to 


Dollars 

192 


Na«i«  your  hur  k 


26,000  last 
October — Now 

150,000 


DETROIT 

Evening 

TIMES 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective- 
medium  to  capture  this  desirable  mar¬ 
ket  is  the  big,  popular,  home  news¬ 
paper— A.  B.  C.  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  Publisher 
KELLY-SMITH  COMPANY  * 
Representatives 

Marbridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chic<«o,  IIL 
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What  method  does  your  newspaper  use  in 
introducing  its  new  advertising  salesman  to  his 
Kii  uuniig  me  mmmiiiB  customcrs  and  prospccts?  You  could  insure  him 
$1.50  light  stripe  percale  “  pleasant  send-off  by  mailing  an  announcement 

blouse _ R  B  M  ****  Cfot'OR  *<>  those  with  whom  he  will  come 

in  contact.  And  it  will  offer  a  good  opportunity 
to  get  in  a  clincher  something  like  the  follow¬ 
ing:  “When  our  ad-man  shows  you  a  sugges¬ 
tion  for  an  advertisement,  please  remember 
that  he  brings  you  a  glimpse  intp  your  business 
from  the  point  of  view  of  the  consumer.  He’s 
on  the  outside  looking  in,  while  you’re  on  the 
inside  looking  out.” — J.  T. 


Is  there  an  auto  highway  running  through 
your  city?  If  there  is,  find  out  when  the  birth¬ 
day  of  this  highway  occurs,  and  then  get  up 
a  page  or  two  pages  of  ads  from  concerns  lo¬ 
cated  on  the  highway.  It  should  be  an  easy 
task  to  put  over  a  special  page  of  this  sort.— 


There’s  a  Reason 

Ask  The  Los  Angeles  Times 

The  Hollister  OrRanizadon  is 
now  conducting  its  third  circula¬ 
tion  campaign  for  the  Los  Angeles 
Times. 

Write  or  wire  for  more  details  of 
the  circulation  building  plan  that 
has  repeatedly  satisfied. 


MOLUSTER’S  aRCUlATlON 
ORGAMZADCN 

krr^t  irnltr  Uritre  Hetm 
300  MemuTT  Blob,  lob  aMBn.cs,C*L. 


Q  ^  y  nwr  ^lensiwr,- 

<  Vnar  inwn  aiMt  •»!<■ 

Do  you  lose  m.iny  mail  subscribers  through  their  failure  to  remit  when  their  subscription 
expires?  It  makes  it  very  expensive  to  have  a  solicitor  follow  up  all  the  tardy  <mrs.  In 
your  notice  to  aubscribers  advising  them  of  the  expiration  of  their  paper  enclose  a  blank 
check  with  a  self  addressed  envelope.  We  find  since  using  this  method  that  the  percentage 
of  subscribers  neglecting  to  remit  at  period  of  expiration  has  been  reduced  50%  due  to  the 
fact  that  we  have  made  it  easier  for  them  to  remit.— R.  A.  S. 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT.  t 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 
10c  D.  &  S.  on  2,000  Lines 

RapresBnteB  by 

S.  C.  Beclrwitk,  Sp«ciaJ  Agmcy 
N«w  York 

Jokn  M.  Branham  Co.,  Chicago 
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MAKE  NEWSPAPER  ADS  THEIR 
MARKET  BATTLEFIELX) 


(Continued  front  page  7) 


A  third  case,  out  of  a  number  which 
might  be  cited,  is  that  of  Colgate  &  Co., 
which,  like  Ivory  Soap,  is  turning  to  di¬ 
rect  refutation  in  its  outdoor,  newspaper 
and  other  advertising. 

In  its  newspaper  advertising,  one  piece 
of  copy  shows  a  package  in  front  of  a 
bull’s  eye.  The  copy  hits  its  message 
over  this  way : 

“Clean  teeth  the  right  way - 

“‘VVa.shes,’  does  not  scratch  or  scour 
the  enamel. 

“Colgate’s  is  safe  to  use  every  day.’’ 

.Another  is  one  of  a  scries,  entitled, 
“What  I  know  about  Colgate’s  Ribbon 
Dental  Cream.”  It  says ; 

“I  know  that  I  could  scrape  my  teeth 
clean  with  a  soapless,  gritty  tooth  paste, 
but  I  know  that  washing  is  safer  than 
scouring. 

"I  know  that  Colgate’s  is  made  from 
non-gritty  chalk  and  pure  soap,  which 
will  loosen  and  wash  away  injurious  sub¬ 
stances  in  my  mouth.  I  know  Colgate’s 
cleans  my  teeth  thoroughly  and  that  no 
dentifrice  does  more.” 

.\gain,  no  competitors  are  mentioned. 


but  the  inference  is  that  some  of  its  com¬ 
petitors  claim  to  make  teeth  white  un¬ 
naturally.  Once  more,  Editor  &  Pui- 
USHER  wishes  to  make  it  clear  that  h 
has  no  desire  to  take  sides  in  a  contro¬ 
versy  of  this  kind,  but  simply  reproduces 
this  copy  as  an  example  of  how  advertis¬ 
ing  rebuttal  is  being  used. 

.Almost  everybody  likes  a  fight,  includ¬ 
ing  advertising  men.  Consequently,  what 
is  being  done  along  the  line  of  “adver¬ 
tising  battles  in  printer’s  ink”  has  more 
than  ordinary  zest  for  members  of  the 
advertising  and  newspaper  fatemity  .and, 
probably,  for  the  public. 

Mexia  Newt  Again  a  Daily 

The  Mexia  (Tex.)  Evening  News  has 
moved  to  its  new  home,  rccemly  erected 
by  the  News  Publishing  Company,  .ind 
within  a  week  will  resume  the  publica¬ 
tion  as  a  daily.  The  Evening  News  was 
discontinued  as  a  daily  and  was  published 
as  a  semi-weekly  after  the  first  oil  boom 
was  passed. 

Buys  Interest  in  Newt-Sentinel 

Oscar  G.  Focllinger,  business  manaxer 
of  the  Fort  Wayne  (Ind.)  News-Sentinel, 
has  purchased  the  interests  of  the  heirs 
of  Clarence  I'.  Hicknell.  formerly  its  puli- 
lisher,  who  died  about  three  years  ago, 
in  the  News-Sentinel. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


W.  F.  HERMAN  BUYS  THE 
LONDON  ADVERTISER 


Now  Owns  Four  Canadian  Dailies — 

Hat  Made  Rapid  Rite  for  Publisher 
of  Small  Saskatoon  Weekly — 
Pottettion  October  1 

The  London  (Out.)  Advertiser  has 
been  sold  by  T.  H.  Purdom  and  asso¬ 
ciate.*;  to  W.  F.  Herman,  owner  of  the 
.''asKatoon  (Sask. )  Star;  Regina  (Sask.) 
Po.st.  and  Windsor  (Out.)  Border  Cities 
.star,  the  property  to  Ik*  taken  over  on 
October  1.  Completion  of  the  deal  marks 
aiUither  forward  step  in  the  career  of 
Mr.  Herman,  who  from  being  publisher 
•  if  a  small  weekly  in  SaskatrMMi,  has 
within  a  very  few  years  risen  to  lie  one 
■if  the  most  conspicuous  figures  in  Ca¬ 
nadian  daily  journalism.  Plans  for  the 
future  of  the  Advertiser  have  not  yet 
iieen  divulged  but  it  is  Ix-ing  predicted 
that  the  morning  edition  will  lx-  reor¬ 
ganized  on  an  evening  paper  basis. 

The  .Advertiser  was  founded  in  18(i3  as 
an  evening  paper  by  the  late  John 
Cameron,  with  whom  were  associate*d  his 
brothers,  William  and  Lud.  K.  Cameron. 
It  remained  in  the  Cameron  family  until 
1902  when  it  was  purchased  by  T.  H. 
Purdom,  K.  C.,  a  London  lawyer  with 
important  financial  interests.  Mr.  Pur- 
•lom's  companies  having  recently  encoun¬ 
tered  serious  difficulties,  it  became  neces¬ 
sary  for  him  to  dispose  of  his  newspaper 
property.  Negotiations  were  at  first  car¬ 
ried  on  with  Hon.  W.  C.  Kennedy,  fed¬ 
eral  minister  of  railways,  and  a  group 
of  liberal  politicians,  but  without  result. 
l.ater  Mr.  Herman  made  overtures  for 
the  paper. 

Until  1913,  the  .Advertiser  remained 
exclusively  in  the  evening  field  and  was 
reputed  to  be  a  money  maker.  That 
year  Jlr.  Purdom  was  per.suaded  to  add 
a  morning  edition,  virtually  converting 
the  paper  into  a  morning  newspaper. 

During  its  long  career,  the  .Advertiser 
has  lieen  edited  by  several  notable  men. 
John  Cameron  himself  was  a  prominent 
figure  in  Canadian  journalism,  being  at 
one  time  editor  of  the  Toronto  Globe. 
Hon.  David  Mills,  another  of  the  earlier 
editors,  became  federal  minister  of  jus¬ 
tice  in  the  Laurier  government.  J.  D. 
Clark,  who  succeeded  Mr.  Mills,  fol¬ 
lowed  him  to  the  department  of  justice. 
From  1902  to  1913,  M.  W.  Rossie,  now 
one  of  the  editors  of  the  Toronto  Globe, 
was  editor  of  the  .Adverti.ser,  being  suc¬ 
ceeded  in  turn  by  Wallace  Laut.  Harry 
Pickett  and  .A.  R.  Kennedy. 


Would  Advertise  New  York  State 

.Advertising  of  the  natural  advantages 
oi  New  A'ork  State  by  an  official  iiub- 
licity  bureau  authorized  to  spen  1  ?1.0Y)- 


ClaSsifiad  AdvertisiBC 

a.  Help  Wanted  . 06  a  word 

For  Sale  . 06  a  word 

Situations  Wanted  _ . 03  a  word 

Business  Opportunities  . 06  a  word 

b.  All  advertisements  inserted  on  a  strictly 
cash  basis,  except  on  orders  from  contract 
advertisers. 

C.  No  discount  f"r  fr  •o-.i-n'-v  of  i-i  e-fi'*'!. 


•XX)  was  urged  at  the  annual  meeting  of 
the  .Adirondack  Resort  Association  held 
at  Lake  Placid,  N.  Y.,  September  14. 
Joseph  H.  Marvel,  proprietor  of  the  Hotel 
Marion.  Lake  George,  N.  Y.,  who  was 
re-elected  president  of  the  association,  ap- 
IKjinted  the  following  committee  to  present 
a  bill  to  the  state  legislature  for  the  crea¬ 
tion  of  this  publicity  bureau ;  L.  A.  Flana¬ 
gan,  Malone,  N.  A’.,  L.  C.  Emerson, 
Schrtion,  I^ke,  N.  Y. ;  Leslie  Kincaid, 
.Adjutant  General  of  the  state,  and  AV.  T. 
Thayer,  state  senator,  Chateaugay,  N.  Y. 


NEWS  HAS  50TH  BIRTHDAY  PARTY 


Lebanon  Daily  News  Prints  Special  Edi¬ 
tion  on  Yellow  Paper 

The  Lebanon  (Pa.)  Daily  News,  Sep¬ 
tember  14  issued  its  50th  anniversary  edi¬ 
tion  of  48  pages  in  six  sections.  The 
pa|K-r  was  printed  upon  light  yellow  news- 
lirmt  and  both  black  and  red  ink  was 
u.*;ed. 

"A'cllow  pajier  was  used  because  it  was 
the  iiOth  birthday  anniversary  of  the  Daily- 
News,”  explained  J.  K.  R.  Schropp,  vice- 
president  of  the  paper.  “When  a  couple 
have  lived  together  for  50  years,  their 
celebration  is  usually  termed  a  golden 
wedding  anniversary. 

“On  the  day  of  this  issue  we  had  a 
large  brass  liand  parading  the  streets  in 
honor  of  this  edition,  and  in  the  afternoon 
the  band  gave  a  concert  in  front  of  the 
News  building.  There  were  thousands  of 
people  present  to  hear  the  concert. 

"In  the  evening  there  was  a  dance  in 
front  of  the  News  office,  on  the  wood 
block  pavement,  the  music  Ixing  fur- 
nisheil  again  by  the  same  band.  The 
streets  were  roped  off  and  there  was  no 
traffic  allowed  while  the  dancing  was  in 
progress. 

“Many  persons  came  in  person  to  the 
News  office  to  tender  their  thanks  and 
declared  that  it  was  <ine  of  the  best  ad¬ 
vertisements  the  community  has  ever  re¬ 
ceived.  The  counter  in  the  business  of¬ 
fice  was  literally  packed  with  big  baskets 
of  (lowers  sent  the  management  by  citi¬ 
zens  and  well-satisfied  adverti.sers.” 


Lincoln  Star  Building 

The  Lincobi  (Neb.),  Star  has  a  two 
story  building  under  construction.  The 
building  will  be  90  x  112  feet.  The  base¬ 
ment  will  house  the  press  and  mailing 
rfKim,  the  first  floor  the  advertising  and 
circulation  departments  and  the  second 
floor  the  editorial  and  composing  rooms. 


News-Time*  to  Add  Roto  Section 

The  South  Bend  (Ind.)  News-Times 
will  add  a  rotogravure  section  on  Sep¬ 
tember  24.  The  News-Times  has  ap- 
IKiinteil  Lorenzen  &  Thompson  special 
representatives  effective  Octolier  5. 


Rradinf  Notices — (None.) 

CommiMion*.  Allowed  to  recognized  tgenciet 
on  other  than  puhliiheri*  advertising. 

Preferrod  Positioiia 

Front  and  back  cover  rate*  on  SKefication. 
Inside  ,'ont  and  back  covers  10%  extra. 
All  other  oositinns  2S%  extra. 


Wanted 

Ciood  used  Duplex  12-page  flat-bed  press.  Ad¬ 
dress  at  once  The  Leader,  Great  Falls,  Montana, 
stating  best  price  and  terms. 

Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers’ 
and  bookhinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  (So.,  96  Beckman  St., 
New  York  City. 


Are  You  All  Set  for  the 

WORLD’S  SERIES 

Two  “Left” — Speak  Quick 

Magnetic  Player  Board 

GEO.  H.  REYNOLDS,  Trrms. 

New  Bedford  Maos. 


Take  It  To 

POWERS 

Open  24,  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraring  Co. 
1B4  Nassau  St.,  Tribuna  Bldg. 
Naw  York  Qty 


0;^*Hubet' 

Main  Offlaa 

68  W.  HOUSTON  ST.,  NEW  YORK 


H  Newspaper  Plant  Equipments  I 

I  Established  in  ISIZ  I 


PECmil  MACHINERY  CO, 

MARBRIOQK  BLOO,  34th  S  Sway 
NEW  YORK  CITY 


24-page  Scott  Straightline,  delivery 
and  erection  in  month.  Shown  run¬ 
ning  until  Ang.  ISth. 

Complete  Newspaper  Plant  Equip¬ 
ment. 

8  Linotypes.  Model  B  Intertype. 
Head  Letter  Matrices,  Molds,  Liners. 

2  Monotype  Equipments  with 
mats. 


24-Page  Potter  Press 
For  Sale  or  Will  Trade  for 
Goss  Press  to  Fit  Our 
New  Equipment 

This  press  is  in  fine  running  condi¬ 
tion,  does  2-color  work,  gives  all  sizes 
by  two’s  in  one  signature  up  to  20 
pages  with  single  set  of  plates  or  two 
signatures  of  12  pages  each. 

Can  be  seen  in  operation. 

Delivery  can  be  made  about  October 
1st. 

For  further  particulars  address, 

SUPERIOR  TELEGRAM 

Superior,  Wisconsin 


A  Dependable,  Uniform 

DRYMAT 


Better  in  performance  than  any  t 
other,  and  at  a  LOWER  price,  j 
A  trial  will  convince  you.  ^ 

Unlimited  Stock  on 
Hand  at  all  Times  ' 

The  Flexideal  Company  ^ 

IS  William  Straat  I  < 

NEW  YORK  emr  .. 


EDITOR  &  PUBUSHER 


NEW  YORK,  N.  Y. 
ADVERTISING  RATES 
in  effect  March  11,  1SZ2 


DISPLAY  ADVERTISING 

Agate  6  insertions  12  insertions  26  insertions  52  insertions 

Lines  1  insertion  within  year  within  year  within  year  within  year 

Full  page  .  672  $300.00  $188.00  $175.00  $150.00  $125.00 

Half  page  .  336  113.00  100.00  94.00  88.00  75.00 

Quarter  page  .  168  60.00  56.00*  50.00*  47.00*  44.00 

Eighth  page  .  84  35.00  30.00*  28,00*  25.00*  23.00 

Sixteenth  page  ...  42  20.00  18.00*  15.00*  14.00*  13.00 

I>ess  than  sixteenth  page  transient  rate  50  cent*  per  agate  line  (minimum  space  14  lines 
— 1  inch). 

All  52  consecutive-insertion  contracts  (see  last  column  above)  are  based  on  consecutive 
insertions  within  the  year.  Extra  space  is  charged  at  the  52- insertion  rate,  but  contract  is 
credited  for  one  insertion  only. 

Half  pages  and  full  pages  on  6,  12  and  26-time  contracts  may  be  used  at  the  option  of 
the  advertiser  within  the  twelve-month  period. 

*Quarter,  eighth  and  sixteenth  pages  must  be  on  definite  copy  schedule. 

b.  Contract  advertisers  are  accorded  the  privilege  of  same  insertion  rate  for  larger  space. 
For  example:  an  advertiser  under  contract  for  twenty-six  (26)  quarter-pages  at  $47  per  inser- 
tion  is  accorded  the  privilege  of  half  pages  at  $88  and  full  pages  at  $150,  but  such  adver¬ 
tisement  is  to  be  credited  on  contract  as  but  one  insertion  of  contract  space. 

c.  Rate  maker  card— 52  consecutive  insertions— minimum  space  28  agate  lines — net  rate 
38c.  per  agate  line.  Extra  space  pro  rata. 

d.  All  rebates  earned  by  advertisers  using  more  than  contracted  space  within  life  of 
contract  are  paid  in  advertising  space  to  be  used  within  one  month  after  expiration  of  contract. 
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Introduction  to  Employer  euid  Employee 


SITUATIONS  WANTED 

'if,.  A  WORD  for  advortiMment*  undar  thda 
claMificMtiaa.  Cash  with  ordar.  For 
thoaa  unamployed  ona  Inaartioa  (adv.  Dot  to 
exoaad  $•  words)  FREE. 

Advartisinf  Man 

My  record  as  salesman,  copy  writer  and  ad¬ 
vertising  manager  will  interest  executives 
looking  for  increased  lineage.  Have  proven 
consistent  producer  under  all  conditions, 
t'haracter  and  ability  highly  recommended  by 
.ill  former  employers.  Would  accept  staff  po¬ 
sition  if  the  opportunity  justitied.  Box  C- 
*>42,  Editor  &  iSiblisher. 

Capable  Editor 

■ind  writer  employed  in  present  position  twelve 
years  desires  change  about  October  1.  Now 
executive  on  afternoon  paper  city  of  100.000, 
in  middle  west.  Age  36,  married.  Prefer 
place  on  metropolitan  daily  Pacific  Coast  or 
east,  but  will  go  anywhere  if  salary  is  satis¬ 
factory.  For  particulars  address  Box  C-902, 
care  Editor  &  Publisher. 

Circulation  Manager 

Finest  references  as  to  ability,  integrity  and 
honesty.  Hard  worker.  Understand  circula¬ 
tion  methods  from  all  angles.  Further  infor¬ 
mation  upon  request.  Address  C-944,  care 

Editor  &  Publisher.  _ 

City  Editor, 

one  of  best  county  dailies  in  Middle  West 
wants  place  in  town  of  10.000  to  20.«X).  Rea¬ 
son — owner’s  time  as  postmaster  expires.  Age 
27.  Graduate  of  University  of  Missouri  School 
of  Journalism.  Available  October  20.  Craw- 
ford.  Democrat-Forum,  Maryville,  Mo. _ 

Classified  Manager-Sr^citor 
wants  to  connect  with  progressive  paper. 
Long  continuous  service,  trained  space  builder, 
age  36,  gr"o<l  character.  Address  C-906,  Editor 

Si  Publisher. _ 

Double  Your  Classified 

the  next  6  months.  Have  had  16  years’  expe¬ 
rience  and  can  show  you  how  to  double  the 
business,  all  classifications,  and  at  a  profit  in 
six  to  eight  weeks.  Train  your  own  help  or 
use  my  own.  Stated  charge  for  stated  term  or 
contract  on  commission  basis  with  weekly 
guarantee.  Only  good  for  those  selling  over 
10,000  papers  daily.  Can  take  on  six  papers 
the  next  six  months.  My  references  are  pub¬ 
lishers  that  have  used  my  services.  For  detail 
address  Box  C-841,  Editor  &  Publisher. 
Economy  Is  the  Order  of  the  Day— 
that’s  why  I  am  worth  $7,500  a  year  to  the 
Publisher  who  wishes  to  reduce  expenses  with¬ 
out  impairing  his  earnings.  Twelve  years’  bard 
experience  in  keeping  costs  at  a  minimum  in 
Advertising,  Circulation,  Editorial  and  General 
Office.  Now  holding  position  as  Business 
Manager  on  Pbper  with  20,000  Circulatirn,  but 
desire  change  to  larger  Organization.  Address 

Box  C-928.  Editor  &  Publisher. _ 

Editorial  Writer 

with  high  recommendations  wants  position 
with  Democratic  or  independent  newspaper. 
C-941,  Editor  &  Publisher. _ 

Editor 

Married  man,  39,  thoroughly  versed  repor- 
torial,  editorial,  mechanical  ends;  long  and 
successful  experience  country  and  metropolitan 
dailies  and  trade  magazines;  recently  signed 
syndicate  feature  writer  big  metropolitan 
daily,  now  editor  and  manager  prosperous 
country,  seeks  change  for  family  reasons. 
Prefers  country  weekly  or  small  town  daily. 
New  York  State  or  nearby.  Can  handle  every¬ 
thing  on  either.  Salary  commensurate  with 
living  costs  and  position,  but  healthful, 
pleasant  surroundings  for  four  children  first 
consideration.  Address  BOx  C-9.t3,  Editor  & 
Publisher. 

An  Editor  or  Managing  Editor 
If  you  really  want  an  editorial  chief,  married 
man,  family,  middle  thirties,  college  man, 
eighteen  years  in  journalism  in  two  countriw, 
past  ten  years’  executive  capacity,  I  am  avail¬ 
able  on  week’s  notice.  Want  position  that 
carries  with  it  responsibility,  that  offers  op- 
(lortunity  to  man  who  will  throw  off  his  coat 
and  make  the  wheel  hum.  Sialary  secondary 
consideration  so  long  as  it  is  reasonable. 
Wire  or  write.  Advertiser,  530  I.athrop  Street, 
I.ansing,  Michigan. 


SITUATIONS  WANTED 

Have  You  Thought 

of  employing  a  woman  for  that  position  in 
your  advertising  department?  My  success 
during  the  past  five  years  in  all  phases  of 
newspaper  work  makes  me  feel  justified  in 
suggesting  the  subject  for  your  consideration. 
Address  C-936,  Editor  &  Publisher. 

Managing  Editor, 

seven  years’  experience,  aged  27,  sober,  in¬ 
dustrious  and  reliable,  seeks  position  on  after¬ 
noon  newspaper  in  East  or  South,  either  as 
managing  editor,  city  editor  or  desk  man. 
Write  C-943,  Editor  &  Publisher. 

Position  Wanted  as  Advertising  Manager 
Experienced  both  morning  and  evening  news¬ 
paper — a  fighter  from  the  word  “go” — prefers 
stiff  competitive  field.  Capable  of  writing  and 
.selling  more  soace  than  any  man  on  his  staff. 
Copy  and  retail  advertising  expert.  A  manager 
that  knows  how  to  get  space  and  can  impart  that 
knowledge  with  ’’red-hot”  enthusiasm  to  his 
men.  lias  good  position  now,  but  wants  bif^ger 
one.  Excellent  references.  Age  39,  married. 
Address  C-929,  Editor  &  Publisher. 

Publishers’  Eastern  R^reaentative 
New  York  office  established  eight  years.  Well 
known  among  advertising  agencies  and  na¬ 
tional  advertisers.  Offers  advantages  of  prin¬ 
cipal  owner’s  person.\l  efforts  on  accounts. 
Inquiries  invited  fmm  publishers  seeking 
eastern  connection,  ('ommission  or  fixed  re¬ 
muneration  basis.  C-937,  care  Editor  &  Pub¬ 
lisher. 

Three  Things 

make  most  newspapers  unprofitable.  Competi¬ 
tion  is  not  one  of  them.  Am  soliciting  job  as 
manager  of  an  unprofitable  daily  paper  in  city 
of  no  less  than  20,000  population,  surrounded 
by  good  territory.  Can  give  proof  of  success 
on  paper  established  63  years,  never  paying, 
deep  in  debt.  In  four  years  I  increased  adver¬ 
tising  revenue  200%;  circulation  400%.  Have 
now  disposed  of  property  with  profit  to  owners. 
Will  be  at  liberty  November  1st.  .Address 
C-915,  Editor  &  Publisher. 

Young  Man, 

understanding  daily  news  end  thoroughly,  de¬ 
sires  place  on  daily,  town  15,000,  where  can 
learn  business  side.  Wants  to  go  into  game 
for  himself  but  feels  need  of  business  experi¬ 
ence.  College  graduate.  Available  about  Oc¬ 
tober  IS.  C-947,  Editor  &  Publisher. 

HELP  WANTED 

4^  A  WORD  for  advartisomants  laider  this 
claaaificatlan.  Cash  with  order. 

Advertising  Solieitor 

Newspaper  of  20,000  circulation  in  a  Pennsyl¬ 
vania  city  of  50,000  population  is  in  need  of 
an  advertising  solicitor  who  is  capable  of 
closing  contracts  and  writing  good  merchan¬ 
dising  copjr.  The  newspaper  is  a  fast  growing 
one  and  it  stands  well  in  the  community. 
Address  Box  C-938,  care  of  Eilitor  &  Pub¬ 
lisher,  giving  references,  stating  age.  s.alary 
expected,  and,  if  possible,  enclose  a  photo- 
granh  of  yourself. 

Feature  Writer 

Sunday  department.  New  England  newspaper, 
experienced  man.  Act  quick.  Box  C-940, 
Editor  &  Publisher. 

Help  Wanted 

Salesman,  expmenced  in  selling  newspaper 
syndicate  services,  newspaper  machinery  and 
similar  lines  to  handle  a  very  attractive  propo¬ 
sition  on  either  salary  or  commission.  It 
will  be  necessary  to  travel.  For  appointment. 

address  Box  C-934.  Editor  &  Publisher. _ 

Wanted 

Circulation  manager.  Old  established  high 
class  daily  in  Eastern  city  of  100,000  has  open¬ 
ing  for  experienced  circulation  manager.  Must 
know  how  to  develop  circulation  among  clean, 
legitimate  lines,  rather  than  hy  premiums, 
contests,  etc.  Must  be  thoroughly  dependable 
and  able  to  give  good  references.  Write  Box 
r-9.t9,  care  Editor  &  Publisher,  giving  full 
information  as  to  experience,  whether  married 
or  single,  salary  expected,  etc. 


SITUATIONS  WANTED 

Editorial  Connection 

with  general  publication,  weekly  nr  daily, 
wanted  by  lawyer,  contributor  to  leading  law 
reviews  on  current  legal,  political  and  eco¬ 
nomic  questions  and  on  international  law.  Op¬ 
portunity  to  contribute  toward  shaping  of 
public  opinion  chiefly  sought — could  make 
slight  investment  if  necessary.  C-949,  Editor 
&  Publisher. 

Newspaper  Accountant 

A  riewspaper  office  man  with  many  years’  ex¬ 
perience  in  every  branch  of  the  business  wants 
connection  with  a  good  newspaper  or  maga¬ 
zine  in  New  York  or  nearby  eastern  city. 
Have  done  everything  from  small  beginning 
in  clerical  work  up  to  management  .and  sys¬ 
tematizing  in  large  publishing  offices.  Will 
l^gin  for  moderate  salary  to  re- enter  pub¬ 
lishing  business.  Highest  endorsements.  Ad¬ 
dress  C-951,  care  Editor  &  Publisher. 

BUSINESS  OPPORTUNITIES 

4^  A  WORD  for  advartlaamsntn  undar  this 
claaaHicattan.  Cash  with  order. 

For  Sale 

only  paper  and  job  plant  in  good  town  of  2,- 
.100.  Plant  well  equipped  and  money  maker, 
has  only  changed  hands  twice  in  fifteen  years. 
Present  owner  t.aking  over  larger  proposition, 
must  sell  at  once.  $6,001)  cash  required,  bal¬ 
ance  easy  teims.  Reed  M.  Hewitt,  Harbor 
Beach,  Michigan. 

Wanted 

If  you  have  a  syndicate  service  or  any  sort 
of  material  to  sell  to  retail  advertisers  or 
newst>aprrs,  a  real  selling  organization  wants 
to  handle  your  proposition.  For  appointment 
address  Box  C-935,  Editor  &  Publisher. 


PROPAGANDISTS  FEED  NEW 

FIRES  OF  WORLD  HATE 

(Continued  from  page  5) 

since,  is  that  the  terrible  heat  of  Meso¬ 
potamia,  and  the  strain  he  underwent  dur¬ 
ing  the  siege,  affected  his  judgment  so 
.seriously  that  he  should  not  be  held  re- 
s|>onsibIe  for  what  he  says  or  does.  He 
has  been  given  no  military  post  of  au¬ 
thority  since  his  return  home.  In  the 
light  of  these  facts,  known  to  every  in¬ 
formed  Britisher  and  every  publicist  in 
the  Near  East,  the  reader  would  be  in 
serious  error  who  based  any  conclusions 
concerning  the  present  trouble  upon  the 
views  expressed  by  General  Townshend. 

Enough  has  been  written  to  emphasize 
the  point  that  all  news  from  the  Near 
East  is  subject  to  corroboration.  Judg¬ 
ment  should  be  reserved  upon  all  points. 
The  public  *mind  should  come  to  final 
conclusions  only  after  it  has  tested  the 
reliability  of  its  information.  In  this 
respect,  America  is  better  off  than  other 
countries,  for  our  government  rarely  lets 
policy  affect  the  news  it  imparts  to  the 
press.  What  Admiral  Bristol  and  his 
aides  report  is  likely  to  be  nearer  the 
full  truth  than  any  other  statements  com¬ 
ing  out  of  the  Near  East.  For  our  vig¬ 
orous  High  Commissioner  at  Constanti¬ 
nople  has  a  rare  sense  of  what  is  new 
.and  what  is  true ;  and  in  the  interest  of 
the  American  public,  he  has  not  hesitated 
to  give  newspaper  men  from  this  coun¬ 
try  the  use  of  the  navy  wireless,  in  order 
to  escape  the  three-fold  censorship 
through  which  dispatches  would  other¬ 
wise  have  to  pass.  Whatever  news  comes 
from  Admiral  Bristol  direct  is  to  be  taken 
as  trustworthy  to  the  limit :  what  Ameri¬ 
cans  arc  reported  to  have  said  in  Athens 
or  Salonica  or  London  or  Paris  is  to  be 
accepted  with  reservations. 

Mannington  Lander  Starts  Soon 

James  F.  Hovey,  of  Marietta.  Ohio, 
has  leased  the  plant  of  the  old  Manning- 
ton  (W.  Va.)  Evening  Leader  and  is  pre¬ 
paring  to  publish  an  evening  paper  under 
the  .same  name.  The  plant  is  equipped 
with  a  Duplex  press  and  two  linotype 
machines.  Both  the  circulation  manager 
and  advertising  manager  of  this  new 
paper  are  yet  to  he  selected.  The  staff 
will  he  made  up  |>artially  of  local  men. 

New  Press  for  Boston  Hernld 

Work  on  installing  a  new  press  for 
the  Boston  Herald  has  just  Ix^  com- 


Sales 

Appraisals 

Palmer,  DeWitt  &  Palmer 

Newspaper  Properties 

225  Fifth  Aye.  New  York 

Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magasina 
Properties 

Times  Building,  New  York 

Established  1910 

GONNECT  THE  WIRES^ 


we  have  conducted  a 
lervice  bureau  for  employera 
and  position  seekers  in  the 
publiihing  Held.  Our  liita  in¬ 
clude  men  end  women  fitted 
for  poaitioni  up  to  the  hlgh- 
e«t  reaponaibility  in  editorial, 
buiineis  and  mechanical  de¬ 
partments  of  newipapera  and 
trade  joumala.  No  charge  is 
made  to  employers.  Begiitra- 
tion  is  free. 


Fernald’s  Exchange.  Inc 

Third  natX  BtoXi..  Sprinofielo,  Mass. 


Talented,  experienced,  and  highly  effi- 
rient  men.  each  a  specialist  in  his  own 
line,  ready  to  solve  your  problema. 


SURRSEimCEOORPS 

irmwBisorNtwsMPeRS 

tnoum  BLDG  43»dni/BI«A01AAY 

NEW  YORK  - 


menced.  By  the  first  of  the  year  the 
paper  will  have  this  Scott  multi-unit  dou- 
i)le  octuple  press  in  operation.  This 
press,  together  with  .another  similar  press 
installed  last  year,  will  give  the  Herald 
a  capacity  of  288.001)  16-page  papers  per 
hour.  In  making  these  changes  a  mez¬ 
zanine  floor  has  been  built  into  the  press 
rix)m  upon  which  the  presses  are  lo¬ 
cated.  The  space  underneath  this  serves 
for  paper  storage. 

Nrw  Farmer-Labor  Weekly 

Farm  and  Labor  News,  a  weekly  news¬ 
paper,  has  just  been  launched  in  Texar¬ 
kana,  Tex.  The  initial  number  appeared 
.September  1.  R.  J.  Dowling  is  general 
manager  and  E.  H.  Tobey  is  the  editor. 
The  paper  will  be  devoted  to  the  interests 
of  industrial  and  agricultural  workers. 
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We  Have  Never  Had 
A  Di8continu8ince 

on 

Sir  John  Foster  Fraser’s  “Weekly 
London  Letter”  of  Literary,  'Theatrical, 
Social  and  Political  Happenings. 

Springfield  Union 
Cincinnati  Times-Star 
Indianapolis  Star 
Brooklyn  Eagle 
London  Free  Press 
Wheeling  News 
are  among  those  using  it. 

Write  for  Samples 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


Beginning  September  11 

THE  SCIENCE 
NEWS  BULLETIN 

will  be 

MAILED  DAILY 

instead  of  weekly 
(ztnih  no  increase  in  rates) 

Forty  Clients  Now  Receive  This 
Service  That  Brings  Science  To 

The  Man  In  The  Street 
Write  for  trial  report 

SCIENCE  SERVICE 

Ills  Connecticut  Ave.,  N.  W. 
WASHINGTON.  D.  C. 


We  can  increase  your  business 
you  want  it  increased. 

You  have  thought  of  press  dip¬ 
pings  yourself.  But  let  us  toH  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


The  Standenrd  of  Influence 

Discriminating  readers  and  advertisers 
know  that  generations  have  found 
such  power  behind  their  favorite 
paper, 

the  same  year  in  and  year  out  I 
Branch  Officas: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co. 
Marquette  Building,  Chicago,  HL 


flUNCHES 

Manasing  editors  and  city  editors  are  alttiays  on  the  loohont  for  news;  asut 
feature  ideas  that  roe  be  used  locally.  Editor  &  Puslishsi  miUI  pay  $1  for 
each  hunch  pubhshed  under  this  head.  The  fact  that  the  hunch  u  not  beingf 
worked  successfully  in  your  city  does  not  bar  «f  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  m  sni  receive  payment.  Unavailable  hunches  will  not  be  returned. 


TYR.  E.  H.  BULLOCK.  Kansas  City  health 
commissioner,  has  said  we  need  legisla¬ 
tion  as  well  as  education  as  to  the  hair  of 
women  food  handlers,  forcing  them  either  to 
bob  it  or  wear  hair  nets.  Men  food  handlers 
also  have  a  habit  of  tossing  their  heads,  what 
about  them?  What  does  your  city  health  of¬ 
ficer  think  of  the  idea? — H.  G.  R. 


Here’s  a  plan  which  gains  the  approval  of 
your  church  going  readers.  Have  printed  on 
one  side  of  Post  Cards  name  of  your  newspaper 
and  on  the  reverse  side  blanks  for  name  of 
church,  total  attendance  and  collection  for  your 
Sunday  School  last  Sunday,  one  week  ago  and 
one  year  ago.  .\re  more  cards  needed?  Other 
news  of  intcre.st.  Distribute  a  number  of  these 
cards  to  the  Superintendent  or  Secretary  of  each 
S.  S.  ill  your  community  and  one  day  during 
the  week  (preferably  Saturday)  publish  the 
reports.  rivalry  will  be  started  among  the 
larger  schools  to  head  the  list  each  week. — 
R.  B.  .\I. 


There  was  a  time,  especially  in  the  more  sparse¬ 
ly  settled  hamlets,  when  a  book  agent  or  pedlar 
would  have  the  undivided  attention  of  the  house 
wife,  but  now,  with  better  roads,  automobiles 
and  easy  access  to  the  larger  towns,  it  is  almost 
an  impossibility  for  the  agent  to  obtain  a  hear¬ 
ing.  A  reporter  often  runs  across  these  in¬ 
dividuals.  They  are  ready  talkers  and  who 
knows  but  a  little  questioning  might  bring 
forth  sufficient  material  for  a  couple  of  good 
yarns. — H.  E.  R. 


.\  four-page  supplement  dealing  with  agri¬ 
cultural  and  farm  news  of  local  interest  has 
been  started  by  the  Wisconsin  State  Journal. 
.\  college  graduate,  with  newspaper  train¬ 
ing,  spends  his  full  time  mixing  with  the 
farmers  of  the  county  and  gathering  informa¬ 
tive,  feature,  and  personal  news  copy.  This 
section  appears  each  Tuesilay  and  runs  through 
all  editions. — G.  W.  G. 


“The  African  World” 

AND 

“Capdo-Cairo  Express” 


Pabliahed  every  Setordey  in 
London. 


How  many  nights  a  week  should  the  married 
man  have  off?  Here’s  a  topic  which  is  of  great 
interest  to  all  married  women  so  it  would  arouse 
a  great  amount  of  interest  among  your  readers 
if  you  could  conduct  a  contest  to  get  the 
cleverest  letters  on  this  topic.  Also  the  publica¬ 
tion  of  the  letters  would  prove  extremely  enter¬ 
taining  to  all  of  your  readers. — 11.  H.  W. 


What  do  your  traffic  cops  think  of  the  city 
and  country  drivers?  Strange  as  it  may  seem, 
many  officers  repi  rt  most  of  their  trouble 
comes  from  city  “jay”  drivers.  The  suburban 
autoist  is  inclined  to  play  safe  and  slow  but 
the  city  cutup  will  take  a  chance  and  make  a 
traffic  jam. — J.  R.  C.  Jr. 


“The  college  of  twins.”  That’s  the  name  that 
has  l)cen  bestowed  on  Stephens  College  in  Mis¬ 
souri,  Eighteen  pairs  of  twins  are  now  attend¬ 
ing  that  school.  Find  out  how  many  sets  ot 
twins  are  attending  your  public  and  high  scho<il. 
or  c<illege.  Obtain  their  photographs  and  inter¬ 
view  them  on  humorutis  incidents  when  they 
h.ave  lieen  mistaken  for  their  twin.  Readers 
are  always  interested  in  such  stories. — R.  B.  M. 


The  Chicago  Tribune  is  running  the  “Fifty 
Years  Ago  Today”  feature  in  a  new  form — 
in.stead  of  making  extracts  from  the  files  it  is 
reproducing  upr  n  the  editorial  page  fac  similes 
of  news  items.  The  contrast  of  the  “Dress” 
of  half  a  century  ago  with  the  make-up  of  today 
is  effective. 

Another  thing  the  Tribune  is  doing  is  to  put 
the  bound  file  for  twenty-five  years  ago  into 
the  show-windows,  opening  it  every  day  to  some 
page  of  interest. — H.  D.  K. 


In  what  months  of  the  year  do  most  deaths 
from  pneumonia  occur?  In  what  months  are 
there  the  greatest  number  of  suicides?  In 
what  months  of  each  year  do  the  greatest  num¬ 
bers  of  deaths  from  dipluliciia  and  croup  occur? 
Co  to  your  local  health  officer,  get  his  death 
statistics  for  the  past  five  years  and  analyze 
these  statistics  so  as  to  answer  the  above  ques¬ 
tions  and  so  as  to  show  what  the  danger  months 
in  your  city  are  for  sufferers  from  various  dis¬ 
eases.  This  would  make  an  unusual  and  very 
interesting  story  at  this  time  of  the  year. — 
F.  H.  W. 


How  long  does  the  average  piece  of  property 
in  your  city  remain  in  the  same  hands?  Here’s 
a  chance  for  a  different,  new  story  which  you 
could  easily  get  up  by  talking  wth  some  of 
your  local  abstractors.  Cet  from  them  .some 
interesting  data  about  pieces  of  property  which 
have  most  frequently  change<l  hands,  about 
early  owners  of  the  most  valuable  property  in 
the  city  and  so  on.  Most  abstractors  are  mines 
of  very  interesting  information  along  this  line. 
You  could  also  from  the  abstractors  secure 
striking  data  regarding  technicalities  which  have 
created  trouble  in  transferring  local  properties. 
And  so  on. — F.  H.  W. 


Where  demands  on  space  are  heavy  the  prac¬ 
tice  of  The  Seattle  Times  in  printing  the  sub¬ 
scription  rates  and  other  information  u.sually 
found  in  the  Editorial  masthead  in  blackface 
•igate  in  the  waste  space  on  either  side  of  the 
date  line  on  an  inside  page,  can  be  profitably 
followed.  In  the  case  of  The  Times  this  in¬ 
formation  is  compresseil  into  two  lines. — A.  N. 


.•\s  a  Halloween  feature,  a  description  of  the 
pumpkin  crop  of  the  country,  with  a  suitable 
prize  for  the  largest  pumpkin  raised,  would  be 
of  interest  to  readers  of  country  weeklies  and 
small  town  dailies. — L.  J.  T. 


Nearly  every  man  and  woman  cherishes  some 
favorite  selection  that  was  in  the  old  reader 
they  used  at  school — rememlter  Henry  Ford’s 
special  trip  to  buy  a  copy  of  McGuffey’s?  In¬ 
terview  some  well-known  persons  about  what 
they  remember.  Then  find  out  if  these  selec¬ 
tions  are  taught  the  children  of  today  in  your 
city.  Some  of  the  classics  are  still  used.  This 
will  interest  many  who  maintain  that  “They 
don’t  teach  ’em  as  well  as  they  did  when  I  went 
to  school.” — H.  D.  K. 


A  big  percentage  of  all  the  poeple  in  your  city 
are  greatly  interested  in  playing  games  of 
cards — ^poker,  bridge,  pedro,  etc.  But  it  is  very 
seldom  that  a  paper  runs  a  story  about  card 
playing.  Why,  then,  wouldn’t  it  be  a  good 
idea  to  do  some  inquiring  among  card  players 
in  your  city  as  to  the  strangest  hands  they’ve 
ever  seen  at  canls — all  the  players  in  a  poker 
game  having  three  of  a  kind,  people  in  a  bridge 
game  all  having  four  honors  in  one  hand  and 
so  on?  Such  information  could  be  given  with 
or  without  the  names  of  the  people  from  whom 
it  was  secured  and  such  a  story  would  be  im¬ 
mensely  interesting  to  a  big  percentage  of 
your  readers. — F.  H.  W. 


Do  people  bury  their  money,  or  hide  it  about 
the  house  as  they  did  in  the  former  days?  The 
hankers  in  your  city  can  give  you  a  story.  Re¬ 
cently  a  Muskegon  (Mich.)  bank  was  able  to 
redeem  several  hundred  dollars  in  paper  money 
that  had  been  badly  damaged  by  being  buried. 
But  people,  the  bankers,  say,  are  not  hiding 
their  money  as  in  the  olden  days. — C.  D.  M. 


It  has  been  said  that  nine  men  out  of  ten 
carry  or  wear  a  good  luck  piece  or  rabbit’s  foot. 
Is  this  true?  Interview  your  leading  townsmen 
and  find  out.  Get  them  to  tell  about  their 
favorite  superstition.  It  is  said  that  former 
Vice  President  Marshall  picks  up  every  pin  he 
sees,  and  that  on  one  occasion  when  he  was 
Governor  of  Indiana  a  friend  played  a  prank 
on  him  by  spilling  a  box  of  pins  on  the  cement 
walk  leading  to  the  Capital.  It  took  Mr. 
Marshall  30  minutes  to  pick  them  up  hut  he  got 
them  all. — L.  J.  T. 


.•\lmost  every  agricultural  ci  mmunity  special¬ 
izes  in  a  few  products  of  which  it  is  proud. 
The  local  newspapers  can  popularize  themselves 
immensely  by  promoting  special  days  for  the 
exhibit  of  such  products,  and  with  the  co¬ 
operation  of  the  Chamtter  of  (Commerce  and  the 
home  merchants  can  offer  attractive  prizes  for 
the  best  products.  “.Sweet  Potato  Day,’’  “El- 
)>erta  Peach  Day,”  “Tomato  Day,”  “Water 
.Melon  Day,”  are  suggestive  for  the  alert  news¬ 
paper  man  with  a  little  initiative.  Keep  your 
paper  before  the  people  by  keeping  something 
doing  that  ii  worth  while  to  your  community. — 
W.  H.  M. 


Methods  of  doing  busines*  in  nearly  all  lines 
have  undergone  considerable  changes  during 
the  past  decade.  A  feature  as  well  as  semi- 
humorous  story  might  Ite  written  on  the  present 
day  experiences  of  a  house-to-house  canvasser. 


Don’t  overlook  the  morbid.  People  like  it. 
Some  old  attorney  whose  practice  is  being  lost 
to  young  blood,  will  be  glad  to  write  a  series 
of  worst  crimes  in  your  county,  free.  They 
can  be  whipped  into  absorbing  stories.  Avoid 
crimes  of  late  years.  No  apology  is  needed  if 
the  editor  believes  in  giving  the  people  what  they 
want,  not  what  others  feel  they  should  have. 
Gruesome  crime  stories  of  Balzac  and  Poe  are 
still  read  with  zest.  Yours  will  have  a  genuine 
arresting  interest,  with  a  local  background. — 
A.  N.  B. 
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A  recent  reader  survey  indicates  that 
among  the  housewives  of  the  city  our 
Thursday  Food  Feature  Department- 
upward  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertising 
— is  the  best  feature  carried  by  the 
Time! 
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THE 

GREAT  DAILY  CIRCULATION  OF 
NEW  ENGLAND  NEWSPAPERS 
EXCEEDING  TWO  MILLIONS 


in  a  population  of  more  than  7,000, 
000,  indicates  the  avidity  of  the 
people  for  news  and  their  ability  to 
assimilate  and  digest  advertising. 

Advertising  in  New  England  will 
reach  seven  and  one  half  per  cent 
of  America’s  population  and  more 
than  half  of  these  people  live  in 
thirty-six  cities. 

Here  are  people  of  all  classes 
and  occupations — for  the  most  part 
well  paid  and  thrifty — living  close 
together  yet  not  congested. 

Advertising  is  as  much  read  as 
news,  in  New  England,  as  will  be 
indicated  by  the  number  of  actual 
sales  credited  by  local  advertisers  to 
individual  pieces  of  copy. 

The  national  advertiser  who  will 
use  the  daily  newspapers  wisely 
surely  puts  in  motion  the  greatest 
stimulus  for  sales. 
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(EAM) 

43.tl3 

.I4S 

.14 

*Bridfsport  Post  . 

..(S) 

ISJK 

.ms 

48 

'Hartford  Courant  .... 

..(D) 

a,7M 

M 

47 

'Hartford  Courant  . 

...(S) 

4S.*N 

.1* 

4*. 

'Hartford  Times  . 

..(E) 

44,fn 

.12 

.U 

*Meriden  Record  . 

..(M) 

•.04 

.*4S 

.US 

New  Haven  Register.. (EAS) 

32437 

.*• 

M 

'New  London  Day . 

..(E) 

IA32S 

•M 

.MS 

Norwich  Bulletin  . 

..(M) 

II.22t 

.•7 

4S 

‘Norwalk  Hour  . 

..(E) 

44*4 

.U 

.*3 

*Starofortl  Advocate 

.(E) 

•454 

.I87S 

Govcnunent  Statement.  April  1,  IfZZ. 
*A.  B.  C.  Statement,  April  1,  IMZ. 
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Adtx^riiser* 

Tne  UN)TCO  STATtS  CST.  1^95 


Offers  the  general  advertiser  his  most 
effective  medium  for  reaching  a  large  part 
of  the  great  purchasing  power  of  Metro¬ 
politan  New  York. 

The  Globe  is  made  to  interest  people  of 
the  class  who  think  and  have  money 
enough  to  buy  advertised  goods. 

The  Globe  is  different  from  most  other 
newspapers  by  reason  of  its  strong  indi¬ 
viduality  and  independence  on  all  topics. 

It  is  America's  oldest  daily  evening  news¬ 
paper — founded  1793 — and  stronger  and 
more  vigorous  than  ever. 
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